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i... Tape-Marked, Pure Manila 
Rope is manufactured from the choicest manila 
fibre selected and graded by the Columbian 
Organization in the Philippines. For constant 
safety, it is the best rope we know how to make 
and the finest rope you can buy. It is easily 
identified by the Red, White and Blue surface 
markers—your assurance of quality, proved per- 
formance and complete dependability under all 
conditions. 


i COLUMBIAN ROPE COMPANY 
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400-70 GENESEE ST., AUBURN, N. Y. 
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>A PURE MANILA ROPE 













There's Beauty 
that Sells in FLINT 
Stainless Kitchen Tools! ); 


Display FLINT Stainless Kitchen Tools and 
you'll see “lookers” stop ... and buy! 
There’s so much beauty, durability and 
utility evident in all these superb pieces 







that no one can help wanting a full set. 






And whether your customers buy all nine 






immediately ... or buy them one at a time 






... there’s a handsome profit for you in 






every sale because FLINT Stainless Kitchen 






Tools are in the dollar price range. Better 






order now! 







EKCO PRODUCTS COMPANY 
1949 North Cicero Avenue, Chicago 39 


Sold in Canada by 
EKCO PRODUCTS COMPANY (Canada) Ltd., Montreal 









This merchandise “Fair- 
Traded” in all states 
having Fair Trade Laws. 







These famous products make EKCO the biggest name in housewares: 


T H £ B I G G E § T N A M E l N H 0 U $ E WA R E § FLINT Hollow Ground Cutlery; EKCO Pressure Cookers; EKCOWARE 


Stainless Steel Utensils; A & J Kitchen Tools; GENEVA Forge Cutlery; 
STA BRITE Tableware; OVENEX Tinware; TRU-SPOT Flashlights 


“FLINT” is o registered trademark of Ekco Products Company 









“Fair- 
fates 
. Laws. 


e in housewares: 
vers; EKCOWARE 
IA Forge Cutlery: 
POT Flashlights 
ducts Company 
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This portfolio is free. Write to information that you can use in preparing your adver- 


q Here, in one handy portfolio, you will find the following 
tisements and printed pieces. 


Yale & Towne for your copy. 





Why your customers benefit‘from selecting well- 









And write for contest rules and heowe brands 
entry blanks to National Hard- Suggestions of products to feature H 
ware Brand Names Advertising Information on YALE products most suitable for 
a Contest .... 9 Battles Avenue, amnetnny ’ : 
| ; Reproductions of YALE advertisements which may a 
Columbus 8, Ohio. help suggest headlines and copy ‘“‘slants” 
Mats illustrating YALE products. 

















mm /VE 


MARCH 27, 1947 3 










Hardware Age, published 77 
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Mee at Philadelphia under the Act of March 5, 1879 (Printed in U. S. A.) $1.00 per year. Single copies, 25¢ each. Vol. 159, No. 7. —" pieshro 










We prefer to have dealers themselves 
tell you of their success with Brushes 
by Pittsburgh. This excerpt from a 
letter by Edgar C. Price of the Priceless 
Paint and Hardware Co., Baltimore, 
Md. says far better than we could what 
Pittsburgh brushes mean to this pro- 
gressive dealer: “I have sold Neoceta 
Brushes since they came on the market 
in 1942. My sales have increased right 


BRUSHES by PITTSBURGH 
A full line £ “ati d along and I have never had a com- 
ai ial ili ina i ia plaint. They make the most salable 





appearance of any brush on the market 


in its price range and has always shown 


THREE FAMILIES 


Piusburgh’s 100° Pure Bristle. No finer 


me a satisfactory profit. I believe in 


selling real value.” 


brush made today. 


‘ 
Pinsburgh’s exclusive Bristle-Neoceta. 
Top quality performance. Cost about one- 


third less, 


Piusburgh’s 100° Neoceta. Cost 
about half as much as pure bristle, 
yet gives excellent performance and 
has special advantage, such as high 


resistance to water. 
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MRS. JONES’ FLOORS ARE MR. RENTAL DEALER MAKES <~ 
WORN .. . UNSIGHTLY! A RENTAL SALE! 


Ey 
e: 


ay — eS ada 


MR. JONES FINDS IT’S EASY BRIGHT, NEW LOOKING FLOORS WITH CLARKE 
TO REFINISH—ECONOMICAL, TOO! SANDING AND FINISHING EQUIPMENT-—IT’S EASY! 


vs 





| 
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1. the pad removes dust and dirt 


It’s amazing! Just rub over wallpaper — the Spread contents on stubborn spots. Rub off and 
' original sparkle returns. Sold separately or in see fresh, new wallpaper again. Packed in 
combination display kits. permi-sealed (non-drying) tube. 


ABC CLEANING PAD. RETAILS 25c 
ABC GREASE REMOVER TUBE 39c 
TRIAL SIZE DISPLAY KIT 59c 
LARGE ECONOMY SIZE DISPLAY KIT 1.00 


DURASOL CHEMICAL co. | 
«77 TRAVERSE STREET _ BOSTON 14, MASS. 
- GOMAN & OLSON 00, #0e-N. WELLS #T., CHICAGO, TL. 
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Rub off and 
Packed in 





WARE AGE 


SELLING SEASON. 


MARCH 27, 1947 


OCAN FOR THE HEAVY 
SEE YOUR FAVORITE JOBBER. 


Po { N 
OROcCEL cCoRPORATIO 


Drying engineers designed Driocan. They developed the 
product for its huge war-time job of controlling package-interior 
moisture in shipments to armed forces abroad. Millions saw it— 
know what it will do—are ready to buy this new home-use version! 


Driocan withdraws moisture directly ffom the air—helps prevent 
damage caused by rust, corrosion, mildew or sogginess. And it 
holds the moisture! No dripping of corrosive liquid—no dangerous 
catch-pans of harmful solution. 


Clean, safe, handy, efficient Driocan appeals to your women 
customers. They quickly see the host of places—closets, trunks, 
chests, food storage enclosures, basements, etc.—where Driocan 
protects valuable goods. Men go for it to control moisture in tool 
boxes, hobby work-rooms, furnace fireboxes in summertime and 
gun-cases. (See those tie-in sales at the firearms counter!) Best of 
all—the kitchen oven restores Driocan’s ‘‘thirst’’. Use it over and 
over and over again. 


Yes... Driocan is actually designed to give you rapid-fire sales 
and greater profits. This packaged “air conditioner’’ has so many 
moisture-control uses in the home that every customer—man or 
woman—is a ready buyer. 


“y i 
4 


ha ee tee | 
Dept. L, 260 South Broad Street « Philadelphia 1. Pa. 


*Recommended retail price $1.19 per 5 lb. can — $6.50 per 
case of six. Somewhat higher west of the Rocky Mountains. 
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Finger-Tip Control Plastic Handle Handsome Design 
(Rayon - silk - wool - (Molded to fit the hand) 
cotton - linen or high) 


Jewel Indicator Quality Throughout 
(Glows when current is “on” 
dark when current is “‘off’’) 





Permanently 


Attached Cord 
Light-Weight 


Heats Rapidly Ch Pl 
rome Plated 





(Special, polished 
aluminum alloy) 


tie Sole Plate 


1,000 Watt 


(Nickel-chrome element) 


» DOMINION'’S sew 
“LIGHT-O-MATIC” IRON 





Other Dominion Appliances -- Toasters, 
Waffle Irons, Sandwich Toasters, Grid- 
A-Bouts, Heaters, Poppers, Table Stoves, 


Curling Irons, Heating Pads, Infra-red 


Lamps, Mixers, Fans and Hair Dryers. 
= * z 
4] i ; ty é i 


TRADG MARK 

















Distributed by reputable wholesale houses across the nation. 





DOMINION ELECTRICAL MFG. INC., MANSFIELD, OHIO 
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A Special Message 
—— ‘ to all Speed Queen Dealers 
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America’s No. 1 Home Laundry Appliance Franchise 
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6-piece Kromex Dreamline* scored sensational suge@ss; Women saw, 
stopped, picked Kromex... and, ri 


———— 


It was style they saw... it was Kromex style that stopped them. The gleaming finish. . . the 
ultra-modern streamlining of rich Bakelite handles and knobs, Vee 
of snug-fitting rounded lids. It was superior product features, yes... but dressed up in fel 


It’s the new 1947 note to the cash register ring of millions of Kromex Kakovers* and Frig-i-tors* sold in 19 


for you in the Kromex Dreamline . . . immediate sales that will grow faster and faster 
with national advertising breaking this month. Get your orders 
in to Kromex, Cleveland 8, Ohio... and watch for other Kromex housewares, styled to sell! 











ey | 

‘ in . a). 

) ‘ ’ ¥ 

Proof! One store sold 500 Frig-i-tors* | Mf \ } 
in two days. It's the high gloss, the lustre, N - 
the genuine ‘‘Lucite’’ handle and . on j | 
Le % did Gardens , i 






















knob, the ‘‘Fiberglas”’ insulation for 
hot or cold. A natural for your 
Spring promotions 










& ountry 
entleman 













































: , 
J - €.. Proof! Stores report Kromex 
B-Or any é Kakover* outsells others 3 to 1. It's 
the sparkling finish, the lustre, the 
es. The whole “Lucite” knob, the smart swirl 
plate design. 
e 
ee 
in e) Proof . . . tomorrow! And that’s not all! Behind the whole Kromex line 
—_ Just coming out... the Kromex pat Gea ree ’ 
rs* sold in 13 Whistling Teakettle. 2/-quart, jewel- is a complete, no-stone-unturned promotion. 
finish aluminum, plastic handle Full-color pages in these national magazines are 
‘ ax -styled th é‘ : 
and spout on styled the reaching over 55,000,000 people this spring 
iting alone — including your own best prospects. Free mats 
tie you in with this national prestige. And striking 
point-of-sale displays will stop women in your 
aisles. All of this promotion works to sell Kromex... 
sell! to swell your pockets. Make it work for you! 





4)! eb, Sa BEAUTIFUL 
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; \MEYERCORD 
DECALS 


The removable feature of. all 
Meyercord Decals means new 
niet sa eecr, mak YOU USE IG WATER © sales for you! An easy method 
ARDY TO AMPLY. AU YOU USE 1S WATER « of removal does the trick .. . 
iinet without sacrificing durability 

or quality. Women can change 
Decals as often as they like. 
















Gay new designs sell Meyercord Decals the year 
around. Big volume! Fast turnover! More profit! 


A special type of display — FREE —for each dealer, 
BIST LAYS displays that boost Decal sales, swell profits! 


NATIONAL ADS Continveus national advertising tells thousands 
of women in your area about Meyercord Decals! 


Trained field personnel help 


FIELD MERCHANDISERS you merchandise for top sales. 


DEC-O-TAPE 


AND FIGURETTES BACK AGAIN! 


Dec-O-Tape, pressure sensitive decora- 
tive striping, and the clever silhouette 
type Figurettes won pre-war favor for 
gay colors, versatility, easy application. 
Washable, durable! Pure, natural para 
adhesive makes them easy to apply, 
easy toremove. 
All-season pop- 
ularity, high 
mark-up, fast 
turnover. Ask 
about opening 
assortment and 
free displays. 


a ee ec 
















READY-PASTED BORDERS 


Trimz run side 
by side with 
Decals for big 
volume, fast 
turnover, and 
high mark-up! 
; Meyercord’s 
publicity, and dynamic counter and 
window displays combine to make 
Trimz a household by-word among 
smart homemakers. They’re all-season 
sellers, too! Be sure you have an ade- 
j quate stock of both Decals and Trimz 
to meet constantly changing consumer 
preferences in colors and designs. 
























































THE MEYERCORD CO. 


Sole distributors of Trimz Ready-Pasted Borders and manufacturers of Meyercord Decals 
CHICAGO 44 ILLINOIS 






S322 WEST LARS -PIREET 






GE’s Electric 
Kitchen Features 
Meyercord Decals 


Gay patterns of Meyercord 
Decals were chosen for the final 
touch of color and livability in 
G.E.’s model “Ivy” kitchen. 
Designed by Mary Davis Gillies, 
nationally recognized authority 
on interior decoration, the ‘Ivy 
Decal’’ kitchen reflects ‘‘the last 
word” in decorative charm de- 
sired by American women in 
planning their homes. Miss 
Gillies’ choice of Decals in her 
decorative scheme is your index 
to the tremendous popularity 
and fashion value of fast-selling 
Meyercord Decals for smart, 
modern, home decoration. 


Good Housekeeping 
Magazine Runs 
2-Page Spread 
on Decalcomania 


Now Good Housekeeping Mag- 
azine offers further proof that 
Decals have become a perma- 
nent medium in American home 
decoration! A national periodi- 
cal that guides the buying 
habits of millions of women— 
promotes Decal sales in a color- 
ful two page article. This is one 
example among many of the 
pile-driving publicity in Meyer- 
cord’s sweeping program of 
merchandising that pre-sells 
Decals before they reach you! 


National Ads 
and Publicity 
Help Sell Decals 


Meyercord’s national advertis- 
ing program in leading women’s 
magazines continues to reach 
millions, and leading maga- 
zines and newspapers are print- 
ing thousands of lines of news 
stories and pictures illustrating 
the thrilling, smart, hand- 
painted effects that can be 
achieved with Meyercord 
Decals. It’s pre-selling for you! 
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EASY STEPS TO BIG PROFITS 


1. FREE DEALER DISPLAYS 


Tie-in with the big, national advertising campaign on 


Gem Dandy Electric Churns reaching twenty-eight 


million farm and rural readers. Put this simple, easily 


arranged display to work for you. Dealers report it 


trebles and quadruples sales of Gem_Dandy Electric 


Churns. Profit per unit is big enough to deserve your 


best display space, and Gem Dandy Electric Churns 


sell on sight. Mail the coupon today for free display 


material and other dealer helps. 


“ 


Fill the churn 4/5ths full of water and 
turn on the motor to show churning action. 


70 


Just flip a switch—that's all there is 
to churning delicious butter with 
Gem Dandy Electric Churn. Ends 
drudgery, saves time, pays for it- 
sesf, Churns in about 15 miau- 
tes. Produces 15‘% more butter. 
Fits crock up to 6 gal. or use 
with Gem beady Duraglas 
jar. (Sold separately. 3 gal. 

$0.00. 5 gal. $0.00.) 


DELUXE MODEL $00.00 


ogy 


GEM 


DANDY 


— aes (117% CHURN 





DEALER’S NAME AND ADDRESS 





2 OUT or 3 


BUY GEM DANDY 


WORLD'S LARGEST SELLING ELECTRIC CHURN 


MARCH 27, 1947 


3. DEALER ADS ~ 


Our big, national adver- 
tising campaign has al- 
ready sold many of your 
customers. It’s upto you 
to let them know where 
to buy Gem Dandy Elec- 
tric Churns. 


Use these small one and 
two-column advertise- 
ments in your local news- 
paper. We will furnish 
newspaper mats to Gem 
Dandy Dealers free. 


Mail the coupon today. 
PRICES 
Deluxe 


Model Retail Price $19.95 
Recommended 
Dealer's Cost . 
Standard 
Model Retail Price . $16.95 
Recommended 
Dealer's Cost . . $11.02 
Gem Dandy Electric Churns 
are adjustable to fit crock or 
jar up to6 gals. Gem Dandy 
Duraglas jars, made espec- 
ially for use with Gem Dan- 
dy Electric Churns, are sold 
separately. 3-gal list $1.95. 
5-gal. list $2.45. 

OrderGem Dandy Electric 
Churns and Gem Dandy Dur- 
aglas Jars from your distrib- 
utor today. 


. $12.49 


2. Consumer Folders 


Mail one of these consumer folders to every 

farm and rural home in your territory. 
Enclose them with your monthly statement 
and watch your sales and profits pick up. Put 
them out on the counter where your customers 
can see them. We will ship 200 Gem Dandy Con- 
sumer folders free (small charge for additional 
quantities) . Mail the coupon today. 


MAIL COUPON TODAY 


ALABAMA MANUFACTURING CO. 
1802 First Avenue, North, 
Bir 4 ih 3, AL i. 
9g 
Please ship today your free package of Gem 
Dandy display material, 200 consumer folders and 
newspaper mats. We will use this material. 





Name 
Address 
My distributor is: 


Name 
Address 











Choice of four distinctively designed sets 
in all price ranges — each set is perfectly 
matched. Catches, Pulls, Knobs and Hinges 
are all styled in harmonious patterns to en- 
hance the beauty of any kitchen cabinet. 


@ big 
reasons 
why 
NATIONAL LOCK 


CABINET HARDWARE 
is so easy and profitable 









Finished in lustrous, gleaming, easy-to-clean 
chromium. Here is beauty smoothly com- 
bined with rugged utility. Here is hardware 
with an extra plus in eye appeal that sells 
on sight. 










Packed in attractive envelopes — clearly 
printed for quick identification. Envelopes 






are packed in clearly labeled space-saving 





cartons. 





Envelope packing eliminates loss of screws 





and small parts. Instructions for installing 
are packed with all Catches. Saves selling 
time and does away with returns. 
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NATIONAL 





Whos CABINET HARDWARE 
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PREMIER STILE 





wrth = = 


wer eee 





























Counter display boards showing application of flush 
and offset type Hinges, push-button and friction 
type Catches make your selling job easier. Display 
boards are available in four > ela sizes. 


* 
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VARE 


Fitchburg. Mass. 
ws, Machine Knives, Files 


Other Divisions 


Lockport, ’ 
Special Steels 


Montrea! Ca. 
monds Products tor Canada 


Si 


peel 


a 








WtiiHfy 


WHO 
. 


*”“CRESCENT” is our trade mark 
in the United States and foreign 
countries for wrenches and other 
tools. “Crescent” tools are made 
only by Crescent Tool Company 
of Jamestown, N. Y. 


HARDWARE 





You Never Saw a Saw Sell 
Like the BUSHMAN 


Made of fine Swedish 
Steel, the famous BUSH- 
MAN Saw takes the eye 
and fancy of every cus- 
tomer who uses tools. It is 
a quick turnover item! 





You'll sell more BUSHMAN Saws because 
HOME OWNERS they give you more to sell. All of your 
customers know the fine quality of Swedish 
steel. You can assure them that BUSHMAN 
Patented Saws are sold filed, set, and ready 
to use—that they hold the cutting edge 
longer—that they remain sharp longer— 
TO and, that they cut faster, smoother, and 
ins eames easier—that they rake and cut on both for- 
ward and backward strokes. They will do 
all the hard sawing jobs—saving time and 
muscular effort. 


BUSHMAN patented adjustable Saw 


To Frames are assembled and taken apart with- 
CAMPERS out the use of tools. Frame parts cannot 
be lost. 
Qualified jobbers assure you the best 
Je mark of service. 
foreign 
d other 
e made TO 
ompany INDUSTRY 
= er ee / 
. GENSCO TOOL DIVISION 
\ GENERAL STEEL WAREHOUSE CO., INC. 
1830 N. KOSTNER AVENUE ee ¢ CHICAGO 39, ILLINOIS 
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MODEL 106 


RATES FROM EITHER 
BATTERY CURRENT 
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Model 106. 6v- 
Size 7x 11x10. 
List Price $27.7 


: nc 
‘ning arrester, si7 round termj. 


11 Ibs, X 11x 19, 


e 
St Price $109. 
MODEL 104014, 
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@ Easy to put up, these pennants and posters will 
help to sell your store and its products to new 


and old customers. 


K-10 IN HES — 


k— gtx oe. 
13 INCHES = ht eA ett Shencwiacatolitietes ee 
ie - 48 INCHES 





3 PIECES FOR THE WINDOW 
9 DOUBLE PENNANTS FOR INSIDE STORE 


(These can be cut apart and used as 18 singles) 
ALL BEAUTIFULLY LITHOGRAPHED IN FOUR 
BRIGHT, ATTRACTIVE COLORS 


COMPLETE KIT S 00 


SENT POST PAID 


ey 
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GENTLEMEN: PLEASE SEND AT ONCE 


MAIL THIS COUPON NOW SPRING DISPLAY KITS 


WITH CHECK or MONEY ORDER 1O__ ce pan NAME AND ADDRESS) —— 


TO LITHOCRAFTERS 


109 ERIE STREET 


CAMDEN, N. J. C) CHEEK \ IS ENCLOSED 
[] MONEY ORDER 


MARCH 27, 1947 
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The “Diamond-H” on Farm Equipment 


KEEPS DOLLARS ON THE GO- 


—with the HUDSON “Basic Inventory Plan” 


The dollars you invest in HUDSON products come back to you in 
a hurry when. you take advantage of the HUDSON Basic Inventory 
Pkan. With this plan you carry fewer patterns, invest fewer dollars, 
yet meet most of your customers’ needs. You profit three ways: 
Speeded up turnover because you concentrate on proved fast sellers; 
Elimination of dust-gathering slow movers; Lower cash investment 
This plan is available only on products bearing the HUDSON 
“Diamond-H.” See your jobber or write for details. 
D. HUDSON MANUFACTURING COMPANY 


L * 
pace’, ss 589 East Illinois Street . Chicago 11, Illinois 
T Branches in Principal Cities in the U. S. 





o Pv 
© 1047 Hi. v. H. MFG, Co. 
“~~ 

SPRAYERSJAND] DUSTERS 


HAY TIOOL AND 
BARN EQUIPMENT 


LIVESTOCK EQUIPMENT 
FARM VENTILATION 


EQIUIPMEINT 
POULTRY | EQUIPMENT 
in” 
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CUT YOURSELF IN FOR “MOWER” PROFITS 
with NATIONALLY ADVERTISED* 











TRADE MARK 


tHE FLUID DRIVE power LAWN MOWER 


Some customers will prefer the Hydra-Mow with 
a 236 H.P. gasoline engine — others, the Electra- 
Mow powered by its 4g H.P., 110 volt ball bear- 
ing electric motor. In any case, either Cramer 
Mower offers the following features that will 
mean ready sales for you: 


e Handle adjustable to height of the operator. 

e Cuts toughest grass or weeds to any desired 
height. 

e Made of light-weight aluminum. 

e Rear safety apron protects operator’s feet. 

e Cutting blades are reversible, and may be re- 
placed at very small cost. 

e No other power mower combines all of these 
improvements. 





TRACE MARK 


THE ELECTRIC POWER LAWN MOWER 


*Over 8,000,000 people will read about Cramer 


ack to you in 

< Ieee _——A Power Mowers in BETTER HOMES AND GAR- 
coco alll jy DENS and HOUSE BEAUTIFUL. Take advantage 
— fey» ‘ of the sales created for you by our nation-wide 
enosealll = selling campaign. 

investment 


HUDSON 4S . 


~ < ‘ => =4 - 
weet, Weg? 4 7A e ve ns Tye “se 


OMPAN! ‘ ’ —— WHOLESALERS: Write aie for our distrib- 
os Sis - uting set-up. DEALERS: Send for literature 

: about the Electra-Mow and the Hydra-Mow; 

and for the name of your nearest wholesaler. 


CRAMER MANUFACTURING CORP. 


DEPT. 1102 GRANDVIEW, MISSOURI 


MARCH 27, 1947 








BASEBALL'S BEST EQUIPMENT 


BASEBALL UNIFORMS 


IN STOCK 
FOR IMMEDIATE 
DELIVERY! 


Built on U. S. Army patterns, in 
two pieces (shirt and pants, with 
hip pocket), 54% wool, gray with 
maroon piping. All sizes from 34 
to 44. Air ventilated arm pits and 
crotch. Re-enforced knees and | 
crotch. Send us your order today 
for this season's requirements. 


OBE: 


Sporls EGU nyrent 


GLOBE Pp) GOODS MFG. CO., 251 Gly St., Boston 14, Mass. 


tate Building Public Ledger Building Room 1218 Lincoln Building 
Fifth A Independence Square 742 South Hill Street 
militelelll lille Mom ace Los Angeles 14, California 
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CATCH El YOUNG/ 
. 
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THE CUB for ages 5 to 8 List $2.50 


Nickel-plated, single action Reel, a Rod of solid spring steel, 25 
yds. of line. Six Hooks, two pinch-on Sinkers, one Float, one 
bright nickel Spoon with double hooks. 


THE CAMPER for ages 8 to 12 List $4.50 


Double multiplying, nickel-plated Reel, a two-piece, solid 
spring Steel Rod, Reytex line, 1 enameled casting Plug, 
2 snelled Hooks, 3 pinch-on Sinkers, | flashy metal Spoon 
with double hooks, 1 Float. 


Think of all the kids in your town who only 
need a little nudge to start them on their way 
to becoming ardent fishermen! 


Ocean City had that in mind when it de- 
veloped these complete kits. They are not 
toys, but inexpensive practical tackle for 
beginners. For you, they open up a brand 
new market—and a highly profitable one. 
Order from your jobber now. 


Watch for the big ad campaign in Saturday 
Evening Post, Collier’s, Sports Magazines. THE RANGER for ages over 12 List $6.75 
Tie-in with it and cash in! High quality Level Wind Reel. Ranger Rod — off-set handle, 


two-piece tapered spring steel blade, 50 yards Reytex line, one 
double hook enameled casting Plug, 3 snelled Hooks—looped, 


Made by the makers of the best in fishing reels. 4 pinch-on Sinkers, 1 flash metal Spoon, 1 enameled Float. 


COMPLETE FISHING KITS | | OCEAN CITY MFG. CO. 
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Dealers everywhere have stopped, looked, and 
ordered TROJAN. Now they are ordering 
again and again .. . for the TROJAN line 
is popular, TROJAN prices are popular, 
and TROJAN profits are ample! You have stopped 
and looked—why not ORDER TROJAN! 
And we urge you to order now for 


your spring and summer requirements. 


Write today for complete information 
on the Trojan line of Binoculars, 
Sports and Field Glasses. 


Prices Shown Retail 
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No. 25—DAISY PUMP 
ACTION REPEATER 


Ne. 155—DAISY 
1000 SHOT REPEATER 


No. U-235— 
DAISY BUCK 
ROGERS 
ATOMIC 
PISTOL 
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No. 71— te 
DAISY 3-SHOT arcererese (6 
WATER Retails: 

REPEATER 20° 
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This summer MAKE INSECT PESTS PAY! 


Stock — Recommend — Display 





IN TWO HANDY FORMS TO 
SUIT ALL YOUR CUSTOMERS 


UNXLD 448 


The New Scientific 6 to 10 Hour en 


. THE NEW SCIENTIFIC 
6 lO toe 
INSECT REPELLENT 


Here it is! The new, widely-headlined repellent that positively 
protects against mosquitoes, gnats, fleas, ants, chiggers, many 
kinds of black flies and other insect pests. Non-sticky, non- 
greasy, pleasant and easy to use. Lasts 6 to 10 hours. Liquid UNXLD 
protects 7 to 10 days sprayed on clothing. Will not harm Repellent Cream 
nylon, rayon or other fabric. 

This remarkable new repellent will be backed up in '47 by 
all-out national advertising. Dealer newspaper mats will be 
available. Folders, window streamers, window and counter 
displays will channel UNXLD sales directly into your store. 


Order now for unprecedented repellent profits. 


YOUR PROFIT 
40% 


ALL-OUT 1947 
ADVERTISING 30¢ PER UNIT 

34 449.310 $3.60 PER CARTON 
WARD-SEULNG — | SrSocnisemm) One Sona nna 


MESSAGES cream or liquid in display carton 
in top-rated cost you $5.40—sell for $9.00. You 


magazines clear $3.60. 


131,618,891 Special Bonus 


CONSUMER (Expires May 15th 


IMPRESSIONS 
Based on estimated ONE EXTRA UNIT 


“family” readership t a i e 


with every dozen 


| 











11 Park Place - New York 7, N. Y. 
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SOMETHING NEW ¢~ BUCKEYE 


New features make Buckeye ‘waterless’ 10 gauge pure 


virgin aluminum ware more attractive than before. 


MS TO 
OMERS 


-oz. Bottles 


448 


Liquid 


? 


Bigger, cooler knobs of black Easy to grip, hand-fitting 
heat resistant plastic handles 


Handles securely attached 
in square sockets, prevent 
twisting, turning 





traded 
units of Ring in handles permits hang- 
carton ing to save storage space 


0. You 


Us Catalog No. 1053—10 gauge — 3 gt. sauce pan 


This Buckeye 10 gauge ware is scientifically 
designed for the modern healthful “waterless” 
cooking of vegetables and meats. 
Packed in individual cartons for easy storing, 
quick identification and delivery. 


CHICAGO SALES OFFICE—11-110 MERCHANDISE MART 
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a LEADERSHIP THAT 


The Nation’s Fastest Range... 
Out in Front by Two Full Years! 


UNIVERSAL 





BUILDS 


MARCH 27, 1947 


YOUR DEALERSHIP! 4 


PROOF (NM FEATURES / 
Packed with Features for Salesational Selling 


1. New Super-Heat Surface Units ... new 
“Monotube” construction gives tops in effi- 
ciency ... greatest ease in cleaning. 

2. New Mult-l-Heat Control ...now you 
can get any degree of heat desired for any sur- 
face cooking ... pioneered by Universal. 

3. New Thermo-Chef Auxiliary Oven... 
does completely automatic cooking when large 
oven capacity is not required. Heated by side- 
wound unit and thermostatically controlled. 
4. New Tru-Bake Automatic Oven... new 
“push-button” Preheat Switch and new oven- 


exposed thermostat combine to give even tem- 
perature control through successive bakings. 
Completely automatie with new easy-to-use 
timer. 


5. New Tel-A-Switch Panel with Signalite 
Control... for easy identification and extra 
convenience. Ovens automatically switch from 
preheat to bake. 


6. New Automaticook for Completely Au- 
tomatic Cooking...controlled by Select-A-Trol 
... amazingly efficient and easy to use...elim-_ . 
inates oven watching. 











Attention is again focused on garages 
since motoring is now unrestricted 


PECIFYING National Garage Hardware 
is still the custom of contractors and 
builders as a safe assurance of smooth, 
trouble-free manipulation of garage doors. 


The latest-model automobiles with stepped- 
up acceleration and modern mechanical 
improvements should be provided with ga- 
rages that are equipped with fast-action 
doors for quick and easy exit and entrance. 
The days of the old sticking, stubborn, hard- 
operating garage doors are relegated to 
the past with its antiquated-model cars. 


Ww 


National Garage Door Sets will speed-up 
door action. Sets are most complete with 
all the necessary hardware required for a 
first-class installation. The hangers serving 
these sets are of the two-wheel type so 
that they will follow the specially designed 
track without binding or sticking. They just 
glide along, carrying the weight of the doors 
smoothly and without strain. 


The popular demand for National Hard- 
ware is ever growing and is still greater 
than our present limited supply. 


Ww 


National 
Manufacturing 
Company 


STERLING 
ILLINOIS 


No. 803 Garage Door Set 


Designed to carry doors around the corner 


Sliding and Swinging Garage Sets 


i 
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NEW PROTECTION FOR YOUR CU 
ome 


NEW PROFITS FOR YOU! 


Eagle makes news again... with a brand new 

line of disc-tumbler padlocks that sets new stand- 

ards for styling, security and real merchandisability! 

These sensational new padlocks are designed to meet 

many of your customers’ requirements. Consider these 
advantages: Distinctive beauty. Instant identification, thanks 


to the Police Pup embossing—a unique merchandising touch that is 


75¢ 
SELLER 


Slightly higher 
in far west. 


EAGLE POLICE PUP PADLOCK 
NO. 4665—Size 1%. Disc- 
tumbler mechanism, Zinc die- 
cast case finished in gold 
bronze lacquer. Steel, self-lock- 
ing shackle. 228 key changes. 
Also sizes 1%" and 2° will be 
available in this line in a few 
months 


bound to touch off extra sales for you right from the start. And all this, 
plus traditional Eagle security. Anyway you look at it, the new Eagle 


Police Pup line can’t miss. Order from your jobber today! 


EAGLE INDUSTRIES, INC., Subsidiary of Bowser, Inc. 
National Sales Representative of The Eagle Lock Company 
110 North Franklin Street, Chicago 6, Illinois 
District Offices: Boston, New York, Philadelphia, Atlanta, Dallas and San Francisco 


parage Sets America’s First Lockmakers—Since 1833 


———S 
oN 
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PENNVERNON WINDOW GLASS creates T 
satisfied customers . . . makes friends for in 
you—because it is a high quality produc, K 
with fine visional properties and brilliant 
surface finish on both sides of the sheet tu 
Remember, too, that “Pennvernon”’ is a produd bi 
of “Pittsburgh” — one of the world’s foremos 





glassmakers. ee 
Whenever glass is needed to replace broket 
panes—sell your customers “Pennvernon”—n0 


ENNVERNON is ‘wisdow siass 


Window Glass 
_ ‘purrssuRGH" ster fot Quality Glass ated Patni * 


TTSeerR GH PLATE a Se COMPAN Y JENKIN 
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JENKINTOWN, PENNA., Teds 736 | * BRANCHES: BOSTON - 


The “Hallowell” Tool Kits are something different in 

the tool line. Not only an innovation, but better in many 

ways. And because they’re new and improved they bring 

$$$.. 

® Kits are compact... fit in the palm of the hand. Elimi- 
nate bulk. Each contains from 5 to 9 tool bits. 

® Tool bits in each Kit were carefully chosen to be most 
applicable to different types of work. 

® Tool bits stored in hollow handles... are interchange- 
able in the chuck, therefore, as many as 9 tools take no 
more space than 1. 

® Kits are of a rugged plastic-steel combination. Plastic 
handle has great strength; is lightweight, durable, 
shock-proof, warm to touch even in freezing tempera- 
tures, shatter-proof, resilient. High-grade alloy steel 
bits are strong; accurately machined. 

® Locking bit-chuck has a swivel device for easier access 
to difficult places. 

® “Socket Wrench” Kit and “Auto” Kit both, come in 2 
sizes: large and small. 


® Universal Joints. Ratchets, Extensions available. 


Write for our profitable Dealer proposition and litera- 
ture that fully describes these unusual, convenient Kits 
- You’ll want to add them to your standard line. 


OVER 44 YEARS IN BUSINESS 


Dp | 
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CHICAGO 





(HALL()WELL| 


TOOL KITS 
$$$ 





syalate 


interchangeable 
parts are in the 
hollow handles 
of all kits 


an ideal gift or prize 


Kits: Patents Pending 


+ DETROIT + INDIANAPOLIS «+ ST. LOUIS + SAN FRANCISCO 
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PATENT AND COMMON.LAID 
CORDAGE, 


Manufactured by Water-Power. 
HE Plymouth Cordage Company hereb 
ive se that her have on hand On 
Hundred Tons, Clean St. Petersburg H - 
superior quality, which ~~ are ret 
manufacture into Cordage ot any size or , as 
scription to suit yurchases®- Their machine- 
ry and water privilege is equal to any in the 
Country—and thelr Cor ge shall in every 
| respect be to their advantages. All or- 
ders for Cordage, in any quantities shall re- 
ceive immediate attention, at the Ropewaiks, 
from BOURNE SPOONER. 
Plymouth, March 12, 1825. t{46 


N. B. A number of good Spinners would 
find ——— as above. 




















a name your customers know 


for SUPERIOR QUALITY in rope 





PiymoutH CorDAGE CoMPANY 
Norta Piymoutsa, Mass. 
There is business—and profit—for you in the quaintly worded advertise- District Offices: 296 State St., Boston 
‘ 9, Mass.; 420 Lexington Ave., New 
ment you see reproduced here. It is a copy of the very first announce- York 17, N. Y.; 108 W. Adame St 


ment ever made by Plymouth Cordage Company, in 1825. Cidengs 5, ME; 1S Variants Aes 
Houston 2, Texas; 70 Sacramento 


Street, San Francisco 11, Calif. In 


What counts in your own cash register is the fact that Plymouth didn’t Canada: Mill, Welland, Ontario; Sales 
Office: Cordage Distributors Limited. 


stop advertising 122 years ago! That was only the start of a teamwork 500 King St. West, Toronto2, Ontario, 











job of fine quality rope-making and sound, productive merchandising 


that has made Plymouth known the world over. 


PLYMOUTH 


are seeing Plymouth advertising every month—helping to maintain CndageP T-2or ahickd 


ROPE TYING TWINE - BINDER T 


Today, millions of rope-consumers in industry, on farms and at sea 


Plymouth leadership. 
BALER TWINE 


/ z 
PLT PE AER COT NTR IR Ae 8 POA " eal 


THE ROPE YOU CAN TRUST BECAUSE IT IS ENGINEERED FOR YOUR JOB\: 


34 HARDWARE AGE ™ 





VICTOR 
HOLDFAST 
ANS Oi WG Fee) On b 
















Ve Om MOR Se 77 
HOLD FAS 


Convenient Al 
Occupy Little Space 
Brightly Colored 








Take 


ne DOW WEED KILLER 


to peak profits! 


DOW’S THROTTLE’S WIDE OPEN 


Production 
All Dow Weed Killers are manufactured and 
packed for you by The Dow Chemical 
Company, panding producti fo meet 


the vast weed killer market this year. 








Advertising 
Magazines—trade papers—technical journals 
—publications in every branch of the market 
are carrying Dow's Weed Killer and Agri- 
cultural Chemical advertising. That's your 
advertising—if you stock the Dow line! 





Merchandising 
More promotion—for your own local use! 
Dow offers a go-getting merchandising kit 
on weed killers—window and counter 
cards, counter displays, mats for local 
ads. Yours for the asking—free! 








Here's a line of fast-moving merchandise to keep sales going at full speed this summer! 
It’s the growing line of Dow Agricultural Chemicals—headed by those sure-fire sellers, 
the Dow Weed Killers. This year weed killer customers will come swarming to you— 
farmers, lawn owners, ranchers, fruit growers, and a dozen kinds of maintenance 
managers ranging from golf course and parkway men to highway officials. They'll be 
looking for 2-4 Dow Weed Killer (liquid and powder), Esteron 44, Dow Contact Weed 
Killer, and Dow Selective Weed Killer. Be ready for them! 

2-4 Dow Weed Killers, both powder and liquid, are available in a wide variety of 
package sizes—from 25¢ packets of powder and 1/-pint cans of liquid to bulk quantities 
—the right amount in the right package for every weed control problem. Conveniently 
located warehouse stocks are maintained throughout the country to serve dealers 
and jobbers quickly and efficiently. 

Dow also offers q plete line of i ticides and fungicides, DDT formulations, Dowax, 
Garden Dowfume, plant growth regulators, Rotodow, Dow Garden Dust, and Dow 
Rose Dust. Get in touch with Dow today—keep profits rolling with the big Dow line. 


50th Anniversary 1597 A947 








ine, ‘ 


Ask About the 
Complete Dow Line— 
Wire or Write Today! 


AGRICULTURAL CHEMICAL DIVISION 


THE DOW CHEMICAL COMPANY e MIDLAND, MICHIGAN 
New York ¢ Boston «© Philadelphia 


Chicago + St.Louis «© Houston 


Washington « Cleveland «+ Detroit 
San Francisco * Los Angeles e Seattle 


CHEMICALS INDISPENSABLE 
TO INDUSTRY AND AGRICULTURE 


Dow Chemical of Canada, Limited, Toronto, Ontario 


MARCH 27, 1947 














rway to the Future 





; UST as the distinctive doorways of the past have been Corbin 


equipped, so will the outstanding doorways of the future bear the 
famed period designs of Corbin builders’  [GrcdButiings Deserve Good lordwor 
hardware — authentic in its details—matchless vanndin 
in its construction — complete in its scope. 

















P. & F. Corbin Division 
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Deep Color Flat Finis 
fiid Tories 


ULTRAMARINE BLUE 


The finest answer ever for all color problems! All the ease of a toner, all 
the beauty of a deep color, all the strength of the best oil colors. 
Exquisite base colors and beautiful tones! Clear, strong, non-fading! 
Easy-to-use. ..works swiftly, sets slowly, leaves no brush marks! 
Economical...has remarkable spreading ability. It goes further than 
ordinary paints. No lumping, streaking, muddiness, high spots, floating! 
PAINTERS FIND IT IDEAL 
as a finish: Hydall Hy-Toner works perfectly as a deep flat color finish 
on both new and old work. 
for toning: Hydall Hy-Toner mixes readily. Produces exact tone or tint 
wanted — clean and strong! 
for blending: Hydall Hy-Toners mix with each other (and with white) 
to give a choice of 1001 true, clear, lasting tones! 
Page are now available to qualified distributors 
Vrite today for particulars. 
INSTANT DELIVERY NOW! YOUR CUSTOMERS DON’T HAVE TO WaiT 
TO PAINT! TEAR OUT AND MAIL THIS QUICK ORDERGRAM TODAY! 


HYDALL PAINT DIVISION 


PRICED RIGHT! ROBERTS PAINT CORP. 


515 Bryant Ave. N. Y. 59, N. Y. 
Please ship at once the following order of Hydall Hy-Toner. 


WHAT MARK-UP FOR YOU! Sizes available: '/2 pint, | pint, | quart, | gal., 2 gal., 3 


gal., 5 gal. 

Colors: Base White — Lamp Black — Raw Umber — 8urnt 
Umber — Raw Sienna — Venetian Red — Permanent Vermilion 
— Rose Pink — Prussian Blue — Cobalt Blue — Ultra-marine 


STOCK HY-TONER NOW! Blue — Primrose Yellow — Chrome Yellow Light — Chrome 


Green Light — Chrome Green Medium — Chrome Green Dark. 
Size Colors 


AND WATCH IT SELL! 


MAIL 


ORDERGRAM TODAY! 


Name 
Store Name 


Address 
a ee: 














@=gp YOU SAVE MONEY a 


on the original purchase price of the Rubberset Nylon Brush. because Rub 
It costs less than hog bristle brushes. Much less when you con- i= with the 
sider all the time and trouble it saves you! after hours « 











e@x@> YOU SAVE MORE EFFORT +# eee YOU SAVE MORE MONEY 


because the Rubberset Nylon Brush paints more surface per Bristle wear tests, by independent laboratory, show that the 
dip—9.5% more—than top-quality hog bristle brushes! And Rubberset Nylon Brush lasts up to 5% times longer than hog 
lays down a smoother, more even film. bristle brushes. Yes, 514 times! 


Rubberset Company—56 Ferry Street, Newark 5, New Jersey—Established 1873 Factories: Newark, N. J., Salisbury, Md., Gravenhurst, Ont., Canale 
Branches: Los Angeles, California, Se. Louis, Missouri. 
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eu@ YOU SAVE EFFORT GOP YOU SAVE TIME 








Ba lon Brush. because Rubberset Nylon Brushes come to you already broken Thanks to Rubberset’s exclusive permanent waye develop- 
aye in with the “chisel tip” that ordinary brushes acquire only ment, Rubberset Nylon Brushes pick up more paint than best 
after hours of tedious effort! hog bristle brushes or ordinary nylon brushes! 


iy 
@ 


A 


Kusserser x 
NYLON 


— 





NEY 


10w that the 
ger than hog 


‘he permanent XS 


*Patent Applied For 








Famous for hog bristle brushes, too. Not only nylon brushes, but hog 
bristle brushes are produced by the Rubberset Company. Since 1873, in fact, 


Ont., Canads 
; our famous trade mark name Rubberset has meant “The finest in brushes.” 
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FAST SELLING, 


PROFITABLE HOUSEWARES- 
FOR IMMEDIATE DELIVERY 


Here is a new, novel, time and labor saving device that assures 

the housewife quick action in the jelling of salads and des- 

serts. Takes less space in the refrigerator than a quart bottle 

of milk. The “Jel-Rac” retails for $1.00, which includes the 

chrome rack and six aluminum molds. Each unit is pack- 

aged in an attractively lithographed carton. NORMAL 

DISCOUNT, FULL FREIGHT PREPAID ON ORDERS OF ONE 
GROSS OR MORE. 


Smee tartan’ 


4 Elevated roasting of meat and poultry by constant 
MAGIC ASTE! aonee agli 
low temperature methods permits free circulation 


Reg. U.S. Pat. Of. Pat. Nos, 2212207, 2214137 


ROAST = RACK. of dry air during cooking period, insures even brown- 
ing and uniformity of doneness, conserves nutritional 


values and flavor, and reduces shrinkage. No basting necessary. 
Elevated position of food maintained throughout cooking period. 
This three-position roasting and broiling rack is nickel-chromium plated. 
It retails for $1.80. NORMAL DISCOUNT, FULL FREIGHT PREPAID 
ON ORDERS OF ONE GROSS OR MORE. 
Manufactured by Magic Master Products, Beverly Hills, California 


This rust-proof, all steel, portable Clothes Dryer has a 
' natural sales appeal. It fits over the sides of any bath- 
tub eliminating any danger of moisture on the floor; 
. A hangs on shower curtain bar; folds flat for traveling; 
CLOTHES can be hung on outdoor clothes eee! then can be 
folded and hung up out of the way. Hanging hooks and 

DRYER , 
legs are rubber covered to protect fixtures. Sixteen feet 
of drying space. Retails for $1.95. NORMAL DISCOUNT, 


FULL FREIGHT PREPAID ON ORDER OF 72 DRYERS OR MORE. 
Manufactured by Nileway Home Products Company, Culver City, California 


Hard hitting merchandising program including national advertising is planned on all items 
’ to back up your sales. 


Exclusive National Sales by t a OTS G BRADY 


5929 Avalon Boulevard, Los Angeles 3, California. Telephone ADams 1-6950 
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THE COR-O-AIRE CONSOLE HEATER IS TAKING THE SALES LEAD EVERYWHERE BECAUSE: 
..- IT'S “MORE FOR THE MONEY” 


Cor-o-aire is the most efficient, free standing, gas house without ducts... cir- 
fired, console heater and winter air conditioner on culates, humidifies and filters 
the market. It heats an average five room one floor the air... everything a base- 
ment heater does. The pat- 
ented, cast iron exclusive 
Venturi tubes . . . 46 of them 
» ° Exclusive, patented, cast iron 
. make all this possible. Venturi tube heat exchanger. 
































. + USERS PREFER IT 


Cor-o-aire cuts gas bills by as much as 20% to 50% 
. heats homes in Great Lakes area for as little as 
$5 per month. Compact in size, handsome walnut 
finish. Quiet, efficient, fully automatic operation 
makes it the preference of prospective buyers. 


--- IT GIVES MORE PROFIT TO THE DEALER . 


Cor-o-aire gives the dealer more cash profit per sale. 
Satisfied Cor-o-aire customers are good prospects 
for additional sales of other products. 


The Cor-o-aire Hi-Boy, for basement installation, 
has the same exclusive paténted features that give 
the Cor-o-aire console model amazing efficiency and 
economy such as have never before been achieved 
in any other heater. 


Ask your nearest Cor-o-aire distributor for further 
information or write us direct. 


THE COROAIRE HEATER CORPORATION 


GENERAL OFFICES, CLEVELAND 15, OHIO 


A1ra | 


yoo 
Ma WY ee ¥ “ 
“THE SCOTCH HEATER”—HEATS A FIVE ROOM HOUSE FOR PENNIES A DAY 
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STAINLESS STEEL TOP 
Kitchen Cabinet Sinks 
ARE DELIVERED in 





Tredor 060 (60x25") $225 
A stainless steel sink unit featuring the desirable 
center sink bowl, complete with ledge faucet 
and crum cup strainer. Sturdy undersink cabinet 
is 60x24x35" and has three doors with ample 
room for storage. 


Tredor 054 (54x25") $195 


Same as above in smaller size. 





Duchess 160 (60x25") $250 
Stainless steel top center sink*model with ledge 
faucet and crum cup strainer. Deluxe undersink 
cabinet is 60x24x35" with cutlery, cake and 2 
linen drawers; vegetable bin, breadboard, towel 
bar and condiment shelf. 


Countess 154 (54x25") $230 


Same as above in smaller size. 





Majesty 1666 (66x25") $349 


Twin sink bowls complete with ledge faucet, 
spray, 2 crum cup strainers. Undersink cabinet 
is 66x24x35" with cutlery, cake and 2 linen 
drawers; vegetable bin, breadboard, towel bar 
and condiment shelf. 





SEND FOR 1947 CATALOG — ADDRESS DEPT. HA 


Paragon Utilities Corp. 


50 VAN DAM STREET, BROOKLYN 22, 
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THICK PERMANENT MOLD CAST ALUMINUM 


TRIPLE A METALCRAFT CORPORATION (ssa 


3421 East 22nd Street e Los Angeles 23, California 
MARCH 27, 1947 








MITH Corporation 





... this is the Packaged Unit-Drive 


that is Slashing Stoker Service Costs 





another 
SMINTIEIZECELAST 


exclusive! 
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If you’ve ever wondered why 
we continue to advertise Barrett 
Roofings when we can’t always 
supply you with all you want 
and can sell right now, here’s 
a good commonsense answer: 

We think it’s good business 
for you and for us — now and 
in the future. 

Consider, for instance, how 
easy it is to forget a popular 
sports figure of just six sum- 
mers ago. Consider, also, how 
much easier it is for people to 
forget a product...unless they 
are continually reminded of it. 

Public acceptance and de- 
mand for Barrett Shingles and 
Roll Roofings have been built 
up and maintained through 
more than 40 years of consis- 
tent advertising. We’re going 
to keep right on with this kind 
of advertising in home-service, 
farm and national magazines, 
because we know 
the present “‘sellers’ 
market” won’t last 
forever. 

When supplies 
are plentiful again, 
we want to be sure 
that home-owners and farmers 
are still “sold” on Barrett Roof- 
ings and the merchants who 
sell them. 

That’s just sound business for 
all of us. 
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THE BARRETT DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


2800 So. Sacramento Avenue Birmingham 
ROOFINGS Chicago 23, Ill. Alabama 


BARRETT SHINGLES AND SIDINGS . . . ROLL, ROOFINGS 


. . . ROCK WOOL INSULATION . . . PROTECTIVE PAINTS 
OTHER BUILDING PRODUCTS. 


Reg. U. 8. Pat. Off. 
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Birmingham 
Alabama 


. ROOFINGS 
TIVE PAINTS 
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DIFFERENT SURFACES 
REQUIRE DIFFERENT PAINTS! 








THAT’S WHY “3 FOR 3”! 


No single type of paint will do for 
all surfaces. It’s just as true in 
aluminum as it is in white or any other color. 

Now that paint manufacturers are making “3 Types 
for 3 Uses”, you can tie in with Alcoa’s national adver- 
tising by reminding your aluminum paint customers that 
different surfaces require different paints. Sell flexible, tight- 
clinging ALUMINUM HOUSE PAINT for protection or 
priming of weather-exposed wood . . . ALUMINUM 
METAL & MASONRY PAINT for a hard, durable 


First COATER wit 


FOR 
“ expPOseD WOOP 


WEATHER - 
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finish on metal, brick or concrete . . ..satin-smooth, 
chrome-lke ALUMINUM ENAMEL for “touch-up” 
jobs, highly decorative interiors, and heated surfaces. 
Millions of advertising messages are paving your way. 
NEW 20-PAGE BOOKLET ANSWERS PAINTING QUESTIONS 
New booklet, “Paint It Bright!”, answers most frequently- 
asked questions about painting. It is telling your custom 
ers where to apply each of the “3 Types for 3 Uses”. Free 
to you and your salespeople. Write ALUmMiNuM CoMPANY 
or America, 1984 Gulf Building, Pittsburgh 19, Penna. 
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THE MEN WHO SELL THESE FAMOUS BRAND 
NAMES AND CASH IN ON THE “CP’’ PROGRAM 


Find out from your manufacturers’ local sales repre- 

sentatives why the “CP” program is the biggest 

yes opportunity in major appliance history--the A-B + CALORIC - DETROIT JEWEL 
on that will move higher grade, famous 

eee automatic gas ranges out of your showroom ESTATE HEATROLA + GAFFERS & SATTLER 


to the 2 out of 3 of your customers who have gas 
ranges over 10 years old. GARLAND - GLENWOOD - GRAND 


Ask why your customers will look for the ‘““CP” . 
trademark of the Gas Appliance Manufacturers HARDWICK + MAGIC CHEF + MOORE'S 
OCCIDENTAL - O'KEEFE & MERRITT 


Association (GAMA). “Cp? is their double assur- 
ore — = se meine yrqme: gas re they 
y are built and pre-tested to meet rigid high con- 
venience and | rr mig jm standards set by GAMA QUALITY + ROPER +, SGE-ACORN 
di " 
peat ag ae re ene eee SGE-ORIOLE - SPARK - TAPPAN + UNIVERSAL 
“CP” is the only unbiased, universally-accepted 
ps eg ge of its kind—the says? rg ol WEDGEWOOD + WESTERN HOLLY 
ising idea you can cash in on. Ten ion dollars os ‘ 
in utility and manufacturer advertising campaigns in Canada — CLARE BROS. MOFFAT 
are pre-selling your customers for you. 














Get full details from the representatives of the manufacturers’ lines you carry, or write 
Gas Appliance Manufacturers Association, 60 East 42nd Street, New York 17, 1 Fay 


AS WONDER FLAME FOR AUTOMATIC COOKING 
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two Hose Kin 
Sight 


(Registered) 


Sells Itself o” 


; it 
call ingle 
soupting. every time ae" 
c to its full lengt se 
This sharp bend crackst na gone 
he fabric, causes leaks 2 
repairs ot replacement. 


Now Ready For Delivery — 





LOOK FOR THE 


No, 134 
OLD WAY 
No. 132 S.O.T., tee handle (No, 136, loose key); 
No, 134 S. S. S., tee handle (No. 138, loose key); 
¥" and %" I. P. thread, standard hose thread, 
rough brass finish, 


oughly sat 


Contact Your 


all brass 


body, ste™ 


and bonnet nut 


y—The sport 
ares Bibb is set 
that when 


longet 
isfied customers. 


Plumbing 


As these illustrations show, our 
“No Hose Kink” Bibb is a really 
BIG improvement in design, 
which prolongs hose life by 
eliminating sharp bends near 
the coupling. This bibb will 
make a big hit with your cus- 
tomers, when you show them 
its advantages. 


Wholesaler 


WAY 
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HORTON BRUSH CO. 
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Superintendents, 


Write for your copy today on your business letterhead. 
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6fe 
FOR ANY BATHROOM PLAN 
OR COLOR SCHEME! 


LIFETIME 
CHROME 


Gerity mirror-bright fine 

chrome accessories for baths 

and kitchens are smart with any 

color scheme. Gerity’s powerful 
point-of-sale helps include action-get- 

ting wall, counter and window displays. PLUS 
—steady national advertising. Order today! 
Write for catalog and prices. Gerity-Michigan 
Die Casting Co., Adrian, Mich. 


NC. Sells on Sight 
1, N. Y. ™ : 
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“ames” PON Y 


FEATHERWEIGHT SOLID SHANK SHOVELS 


MADE FROM 
ONE SOLID BAR OF STEEL 


THE FAMOUS ARMOR BD 


THICKNESS 


WOODEN FORK—» bP 
i STEEL ENCASED 
LL” 
y NOTE DOUBLE 


K 


th 
Ss 


HIGH BEND OCKET 


; i 
HORIZONTAL | 
RIVETS 


K 
SOLID STEEL 


FULL HEAT- THICK-CENTER 
TREATED BLADE FROG 


1 — Blade is forged from solid bar of steel. 


2 — “AMES” shock band protects and 
strengthens handle. 
3 — High bend for perfect balance. 


4 — Engineered to insure user completely 
satisfactory results. 


5 — A steady profit builder for 
hardware dealers. 


WELDED |5| 


bask Your 
Dobler 


CLIP 
SECURELY 
LOCKS GRIP 


EVERY 
BLADE IS 
HEAT- 
TREATED 


“AMES” PRODUCTS 


SHOVELS FORKS 
SPADES HOES 
SCOOPS RAKES 
POST HOLE DIGGERS 


AGRICULTURAL HANDLES 


C AMES 
ince ») 


yes 


AMES BALDWIN WYOMING CO. 


PARKERSBURG, W. VA 


NORTH EASTON, MASS 
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Champion 
Hampshire 


Barrow 


Bill Worthington, Pontiac, Illinois is shown 
with his Hampshire barrow which took cham- 
pionship honors at the Junior Live Stock 
Feeding Contest, held in conjunction with the 
1946 International Live Stock Exposition. 
Bill’s porker weighing 238 pounds, sold for 
$1.60 a pound. 


“SS Amer/CAN . 


Farmers throughout the U. S. know that it 
takes more than good looks to make a fence a 
champion. It takes better design, longer life 
and all around good service. U:S‘S American 
Fence has all these things and more. That is 
why year after year U. S. farmers have made 
American Fence the champion best seller. 
When you sell U-S-S American, you know 
you're backing a champ. 

You'll get plenty of backing from us, too, 
with strong, consistent advertising in the 
best farm papers . . . with literature to pass 
out to your customers... and with a nation- 
wide, United States Steel radio program for 
a full hour every Sunday evening. 

DUCTS This is the kind of promotion that builds 
future sales for you. For further information 
ORKS : about U-S-S American Fence, Poultry net- 
OES ting, or other U-S-S American Products; 
write to American Fence, 412 Rockefeller 


AKES Building, Cleveland 13, Ohio. 
GGERS 


ANDLES AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
COLUMBIA STEEL COMPANY, San Francisco 
TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 
United States Steel Export Company, New York 


UNITED STATES STEEL 


Theres mote AMERICAN FENCE tn wae Chan any ther tuand. 
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STRONG SMOOTH 
Y HANDLES INSIDE / 


SETS THE PACE FOR SALES FEATURES 


Yes, the original Masters Handi-Cart is a cinch to sell... just tell your customer this: ‘Look at 
the perfect balance, even a child can push a heavy load... and it’s easy to load, the single 
Note the “U” channel handles sup- 


Ni PERFECT 
J& . ee 
ie om Ka) 


“centered” support is placed for maximum leverage .. . 
ported inside with an extra plate and the ‘full grip’’ wooden handle bar for easier control . . . 
Last but not least, the smooth inside, no bolt heads or rivets to catch and tear.” 

That's all you have to tell to sell! Your customer can see the other features such as the solid 
rubber tires...the sparkling baked enamel finish... ihe all-steel welded construction. Write 


for Masters Literature and see why the leade: sets the pace. 


STOCK THE WHOLE LINE OF PROFIT-MAKERS 


details and sales features are listed in Masters 
Literature, which is yours for the asking. 


The three sizes of Masters Distributors shown’ 
below offer you sales and profits from three 








classes of trade . . . The Masters Perfect appeals 
to golf courses, estates and cemeteries . . . The 
Masters Home Lawn No. 30 for the average 
home owner... or the smaller Home Lawn 
No. 25 for those who have only small areas or 
occasional seeding or distributing to do. Full 


MASTERS 
PERFECT DISTRIBUTOR 


Si 


The famous Masters Planter has a sales 
record for over 45 years because of its many 
unique and exclusive features. Sets and 
waters up to 15,000 plants per day! Get full 
details on this excellent number .. . write for 


literature today. 


MASTERS HOME LAWN DISTRIBUTORS 


MASTERS 
PLANT 
SETTER 


MASTERS PLANTER COMPANY eats Mich 
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Wes, perfect balance is as great an advantage to a gardener 
as it is to a tight rope walker! And here’s why: expertly 
balanced MAREMONT Garden Cultivators are geared 
to modern gardening: their perfect balance makes 
them remarkably easy to operate. 

Into each Maremont garden cultivator goes the finest 

quality steel . . . with rubber tires and handle grips, 
quick-change tool plates, and oil-less bearings. 
Attractively designed . . . beautifully enameled. 
These are but a few of the features which 
establish the Maremont Garden Cultivator as a big 
profit-maker for alert dealers the nation over. 


404D — Maremont’s dual wheel 

Garden Cultivator. Works both 

sides of a row simultaneously. 

14” disc wheels, complete with 4 

duck feet and 2 hoes. List price 
$14.78 


403C— Maremont’s 1 wheel 

Garden Cultivator. 14" disc 

wheel, complete with 3 duck 

feet and 2 hoes. List price 
$10.80 


MAREMONT AUTOMOTIVE PRODUCTS 


Dept. HA-1 

$. Ashland Ave. at 16th St. + Chicago 8, ill. 

I want FREE information on Maremont | 
Set Garden Cultivators. 


C/A RIDIEIN CULTIWATIOR'S jigs 
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LOWER PRICES 
R MARKETS 


NOW 2.29 


MAX. JAW OPENING 1” 


um NOW 2.59 


rf ; MAX, JAW OPENING 11/2” 


RETAIL » NOW 4.89 


up to 36¢ per wrench 


T 


RETAIL 





EW low prices! Wider market 

possibilities! Greater profit 
opportunities! Plus higher dis- 
counts to both jobbers and 
dealers! That’s what famous, 
fast-selling BMC pressure-lock 
Wrenches are offering you today. 
It’s the double-barreled result of 
production economies based on 
rapidly growing manufacturing 
volume, plus the BMC policy of 
sharing the fruits of its advertis- 


SS 


onli 


On fh 


Ba 


9 Z 4 
fis aie KS 


my” ¢S| 


ing and sales effort with 
jobbers, dealers and cus- 
tomers. 

Absolutely no change 
has been made in the 
quality of materials used, 
or in the exclusive BMC 
design. The painstaking 
workmanship, the preci- 
sion manufacture, therigid 
inspection are the same 
as always. BMC is simply 
turning out the same 

wrench at a lower production cost 
and is passing on the savings toits 
dealer organization and the cus- 
tomers they serve. Here’s a step 
in the right direction . . . toward 
stable prosperity, based on ever- 
increasing sales to constantly 
widening markets. Reap the full 
benefit of this sound merchandis- 
ing program now. Plan to give 
extra display: and sales support 
to the fast-moving BMC line. 


11 Griswold St. 


BMC MANUFACTURING CORP. rncstron: 





A 


ad DC 


PRESSURE rr 


_ 


BMC CHANGE-A- 
really 4 scissors in one; gives\new, keen 


blades in 10 seconds. 


BMC OFFSET SCREWDRIVERS . . . for both 


Phillips and standard head screws. 


BMC READY-RAY AUTO TROUBLE LIGHT 

- @ handy spot light and emergency 
flare, plugs into the cigarette lighter socket 
of any car. 


EXPORT REPRESENTATIVES 


Dodge & Seymour, Lid. 
53 Park Place 
New York, New York 


Markt & Hammacher Ce. 
53 Park Place 
New York, New York 


. Fox & Compony Ste Export Trading 





60 Beaver Street Corp 


New York, New York 


15 East 40th Street 
New York, New York 


London Armoury Co., Ltd. 
10 Ryder Street 
London, England 
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.  Here’s why Ls 
you pot ge more money on blectric fence 


when you display riers “el PRIME 


Only the Prime line gives you a5" this: 


ISSORS ... 


More Profit per Sale. The price and 
the profit margin make Prime Controllers 
worthy of your time and display space. 


A Policy that Protects You. Prime 


4 


Advertising. Prime reiches your custom- 
ers regularly through farm-paper advertising 
and provides advertising material for your use. 


Safety. Every Prime hi-line controller bears 
the label of Underwriters’ Laboratories, Inc. 


sells only through reputable jobbers and backs is 
you up with a service policy you can depend on. And Prime gives you a complete line of hi-line and 
battery controllers, a line that meets every fencing 
need — with a strong, dependable shock that keeps 
your customers satisfied, . . . Cash in on this win- 
Order now from your jobber. 


Le keen 


. » for both 


ews. 


Acceptance. For 13 years Prime has been 
recognized as the Number One name in elec- 
tric fencing, the leader in quality. 


UBLE LIGHT 
ae ning combination. 
ghter socke 


THE PRIME MANUFACTURING CO. 
1669 S. First St., Milwaukee 4, Wisconsin 


out coupon and maj] today 





ATIVES 
Please send me free advertising and display 
mmacher Ce. 
e = Get Pri me "s free material on Prime Electric Fence Controllers. 
ew Tor d ° ° d 
ot Tredtng advertising an 
Street * e 
Yor display material. 


0.27 
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HANDS 
of Skill 


DEMAND THE BEST 


Whatever the job .. . husking corn .. . puddling 
steel .. . sinking oil shafts . .. wherever skilled’ 
hands are at work .. . they demand the best. 


in protection. 


And that’s where Riegel’s WAGON BRAND 
Work Gloves come in. For Riegel makes only 
the best in value. Each pair is designed for 
wear ... with plenty of ease and comfort... 
strength and protection to spare. 


WAGON BRAND Work Gloves are the product 
of one of America’s largest textile mills. They 
are Riegel-controlled — in one plant — from 
raw cotton to finished gloves. That's the kind 
of close supervision of detail that means 
unbeatable quality, durability and economy. 


RIEGEL TEXTILE CORPORATION 
342 Madison Avenue, New York 17, N. Y. 


. WORK GLOVES 
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CLEVELAND 


hi. ; 2917 EAST 79TH STREET °* CLEVELAND 4, OHIO 
FAST EN E R S Warehouses: Chicago and Philadelphia 
Ask your Jobber for Cleveland Fasteners 


MADE BY THE ORIGINATORS OF THE KAUFMAN PROCESS FOR GREATER STRENGTH AND ACCURACY 
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WAA solicits bids for approximately $1,000,000 worth of 
abrasives of the following types: grinding wheels, abrasive 
cloth, paper, belts, sticks, stones and hones—all sizes and 
specifications. The offering includes both new and used ma- 
terials; inspection may be made prior to bidding at any 
Regional Office holding the inventory. Priority claims have 
been satisfied and there will be no delay in delivery. 


Sales of Abrasives will be held at frequent intervals. To receive 
information on future sales, write to the Regional Offices listed 
below asking that your name be placed on their mailing lists. 


BOSTON - PHILADELPHIA - CHICAGO - CLEVELAND 
DETROIT + ST.LOUIS + LOS ANGELES 


OFFICE OF GENERAL DISPOSAL 


x 


WAR ASSETS ADMINISTRATION 


Offices located at: Allanta «+ Birmi m « Beston « Charlotie « Chicago « Cincinnati « Cleveland « Dallas 
Denver - Detroit . Fort Worth « lena « Houston « Jacksonville « Kansas City, Mo. « Little Rock + Los 
Angeles - Louisville . Minneapolis . Nashville « New Orleans « New York « Omaha - Philadelphia - Port- 
land, Ore. » Richmond « St. Lovis « Salt Lake City e Sam Antonio - San Francisco + Seattle « Spokane + Tulsa 
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your" widely advertised 

ahd sold! Handee is the original 

tool of its type and it’s today’s finest. 
Acclaimed the world over for its remork- 
able speed, power and long life, 
Handee is the choice of mechanics, 
repairmen, home craftsmen, 
Grinds, drills, saws, engraves, 





carves, etc. on any material 
— wood, plastic, metal, 
glass, etc. 25,000 
r.p.m. AC or DC. 
HANDEE IS THE MOST 


COMPREHENSIVE AND 
PROFITABLE LINE! 


HANDEE © .332'uses 


More HANDEES in use today than all 
other tools of this type combined 


ALL PRICES ARE NET 
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ACCESSORY DISPLAY CASE 
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HE FAST-MOVING LINE of 
Reynolds Heavy Aluminum 
utensils fits right into your profit 
picture today. And they are going 


) oe 
ge » v 
Sei Sule B Fy ‘on Ke 

Flared | 4-9 Beautifully produced, extra- / 
sides permit heavy ‘ Y 
from pan to Moisure- 
plate easi- ; f : |.) seal 

ly. Bakelite : ‘A \ a Ee 4 4! cover. 
handles. , A ~ 2 Bakelite 
Two sizes, ; , xe iy i handle. 


| 8”, 9". 


val Roaster Md Cansead, S. 
ms auce Fots 

Convenient size for roasting A Recessed rim retains moisture. 
9 lamb, or beef. Moisture- ks >! Inside water 
a e ~ Ae gauges. 

i oe Come in 
all , . , four sizes, 
dimen- 8 & . 4 qt., 6 at., 
= m," 7 Le ; 8 qt., 10 aft. 
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Straight-side Sauce Pans 
With covers. Sturd : , 
handles with z ig ; well-bal- 
thumb 


grooves. 


anced base. 

Double use 
. either 

as boiler 


matched 


design arate sauce 


pans. 


Two pouring lips. t 2 UNS For puddings, macaroni dishes, 
Rounded edges - Ny Bee: » soufflés, gela- 
for i ie” ood tins, or 


mo . be ie ty general . 
; 4 sae 4's MP storage. 

bhi ‘e s NY), i Three sizes, 

sizes: i 1% at., 


+ aes 
and 10”. ' 2 qt., 3 qt. 
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like wildfire because cach utensil ig 
designed and built just the way 
women want them. 
More complete than ever betore, the 
line now includes twenty-two differ. 
ent styles and sizes...all newly and 
smartly designed by Reynolds. . . easy 
to clean .. . easy to use... . long-weak 
ing. Every utensil is made of finest 
heavy-gauge stamped Reynolds Life 
time Aluminum completely quality. 
controlled from the mine to the 
finished product. 
For further information on. the 
Reynolds Lifetime Heavy Alumé 
num Line, and the nationally aé 
vertised Reynolds Lifetime Triple 
Thick Line, write Reynolds Metals 
Company, Housewares Division, 
2008 South Ninth Street, Louisville], 


, Kentucky. 


citing Sauce Fans 
Matched design. Came with 
or with- 
out covers: * 
1 qt., 
i 1% qt., 
2 at., 
3 qt. 


Covky, Shei sind 


Storage hin 

Cooky a, | ~ 
Sheet: ; ‘ 
Open * ; 

end x 

and side. ‘ 
Bake-Storage ~ “Ax 


Pan: Size 6” x 9” x 
2”. Frosty finish. 
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Your new idea in packaging 
has been a most wonderful 
boon to our sales of Samson 
appliances, in addition to 
their acknowledged high 
quality and durability. Fur 
ther, we find that this new 
packaging has brought about 
xceptional dealer and con 
sumer acceptance 

Leeds, Fox & Newman, Inc 


New York, N.Y 
( 


am extremely pleased with 
the packaging of your line of 
appliances. To my mind it is 
of the best jobs being 

the .entire industry 

details to which you 

e gone to make each of 

se products a silent sales- 
man will, | am sure, make 
samsen Products one of the 
really wanted lines in 1947." 
Hyland Electrical Supply Co. 


Chicago, Illinois 


c 


The SAMSON line is with- 
out doubt one of the finest 
manufactured It is com- 
petitive, has quality, and is 
well known to the consumer 
Each unit is not only practical 
buthas beauty and character 
Radio Specialties Company 
Los Angeles, Calif 


c 


lt has been our desire to 
feature the. Samson line, 
because we believe Samson 
products are manufactured at 
a price the average American 
family can afford to pay for 
quality merchandise. Samson 
will continue to stay in our 
line-up of nationally § ad- 

vertised brands.” 
Superior Distributing Co 
Kansas City, Mo. 


€ 


As a Distributor of SAMSON 
Traffic Appliances for the 
past nine years, we are of 
the opinion that SAMSON 
a quality line, medium 
priced which the average 
Dealer finds very acceptable 
to the consuming public." 
Loeffler Electric Inc 

Toledo, Ohio 
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“We feel the desigr ofan | 
pattern of Samson applianc 
are most attractive the 
service given us by the many 
facturer as well as your rep 
resentative has been of the 
highest 

Peaslee-Gaulbert Corp., Inc 


Dallas, Texas 


We are glad to state that at 
no time has Samson allowed 
production problems to inter 
fere with fine quality. Dealer 
acceptance of all Samson 
products has been most 
gratifying 

L. H. Smith, Inc 
Pittsburgh, Pa 


‘4 

"We like to stress the quality 
of your merchandise because 
wholesalers who unfortun 
ately distribute inferior mer 
chandise make no money 
since the returns eat up their 
profits.’ 

Coffin-Redington Co 


San Francisco, Calif 























order now! 


Here is the new 12-bottle, counter-display package of 
“6-12” Insect Repellent. This two-color, eye-catching display 
is packed three to a case...on the dealer's counter it keeps 
the familiar 6-12" Repellent bullseye before the customers 
ot all times. / 

Record sales of "6-12" Insect Repellent in 1946 proved 
there’s a big market for this fast-selling product. Everyone 
who spends any time outdoors needs the protection given by 
“6-12” Brand Insect Repellent. 

There's 19.6¢ dealer-profit on every bottle of 6-12" Insect 


Repellent. Order your supply now. 


1 Case Dealer Gross | Dealer Cost | Dealer Profit 





36 bottles | $17.64 | $10.58 | $7.06 


“6-12” is a registered trade-mark of 


Carbide and Carbon Chemicals Corporation 
Unit of Union Carbide and Carbon Corporation 
UCC 
30 East 42nd Street, New York 17, N. Y. 


In Canada: Carbide and Carbon Chemicals, Lid., Toronto 


Newspaper and 
Magazine pub- 
licity helps sell 
"6-12" Brand 
Repellent 





National Adver- 
tising to 8 Million 
People “Sells” 
the "6-12" Brand 
Name. 
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Electrotypes and 
Mats for your 
Local Advertising 
Free Upon 
Request. 
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Get Big Volume! Big Profits! Stock Now 
and Feature the Complete Line of COSCO 
Step, Regular and Bar Stools. 


IF your city has 10,000 (or less) population, or if you are 
located in an outlying shopping-center of a larger city . . 

write, wire, or phone—NOW! Make plans to stock 
America’s top-selling, top-quality metal stools . . . the COM- 
PLETE LINE OF COSCO STEP, REGULAR and BAR 


STOOLS! 


Eleven fast-selling models! Early delivery! Fair-traded to 

protect your profits! . 

Cash-in today —on COSCO’S proved popularity! Con- 
sumer demand for COSCO products is already big — and is 
still growing! Right now, MORE PEOPLE WANT TO 
BUY MORE COSCO STOOLS ...IN YOUR STORE! 


Yes, COSCO Stools move fast, sell easy . : . because of the 
gay-color, trim-line, sell-on-sight COSCO APPEARANCE! 
. the unsurpassed safety-and-service of COSCO DESIGN. 


* Chromium or white enamel with bright trims: red, 
blue, green, or black! 

* Strong, all-steel interlocking construction, tubular 
or semi-tubular! Models with or without backs! 
With or without upholstery! Comfort-designed in 
correct size and proportions for posture-aid! Safer 
construction! 

Guaranteed by the nation’s leading manufacturer of 
quality stools! Carrying the Good Housekeeping 
Guaranty! 


National consumer advertising — coordinated with attractive 
dealer helps — the year ‘round! 


Send for complete information today! Feature COSCO 
STEP, REGULAR and BAR STOOLS in your store . . . for 


increased volume, increased profits — for you — today! 


COMPLETE LINE 
FROM ONE SOURCE 
METAL STOOLS 


HAMILTON MANUFACTURING CORPORATION 
Columbus, Indiana 
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Good Housekeeping 
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. STEP=STOOL sovennete 

REGULAR, WITH 
BACK — 24” high seat, 
35” overall, semi-tubu- 
lar construction, all 
enamel. Retail, $7.95. 


4A. STEP STOOL 1A, REGULAR STOOL 
REGULAR — 24” high, — 24” high, semi-tubu- y 
semi-tubulas ar construction. all high seat, 
, all enamel. enamel. Retail, $2.25, semi-tubular uc: 
tion, all enamel. Retail, 


$2.75. 
. «. And seven other top-selling COSCO metal stools! 


# Go ; 
Columbus, — 
Gentlemen : P 


le: . 
tion concerning ihe °°%4 Me, witho 


& the complete Ul Obligation, 


. inf. ‘ 
sco Line of Mets orma- 


(Buyer)__ ! Stools. 


(Store) 
(Street) gi 


(City) 
————-—— (Stare) __ — 























PROTECT POROUS MASONRY 
SURFACES AGAINST WATER 
SEEPAGE WITH MAY-T1TE 


National interest in 
this product creates added 
traffic and sales for you! 


WATER SEEPAGE is a national problem! Every rainfall brings seepage to porous masonry 
buildings in varying degrees. You can cash in on the country-wide interest in controlling 
water seepage by stocking and promoting Kay-Tite. No wonder Kay-Tite is a sure-fire item, 
for it provides a real, practical answer to water seepage problems. 


Kay-Tite is made of finely ground, inorganic powders, which help to correct water seepage 
problems in porous masonry by penetrating into the masonry and sealing the pores. 


You can recommend Kay-Tite enthusiastically, for its performance has been proven ON-THE-JOB 
by builders, masons, architects and satisfied home-owners. Send for the profitable, fast- 
selling Kay-Tite $20.88 Deal, uniformly priced from Maine to California. Clip the handy coupon 
today. Kay-Tite Company, West Orange, N. J. 


Fmst Hardware Co., Seattle Distributors for State of Washington 


Koy-Tite Company, West Orange N. J. 
Send us the Kay-Tite $20.88 Deal—é 
cans White, 6 cons Grey. My cost $20.88. 
Total Selling Price $34.80. Also available 
in 50-Ib. drums. List price $11.00 
NAME 
ADDRESS 
a 
JOBBER'S NAME 
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FOR CLOTHESLINES. RADIO 
AERIALS, BRACE WIRE, ETC. 
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ED TAPES MARK 50 FT. LENGTHS 


eer 
original NICHOLS solid Aluminum Clothesline everyone is 
ding about in leading national household magazines. 


Ow attractively labeled and packaged in 4-300 foot coils per =a 
on — marked with red tape every fifty feet for convenience 
cutting. 





E ‘ 
wieaper than ordinary cotton clothesline this permanent “once- a. 3 | 
p, always up” clothesline sells on sight. A real traffic and % 
tofit builder for your storé. Order a stock TODAY — display 
in your windows and on your counters. It sells itself! 


Non-genuine without the name NICHOLS 


THER POPULAR NICHOLS ALUMINUM PRODUCTS 


ated Sheets for Roofing and Siding © Plain and Corrugated Ridge 

® Roll Valley Flashing Shingles ©@ Building Corners ©@ Eave Troughs 

Pipe Conductor @ Side Wall Flashing © End Wall Flashing © Gambrel 
Roof Joint © Roof Edging 








im 
ICHOLS WIRE & STEEL COMPANY 
DAVENPORT, IOWA 
Warehouses: Mason City, lowa Battle Creek, Mich. 
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They call for SOLDER 
... they COME BACK 


REMEMBEK | 











for KESTER 


KESTER METAL MENDER 


When customers call for solder, recommend Kester 
Metal Mender and cash in on the steady profits of repeat- 
ing sales. Kester Metal Mender is a top quality product 
that assures customer confidence and satisfaction—keeps 
them coming back for more. 


And it’s as easy to use as it is to sell. Without special 
skill or training, anyone can use Kester Metal Mender. 
Just apply heat and the job’s done. 


The same famous flux-filled Kester solder that’s Standard 
In Industry, Kester Metal Mender is a handy, money-sav-’ 
ing household item. It easily and quickly mends leaky pots 
and pans, repairs lamps, radios, wash machines—anything 
metal. 

Universally known as the leading top quality solder for 
nearly half a century, Kester Metal Mender is consistently 
backed by powerful national advertising. It’s a product 
your customers know and depend on. 


So display and advertise Kester Metal 
Mender. It’s an easy way to quick sales, 
A . bigger profits and increased customer 
SWPyis good will. Order from your jobber today. 


KESTER SOLDER COMPANY 
4207 Wrightwood Avenue, Chicago 39, Illinois 
Eastern Plant: Newark, N. J. 
Canadian Plant: Brantford, Ontario 


KESTER 


i on MENDER 
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’ the time to put this colorful and compact display carton to work 
a nice volume of extra aluminum paint sales. It's just the right size 
for top-of-the-counter promotion. The carton contains 12 half-pints of 
CHROME FINISH — Permite’s satin-smooth, gleaming aluminum finish for 
interior surfaces. With the carton as the center, on one side feature 
Permite OUTDOOR — for all exteriors, and on the other, Permite HOT 
SEAL — for all hot surfaces, and you'll have a magnetic, eye.catching 
display. 


These 3 Permite types provide your customers with the right aluminum 
paint for every indoor and outdoor use. They'll be pleased with Permite’s 
ease of application, the lustrous, more durable Permite finish. The Permite 


vehicle makes the difference. 


Your Permite Jobber will supply you with this counter display carton, 
as well as attractive four-color counter cards, folders on Permite Paints 


and sales-pulling newspaper advertising mats. Take advantage of Permite’s 
ready-prepared sales aids for extra paint sales. See your Jobber now. 


ALUMINUM INDUSTRIES, INC. 
CINCINNATI 25, OHIO 
Originator of Ready-Mixed Aluminum Paints 


‘MUMINUM PAINTS 
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Gives More Heat Faster— 
and with ne Wasted Cur- 
rent. 
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Cylinder-type heater with Parabolic Chrome Re- 
flector. Heat-proof, baked enamel finish—iridescent 
blue with Chrome trim. Wood handle and feet in 
beautiful blonde maple finish. 


HERE’S HOW IT WORKS 


New type reflector beams as 
well as diffuses heat rays. Fur- 
nishes natural up-draft circula- 
tion. 
Combines REFLECTION, RA- 
DIATION, and CONVECTION. 
—— Radiant Heat 
--~-— Reflected Heat 
Convection Heat 


‘4 “— with natural up- 
SIDE VIEW draft circulation 


AND HERE ARE SOME “PLUS” SELLING POINTS 


SAFE —will not harm finest floor or rug. 
WILL NOT TIP OVER! Design and low 
center of gravity eliminate fire hazard. 
Wiring totally enclosed and tamper- 
proof. 


DURABLE —Long-life NICKEL CHROME WIRE 
(wound on ceramic coils of high tensile 
strength) and ELECTRIC - WELDED 
STEEL CONSTRUCTION make Model 
1300 good for many years of service. 


COMPLETELY —Wide EASY-GRIP HANDLE. Cool 
PORTABLE even when heater is hot so that heater 
can be moved any time. 





























SRECIFICATIONS: 
110-125 Volts 

1320 watts 

AC or DC 

11” highs 1534” long 
10” in diameter 
Shipping Wt. 9 lbs. 
Ind, packed 





Address: Dept. H. 


TOPLINE 


HOME APPLIANCES 


TENNESSEE VALLEY 
MARKETERS, INC. 


17 MINT AVE, NO. eee eae ROYAL ELECTRIC CO., INC, PAWTUCKET, Rt 
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GOOD PROFIT MARGWN 
QUICK TURNOVER! / 
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Backed by 
NATIONAL ADVERTISING 
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Featuring Well-Known 
Lawn and Garden Authority 
Plus Spot Announcements 


KILiS WEkFEOSs 





HERE’S THE LINE TO FEATURE IN ’47/ 


RIDZ GARDEN SPRAY 


For chewing and sucking in- 
sects. The effective and eco- 
nomical way to rid gardens 
of Aphis, Leaf Hoppers, Red 


RIDZ WEED KILLER 


Makes weed killing easy. 
New formula containing 
2-4-D kills the weed roots 
without harming grass. Pint 


RIDZ FUNGICIDE 


Prevents attacks by blights, 
rots, rusts, wilts, conkers and 
other fungous diseases when 
sprayed during growing 


bottle makes enough spray season. Will be in big de- 
solution to cover lawn 100 ft. * mand. 

x 55 ft. Sure to be a bigseller Pe) 

through spring and summer. 


© SCIENTIFICALLY FORMULATED! 
By the Makers of : 
ANTROL 


Ant Traps, Feeders, Sets, Refills 


FLY-DED 
ROACH-DED 
ANT-DED 


Spiders, Scales, Mexican 
Bean Beetles and other de- 
structive pests. Contains 
Rotenone, Lethane and D.D.T. 


Garden Pages 
Sunday Newspapers 


Coast to Coast —~ , © ATTRACTIVELY PACKAGED! 








SNAROL 
MOTH-DED 
BUG-DED 
BLACK FLAG 


Spray and Powder 


- BOYLE- MIDWAY INC. 


22 E. 40th St., New York 16, N. Y. 
5235 W. 65th St., Chicago 38, Hl. 
4820 E. 50th St., Los Angeles 11, Calif. 


Makers of the Longest Line of Household Products in America! 
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DEALERS and JOBBERS 
Write to the nearest Boyle-Midway office 
for descriptive literature and prices! 





























GRIFFIN: 
HINGES 


* 


( |RIFFIN 


nufacturing Company 


ERIE, PENNSYLVANIA 








AGENTS 
NEW YORK: 45 Warren St. BOSTON: 115 Bread Street 
SAN FRANCISCO: 703 Market St. 




















They have Eye Appeal — they look 
as good as they really are. 


———, 
\ \ 


Mp, \ 
Hs ph y, They're precision made for vibra 
Y, tionless drive—therefore they run 

Y) 


truer, hold their shape, last longer. bE 


They contain no reclaimed rubber. 
Their double jacket is synthetic rub- 


Their heavy duty cable cord 
are gum-dipped which makes 
for long life and flexibility. 


They are made in a full range o 
sizes for every home, shop ané 
fractional horse-power need. 


Write today for com 
plete information 
about Superior V Belt 
Deals for Refrigerator 
and Washing Machines 


ma 


Superior tn ) 
\ at well ad name 


i} 
" , Yy Builders of V Belts since 1933 
SUPERIOR RUBBER PRODUCTS MFG. (0 


OFFICES— 4041 RIDGE AVE., PHILADELPHIA 29, PA 
PLANTSIN PHILADELPHIA, PA. AND EGG HARBOR,N.! 
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entered THIS QUALITY PRODUCT SELLS ITSELF 
<a Bull Dog Friction Tape! 
vhich makes eee g on ape: 
»xibility. 
full ranged! Selling Bull Dog Friction Tape is a cinch! All you 

do is keep an attractive display on your counter. 
ne, shop and P play ony 
ower al The tape practically sells itself to your customers 

. . whether they‘re electricians, mechanics or 

y for com householders with a yen to do their own repairs! Y, 
‘ormation They know from experience that they can depend rr ae 
rior V Bet on Bull Dog Tape for greater adhesion and high ‘3B WH fy in 
mp tensile strength. And its long-aging characteristics 


make Bull Dog a thoroughly reliable product. “ety 


Order a supply of this steady profit-maker from 20 TG 
| your local distributor today. Saal = “he | 
since 1933 


Boston Woven Hose & RUBBER COMPANY 


Distributors in All Principal Cities 





WORKS: CAMBRIDGE, MASS.,U.$.A. * P.O. BOX 1071, BOSTON 3, MASS. 


MARCH 27, 1947 





Me Zi immediate 


CREATES SALES 








PRESTO 


PAINT REMOVERS 


ini iftly and 

old finishes swt! 
aie: Will not injure _ 
pee brushes or the finest woods. 
al in Liquid, Paste, 


factured in | 
= mre and Marine Paste co 


sistencies. 


Packaged in 
Yq gal.— 


KLEX 


d by 
ted and approve 
Goodman Co., one of 
foremost brush manu- 


i injure bristles 

turers. Will not inju 

= g cael oe Cleans al 
thoroughly- 

brushes i ek 


ms— 
Packaged fn 6 sal. —1/16 gal. 


MARTIN'S 


No. 1 LIQUID GLUE 
A powerful liquid glue Oe —_ 
ific 8 2 
firmly under tert ee eee 


rofessional 
ane onal finishers for — = 
sure sale to every home ow 


and amateur craftsman. 
Packaged in 5 gal.—1 gal.—"/s “ _ 
“ /16 gal.—1/32 gal. 


Veg 


WALLPAPER REMOVER 


penetrates all wall- 
package in two 
ater. Just brush 
he wood 
sales 


— 
ms—5 gal.—! ge 
Ora gal.—1/16 gal 


Has bee 
Hanlon 
America’s 


Zip quickly 
papers. Mix one 
gallons of warm w 
it on. It will not injure t 
work. A time saver and a 


maker. 


HEMICAL CORP. 
PATTY REMOVER Ye cananee 14, N.Y. 


19 GAY STREET © 


Patty Remover & Chemical Corp. 
19 Gay Street 
hattan 14, New York 


Gentlemen: Please send me without obligation, price lists, dis- 
counts and descriptive matter on— 
O Zip 


0 Presto CC Klex O Martin's 
Name .. 

Street 

.. ee 
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delivery! 


in Any Quantity 
Lasting R-700 


ROOF, BARN 
& INDUSTRIAL 
PAINTS 


Definitely durable, high quality exterior paints made 
of weather-resistant oils and top grade pigments to 
give maximum protection at reasonable cost. Con- 
tains no rosin, gloss oils or other inferior materials. 


APPLICATION: By brush or spray. Brushes easily Will not sog or run. Covers 
in om coat over most surfaces. 


ORVING: Like other top-quality oil paints, R-700 dries overnight to a high gloss 
finish, Produces an elastic, weather-proof film. 


FLEXIBILITY: Will not harden, crack or peel. Withstands all weather conditions 
and temperature changes. Retains its flexibility throughout the life of the paint 
film. 


COVERAGE: Lasting R-700 Paints cover approximately 250 to 300 feet per 
gallon per coat over average painted metal or wood surfaces. 


DURABILITY: Actual field tests and accelercted Weatherometer tests have 
proven conclusively that Lasting R-700 Paints ore equal or superior to much 
higher priced paints. These paints assure dependable protection as well as 
good oppeorance. 


EXCELLENT FOR: Tinner's Red Paint, Metal Roofs, Industrial Structures, Ware- 
houses, Tanks, Ventilators, Barns and Farm Buildings, Fences, Garages, Fabri 
cated Steel, etc. 


COLORS: Red, Black, Green. Slote Gray. Please specify colors desired 


DEALERS & DISTRIBUTORS 


There's an excellent opportunity for you in this fine quality, quick delivery paint 
product. Write today. 


JOBBERS, CHAIN STORES 


Lasting R-700 can be furnished with your 


PRIVATE LABEL 


LASTING PRODUCTS COMPANY 


Manufacturers of Quolity Paint Products 


| 
| 
| 
| 
| 
| 
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| 
| 
| 
| 
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MARYLAND 


RE AGE 


ERE aren’t enough 
Corbin extruded metal 
padlocks to go ’round. More 
people want more of these 
rugged solid brass cylinder 
locks than ever before, 


because in every particular 
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they are the supreme padlock 
of the world. 


Production and shipments 
are at a new high as popular 
acceptance of Corbin quality 
is continually demonstrated 
from coast to coast. 








CORBIN CABINET LOCK DIVISION 


The American Hardware Corporation 
New Britain, Connecticut 
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THE LINE THAT HITS THE MARK 
FOR BOTH USERS AND DEALERS 


Users of Jackson products... 
years ... have found that they can depend on the 











over a period of seventy 


sturdiness of construction and all-round utility of 
Jackson Wheelbarrows and related equipment to as- 
sure economical, low cost service. To them, the Jack- 
son Line hits the “bull’s-eye.” 


In like manner, dealers have found that Jackson is the 
line that completely fills their customers’ needs and 
provides a valuable means of maintaining good will 


and repeat business. 


Satisfactory service to both user and dealer is the 
“bull’s-eye” of Jackson service, and is the constant 
aim of the entire Jackson organization. 


Details can be obtained from the nearest 
Jackson Distributor 


JACKSON MANUFACTURING CO. 


HARRISBURG, PA. 
Est. 1876 




















CC DREDGE SLING CHAINS 
CC IRON DREDGE CHAIN 
CHAIN FITTINGS 
CLAW EMERGENCY TIRE CHAINS 
CLAW TIRE CHAINS 
CM LIBERTY COIL CHAINS 
CM LIBERTY MACHINE CHAIN 
CONVEYOR CHAIN 
DREADNAUGHT TIRE CHAINS 
DIXIE TRACE CHAINS 
HARNESS CHAIN 
HERC-ALLOY HEAT TREATED CHAIN 
HERC-ALLOY SLING CHAIN 
HERCULES STEEL LOADING CHAIN 
HOISTING CHAIN 
INSWELL BBB COIL CHAIN 
INSWELL PROOF COIL CHAIN 
INSWELL STEEL LOADING CHAIN 
INSWELL TWIST LINK COIL CHAIN 
LOG HAUL-UP CHAIN 
NIAGARA TRACTOR CHAIN 
TIRE CHAIN ACCESSORIES 
TOW CHAINS 


oo 


AUTOMOTIVE ... AGRICULTURAL ... HARDWARE... 
INDUSTRIAL... MARINE... for practically every chain 
use there is a CM product designed specifically for that job. 
It could be possible that by the time this advertisement appears we moy 
again be in position to start filling dealers’ orders completely and promptly, 
as we did prior to December 1941. In any event, we here are very much 
aware of. the peacetime job that lies ahead and how important it will be 
to all our dealer friends to have a dependable source of supply for quality 
chain. You can count on CM...as always. 


COLUMBUS-McKINNON 
- 


CHAIN CORPORATION 


(Affiliated with Chisholm-Moore Hoist Corporation) 


General Offices and Factories: 


126 FREMONT AVENUE, TONAWANDA, NEW YORK 


Sales Offices: New York, Chicago, Cleveland, San Francisco 
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FEATURES Pocut for Point 


New Time Saving Portable 
Electric Hedge Trimmer 


@ Precision engineered 

e Streamlined design 

e Lightweight—Perfect 
balance 

e Compact Universal Motor 
operates on AC or DC 

e Extra powered for smooth 


7 ere acne control IMME Di ATE 
cong DELIVERY 


e Easy to cut uniform or 
special shapes No waiting for this fine new portable Hedge 


° elma 8 steel Trimmer that does away with the drudgery 
ee eee of hand trimming. Stock the Pincor Hedge 


e Extension side handle for : ‘ ‘ , 
operating ease —Hi-cut Trimmer and watch it sell—priced right, 
adapter for high trimming _fills a big demand—thousands now in use. 


MORE MOWER VALUE PER 
DOLLAR with the easy running, 
quiet, smooth cutting Pincor Hand 
Mowers. 16” cut, built-in sharpener, Y 
bend adjuoved cutting height from / A RUGGED POWER 
14" to 2144". All steel welded con- j MOWER for h 
struction for long service. Precision "4 ee setae 
built in every detail. 5 and commercial users. 20 
cut, 14% h.p. engine, built-in 
: sharpener, hand adjusted 
cutting height, sealed lubri- 
cation and other outstand- 
ing, new features mean fast 
DWARE... " turnover and extra profits. 


every chain 


for that job. 4 a [es PINCOR P-20 > 
" al je . Ge POWER MOWER 150 
ppears we moy e j F.0.B. FACTORY 

y and promptly, , “ 

are very much 

rtant it will be 

aply for quality 


Anyway you look at it, Pincor is the line for the alert hard- 
ware dealer. Write for information now and learn when 


| * ON you may become a Pincor Dealer in your community. 
ELECTRICITY WHEN NEEDED?! 


Dependable, economical electric 

service for homes, cottages, farms, 

trailers and power tools with Pincor 
Electric Plants. 


EW YORK 


ancisco 
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FROM THE HOUSE OF HOUSEWARES "HITS” 


TO RETAIL FROM 


25¢2 1" 


VERY SOFT 
VERY ABSORBENT 
DURABLE! 


A new quality product from Ideal, one of 
the fastest growing rubber housewares 
manufacturers in the country. Sponges 


come in 4 sizes. 


No. Size Retail Ea. Ship Ot. 
SP-25  2!/4" x 334" 1" 25 12 Doz. 
SP-50 336"x5" xi" 50 4Doz. 
SP-75  334"x6" x3"  .75 3 Doz. 
SP-100 4" x6%"xll" 1.00  2Doz 


red, yellow, green, blue and pink 





(el lola; 


SANITARY— 

INDIVIDUALLY WRAPPED IN 
CELLOPHANE WITH COLORFUL 
WY: 3 Se), BL 1) 


Date... 





IDEAL RUBBER CO. 
200 Fifth Ave., New York 10, N. Y. 


Please ship us via 


doz. $P25 
doz. SP75 


doz. SP50 
doz. SP100 


Store Name 


Address 





(Buyer's Signature 








D EMPY SAYS: 


If tough sales figures 
you would lick, 

Hop on the Empire 
pogo stick. 


ada 
(fin. mA 


rt, 


* ie 
SHELTON FLOOR BRUSH 
Made with good qual- 
ity, pure sterilized 
horse-hair. Natural 
lacquered block. 
BLUE JAY SCRUB BRUSH 
Select white Tampico 
fibre; waxed and hand 
polished beaded edge 
hardwood block. 
TOP NOTCH WAX AP- 
PLICATOR — Genuine 
lambs wool, heavy 
natural lacquered 
hardwood block. Ap- 
plicator removes eas- 
ily fer washing or 
replacement. 


Lively, fast selling Empire brushes 
get you places by leaps and bounds. 
Every style is a profit winner... 
and any style you pick is sure to 
keep you hopping with quick, wrap- 
up sales. Brush up now with top 
quality Empire brushes to start 
those ready dollars bouncing in. 
Write for our complete 110-page 
catalog of brushes for every purpose. 


Specialists in 
Household, 

Maintenance a 
Personal Brushes 
Since 1909 


BRUSH WORKS, § INC. 
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America’s Finest Wall-Bracket Can Opener 


Check these points of superiority! You'll understand why 
SWING-A-WAY is America’s first and finest can opener. 


* Syncro-mesh gears for smoother cutting action without 
slips or misses on any size or shape cans. 
* Positive cam action holds can edge in vise-like grip. 


* Hardened cone-shaped steel bearings for longer life— 
easier action. 


* Extra tempered disc-wheel for cleaner, faster cutting. 

* Front and rear guides assure smooth rotation of can. 

* Double cadmium plating . . . rust proofed—easily cleaned. 

* Built-in bottle opener—always handy. 

* Exclusive 3 angle bracket—the original “Swing Action 
for the utmost in kitchen convenience. 


On every point—SWING-A-WAY is the leader—the finest 
wall bracket can opener on the market. Also available in 
bright chrome finish—Model No. 707 


SWING-A-WAY...America’s No. 1 
Can Opener in National Advertising 


The biggest nation-wide ad campaign ever put behind any can 
opener sells SWING-A-WAY from coast-to-coast. Each week, every 
month, millions see SWING-A-WAY ads in Saturday Evening Post, 
McCalls, Good Housekeeping and other leading magazines. And 
advertising pays—with quick sales, greater profits. 


” 


SWING-A-WAY STEEL PRODUCTS 
Reg. U.S. Pat. Of. 
1439 MERCHANDISE MART, CHICAGO 54, ILLINOIS 
Canadian Address: P. O. Box 330 Port Credit Ontario, Canada 





jh KING OF CAN OPENERS FOR THE QUEEN OF THE KITCHEN 






MODEL $507 
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DISPLAY HELPS SELL 
SWING-A-WAY FOR YOU 


This clever demonstrator is a reo! shopper 
stopper. It's just like an extra SWING-A- 
WAY salesman. With this display on the 
counter, customers look—try, and buy. 
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No. 2209—Push and Pull 
Bar Set. 1° Round Tubing 
with Cast ends. Stock length 
209 bars 36”. Fits door up to 42” 
wide. Packed | set to box or 
6 single push bars to box. 








This newest member of the 
CIPCO family has everything 
—beauty ... quality ... and 
style. Its graceful symmetrical 














No. 2 







lines provide exceptional means a quick-moving, easy-to-sell . . . big profit Cinighine with ol cicnery 
adaptability, harmonizing item. Increase your Push and Pull Bar business. Stock bolts and screws and instruc- 

= tions for assembly. Available 
with practically any architec- CIPCO...the popular, conveniently-packaged fast- in ALUMINUM, 















tural motif. To the dealer, this selling line. Order your requirements NOW. 














ORDER FROM YOUR JOBBER 


CITY PLATING and MANUFACTURING CO. 
22nd and COLE STREETS ST. LOUIS 6, MISSOURI 



































UNIT SALES 












Your Customers: 


‘BARGAIN PACKAGE”’ 
OF TABLE SETTING BEAUTY 


Traffic stoppers, “‘self-sellers’ at many times your past lace 
paper unit sales. Milapaco HANDY PACKS will spark your 
paper sales department to faster turnover and higher profits 
— with less effort and attention. Each PACK contains. 100 
beautiful Milapaco Lace Paper Place Mats or Doilies of a 
single design — with the design illustrated in full size on 
the outside of the pack and “use” suggestions for the house- 
wife on the back. Easy to display, handle, stock, and re- 
order, Order now for future delivery. 


MILWAUKEE LACE PAPER CO. 


1306 East Meinecke Avenue, Milwaukee 12, Wisconsin 
Established 1898 
Branch Offices and Warehouses: 98 Bleecker St., New York 12,N.Y 
1018 Santa Fe Ave., Los Angeles 21, Calif 






















HARDWARE AGB 














Persuasion i 
appliances— 
now that the 





Tell cus’ 
waffles— 
¢ lates bot 
says BAK 





na ey 


rd Pull 
Tubing 
: length 
to 42” 
box or 
to box. 
cessary 
instruc- 
ailable 





ast lace 
tk your 
profits 
ns. 100 
*s of a 
size on 
house- 
ind re- 





We-fersuade em to Bu yf 


Persuasion is the last thing you’ve needed to sell quality off again. And, by the way—how’s your selling technique? 
appliances—your big problem has been getting them. But Are you all set to demonstrate the famous Manning- 
now that they’re returning, personal salesmanship will pay Bowman Twin-O-Matic Waffle Baker, for example? ... 





waffles—ends waiting! Dial regu- Z batter into reverse section, close catch overflow. Prove bakelite han- 
¢ lates both waffles. When indicator ¢ cover, return to original position. @ dles stay cool—and set off chrome 


Tell customer: “It makes two big Rotate waffler. Explain : “Now pour : : Point to wide batter troughs that 
says BAKE, pour batter in top half?’ When steam stops, baking’s done?’ finish that “shines with a wipe!” 


_ Manning Bowman Means Best 


Manning, Bowman & Co., Meriden, Connecticut. In Canada: Manning, Bowman & Co. (Canada) Ltd., Oakville, Ont. 
Makers of M-B quality Toasters, Percolators, Broilers, Irons, Automatic Grills, and Waffle Bakers. 


THE LINE THAT'S ALWAYS (IN DEMAND 
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2 most advanced 


Domestic Water Systems 


over THE WIDESy hay 


A few 
Peerless 
features that 
give you 
More to 
Tell—More 
to Sell 


Advanced de- 
signs — Super- 
simplicity of op- 
eration — More 
gallonage at 
lower cost— 
Larger, more 
uniform flow 
over entire 
pumping range— 
Smooth, quiet 
operation. 


Or 


peerless 
r King 


i 
ed afficient- 
ompletely -* ck 3 
as i sign 

Ec . Setar Streamline D* 
re) 


DEALERSHIPS 


If you are planning to complement your present busi- 
ness with a line of domestic water systems, FULLY 
INVESTIGATE the many added features offered to 
Peerless Dealers. For increased profits and added advan- 
tages of pump construction and operation, Plan With 
Peerless in 1947. Write for full details now. 


PEERLESS PUMP DIVISION 


Food Machinery Corporation 


Factories: Canton 6, Ohio; Quincy, Illinois; Los Angeles 31, California 


District Offices: Canton 2, O.; Ardmore, Pa.; Decatur, Ga.; Dallas 1 
Distributors in Principal Cities 











| Proued Sellers for 60 Years 


Since 1887—60 years—ALLEN Garden Hose Acces. 
sories have been outstanding in popularity. Solid 
construction and fine finish give them definite eye 
appeal. Their extra features make sales easier. Dealers 
find them real volume sellers—al// designs tried and tested 
and PROVED SELLERS by world-wide use. Ask your 
jobber about this ALLEN LINE... and give your 
sales a boost. ORDER NOW! 


“ANACONDA” Revolving Lawn Sprinkler 


An old favorite 
modernized to at. 
tract sales. Features 
a new and graceful 
functional base 
and re-designed 
head with polished 
brass arms. 


Spray 5 to 7 gal- 

© lons a minute— 
in 32 to 34-foot 
circles. Distributes 
water evenly and 
efficiently. 


Sprinklers 
Nozzles and 
Garden Hose 
Accessories 


ALLEN Cast Brass FLAT SPRAYS 
Here’s a fast-selling Flat Spray which throws a fine, fan-shaped 


spray —just where wanted. Solid cast brass body with sheet brass 
top ... fine perforations. Efficient, dependable —sel/s on sight! 


Ask Your Jobber About Allen’s Garden 
Hose Accessories and Lawn Sprinklers 


* 


ESTABLISHED 1887 


W. D. ALLE 


MANUFACTURING CO. 


566 West Lake Street 66 Reade Street 
Chicago 6, Illinois New York City 7, New York 
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KEEP 'EM IN ! 
‘in k l ers When mother hen has finished setting, | 
| nd Saag her — with poultry —_. j 
7 For things that prowl will not be getting 
izes Chicks kept safe by ‘‘Clinton’’ Netting. 
den Hose < 
essories 


KEEP ‘EM HAPPY 


On orders we're still a bit behind, 

But hope you'll keep our name in mind. 

On Hardware Cloth and Poultry Netting 

It’s “‘Clinton”’ Brand that's worth the getting; 
And when you sell folks Wire Screening, 
“American” Brand sets faces gleaming. 
Please don’t forget there are some more: 
Coburn Hardware for the Overhead Door: 
Wire Rope, Door Springs and Wire Clothes Line, 
y : sy bn Nails, Brads and Music Wire fine. 

To keep , ge hs kno ie the . bee ening For satisfied customers—profits real 

Of Hardware Cloth and Wire Screening. ——— Feature products of 























KEEP ‘EM OUT 


Mosquitoes, flies and rats as well 





RAYS 

>, fan-shaped 
h sheet brass 
ells on sight! 


WICKWIBE SPENCER 


c N AMERICAN WIRE FABRICS A DIVISION OF THE COLORADO 
CORPORATION (SUBSIDIARY) FUEL AND IRON CORPORATION 


= Hardware Sales Headquarters — 500 Fifth Avenue, New York 18, N. Y. + General Office — 361 Delaware Avenue, 
y 7, New York Mffalo 2,N.Y. © Sales Offices — Boston * Chicago . Denver ° Los Angeles ° Oakland, Cal. 
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COLUMBIAN+ MADE 


PORCELAIN ON STEEL ENAMELEDWARE 


Distributed by all leading jobbers 
A product of COLUMBIAN ENAMELING & STAMPING CO., INC., Terre Haute, Ind. 


LIA) L)|C STAINLESS STEEL SINKS 


MR. DEALER 


Stock these attractive Harris stainless steel 
sinks that sell your customers on sight. 





WRITE TODAY FOR 
DEALER PRICES 
folt] me Wei Selcmme): 
Double bowl, as illustrated. OTHER BUILDERS’ POINTS THAT SELL 
Single bowl, double drainboard. SPECIALTIES AND — Fully insulated 
Single bowl, single drainboard. HARDWARE ITEMS — Termite, rust andl stain proof 
All standard sizes from 42” to 84” in length. SENT UPON RE- on an parts enclosed and onetiied into one 
All types are 25 inches wide to fit standard QUEST. unit with an under casing of enameled 
size cabinets. mild steel around bow! and drainboard. 
— Custom built in standard sizes. 


AVAILABLE FOR IMMEDIATE DELIVERY ff Npe — Beautifies and modernizes any kitchen. 
1157 CLEVELAND AVE. A y COLUMBUS 3, OHIO 


INC 
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2900000 
reasons why 


you can expect real volume on 
the Milcor Pick-up Cart 


... the 2,900,000 sales calls this 
Milcor big-space, 3-color ad 
makes for you — in the April is- 
sue of “Better Homes & Gardens” 


Now national advertising helps you sell more 


EDWARE BY: and more Milcor Pick-Up Carts. 
‘ SA 2 The ad illustrated is just one in 
’ a complete program of promotion 
daute, Ind. ee i . hee that includes persuasive tie-in ads 
hg for your own use in local newspapers. 





This volume- building push, com - 
bined with the natural sales appeal 
of the Milcor Pick-Up Cart, keeps 
you out in front in competitive sel- 
ling. This popular Milcor item has 

big capacity, for hauling dirt, ashes, leaves, 
rakings, garden clippings, laundry, etc. It is 
easy to handle; the weight of the load rests 
on the wheels—not on the arms of the user. 

Get set to haul in bigger profits with the 
Milcor Pick-Up Cart. Stock up now. Write 
for descriptive literature and dealer helps. 
MILCOR STEEL COMPANY 


Subsidiary of Inland Steel Company 
MILWAUKEE 4, WISCONSIN 


Baltimore 24, Md. Buffalo 11, N. Y. Chicago 9, Il. 
Cincinnati25,Ohio Clevelandi4,Ohio Detroit2, Mich. 
Kansas City 8, Mo. Los Angeles 23, Calif. Rochester9, N.Y. 


Appears in April issue of “Better Homes & Gardens” 
; On the newsstand in your town about March 25th 
less stee 
sight. 


UP 
pitcor Pee 


i into one 
enameled 
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TWO LEADERS 
in the 


DIAMOND LINE 


Diamalloy 
Linemen's Side 
Cutting Pliers 


Diamalloy 
Long Nose Side 
Cutting Pliers 


Write for Catalog! 


Diamond tools are strong and tough, 
made for hard and exacting require- 
ments. Drop forged of tool steel or 
special alloy steel. Adjustable 
wrenches, auto and monkey 
wrenches, combination pliers, side 
cutters, linemen’s long nose pliers, 
nippers, crate openers and utility 
tools. 


DIAMOND CALK 
HORSESHOE CO. 


4622 Grand Ave. Duluth 7, Minn. 





“‘RHINO”’’ AMBERLITE No. 143 


Aristocrat of screw drivers in eye appeal and strength, the 
Bridgeport “Rhino” means QUALITY throughout. 

Rhinos are made in sizes for every need—all of them 
with the famous Amberlite, the toughest material ever de 
veloped for screw driver handles. It’s hammerproof, shoe 
proof and waterproof. 

A sufficient supply for the distributors will soon be avait 
able and it would be well to order now. 


Bridgeport 


TRAOE MARK 


DROP-FORGED TOOLS 


KNOWN FOR FIFTY YEARS 


THE BRIDGEPORT HDWE. MFG. CORP. © BRIDGEPORT, CONS 
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here's ’s another Point of Protection for ae 
and your customers in every order for © 


AMERICANS 





SCREWS and BOLTS 


This American research engineer, at the optical measuring instrument, 
is one of the staff of technicians who keep a critical eye on American’s produc- 
tion...to make sure of the consistently clean-cut accuracy of screw heads, 
threads and points. He sees to it that there are 144 Grade A screws in 
every gross. 

And he will see to it, also, that your customers get the right answer to their \ J 
questions as to what combination of type, size, head, metal, and finish will 

give them the best American Screw or Bolt for any job. This fully equipped, 
modern Engineering Research Laboratory is the “Information Center” for 

anyone needing help on any fastening problem...so encourage your 
Customers to take advantage of American’s scientific services. 

That's the way to build business that will stay with you ...for screw-buyers 

who have experienced American’s extra advantages usually 


get into the habit of marking their orders: “American brand 
..- don’t substitute!” 


AMERICAN SCREW COMPANY, Providence 1, R. 1. 
Chicago II: 589 E. Illinois St. Detroit 2: 502 Stephenson Building 





"',,. and bere’sthe Trade-Tested 
Package for STOVE BOLTS!” 


Users and dealers alike have 
put a big OK on this unique 
Partitioned package, origi- 
nated by American. This box 
keeps bolts and nuts separate 
- helps dealers in stock- 
‘keeping.. - frees users from 
chore of turning nuts off 
bolts. 


























HOW a Wyrerace* Steel Tape. Your cus- 
tomer will take it every time. Show him how 
easy to read the jet black markings on the white 
background are—in the brightest glare or in 
hardly any light at all. You can assure him that 
WyTEFACE Steel Tapes are easy to keep clean, are 
rust-resisting and hard to kink. Ask your jobber 
about WyTEFACE Steel Tape and Steel Tape Rules. 


®Trade Mark. Wvyrerace Steel Tapes and Tape Rules are pro- 
tected by U. S. Pat. 2,089,209. 


Drafting, 
Reproduction, 


Surveying 
LJ afte \ a sont ment P 

an aterials, 
[ \\ . Some 


Measuring Tapes. 


KEUFFEL & ESSER CO. 


EST. 1867 
NEW YORK - HOBOKEN, N. J. 
CHICAGO * ST.LOUIS * DETROIT * SAN FRANCISCO 
LOS ANGELES * MONTREAL 


TIP-TOP}| WYTEFACE 

POCKET STEEL TAPES 
For carpenters, mechanics, engineers, doc- 
tors; for sewing and household or office 
use. 14-inch width. In handsome chromium- 
plated case, small and light enough for 
cket or handbag. Pull out the tape—it 
ocks. Press the button—the tape springs 

back. Made in 36 and 72-inch lengths. 

tReg. U. S. Pat. Off. 
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RICHARDS - WILCOX ¢ Ball-Bearing Hangers ¢ Lock-Joint Trolley Track 


Sliding doors hung with Richards-Wilcox Ball- 
Bearing Hangers and Lock-Joint Trolley Track 
can be depended upon for smooth, safe, silent opera- 
tion at all times. That is why more buyers ask for 
R-W sliding door hardware than any other. 


Phantom view shows patented 
R-W Lock Joint method of support- 
ing and coupling track. Lock Joint 
Trolley Tracks and Ball Bearing 
Hangers are available in a wide 
range of sizes to suit every need. 


(tiie * 


GC 


/ 
é 





; 
| 
: 


Many customers do not specify a choice, but rely 
upon you to recommend the finest merchandise. 
With the complete R-W line—‘‘a hanger for any 
door that slides’ —you know you are recommend- 
ing the finest . . . always. 


NSE CE Vingox Mtg. Co. 





AURORA, ILLINOIS, 


MARCH 27. 1947 





OVER 67 YEARS 











Formerly mfg. by J. M. Dalglish & Co. 
Saint Paul, Minnesota 








PACKED 1 DOZ. TO Pron 






A 
CONVENIENTLY PACKED 














... EMPIRE 


new two-quart 
ALUMINUM SAUCE PAN 


Women appreciate the quick selling features of the new 
EMPIRE two-quart ALUMINUM SAUCE PAN, because of the 


© Newly Designed "Sanitary" Handle. 

@ Unique Manufacturing Methods Produce Absolute "Sanitary Bead." 
© "Tight Rivets" Assured Through Improved Production Methods. 

* New-Engineered Design Shifts Bearing Weight Away From Rivets. 
© Better “Heat Distribution” Through Vertical Wall Design 

slightly angled for nesting). 

tractive ‘Sun-Burst" Inside Finish. 

“High Lustre’ Finish on Outside Wall. 





Protected Territories Available! 
— INQUIRIES INVITED, WRITE OR WIRE — 


EMPIRE INDUSTRIES 


DIVISION OF AMERICAN TELEVISION & RADIO CO. 
300 East Fourth Street Saint Paul 1, Minnesota 



































The office, home, factory, 
restaurant, garage, ware- 
house, class room or a hun- 
dred other places where pro- 
per ventilation is the prime 
requisite for health and com- 
fort, makes the new 1947 
Johnson HEALTHAIRE 
fan a MUST! BELT DRIVEN TYPE 


Johnson HEALTHAIRE Sizes: 24” to 48" 
fans are available in two types 
... Belt Driven (ranging in size 
from 24.inches to 48 inches) and 
Direct Driven (from 12 inches 
to 20 inches). 






















Beauty, style and ruggedness 
has been incorporated into the 
1947 HEALTHAIRE line, mak- 
ing a more modern 
and longer lasting fan 
of proven quality. 


Johnson Fan & Blower. 0 


1319 West Lake St., Chicago 7, 
BE 






DIRECT DRIVEN TYPE ¥ 
Sizes: 12" cr. fae 












ORDERS Now Being ACCEPTED 


FOR IMMEDIATE Vi 


SHIPMENT. 


Ace 
FLY 


SWATTER 


Made with a specially 
designed black wire to 
insure durability. 
Smartly trimmed with 
various colored leath- 
erette bindings. 


Ace Fly Swatters feature an easy-to-use lightweight handle 
that meets with a buyer's quick approval. Packed in gross 


lots. Weight, 10 Ibs. 
Order No. 102. $8. 


F. Q. B. Factory. Gross lots, per gross...... 


























Buy Direct from Factory. 


ACE WINDOW SCREEN COMPANY 





“Chicago's Largest Window Screen Plant” g 
1634 S. PULASKI ROAD : CHICAGO 23, ILLINO!> 
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NEW FEATURES MEAN 
lable! MORE SALES FASTER 


WIRE — 





1. NO WASTE. Easy and precise screw-control of check 
valve action eliminates all oozing and leakage. 








2. POSITIVE CONTROL. No matter how careless or in- 
experienced the operator may be, he can’t mis-use this 
new valve. Wasteful discharge is prevented. 





a ACTIVE ImGaReoleNTs 
3. UNIFORM RESULTS. Rate and volume of spray is au- eagle stat 
enarone ; 


tomatically controlled to conform to instructions to obtain Be ipdrocerbon Oi 


. Be ter Pring ' 
best results. No clogging. PWichloro Diduore Methane Free: 


MANUFACTURED BY 


4. FACTORY PRE-TESTED. New construction permits 4 INDUSTRIAL MANAGEMENT CORP. 4 


INSECTICIDE OVTWON 


complete testing before shipping. Rejects minimized. Fig OR Los Arye Cottorme Fortary Yolpamio Mi 


5. UNIFORM WEIGHT. New filling arrangement assures 
each and every INSECT-O-BLITZ dispenser will contain 
16 Avoirdupois Ounces of a proved insecticide. 
AGAIN the manufacturers of INSECT-O-BLITZ make 
good on their promise that when there is something 
new and better in Aerosol insecticides, INSECT-O- 
BLITZ will have it! Sia 
When more effective formulas are perfected through evean Spete argon ened 
O-Blitz retail List Price 





Contains 3% DDT 
Aerosol Grade 


2% Pyrethrum (.4% 








sound scientific research in our laboratories... when $3.00 per unit. Fair- Pyrethrins) 
more efficient, less expensive dispensers are developed traded $2.95. Currently Siticlinentatumens, 
by our engineers, INSECT-O-BLITZ as usual can be de- packed 24 units per case. oe as 

a boll pended upon to bring them to youas quicklyashuman- _$ybject to liberal trade aan tiladiniaadtiie 





ly possible. What greater promise can we hold forth? _ discounts. 


58.64 


PANY 
lant" INDUSTRIAL MANAGEMENT CORPORATION 


3; ILLINOIS 


INSECTICIDE DIVISION 





SALES OFFICES: 458 S. SPRING ST., LOS ANGELES 13, CALIF. 38 S. DEARBORN ST., CHICAGO 3, ILL. » FACTORY: VALPARAISO, IND. 
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Do you see an asset in 
“Unsatisfied Demand’? 


Some customers want UNIon Tools the more, the 
harder they are to get. That’s human and it 
turns up a sales-slant. The BEST VALUES are the 
scarcest under limited output, — still checked by 


basic shortages. 


Union Tools and Sporting Goods are among those 
most in demand, and among those hardest to get 
right now. But expanded output is under way, and 
before long will be on the way to get customers off 
the waiting list for the new great buys in UNION 


Roller and Ice Skates, 
Fishing Tackle, Chisels and 
Screwdrivers, Hack Saw 
Frames, Gun Implements 


HARDWARE COMPANY 
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NEW YORK OFFICE ISI CHAMGERS STREET 
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'PE CUTTER 


is the Profitable 
ast Seller! 


“&] No. 42 

4-wheel, fast 

quarter-turn 
cutting. 


@ Your customers want the work- 

saving of cutting pipe with this 

new style Ritaip .. . that rolls 

through any pipe fast and easily, 

leaving practically no burr. Beau- 

tifully balanced special malleable 

frame, its heavy-duty tool -steel 

wheel always cuts true, every cutter factory tested. 
Choice of 5 sizes to 6”capacity — 4-wheel cutters to 4." 
It pays you to sell time-and- muscle-saving RiIRaIDs. 
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When he asks for a 
Swiss Pattern File... 


Like NUCUT Machinists’ Files and NUCUT Saw 
Files, Swiss Patterns come in many shapes and 
styles. A file that is suitable for finishing corners 
is not necessarily the one to select for finishing 
slots and holes, flat surfaces or other work. 

The chart, which shows the more commonly used 
NUCUT Swiss Pattern Files, may be of service in 
helping you recommend the right files to meet 
your customers’ needs best. 


HELLER BROTHERS COMPANY 


America’s Oldest File Manufacturers — Good Tools Since 1836 
Newark 4, New Jersey * Newcomerstown, Ohio 








NUCUT SWISS PATTERN FILE-FINDER CHART 


WIDTH (FACE OR SIDE), THICKNESS (EDGE), AND 
SHAPE CHARACTER OF TEETH GENERAL USES 


Uniform in width. Tapered in thickness. Two flat sides 
HAND are double cut. One edge is double cut; other edge Flat surfaces 
is safe or uncut. 


Similar in shape to Hand File, but narrower. Two flat 

















Flat surfaces, slots 



























































ORLA sides are double cut. Both edges are safe or uncut. 
WARDING Tapered in width. Double cut on flat sides and edges. Slots 
SQUARE Tapered. Double cut. Corners, holes 
THREE : Tapered. Double cur on all three sides. Single cut on c hol 
SQUARE edges. ew 
ROUND Either uniform or tapered. Double cut. Corners, holes 
HALF Tapered in width and thickness. Flat and half round c —- 
ROUND sides are double cut. << Pins eeuie ial 
KNIFE Tapered in width and thickness. Double cut on flat sides. Slots 
Single cut on edges. 
Oval shape, with radius of one side greater than the 
CaeeeNS other. Double cut. Cornogs, 
Uniform in width and thickness. Double cut on flat sides 
EQUALLING and edges. Slots 
BARRETTE Cut on wide flat side only. Back and beveled edges are Sermon 
safe or uncut. 
1e work- Flat in shape, wi 
; Roch pe, with rounded edges. Double cut on flat 
ith this ad sides and edges. Slots 
at rolls 
1 easily Needle Files: For die, tool and watch makers. Die Sinkers’ Files: For making dies. Parallel 
‘ Machine Files: For use with filing machines. Rifflers: For intricate work, corners, crevices, holes. 
r. Beau- 
alleable 
ol - steel 
tested. 


=| HELLER FILES 


> NUCUT ““‘WAVY-TEETH” + VIXEN CURVED-TOOTH - SWISS PATTERN ~- ROTARY 
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STURDY - PRECISION. Buy, > 


GHT-WEIGHE ” 


Powered by the 


Famous 
x GOOD LOOKING / POWLD-DPAIN 


% EASY TO Z . , An advanced design . . . modern-to-the-minute rotary 
OPERATE an mower chock-full of sales points and customer satisfaction. The 

“' MOW-MASTER is powered by a 2 H. P. POWER-PAK Gasoline 

Motor . . . power head weighing only 19 Ibs. Easy to start 

. smooth running . . . rugged and dependable, 


Economical on fuel. Quickly adjustable to vari- 
ous cutting heights. Adjustable handle. Zero pres. 
sure rubber tires on sturdy disc wheels. Cuts 21" 
swath through grass. 

The MOW-MASTER does a quick easy job on 


cutting grass and weeds. It's good looking . . . and 
popular priced. You'll sell a lot of MOW-MASTERS! 


There is a wide and fertile sales field for this quality = pert = rnanacened So 
or ustrate iterature ully illustrating an escribding 


mower. A few choice territories still openfor dealerships. ei, ihat'e cites ales th dition end occa 


PROPULSION ENGINE CORP. » Dept. 1050—7th and White Eagle Rd. Kansas City, Kansas 
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AMERICAN GREASE STICK CO. 
MUSKEGON, MICH. 
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2OVED THAT SIZE 


HT DIDN’T COUNT, 


$237.50, LIST 


Clean and unencumbered lines reflect not only fine 
casting and machining but also the high engineering 
quality built into the FLOMAX 10. 





10,000 GPH 
General Utility 
Self-Priming Centrifugal Pump 


LIGHTWEIGHT . . . PORTABLE 
LOWER COST 


Now you need not pay for bulky, muscle-bound 
equipment that does less and costs more! The 
FLOMAX 10 Pump has been compactly designed and 
built with its specially chosen, air-cooled engine to 
give unrivaled operation for many water supply and 
de-watering needs. Unusual heads at good capacity, 
at the speed for which this perfectly matched assem- 
bly is designed and worranted to operate, cover for 
you a new and much wider range of uses. Laboratory 
and exhaustive field tests prove that superior perform- 
ance, sturdiness and dependability can be incorpo- 
rated in one compact bulk-less unit... the FLOMAX 10. 











EVEN WITH OILY, 
GREASY FINGERS 





NDHAN 


REG. U.S. PAT. OFF. 




















| The "Unbrako" Socket Head 
Cap Screw is a time-saver 
because the knurled head 
provides a slip- and fumble- 
proof grip — even for the 
oiliest and greasiest fingers. 


Patented one piece end and stud are exclusive | It can, therefore, be screwed- 


SO a Soe Ss ee in faster and farther before 
| it becomes necessary to use 
a wrench... assures a more 


f D t N A N D | compact, neater fastening 
| with decided savings in ma- 
/ terial, space and cost. 





e e Knurling of Socket Fs ‘ 
mm AU Screws originated with |; 
“Unbrake” in 1934. lke ; 

(A) Self-Locking "Unbrako" Socket Set Screws—with 


PARKER HACK SAW 


Go after new dollars with this latest Parker product— 

the H-60 Hack Saw for customers who want the finest. knurled point digs in and stays tight, even under 

Once more Parker scores with big selling features: An ederio mendumaeas 

extra strong, rugged frame—an exclusive, patented, "Unbrako" Socket Set Screws — with knurled 

forged one piece end, with no welded clips to break ee ee Re | Ae 5 

off. A patented one piece forged stud with no pins to . ad the Socket Head Cap Screws are available 

come loose. An oversize forged wing nut for easy in sizes #4 to I\/". Write for your copy of 
adjustment of blade tension on the threaded stud. our “Unbrako" Screw Products Catalog. 

A form fit moulded handle designed for sure grip in | ™ Millions upon millions of “Unbrako” Socket 
eye-catching maroon color. Long — parle Head Cap and Set Screws are in use through- 
wearing polished nickel finish. For out industry—all over the world. 
new customers and new profits, 
put these features of the Parker 
H-60 to work for you. 




















This sales card attached to each saw illus- “Aa 
trates Parker's patented features. Pate. — You can't screw socket screws in of 
ey out without a hex sgeet seeees 
our °. or 0. 
ij a4 - " Hollow Handle Key 
| - 





Kit which contains most all hex bits. 
Kits: Pats. pend. 


OVER 44 YEARS IN BUSINESS 


PARKER MANUFACTURING CO. | | ihAMiedsetetntnredcrart? "leah 


WORCESTER 3 MASS., U. Ss. A. BOSTCN +» CHICAGO + DETROIT « INDIANAPOLIS « ST. LOUIS - SAN FRANCISC 
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ate Ms the 
WEW SIANLEV HARDWARE . 
you saw advertised, Madaw! 








\ME 


TH OILY, 
FINGERS 


Let your customers see this beautiful new line... 
operate the latches themselves...actually feel 
how these roomy handles fit the hand. 


glk ne coal abs sag 4 
* 


aieeene t he FRB . po 
Regency 


HERE’S A SURE-FIRE LINE if there ever was one! 
Sturdy, beautiful cabinet hardware, styled after a 
nation-wide consumer survey, and backed up by exten- 
sive advertising in consumer, builder and architectural 





nee magazines ...a line that combines the beauty of jewel- 
sae: like plastics with the rugged utility of pressure cast, 
ae teatil rust-proof alloys. 
ve Py 5. Ask your jobber about this new Stanley Cabinet 4222 
re aveilable Hardware and the working counter displays. The ene 
_ Stanley Works, New Britain, Connecticut. 
ko" Socket 
re [| STANLEY ] 
4223 








Trade Mark Century 


screws in of 
ket wrench— 
». 25 of No. 
Handle Key 
all hex bits. 
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WALTON TOOL BOXES 


THEY SELL AND SATISFY— 
PAY GOOD PROFITS 


MADE FOR MECHANICS 


Twenty years’ experience in making metal boxes guarantees 
Walton quality. Mechanics prefer these stoutly constructed, 
compact boxes with numerous exclusive improvements. 


Special Features 
Rounded corners. Extra length for long handled wrenches, 
wrecking bars, other long tools. 24 gauge steel. Built-in 
continuous hinges. Sturdy suitcase bolts, and handles. Wrinkle 
enamel two-tone finish. Smooth enamel trays. 


HIP-ROOF 
CANTILEVER 
MODEL with 

4 TRAYS 


2 sizes 


Divided and 
Undivided 
Trays 


FAMOUS WALTON GRIP-LOC BOXES FOR FISHER- 
MEN AND MECHANICS ARE AVAILABLE AGAINI 


Order from your jobber. Write direct to us for new Catalog Sheet 
Illustrating and listing all styles and prices. 


WALTON PRODUCTS, INC. 





218 Madison Street Dept. 65 Woodstock, Ill. 





ym inelel-liilels aiace iste 


presents “KEILSON” 
MAIL BOXES 














STEVENS 


NO. 555 LINE LEVEL 





The Little Level with the Big Sale 


Level is made of hard drawn 3%” 
hexagonal aluminum tubing, 3” 
long, nickel silver hooks, weight, 


| 
Stevens No. 555 Line and Surface | 
each ¥4 oz. 


Packed 12 to display box, weight 
per dozen 9 ozs. List price, each 
50 cents. 


E. A. STEVENS LEVEL co. 


Newton Falls, Ohio 





Seymour Sinitx 


Snap lock 


,, PLIER-WRENCH 


Serves As 

Ye od 

A WRENCH 

A HAND VISE 
A CLAMP 


POWERFUL 
ADJUSTABLE 
TOGGLE ACTION 


Iremendous gripping and holding power—locks when closed 
for holding pieces for drilling, welding, scribing, grinding, 
etc. Easily and quickly unlocked. Used also without lock- 
ing as @ plier. Thousands of uses wherever mechanics wo 
No. 1607, 7" size; No. 1610, 10" size. Full details on re- 
quest. Sold only through jobbers. 


SEYMOUR SMITH & SON, INC., Oakville, Conn. 
Makers of “Snap-Cut” Pruners, Grass Shears, Hedge Shears 


Sales Represestetives: 
JOHN H. GRAHAM & CO., Iac., 105 Duane $¢., New York 8, M. Y. 
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@ Maintenance of an air liner calls for frequent hangar check-ups, 


including rigid inspection of the undercarriage. But judicious flight 


captains have ground crews re-check the landing gear before every 
takeoff . . . to be sure. Wise buyers play safe, too, every time they 
buy chain, by insisting on Hodell. No other name in chain is so 
sound an assurance of quality, of guaranteed dependability in every 


link. In Hodell’s 157 varieties—welded and weldless, with or with- 








out attachments—there’s a chain for every use. So for every chain 
To be sure... 


customer, for every chain job, you'll be playing safe if you say SELL HODELL 
“Hodell”. . . to be sure. ---to be SURE! 


To be certain of maximum chain sales 
Heavy current demand for our products prevents us from assuring immediate display Hodell chains prominently. There's 
delivery of all types of Hodell chain. Meanwhile, we'll gladly send descrip- a type to fit every chain need, And their 
tive literature on the complete line, with a promise to fill your orders as reputation and popular acceptance will 
identify your store to your customers as 
a buying center for quality merchandise. So 
(Reprints for the asking. Use your own letterhead.) sell Hodell for their sake . . . and for yours! 


fast as conditions permit. 


JACK +» SASH + SAFETY - LADDER - PUMP + LIBERTY MACHINE - PROOF COIL - STEEL LOADING 
LIBERTY COIL + PASSING LINK - BULLDOG - SAMSON ~ FLAT LINK -» REGISTER » DREDGE 


ESTABLISHED 1886 


THE HODELL CHAIN CO. 


CLEVELAND 3, OHIO 
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FRESHER ZONES Ge Lney to Sell’ 


%& Include a Fresher Zone with each new refrigerator. 


%& Sell Fresher Zone thru your service men — 20 million old boxes 


need Fresher Zone. 
¥%& Use Fresher Zone as a canvassing item. 
% Sell Fresher Zone for Deep Freeze and Commercial Units. 


Write today for information about FresHEeR ZONE 
Special Display Deal. 


NATIONAL ADVERTISING THRU 1947 


First 2 color half page in Saturday Evening Post 
appears May 17th. 








PRESCO COMPANY 


1101-O MULBERRY ST. 
KANSAS CITY 7, MISSOURI 


THE 














The New 
and Greatly 
Improved 


MOP WRINGER PAIL 


; 


You don’t have to do much talking to 
sell a woman the New DeLuxe Mop 
Wringer Pail. She sees almost instantly 
that it provides the eight big buying 
advantages she has always wanted... 


I. Easy 1, 2, 3 operation. One foot 
does the work. Dainty hands never 


touch dirty water. 1. OPEN. Simply step oa 


the lever and the Wringer 
opens. It’s an easy, one 
footed operation. 


2. Plenty of room for mop to spread 
out and clean itself. 


3. No springs or mechanism to get out 
of order. 


4. All parts galvanized. 
5. A Pail that is not top-heavy. 


G.A Pail light enough for a woman 
...Strong enough for a janitor. 


7A Pail that’s big enough for the 
job... actual capacity 14 quarts. 


8. A Pail that’s worth advertising in 
the magazines women read... The 
American Home, Better Homes and 
Gardens, House and Garden, Good 
Housekeeping, Ladies’ Home Jour- 
nal, Woman’s Home Companion. 


2. DIP. Cleverly designed 
opening guides mop 
against front roller, where 
greatest pressure is exerted, 


i Gi ieren aae 


3. WRING. Then step 00 
foot treadle and withdraw 
mop. Foot keeps 10 
tightly compressed, | 
balances Pail. No springs 
to get out of order. 


Here’s a Mop Wringer Pail that’s easy 
to sell... that women want... that 
will keep your cash register jingling 
when you put it where your customers 
can see it. Order from your Jobber. 


NCHLUETER MFG. CO. 
N ST. LOUIS: MISSOURI 
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Order now f: 
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's an easy, one 
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verly designed 
; guides mop 
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Then step on 
>and withdraw 
Reet 


—— No springs 
f order. 





Order now from your nearest Socony-Vacuum office or from 
26 Broadway, New York 4, N. Y. In the Southwest, order 
from Magnolia Petroleum Company and on the West Coast 
from the General Petroleum Corporation. 


MARCII 27, 1947 


O CRYING over spilt milk here! Not when her 

floor’s protected with Tavern Non-Rub Floor 
Wax—the new wax that gives a higher gloss than 
ever before, yet doesn’t make floors slippery! 


That means profits for you. When she comes back 
for more Tavern Wax, she’s a natural prospect for 
all the other work-saving quality Tavern Products. 


That’s what we mean when we say that 
every Tavern Home Product is so out- 
standing in its field it creates a demand 
for all the rest. 


Cash in on Tavern’s many years of national adver- 
tising, and make floor space pay off. ev the 
whole line of Tavern Home Products aera 

in easy view and reach. 


Every Tavern Home Product 
Carries the Sign the Nation Knows 
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NATIONALLY ADVERTISED 

in Life * Boy’s Life * American Girl 

o N.Y. Times Magazine * Calling All 

Girls * Varsity * Scholastics Group 

lg Grade Teacher * Young America 
* Instructor 


A New Adventure in Music 


Aerodynamic tone chamber for easier playing ° longer lasting 

reeds * more sensitive * better playing °* scientifically built for 

tone fidelity * smart new colorful design * a vastly improved 

musical instrument. Has tremendous appeal to children as well 

as grown-ups... sells on sight... in great demand everywhere! 
SWEEPING THE COUNTRY! 

See our display at the Toy Fair — Room 862, McALPIN HOTEL 


New...Enliarged Instruction 
Booklet and Song Folio 
with each Harmonica 


all plastic Harmonica in assorted comes in assorted colors, Harmonica has 10 holes, 40 reeds. New 


e No. 20 Regular Magnus 75 « No. 40 Super- Magnus $00 The first all-plastic professional Chromatic shit 
colors, including black, retails at Y including black, retails at shift key for sharps and flats, retails at 


IMMEDIATE DELIVERY 


DELIVERY ABOUT APRIL 1 


Made in U.S.A. « Patent Numbers 2,373,129 - 2,407,312 - 2,340,333 * Other U.S. and Foreign Patents Pending. Infringements will be prosecuted, 


INTERNATIONAL PLASTIC HARMONICA CORP. + 44 DICKERSON ST.» NEWARK 4, N.]. 


OU can make the many "tall 

tales" — forecasting the 
greatest year for fishing and fish- 
ing tackle sales—"come true” if 
you are ee A —_- to meet 
the demand for the various HALL 
Lines of FAME that have earned 
their name and fame by more 
than a century of increasingly 
satisfactory performance. 


At the right is pictured one of the 
many advertisements addressed 
to fishermen in more than a score 
of popular sporting and national 
magazines—all with the idea of 
helping to make the retailers’ 
sales easier and more profitable. 


Ask your jobber for the various 
HALL numbers, like Hall's CELE- 
BRATED lines made of silk and ny- 
lon and for other favorites such 
as HALL'S Invincible, Captains’ 
Pride and Captain's Extra — all 
of fine pure Irish Linen. 


Our new Catalogue is ready! 


in writing for your Free copy 
please give us your jobber's name. 


4 


& ¥ Sn. 
HALL.2es0o/ FAME 
N* is the time to turn talk into accomplishment 

—to realize on those fishing ambitions. No other 
item in your equipment is more important than a 
line that will cast easily and smoothly—and that will 
stand up smilingly under the toughest strain. HALL 
Lines of FAME are that kind. They’ve earned their 
fame over a century of satisfactory performance. 
Ask your dealer to show you the line you need for 
either fresh or salt water fishing. Don’t miss seeing 
and feeling this LAKE QUEEN Nylon Casting Line 
pictured at right. Write for New, Free Cataloguie. 


Address: 373 Park Ave., Highland Mills, N. Y. 


HALL Line CORPORATION 
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Pal 


TRADE MARK 


SOUND POLICY 


Leading jobbers from coast to coast feature PAL Wheel Goods 
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LATEX RUBBER 


BALLOONS 


IN A RANGE OF SIZES & PRICES 
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IDEAL NOVELTY & TOY CO. 
200 Fifth Ave., New York 10, N. Y. 


Please ship us via CS eee) 
gross BLS — 3c Retail ...gross BL11 — 9c Retail 
...gross BL7 — Se Retail gross BL14 — 16c Retail 
gross BLI —74/2c Retail _......... ...gross BL16 — 23¢ Retail 
eevee TOSS BLS24 (Airship) — 7¥/gc Retail 
Minimum Shipment BL’ & BL7 — 2 gross, others | gross 
gr. BS24 (24” Balloon Sticks) to retail at 3¢ (min. ship. 4 gr.) 
gr. BS15 (15" Balloon Sticks) to retail at 2c (min. ship 4 gr.) 


Store Name 
Address 


Buyer's Signature Devt 


i 
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Gladding’s sparkling plastic | 
spools, introduced with return | 
of silk bait casting lines, are ; 
rugged and weatherproof, | 
clinch many a sale! Inviting 
on your counter... and useful 
in any fisherman’s kit. 


























Sales helps make your business prosper and... Gladding 
is introducing one sound help after another! 





Gladding led the way in national advertising... 
widening your market as never before. 

Next Gladding led the way by featuring fishing lines 
as Christmas gifts. 







Now Gladding leads again with the most attractive, 
most practical spool ever introduced. It’s a sales knock- 
out. And you'll see the sales difference immediately. 


Ask your jobber . . . today. 


NATIONAL ADVERTISING 


Gladding’s consistent adver- 
tising in the Saturday Eve- 
ning Post, Collier’s, and all 
leading outdoors publications 
sell your neighbors on Glad- 
ding . . . send them to your 
store. 











Leaman 
B. F. GLADDING @& CO., INC. 





Gladding's Invincible 
Casting Line in 
nylon or silk. World 
famous. Permanent 
waterproofing. Pre- 
cision braided of 
uniform threads. 
Smooth, easy cast- 
ing. 


Gladding's Sligo 
Excellent quality— 
moderately priced. 
Genuine Irishlinen, 
special Cuttyhunk, 
25’s lea yarn, ex- 
pertly laid and 
twisted. 


Gladding’s Dauntless 
Nylon Fly Line. A 
floater! Completely 
oil tempered, satin- 
surfaced. Does not 
require use of 
dressing! 





Established 1816 


South Otselic, New York FREE! New illustrated booklet 
showing Gladding’s complete 
line. 
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Your customers 
quickly multiply 
your 


DEMAND 


= 7) 


TA-PAT-CO 
LIFE-SAVE VEST 
for ADULTS 


| Wears like a topcoat, 
never binds, leaves 
arms free for swim- 
| ming, fishing, rowing, 
etc. Ask your jobber 
for Ta-pat-co Sport- 
ster No. 10-A Vest. 


rE wale), Fie & 4 
ADVERTISED 
in 
Saturday Evening 
Post, American 
Home, Parents, 
Holiday and 
leading outdoor 
magazines 


STAY-A-FLOAT 


comes in 4 sizes to 
fit children 2 to 15 
years, packed 12 to 
carton — assorted 
sizes, priced to re- 
tail profitably at 
$3.70 to $4.25. See 
your drug, hard- 
ware or sporting 
goods jobber or if 
they cannot supply 
you, write us direct. 


_ 


LIFE PRESERVER 
CUSHIONS 


Every fisherman or boat 
owner is a prospect for one 
or more of these colorful 
Ta-pat-co Life-Save 
Cushions. Ask your jobber. 


The American Pad & Textile Co. 


GREENFIELD, OHIO 


CANADIAN BRANCH 
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CHATHAM, ONTARIO 





3%” in Diameter 

—Easily fits into 

any Tackle Box, 

Tool or Sports 
Kit. 


Agsorss “° 
IN THE 


Every sportsman, craftsman, and home-workshop 
hobbyist knows he must guard his prized equip- 
ment against rust and mildew caused by dampness! 
So—when you sell fishing tackle, hunting, golf- 
ing, tennis or photographic equipment, or tools 
—sell Tamms MIDGET DRI-AIR units and 
make easy, extra profits! 


NATIONALLY ADVERTISED— 


Retails at 69¢ Tamms MIDGET DRI-AIR is the 


first product of its type to be 
nationally advertised to sports- 
men, craftsmen and hobbyists 
since the war .. . Offering them 
this kind of extra safeguard against 
dampness used so widely by U. S. 
Armed Forces during the war. Be 
among the first dealers to cash in 
on this early opportunity for easy 
sales! Immediate delivery! Mail 
coupon today! 


Send me full details on selling MIDGET DRI-AIR for use 
with sports, hobby and householdarticles—as soonas possible. 


CHECK PRINCIPAL LINE: Sport Goods ( ) Hardware ( ) 
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No mistaking the double 
appeal of practical utility ie te he 1% 
value and popular selling a): 4 ee) gl ae 
price which makes this | a 
Lifetime Plastic Knife 
Rack a profit-winner for 
year-round featuring! 
Case is sturdily molded 
of sanitary, washable 
— that will not 1 it ; 
or chip; comes in clear- | i mbt HE 
plastic for see-through om tt) a ~ 
visibility . . . also white. Poul 
Rack holds 5 knives... 
keeps them safe, handy, 
ready for use. A real 
pesae i necessity that Tie Fe Bre 
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Ousewares department i ; ai; Gen 
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Jobbers: write for 
prices and complete \ UY” The | 


details. \ : iy cut b 


Pree! DISPLAY CARD 


Take advantage of this 
attractive, 3-color dis- 
play card which flags 
down customers..rings 
up sales! Measures 10” 
wide x 13” high; has 
handy easel-back. 
Holds actual sample 
of Lifetime Knife 
Rack. 


Free on request ..+ 























WELSH 
MANUFACTURING COMPANY 
64 Troy Street, Providence 9, R. I. 
Pen manufacturers since 1925 BERNARD-EDWARD COMPANY Fill the Yank 
SALES OFFICES: New York City, Dallas, Marion, “ota many pe 


Chicago, San Francisco, Philadelphia, Boston, 5252 SOUTH KOLMAR, CHICAGO 32, ILLINOIS 
Atlanta, St. Lovis. Ads have reac 
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We're telling over 18 million people to ask YOU 
for General Electric Space Heaters! 


“Ask your dealer for General Electric Space Heaters.” 


That’s what we are pounding home again and again to The Arizona retails at oS, 95 plus tax 












over 18,617,361 readers of Life, Look, Collier’s, The Saturday 


Evening Post, and The Ladies’ Home Journal. — 








It’s a concentrated advertising campaign that’s never be- 






















fore been equaled in the space heater business. Right in your 
own neighborhood, we’re telling people to ask you, their 
dealer, for the General Electric Arizona and Sunbow! Heaters. 
RACK Climb aboard. The G-E Arizona and Sunbowl will sell 
themselves. Get ’em out front where folks can see them. 

Just look at these heaters. Man, they sell themselves on 
sight. Appliance and Merchandise Department, General 
Electric Company, Bridgeport 2, Connecticut. 





EXTRA SELLING FOINTS — 
EXTRA SALES THE ARIZONA takes the chill off a room—fills the corners 


with currents of warm air. Such a wonderful red glow, too. A beauty 








to sell. Streamlined, light, it works by natural draft circulation. 


EXTRA DOLLARS f Chilly air is drawn in at the bottom of the heater—whisked out at 


the top, all warm. No noise. No moving parts. Nothing to break down. 


The Sunbowl retails at ry "25 plus tax 
Every speck of electric energy that goes into any 
/, Lo 





General Electric Heater comes out as heat. That’s 
an economy you can really talk up. 








A protective guard makes all G-E Heaters safe, 
2, even with children around. Approved by the Un- 

derwriters’ Laboratories, Inc. 

These heaters are made by General Electric to Gen- 
3 eral Electric’s high standard of quality. Depend- 
able, precision factory jobs. 








cut heating costs three ways. General Electric ad- 


4 The General Electric Arizona and Sunbow! Heaters 
e 





vertising tells customers how. Remind them again. 











LAY CARD : 

* wg THE SUNBOWL keeps you warm when dressing. What a 
Bin - joy to dress in its red-warm glow on cold mornings. Use the Sun- 
oh fans bowl when working in the garage, or any other non-heated spot. 
'S..rings Just plug it in, then beam its spot of heat right wherever you want 
ures 10” it—whenever you want it. Sunbowl’s cheery-warm glow sells itself 
igh; ase on sight. e 

-bDack. 
| sample 

4 SPACE HEATERS 
a .- AC 





Over 18,000,000 Customers Have Been Asked To Insist on 


the General Electric Arizona and Sunbow!l Heaters 
Fill the Yankee Stadium 200 times — that’s approximately 


how many people the recent General Electric Space Heater GENERAL (i) ELECTRIC 


Ads have reached. Makes a lot of customers—for you! 
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Shedevil Success Story 








Vest 133rd Street, 
Cleveland, Ohio, t 
these beauties ‘with a 
Shedevil. Mr, Derda 
wrote Shurebite say- 
ing, “I would not start 
& trip without a She- 














AT YOUR DEALERS 


Nidan Nk SURFACE LURE 


hurebitesxc. 2xsox" 





SHEDEVIL 
ALL PLASTIC 4” nay it teases Stic ang 
ys 





N, 
D MUskiEs, We're certainly telling them— 
EVIL more than a million of them 


every month. We’re telling them 


hog Spear ro tAstic about Shurebite with pictures 
, Ts of. your " e ° ° 
ine 20 Moulin pia anil suf LATER and with testimonials from 
your circular.” ~< R P ° . 
a nie. ay , enthusiastic fishermen. We’re 
4 is y one . . . 
of many who have $ 2 telling them in Field and Stream, 
made the Shedevi . . 
“top of the passa ] 4 Sports Afield, Hunting and Fish- 
it . e . < 
We've cote dies! aa @Qother 4) «. ing—and as we keep on telling 
trated circular for you that's gay’, tested yee de ’em, you'll keep on selling ’em! 
too, Write for it today. fers ae of the id ne »¥ P 8 ; 
uilt tc. Te as. 4 
hippo, Prillanehy eRedly So stock up on Shurebite now. 


the ASK YOUR JOBBER OR WRITE US FOR FULL 


u 
i ¥ INFORMATION ABOUT THE SHUREBITE LINE. 





Shure bitenc: metcan 

















“REODICK” 


MOLE TRAPS 


“No mole can pass under 
this trap and live” 


ONE-PIECE HANDLE is part of formed 
plunger—no chance to break or shear. 








STEEL COILED SPRING—1 x 41/.” Steel 
Wire creates vigorous recoil action. 


struction makes trap rigid, sturdy. 


SELF SETTING—Trigger sets automati- 
cally. Safe, convenient. All working parts 


above ground. 


NEEDLE SHARP TINES are sharp, long, 
and tapered to penetrate and kill instantly. 


ANDROCK 
No. 200 
“Reddick” 


THE WASHBURN COMPANY 


FACTORIES: WORCESTER, MASS. * ROCKFORD, ILL.* NILES, MICH 











RUGGED FRAME—% x.135 steel con- | 












H & R dealers lead the 
field in providing sportsmen 
with the newest and finest in 
precision firearms —.22 
eal. rifles, shotguns 
and revolvers. Write 
or wire for our 
complete cata- 
logue today. 




























Quality Firearms 
Since 1871 


WARRINGTON & RICHARDSON ARMS CO. 


335 Park Avenue, Worcester Massachusetts 
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ER OF THE 


UNION 
PACIFIC 


*K One of a series of advertisements 
based on industrial opportunities 
in the states served by the Union 


Pacific Railroad. 








UNION PACIFIC 


MIDDLE ROUTE 


THE STRATEGIC 









Herbert B. Maw, Governor of Utah, 
tells his state’s story. 


“Nature was kind to Utah. Deposited with- 
in her borders are rich and varied sources 
of coal and iron, lead and zinc, copper, sil- 
ver and gold. These and many other indus- 
trial attributes are part and parcel of the 
undeveloped sections of this state. 


“A gigantic steel industry which can serve 
the west signals our industrial ambition. It 
will form the nucleus of a network of 
associated industries. 


“Our need now is people and leadership to 
share in the prosperity of a western empire. 
Our natural resources are practically un- 
touched. They assure a long life to an indus- 
trial future which is just now beginning. 
Utah invites new and expanding industry 
to investigate opportunities here before 
deciding upon new locations.” 


. «£  ¢ 


For industrial resources and opportun- 
ities, look to Utah. For unexcelled rail 
transportation . . . 


be Specific - 
say Union Pacific’ 


% Address Industrial Department, Union Pacific 
Railroad, Omaha 2, Nebraska, for information 
regarding industrial sites. 


RAILROAD 



























Because they're the 
first choice of painters 
everywhere! 


LINGERWETT 


The painter’s favorite liquid remover for over thirty-five 
years, Lingerwett is ideal for general stripping. Remains 
wet 6 to 8 hours, affording a large working area. Quickly 
softens up paint, varnish, enamel, shellac, lacquer, etc. 


WONDER-PASTE 


Especially formulated for removing any type of finish from 
exteriors and upright surfaces. Easily applied with an 
ordinary paint brush. Covers evenly—will not run. Elimi- 
nates arm-tiring torch-stripping. Leaves no charred areas 
to be sanded. 


WIL-BOND.. . another proven 


profit-builder. Prepares any surface for re- 


finishing WITHOUT SANDING! 





This easy-to-use liquid prepares any 
surface for refinishing quickly . . . easily. 
Does three jobs at once! Cleans, dulls, 
and makes the surface slightly “tacky” 
in a single operation. Equally effective 
on greasy kitchen walls, badly soiled 
woodwork, glossy varnished or enam- 
eled surfaces, etc. Causes the new finish 
to bond perfectly. 





Wilson-Imperial Co., Dept. H-37, 115 Chestnut St., Newark 5, N. J. 
MAIL COUPON FOR INFORMATION or Advertising Displays 
Pesessrssecercacesesessssessseersssssaaee4 
Wilson-Imperial Co., Dept. H-37, 115 Chestnut St., Newark 5, N. J. 


I am not at present handling the products checked below, but 
would like complete information concerning them. 
0 LINGERWETT [ WONDER-PASTE [(] WIL-BOND 
I am at present handling the products checked below, and 
would like advertising displays on them. 
O LINGERWETT [J] WONDER-PASTE ( WIL-BOND 


i 


i ee 
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Ask Your Jobber For 
These Quick-Selling 


TWIX Leaders 


QUALITY TOOLS AT PRICES THAT 
WIN INSTANT POPULAR ACCLAIM 





(A) *TWIXKLIP—2 in 1 clip for toe and 
finger nails. Model T.F. 51. 


(B) ALUMINUM FOLDING RULES — 6 Ft., 
Model RL-113; 3 Ft., Model RS-113. 


(C) “ADJUSTABLE LEVEL Jr.—Modet 
L-111. 


(D) CARPENTER SQUARE — with level — 
Model C-102. 


(E) HACK-SAW FRAMES — Heavy Duty. 
Model H-103. 


(F) SLIDING BEVEL—Model 8-105. 


(G) No. 13 — JOBBER’S DRILL GAGE — 
Model G-115. 


(H) Electricians & Plumbers HACK-SAW 
FRAMES—Heavy Duty» Model H-109. 


(1) *PROTRACTOR & DRILL GAGE — Mode? 












(J) COMBINATION SQUARES — with levels 
and scriber. Model 100. 


(K) DEPTH MARKING GAGE — Model 
D-106. 


(L) ADJUSTABLE BENCH LEVEL (10 inch). 
Model S-107. 


(M) PISTOL GRIP HACK-SAW FRAME — 
Heavy Duty. Model H-116. 


*Pat Pending U.S.A 
























ae 4 Pee 
E MODEL 100 
WATCH FOR ADDITIONAL TOOLS 
NEW NUMBERS APPEARING REGULARLY 
If your jobber can’t supply you, write 


TWIX MANUFACTURING CO., Inc. 


40-09 21st STREET, LONG ISLAND CITY 1,N.Y. _ 
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PANTHER ano DRAGON 
STAY WORKABLE LONGER! 


they’re tapes that 
always give you... 












oe 
“saw ond re 


No. 70 MANDREL DISPLAY | 


This Display features 6 | 
of the fastest selling saw 
and grinding mandrels “ 
in our line. The Display 
is finished in red, white 
and blue, and has ad- 
ditional space in the rear 
for stock. The Display 
measures 23” long, 16” 
wide, and is 26” high. 
















No. 50 PULLEY KIT 


A complete assort- 
ment of 24 pulleys in 
12 popular sizes rang- 
ing from 11/2” up to 5” 
‘in diameters. All pul- 
leys are for standard 
“A” belts and each 
size comes in 1/2” and 
5” bores. 

The Display Board 
is finished in red, 
white and blue, and 
has storage space in 
the rear for additional 
sizes. The Display 
measures 14” long, 13” 
wide and 16” high. 


Bre aa 


No. 1000-5K 
DOOR CHECK DISPLAY 


The Door Check Display 
is given free with every 
one dozen Door Checks 
purchased. The Display 
is finished in black. ; 
white and orange and ,pjustastt : 
measures 5” long, 14” 
wide and 24” high. This 
merchandiser will help 


2) sm 


Door Slamming 


oR any poor 











increase your sales. 








DIE CASTING MFG. CO. 


2510-14 WEST MONROE STREET 
CHICAGO 12, ILLINOIS 
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. » qualities that comply with, and in many points 
exceed, current A.S.T.M. and government specifications. 

PANTHER and DRAGON Friction and Rubber 
Tapes adhere securely, have high dielectric and tensile 
strength, make for neater, surer and longer-lasting splicing 
jobs. PANTHER and DRAGON Rubber Tapes have the 


additional quality of fusing securely. 


All PANTHER and DRAGON Tapes are sold only 


through recognized wholesalers. 


PANTHER AND DRAGON 
friction & rubber TAPES 





i INSULATED WIRE WORKS t 


Wilkes-Barre, Pennsylvania * Offices in Principal Cities 


























e high tensile 
strength | 






































and 
high dielectric 
strength 


When a tape buyer gets 
PANTHER or DRAGON, he’s 


sure of good-working qual- 


HAZARD 


Division of The Okonite Co. 
























HERE'S A HOT ITEM 
TO FEATURE IN YOUR 
DOOR MAT AND STAIR 
TREAD SECTION 


Squeegee Rubber Link Door Mats 





Trap the dirt at the door. Non-slip surface supported by long wearing strips 
of tubing on sides. Ne exposed metal parts. Attractive. Strongly constructed. 


14°° x 22%4"" 23%"" x 34Y2"" 
18" x 2842"" 20%"" x 342"" 23%"" x 40¥2"' 
Approximate Retail Price on the 14"* x 22/4"" $1.84 
ORDER AN AMPLE STOCK TODAY 





Double-Duty 
18"x24" 


Stair Treads 


Protect the steps againet 
trafic and the riser against 
kicking and seuffing. 


Cane 
~y< " 
? ,: Py 
> _ 





Hi-Quality Colored 
9"x18" 
Rubber Stair Treads 


Red, Blue, Green, Brown, Black. 
Black alse available 24” wide. 





Scraper Rubber ES 
Door Mats = 


The — cross ridges serape the 
dirt the bettom of sheee 
while ‘the sheet of flexible rub- : 
ber across the entire bottom, SS 
keeps it from going through te 
the floor. Te > 

the mat upside down and shake, 
Size 15” x 28” 


Approximate Retail Price $2 aes os 







PAW ADA 


Black Diamond 

Extra Heavy Duty 

Molded Rubber 
Door Mats 


Fine for use in front of sinks 
and washing machines. Easy te 
fy clean. Size 18” x 30”. 


“WALRUS HIDE” ROLL-RUBBER MATTING 


quality runner pad oe and on top of carpets. Has a beautiful top surface 
onion looks like finest quality black walrus hide leather. 36” wide, ‘” thick, 
in rolls of approximately 50 yards. 


Write Today for Catalog Sheets, Prices and 
BIG FREE SALES PROMOTION BULLETIN 


on free newspaper mats, exploitation stunts, classified ad 
copy, window display ideas, publicity stories, radio copy, etc. 


American Mat Corporation 
"America's Leading Matting Specialists” 
1731 ADAMS ST. TOLEDO 2, OHIO 
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The Quality Products of 


CUTLERY Leading Manufacturers... 


now available at standard prices! 


Ai 






Send for catalog and price list 





fpr Featurel 
10 in. PAPER SHEARS 


Finest grade e Made by the 
nation’s leading cutler 


Forged solid steel 
Gun metal finish 


$90” » per dozen net 


F.0.B.—N.Y.C. 


fre of Getler 


General New York 7, N.Y 







45 Vesey Street 


Ky 


Us 


NOW'S THE TIME TO SELL 
FIREPLACE 
ACCESSORIES |}: 
ELECTRIC 








EVE! 























e 
> IMMEDIATE 6 ex vn 
© DELIVERIES (\» ey -u 
Write Today for Catalog ond Prices ae 
e Westchester Brickote Products Co., Inc. 
® 1528 WILLIAMSBRIDGE RD., NEW YORK 61, hie 
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Yes .. . Cres-Lite SYNCHROME Aluminum Paint is 
truly ‘The Paint of 1001 Uses’: 

It is a quick-drying, synthetic resin, oil paint, guar- 
anteed to contain only pure 325 mesh aluminum, and 
the highest quality grades of OIL, PIGMENT, and 
SYNTHETIC RESIN. 

One coat of SYNCHROME completely covers most 
surfaces with a chrome-like finish unsurpassed for its 

SPRAY OR BRUSH « SELF-LEVELING + resistance to heat, moisture, fumes, weather and cor 

INTERIOR + EXTERIOR + QUICK-DRYING rosion. Its high hiding power and durability make it 

+ UP TO 800 SQ. FT. PER GARLON » the best protective coating for any interior or exterior 

1 COAT COVERS MOST SURFACES , surface. For complete details write for a free copy of 
RESISTS HEAT UP TO 600° F. ‘tA Guide to Using Aluminum Paint”’. 











Manufactured by 


nM CRESCENT Bronze Powder Company 


61, N. Y. 
ne, 116 West Illinois St., Chicago 10, Illinois «© 1841 South Flower St., Los Angeles 15, California 
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G 
R ECO “| want a file for sharpening an ‘M’-tooth cross 
cut saw.” 
“Who 
( 
“I need a file to remove the rough edges from REGI 


the coulter on my tractor plow.” 





Noruine unusual about these requests. Files are often 
asked for this way. When he can’t identify the file he wants by 
name, the customer will usually describe the purpose for which 
it is needed. It’s left up to the hardwareman to recommend and 


supply The right file for the job. 


The requests at right, for example, represent the typical filing 
needs of a lumberman, a farmer, a sawmiller and a householder. 
Knowing what files to recommend in these and similar cases is 


good business — the kind that inspires customers’ confidence and 












builds up sales. 
You will find the answers to the above and hundreds of “I'm looking for a file to sharpen up the teeth on 
. : ¥ p Eee: a circular ripsaw.” CHILTON 

file questions in the helpful Nicholson book entitled “File Executin 
Office 
Filosophy.” Use it to refresh yourself on the kinds, cuts, and Chestnut and 
adel phic 
uses of files—or as an instructive manual for training the new fel: Sherwood 
members of your sales force. It’s yours for the asking. . 
JOSEPH 
ctOls, NICHOLSON FILE CO., 25 Acorn St., Providence 1, R. I. pant 6. 1 
gf. o—~< LZ (In Canada, Port Hope, Ont. ) JULIAN C! 
U.S.A 
6. C. BU: 
WILLE 
JOHN | 
T. W. Lil 
WILLIA 

“I'd like an assortment of files for use around 
the house.” o 
1007 Natione 
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Just Among Ourselves, by Charles J. Heale 
Self-Service Solved This Firm's Problems 


Year ‘Round Fishing Department a 12-Month 
Source of Profit... 


Center Aisle Fixture Displays More Than 400 Garden Tools 
22 Regional Co-Ops Reach $232,000,000 in Sales Volume. . 
A Store Planned to Grow With Its Community.......... 


Diversified Lines and Service Help Store 
Hit the $300,000 Mark......... 


Giftwares and Religious Goods Account for 
More Than 25 Per Cent of Volume... 


Real Mill Supply $$$ in Herrmann's Special Unit... 
Distinctive Displays Bring Increase in Volume 


Promotes Service to Promote Business. . 


Displays Aid in Building Farm Goods Business... ... 
"Mission to London" or a Search for Scissors 


News of the Trade 

How's the Hardware Business? 202 
What's New 

Coming Conventions and Events 246 


Hardware Age Window 
Displays 

Hardware Age Retail Sales 
Idea Club 


Copyright 1947 by Chilton Company (Inc.) 
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SUBSCRIPTION PRICES: United States and its possessions $1.00 per year. Canada: $3.00 
per year. All other countries $5.00 per year. Single copies 25 cents each. 






































ENLARGEMENT OF %” x 3” COTTER PIN 





ALL ACCO COTTER PINS ARE MADE TO 
AMERICAN CHAIN QUALITY STANDARDS 


There’s more to a cotter pin than simple dimensions. ACCO Cotter 


pins are precision-made from accurately drawn wire. They are 


easy to insert. They fit the hole size for which they are made. 


Prongs spread easily and hold tight. And they are packed in 


attractive, substantial boxes, clearly labeled. 


YORK, PA.— American Chain makes two types 
of cotter pins in a full range of sizes. In addi- 
tion to the acco (regular type, shown above) 
American offers the CAMPBELL HAMMERLOCK, 
which is designed so that it locks positively 
and permanently by simply striking the head 
with a hammer. 


co 


In Business for Your Safety 


Look to American for the kind of quality your 
customers expect from you—whether it is 
cotter pins—electric or fire-welded chain—any 
type of weldless chain made of formed wire or 
stampings—chain fittings, attachments and 
assemblies—repair links—hooks. 

Sell American—the complete chain line. 


York, Pa., Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 


AMERICAN CHAIN DIVISION 


AMERICAN CHAIN & CABLE 
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Informal Editorial Comments 


usr Awone Oursabyes 


“| Had to Wait Two Hours 


To See a Wholesaler 


EVERAL weeks ago I received 
.' a very indignant letter from 
the sales executive of a well 
known hardware manufacturer. 
The gist of his letter is contained 
in the heading above which I re- 
peat for the sake of emphasis. He 
said: 
“T had to wait two hours 
to see , a buyer for 
Hardware Co.” — 
The letter went on to state that 
such a program is not only dis- 
courteous but is wasteful and a 
factor in making operating ex- 
penses higher than need be. The 
writer conceded that his local 
salesman must necessarily wait 
on many occasions, but that when 
an executive from headquarters 
calls a buyer should help him con- 
serve his much too limited work- 
ing hours. 
There are probably two sides 
to this argument. There usually 
are in all controversies. 


Even so, this letter prompted 
me to write some representative 
sales executives selling primarily 
through wholesale hardware chan- 
nels to learn of their experiences. 
Some very interesting responses 
were received. Because these ex- 
periences were cited in confidence, 
I am not at liberty to indicate 
“who said what” nor to mention 
the specific places where waiting 
an unreasonable time was a com- 
mon practice. Strangely enough, 
certain wholesale hardware firms 
were mentioned frequently in this 
brief and limited study. In marked 
contrast, other firms received 
equal mention as places where 
such experiences seldom, if ever, 
happened. 

All of this prompted me to write 
the heads of companies mentioned 
as offenders, and also to others 
selected at random. Without a 
single exception, the replies re- 
ceived stated emphatically that it 
was company practice to conserve 


ss 2 


4 Sten, Geo | 


Buyer’ 


the time of all sellers, whether ex- 
ecutives from headquarters or the 
local representative. 

In my own 30 years of visiting 
many wholesale hardware firms, 
I have often had the impression 
that a tremendous waste of time 
is traceable to keeping salesmen 
waiting. Often it is not the buy- 
er’s fault but the fault of the 
salesman who “got in first.” 

Some of the sales executives 
who wrote sell other than whole- 
sale hardware distributors and 
several in this group commented 
that other types of distributors are 
noticeably more considerate to 
callers. ; 

Admittedly, I do not have com- 
prehensive data on this subject, 
but I believe that if many manu- 
facturing executives feel so keenly 
on the “waiting time,” when call- 
ing on wholesalers, it is a subject 
which merits the immediate and 
thoughtful attention of the heads 
of all wholesale hardware firms. 


Fulton Lewis, Jr., Broadcasts 


Are Doing a Job on Co-ops:— 


OR several weeks, Fulton 
Lewis, Jr., eminent radio com- 
mentator, has been telling the 
American public some of the facts 


about the tax exemptions improp- 
erly enjoyed by the Consumer Co 
operatives. In doing so, he is get- 
ting this message over where it 


needs to be known—with the 
American voting public. 
His’ broadcasts are daily, over 


the Mutual Broadcasting System 











MARCH 27, 1947 





119 


| 





















station at 6 p.m., Central Stand- 
ard Time, from Monday to Fri- 
day, inclusive. Hardware mea 
and their families should listen to 
these messages and urge their 
friends to do the same. For your 
convenience we publish in this 
issue on pages 168-169 the com- 
plete list of radio stations over 
which Mr. Lewis talks. 

The Co-ops have too long en- 
joyed tax exemption privileges 
and are growing very rapidly. 
Too many citizens have been quite 


indifferent to this problem and 
before Mr. Lewis got started on 
this current campaign had had 
very little opportunity to learn the 
facts involved. As a result, Con- 
gress has not been too active nor 
helpful but is apparently being 
stirred up at’ the present time. 
The present Congress has prom- 
ised the American people some 
tax relief and has striven to make 
good. At the same time, it has 
faced huge revenue requirements 
which do not encourage much 


x * * 





hope of tax reduction unless some 
hitherto untapped sources of tax 
monies are developed. The Co- 
ops provide such a channel and 
the obvious further development 
would be to eliminate the tax ex: 
emptions enjoyed by all other 
forms of mutual operations that 
compete with tax-paying business. 

Those wishing transcripts of 
the Fulton Lewis, Jr., radio broad- 
casts on this subject may obtain 
them from the National Tax 
Equality Association, 231 South 
La Salle St., Chicago 5, Ill. 


Taxing the Co-ops Would Help 
As They Sure Are Growing Fast:— 


OREMOST among tax reforms 

should be revenue producing 
legislation that will properly tax 
the Co-operatives and all other 
mutual operations competing with 
tax-paying, privately owned busi- 
ness operations. 

While the Co-op movement has 
repeatedly claimed to be “small 
business,” their own news releases 
indicate tremendous growth both 
in this country and Canada. 

For example, T. A. Terhun2, 
business manager of National 
Co-operatives, Inc., released on 
February 5, 1947, a statement for 
publication titled “Business of 22 
Regionals in National Co-opera- 
tives is up $54 Million; Whole- 
sale Volume Now $232 Million; 
30% Ahead of °45.” 

From the text of this official 
news release story under the above 
title we quote the following siz- 
nificant paragraphs: 


“The Consumer and purchasing 
co-operatives in the United States 
and Canada affiliated with Na- 
Co-operatives, Inc.,_ re- 


tional 


ported substantial gains all along 
the line to add up to the biggest 
year in their history. 

“The wholesale volume of the 
twenty-two regional co-operatives 
that make up National jumped 
from $177,400,000 in 1945 to 
$232,100,000 in 1946. This was 
an increase of more than $54,- 
000,000 or 30% over 1945. 

“Retail volume took a bigger 
increase in dollar sales, but a 
smaller percentage-wise increase. 
Estimated volume of retail co-ops 
affiliated with these 22 regionals 
stood at $541,992,000 in 1945. 
This increased $156,528,000 to 
the record-breaking total of $698,- 
520,000 as of the close of 1946. 
Retail sales were 28 per cent 
ahead of 1945. 

“A total of 423 co-operative as- 
sociations were added during the 
course of the year, making a total 
of 4522 associations, and the 
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"Inventory A, B, C's—A fast 
nickel beats a slow dime." 


—Joe Meek 


number of outlets jumped for- 
ward by 594 to reach a total of 
5819 at the close of 1946. 

“The number of member fami- 
lies served by local co-ops afiili- 
ated with National Co-operatives 
also took a large jump during the 
course of the year; 180,236 new 
members were added, boosting 
the number of families served 
through National Co-operatives 
to over a million and a half mark. 
Membership at the close of the 
year stood at 1,516,950. This 
was a 13 per cent increase over 
1945.” 


Mr. Terhune also provided, 
with this news release, some fiz- 
ures indicating, in dollars, the 
1945 and 1946 wholesale and re- 
tail sales volumes enjoyed by the 
affiliated Co-ops. This is given in 
detail in this issue on page 128, 
as is the membership progress for 
the same years. Look these fig- 
ures over and you will realize the 
tremendous growth of the Co-op 
movement in this country— 
growth not hampered by the same 
taxes that you pay. 
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power --riding on air 





Power rides on air in ILCO Pneumatic Closers. Screen doors, 





storm doors — even bathroom and closet doors — close them- 
selves smoothly and quietly — year after year... 

This proven performance is something you can depend upon 
to help you build a steadily increasing, profitable, year-round 


business in ILCO Security Hardware. 


HARDWARE 


SECURITY 





INDEPENDENT LOCK COMPANY - FITCHBURG, MASSACHUSETTS 
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Fluorescents have burned brightly both day and Mer 
night since the store moved to its new location. 

The st 
vice un 
easily : 

| : They ca 
W, prices ar 

HEN C. C. Collins select th 

& Sons, Inc., originally a lumber center < 
and millwork firm of Madison, islands. 
Wis., moved from its suburban lo- 4 separati! 
cation closer to the center of a ers. Inst 
thriving shopping district, _ it company 
seemed to have moved on to a offering 
springboard toward rising over- towards 
head expenses. Then, to combat for the 
these expenses, the firm converted This prez 
the entire front of its establish- man to 


ment to hardware on a self-service, 
merchandising plan. 


Carries Complete Line 


Now this company carries a 
complete line of general hardware, 
electrical appliances, sporting 
goods, household utensils, toys, un- 
finished furniture, etc., and those 
stocks are continually being 
rounded out with nationally known 
quality lines. As available sup- 
plies increase, the firm plans even 
more complete inventories and ex- 
tensive additions to its building. 


The hardware departments of 





These attractive displays are on the left 
as one enters and, of course, they attract 
the eyes of the distaff side of the family. 





HARDWARE AGE 








day and 
location. 


. Collins 
lumber 
fadison, 
rban lo- 
er of a 
rict, it 
mm toa 
g over- 
combat 
verted 
tablish- 


service, 


rries a 
rdware, 
porting 
ys, un- 
d those 
being 
known 
le sup- 
1s even 
and ex- 
ding. 
nts of 














the store already account for more 
than 20 per cent of the firm’s total 
volume of business and it is 
planned that hardware and allied 
lines will carry an even larger 
share in the future. As Robert J. 
Conner, general manager, tells it: 
“We fought and won the battle of 
depression and the battle of war 
shortages. We are now prepared 
to face and win the battle of ris- 
ing overhead expenses in the high- 
ly competitive market of the fu- 
ture.” 


Merchandise Accessible 


The store is set up as a self-ser- 
vice unit with all merchandise 
easily accessible to customers. 
They can readily read labels and 
prices and thus better evaluate and 
select their purchases. Along the 
center of the floor are display 
islands. There are no counters 
separating salesmen from custom 
ers. Instead, the salesmen can ac- 
company customers about the store 
offering friendly advice directed 
towards stimulating their desire 
for the merchandise on display. 
This practice enables each sales- 
man to contribute substantially 
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This Firm’s Problems 


A move to a new location and the expense 
ratio went up until C. C. Collins & Son. Inc., 
added self-service hardware departments 


and increased store volume 20 per cent 


more to the store’s volume of busi- 
ness. 

To the right as one enters the 
store, there is the type of merchan- 
dise generally associated with the 
male members of the family such 


The paint depart 
and with the merc 


As one enters on th 
erest among 


aimed to arouse int 


ment stan 
handise islan 


as tools, builders’ hardware and 
sporting goods. To the left are the 
home appliances and housewares, 
generally associated with the dis- 
taff side. Upstairs is a complete 
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Toys are sold the year ‘round in this upstairs department. 


year-round toy department for the 
children. 

Capitalizing on the lack of busi- 
ness district parking facilities, a 
large parking lot is maintained ad- 
jacent to the store. Mr. Connor 
finds this a strong drawing card 
for outlying businesses of his type. 
This added convenience, as well as 
the hardware lines, are widely ad- 
vertised in circulars, newspapers 
and over the local broadcasting 
station. 


Interior Always Visible 


The store’s 175-ft. front, almost 
entirely of glass gives the casual 
passer-by an instant and complete 
view of the hardware displays. The 
lawn bordering the street has also 
proven itself invaluable as a dis- 
play area and in summer shows to 
advantage eye-catching arrange- 
ments of lawn furniture and re- 
lated seasonal items. 


Full lighting of displays is never 


neglected. The fluorescent lights 
illuminating the wall displays have 
burned continually since the new 
store opened for business. At night 
a heightened effect is achieved by 
sealed beam spot lights pointing 
up merchandise in the windows 
and display room. 

_ Mr. Connor’s advice to others 
planning similar expansions in 
their businesses is: “Don’t try to 
rely on your own knowledge of 
merchandising when dealing with 
an unfamiliar line. Experts in this 
field are ready, willing and able to 
give you valuable service about the 
layout and design of your store 
and the purchasing and display- 
ing of merchandise.” 

The Wisconsin Retail Hardware 
Association wotked with Mr. Con- 
nor in setting up the firm’s hard- 
ware departments, working out the 
design and type of fixtures to be 
installed. 

Additional information and 
guidance for hardware merchan- 





dising came from a careful study 
of hardware and other magazines 
and attendance at hardware meet- 
ings throughout the Middle West. 
It is the general policy of the com- 
pany to take at least one of its em- 
ployees to such meetings. 


Employee Responsibility 


“I do very little buying or sell- 
ing myself,” says Mr. Connor. 
“My employees are closer to the 
customer and his needs and conse- 
quently are in a better position to 


serve him competently. Besides 


giving me valuable assistance at 
hardware meetings, they learn a 
great deal about merchandising 
and keep themselves posted about 
the latest trends and offerings. I 
also find this gives the employee a 
much greater interest in the busi- 
ness.” 

Practices such as this have re- 
solved personnel problems down 
almost to an irreducible minimum 
for Mr. Connor in dealing with 
his 21 employees, some of whom 
have served since the opening of 
the business 25 years ago. The 
employees pride and interest in the 
business is evidenced in the inven- 
tiveness and neatness of the win- 
dow and store displays and the 
sincerity with which they meet cus- 
tomers’ numerous buying prob- 
lems. 

In this instance, hardware and 
lumber have proven themselves 
definitely to be companion lines. 
But Mr. Connor believes that this 
can only be so if certain manage- 
ment and merchandising principles 
are observed. He says, “We are 
opposed both to cut rates and in- 
flated merchandising and we en- 
deavor to make only a legitimate 
profit on high quality merchan- 
dise.” 





Green neon signs and sealed beam spotlights heighten the effect of the appliance window. 
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This bait display is prominently located and functions during the greater part of the year. 


Year Round Fishing Department 
A 12-Month Source of Profit 


J.J. Stangel Hardware Co. attracts anglers 
at all seasons. Complete lines also draw 
sportsmen of all types and ages to store 


—_— goods in 
general and fishing supplies in par- 
ticular get excellent display at the 
J. J. Stangel Harware Co., Mani- 
towoc, Wis., a fact that has been 
largely responsible for ever-in- 
creasing business in these lines. 


Panel Catches the Eye 


Decidedly effective in attracting 
anglers is a large panel type-dis- 
play of bait which permits each 
bait to stand out and catch the eye. 
Each one is numbered so that 
when the customer makes a selec- 





tion, the salesmen knows at a The dog goods display is a popular spot where dog owners gather. 
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Various types of sports accessories are shown near the bait display. 


glance what box to get from the 
stock below the counter. This 
saves time and gives the customer 
quick service, 

The fishing bait display is fea- 
tured during the greater part of 
the year, because fishermen in that 
part of the state make it a year 
’round sport. Many summer fisher- 
men also like to buy artificial bait 
during the winter ,months and 
some of it also is purchased for 
Christmas gifts. 

Fishing reels are displayed on 
special rods with slipover clips. 
Reels can be attached to the rods 
so that customers can twirl them 
whenever they wish. This sort of 
demonstration helps boost sales. 


Reduces Pilferage 


A glass case is between the pros- 
pect and the bait displayed on 
panels, and this helps to reduce 
any possible pilferage of these 
items. 


Adjacent to the fishing supplies, 
is another display of other sporting 
goods equipment including baseball 
goods, flashlights, electric lanterns 
and other items. Some of these 
are shown on glass shelving which 
helps bring them to the attention 
of a large portion of the store 
traffic. 

Another section of the sports 
department is devoted to a display 
of dog harness and other supplies, 
including dog food. The dog 
goods are shown on a special table 
with background and it can be 
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moved to various locations when- 
ever desired. The dog food dis- 
play, featuring both 10 and 25-lb. 


can easily be moved to other loca- 
tions. 

The department also makes use 
of the ledges of the wall areas for 
a showing of larger items such as 
boats, archery sets and the like. 
Articles of this nature show up 
very well when displayed in this 
manner and, of course, provide 
more floor space for showing of 
smaller items. 





Sporting Goods Window Attracts Passers-by 


VERYTHING needed in the 

sporting goods line for summer 
fun such as tennis rackets, baseball 
and golf equipment, camping blan- 
kets, sports glasses, tackle boxes, 
boxing gloves, archery bows and ar- 
rows, dart boards, etc., are displayed 
in this well arranged summer window 
display used last year by the Chown 


Hardware Co., 609 S. W. Fourth 
Ave., Portland, Ore. 

This display interested three dif- 
ferent types of customers: the chil- 
dren, *teen age youngsters and adults, 
and was trimmed by Walter Hagen, 
manager of the store’s sporting goods 
department. 





Sports enthusiasts could find plenty of items to interest them in 
this window and every person could find his own sport represented. 
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packages is also well placed and 
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Human Bros. Hardware 
Co. solves display prob- 
lem with saw horse type 
of fixture which is 10 ft. 
high and 14 ft. long 


This fixture permits the 
displaying of 420 garden 
tools and other items in 
a limited space. Mr. Human 
is standing beside it. 


A COMPLETE inven- 


tory of garden tools is maintained 
at one point in the Human Bros. 
Hardware Co., Clayton, Mo., pop- 
ulation 14,000, since owner Frank 
W. Human developed the huge dis- 
play fixture, illustrated on this 
page. Because the walls of his 
store would not support the nor- 
mal type of wall display for gar- 
den tools he designed a giant cen- 
ter aisle fixture resembling a huge 
sawhorse. It is 10 ft. high and 
14 ft. long, situated at the rear of 
the store, and parallel to the rear 
wall. 


Convenient for Customer 


Constructed of 1 by 18 planks 
the fixture utilizes standard types 
of hardware racks and hooks for 
displaying shovels, spades, rakes, 
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Center Aisle Fixture Displays 
More Than 400 Garden Tools 





grass whips, clippers, forks, 
scythes, etc., with approximately 
six of each being shown on the 
fixture. These are at varying lev- 
els convenient enough for the cus- 
tomer to take down anything de- 
sired, while nevertheless high 
enough away from store traffic to 
eliminate injury from a tool care- 
lessly dislodged by a passing cus- 
tomer. 

More than 420 pieces may be 
accommodated on the two sides of 
the wedge-shaped fixture. In ad- 
dition, by placing shelving trans- 
versly across the wedge, Mr. Hu- 
man has been able to incorporate 
lengths of weather-stripping, mold- 





ing, insulation, etc. Extra long 
scythe blades and other long, nar- 
row merchandise can be accom- 
modated in the center of the fix- 
ture out of the way, yet convenient 
to examine. The entire device is 
flexible to a degree and adaptable 
to a great many types of hardware 
store merchandise. 


The Chief Advantage 


The chief advantage of the novel 
fixture is the fact that the cus- 
tomer may be turned loose and al- 
lowed to make a complete selec- 
tion of tools at a single stop, ac- 
cording to Mr. Human. 
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ae and pur- 
chasing co-operatives in the 
United States and Canada affili- 
ated with National Co-operatives, 
Inc., reported substantial gains all 
along the line to add up to the 
biggest year in their history. 
The wholesale volume of the 
twenty-two regional co-operatives 
that make up National, jumped 
from $177,400,000 in 1945 to 
$232,100,000 in 1946. This was 
an increase of more than $54,- 
000,000 or 30 per cent over 1945. 


22 Regional Co-ops Reach 


Ain Increase of 


Retail volume took a bigger in- 
crease in dollar sales, but a smaller 
percentage-wise increase. Esti- 
mated volume of retail co-ops affil- 
iated with these 22 regionals stood 
at $541,992,000 in 1945. This in- 
creased $156,528,000 to the rec- 
ord-breaking total of $698,520,- 
000 as of the close of 1946. Re- 
tail sales were 28 per cent ahead 
of 1945. 

A total of 423 co-operative as- 
sociations were added during the 
course of the year making a total 
of 4522 associations, and the num- 


ber of outlets jumped forward by 
594 to reach a total of 5819 out- 
lets at the close of 1946. 

The number of member families 
served by local co-ops affiliated 
with National Co-operatives also 
took a large jump during the 
course of the year. 180,236 new 
members were added, boosting the 
number of families served through 
National Co-operatives to over a 
million and a half mark. Mem- 
bership at the close of the year 
stood at 1,516,950. This was a 13 
per cent increase over 1945. 

























National Cooperatives, Inc. Volume of Business Estimate 











REGIONAL Wholesale Volume Retail Volume 
1945 1946 1945 1946 

Alberta Co-operative Whise. $ 1,750,000 $ 2,650,000 $$ 8,250,000 §$ 10,250,000 

Associated Co-operatives 272,861 518,160 3,550,000 4,000,000 

British Columbia Co-op. Whlse. 261,000 335,000 3,100,000 3,875,000 

Central Co-operative Whlse. 6,690,000 8,710,400 25,000,000 30,000,000 

Central States Co-operatives 800,000 1,200,000 6,500,000 8,500,000 

Consumers Co-operative Assn. 26,560,151 26,243,653 95,729,034 125,524,126 
Kansas City, Mo. 

Consumers Co-operative Asstd. 5,306,810 8,175,062 20,000,000 20,000,000 
Amarillo, Texas 

Eastern Co-operative Whlse. 4,656,338 6,185,000 16,800,000 22,175,000 

Fram Bureau Co-operative Assn. 25,000,000 35,000,000 35,000,000 50,000,000 
Columbus, Ohio 

Farm Bureau Services 6,863,156 8,257,823 40,000,000 45,000,000 
Lansing, Mich. 

Farmers Co-operative Exch. 6,019,511 8,659,958 11,313,497 15,171,507 
Raleigh, N. C. 

Farmers Union Central Exch. 13,770,873 20,000,000 25,000,000 35,000,000 
St. Paul, Minn. 

Farmers Union State Exch. 2,720,000 3,510,000 72,500,000 90,000,000 
Omaha, Neb. 

Indiana Farm Bureau 17,209,662 25,944,248 35,000,000 61,800,000 

Manitoba Co-op. Whlse. 2,244,458 2,950,000 6,000,000 7,000,000 

Midland Co-operative Whlse. 11,476,146 15,600,000 41,400,000 51,000,000 

Pacific Supply Co-operative 7,903,000 12,500,000 35,000,000 50,000,000 

Pennsylvania Farm Bureau 9,000,000 10,700,000 12,000,000 14,500,000 

Saskatchewan Federated Co-op. 6,652,318 9,381,141 18,000,000 20,000,000 

Tennessee Farmers Co-op. $= .....e.- 140,000 1,250,000 1,750,000 

United Farmers Co-op. 22,032,227 24,930,911 30,000,000 32,000,000 
Toronto, Ontario 

Utah Co-operative Association 305,000 580,000 600,000 975,000 

$177,493,511 $232,171,356 $541,992,531 $698,520,633 
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| $232,000,000 in Sales Volume 


30 Per Cent 


National Co-operatives handles 
national purchasing contracts for 
its regional members as well as 
operating the Co-op Universal 
Milking Machine Factory, hot 
water heater factory, chemical 
products plant, and flour mill. 
Volume actually handled directly 
by National in 1946 was $16,000,- 
000. This was double the volume 
for 1945 and was four times the 
volume two years ago. 

As the pattern of integration 
develops, the net percentage of 
increases in national buying, 


And this is the Co-ops’ own story, released 
for publication by the news service of the 


Co-ops. 


This is their own story of great 


growth and may be presumed to be an ac- 
curate picture of the situation. The comments 
and figures come from Co-op headquarters 
and the story as published here is theirs. 


manufacturing and _ processing, 
and wholesale volume, tended to 
grow more rapidly than retail 
volume, because new lines were 
added in these service agencies to 
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fill out the volume already handled 
at retail. 

The volume of the regionals as 
reported in a survey completed 
Feb. 1, 1946, is given on these pages. 








Number of Affiliated Co-ops, Outlets, and Patron Members 








Number of Affiliated Number of Outlets Number of 
Local Co-ops. Patron Members REGIONAL 
1945 1946 1945 1946 1945 1946 
135 157 135 157 33,000 50,000 Alberta Co-operative Whise. 
35 39 70 50 6,000 9,650 Associated Co-operatives 
32 37 38 43 10,000 11,000 British Columbia Co-op. Whilse. 
178 225 264 300 55,000 65,000 Central Co-operative Whilse. 
100 110 120 145 25,000 30,000 Central States Co-operatives 
907 1,015 1,315 1,373 160,000 185,000 Consumers Co-operative Assn. 
Kansas City, Mo. 
145 182 180 210 40,000 60,000 Consumers Co-operative Asstd. 
Amarillo, Tex. 
164 171 213 190 50,000 60,000 Eastern Co-operative Whlse. 
85 85 187 196 52,000 56,000 Farm Bureau Co-operative Assn. 
Columbus, Ohio 
129 153 139 164 90,000 95,000 Farm Bureau Services 
Lansing, Mich. 
57 59 91 92 40,000 45,000 Farmers Co-operative Excange 
Raleigh, N. C. 
400 400 400 600 160,000 175,000 Farmers Union Central Exch. 
St. Paul, Minn. 
275 338 287 338 45,000 45,000 Farmers Union State Exch. 
Omaha, Neb. 
85 86 197 215 129,000 130,000 Indiana Farm Bureau 
110 121 120 131 30,000 32,000 Manitoba Co-op. Whilse. 
445 460 600 630 200,000 210,000 Midland Co-operative Whlse. 
145 165 156 200 60,000 75,000 Pacific Supply Co-operative 
24 24 50 52 36,000 45,300 Pennsylvania Farm Bureau 
483 $12 490 513 76,714 80,000 Saskatchewan Federated Co-op. 
33 40 33 LC—l—Ta er 15,000 Tennessee Farmers Co-op. 
114 126 122 134 35,000 37,000 United Farmers Co-op. Co. 
Toronto, Ontario 
18 21 18 46 4,000 6,000 Utah Co-operative Assn. 
4,099 4,522 5,225 5,819 1,336,714 1,516,950 
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Located diagonally on a corner plot, this store provides ample customer parking 
facilities and room for future expansion. It’s in keeping with its surroundings. 







A Store Planned to Grow 


With Its Community 


EOPLE thought the 


Marshalls bewitched to build a 
modern hardware store in a local- 
ity where there were not too many 
houses and no other business es- 
tablishments. But Ben and Sam 
Marshall thought differently about 
their new Van Nuys, Cal., location. 

As Ben, the firm’s spokesman, 
puts it, “Real estate around here 
is booming great guns and new 
tracts are being developed. That 
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Not only are the Marshalls of Van Nuys, 

Cal., going to keep up with the Jones’ but 

also with their rapidly developing sub- 
urban community. And here’s how 


means a lot of new homes and 
families. Next to food, a home- 
owner probably needs hardware 
most of all. That’s why my brother 
and I built on the wide corner of 


Burbank Boulevard and Wood- 





man Avenue. We'll grow with the 
community.” 

It was the Marshalls’ idea to 
build a “homey” store with plenty 
of parking space. Situated as it is, 
there'll always be plenty of room 
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for motor vehicles. Taking a les- 
son from the crowded conditions 
of down-town Los Angeles, the 
brothers have made a congested 
store impossible. The new build- 
ing is diagonally across the cor- 
ner of a plot measuring 134 acres 
in area. There’s plenty of room 
in which to spread. 


An Achievement 


The new store is an achieve- 
ment in more ways than one. In 
these times of high labor and ma- 
terial costs, the Marshalls had 
the customary difficulties. Then, 
when they had lined up the build- 
ing supplies, they erected the 
building themselves, employing a 
specialist only for the trim, flag- 
stone store front. 

In keeping with the architectu- 
ral trend towards simplicity and 
efficiency in modern design, they 
planned their store accordingly. 
Glass plays an important part, the 
front being composed of two panes 
of plate glass measuring 7 by 8 ft. 
each, and two, 7 by 91% ft. As the 
store faces the southwest, this win- 
dow area gives plenty of sunlight. 
For night illumination, fluorescent 
fixtures provide ample soft light- 
ing on the display counters. 

Though in Van Nuys, homes 
are still few in number, as Ben 
Marshall describes it, “People are 


Outdoor living and “fixing” is a “natural” for Cali- 
fornia and the firm always has a section for tools, 
seeds and accessories. 
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always driving past our corner 
and when they see a modern hard- 
ware store with lots of free park- 
ing, it seems just natural for them 
to stop and shop.” 

The store stocks a full line of 
merchandise and where necessary 
the Marshalls are prepared to give 
their specialized attention. For ex- 
ample, gardening and out-door 
living are natural to southern Cali- 
fornia. To serve this market, the 
store has a complete section de- 
voted to garden tools, insecticides 
and seeds. 

As much of California garden- 
ing is a week-end project, the 
Marshalls were besieged by their 
customers to open on Sunday. 
This they did and with astound- 
ing sales results. Men, busy 
through the week can drop in for 
some last minute need to finish a 
project around the house. The 
store is closed all day Wednes- 


day. 


Painting Gets Attention 


Painting is another popular cus- 
tomer project that gets attention 
there. “It seems that there’s al- 
ways something to repaint or 
touch up,” Ben Marshall says. “In 
our paint department we carry 
one full line. We believe that 
sticking to one well known brand 
saves both our time and the cus- 


h 





A compact one-line paint department aids in eliminat- 
ing indecision on the part of the customer and als 





tomers’ in trying to decide which 
is the best to buy. We've found 
our line to be tops.” 

Plumbing also comes in for its 
share as a profit-maker. Sam 
Marshall is a master plumber and 
he sees to it that the stock of 
plumbing supplies is as full and 
complete as the present market 
will permit. Customers depend on 
his expert advice and “know-how” 
to solve their little plumbing jobs 
around the house. 


Applied Psychology 
The Marshalls go in for a bit 


of psychology in sales promotion. 
They know that very often the 
customer arrives home only to 
realize that something has been 
forgotten. Therefore, as remind- 
ers, the Marshalls use their mod- 
ern aisle displays for displaying a 
cross-section of things in common 
use and very likely to be forgot- 
ten. Such silent suggestions have 
prompted memories and resulted 
in sales that might have been lost. 

When the store was newly 
stocked just a few months ago, the 
partners decided on a small sport- 
ing goods section and one for 
gifts and crockery. But they’ve 
since found it best to eliminate 
gifts. 

“Everywhere women go they 


(Continued on page 148) 


speeds up selling. 
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Diversified Lines and Service Help 


Store Hit Annual $300,000 Mark 


The Tama Hatchery & Farm Store attracts 
all members of the family. Chick sexing 
school is an unusual and popular feature 





Merchandise is price marked and easy to reach on sidewall shelves. 


A FARMER likes to 


buy as many of his merchandise 
needs as possible in one store, pro- 
vided service, prices and quality 
are right. Give him a store of this 
kind and he will patronize it lib- 
erally. 

It is on this basis that Ray 
Sires, enterprising young business 
man of Tama, Iowa, has built the 
Tama Hatchery & Farm Store over 
a period of 14 years, a business 
which now does an annual volume 
of better than $300,000 in that 
town of 3000 population. 

Hardware, appliances, farm 
goods, toys and other items were 
added to the setup a few years 
ago when Mr. Sires remodeled the 
front of his building and put in a 
modern showroom. This “front” 
store compares favorably with any 
other in the entire section. There 


’ 
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are excellent show windows, plenty 
of good interior and window'light- 
ing, neat wall shelving and an air 


of efficiency throughout the entire 
establishment. 

Mr. Sires believes that the farm- 
er and his family like to buy in a 
neat, modern store, and he has 
constructed his establishment so 
as to make this possible. Merchan- 
dise is so displayed that while 
Father is inspecting a poultry or 
hog waterer, Mother and the chil- 
dren, a few feet away, can inspect 
toys, radios and other small and 
large appliances. 

“The hardware, appliances and 
farm goods lines are doing very 
well,” says Mr. Sires. “We have 
ten or more men on our staff, 
many of whom contact farmers 
regularly. Later on, I may decide 
to do some canvassing on appli- 
ances using some of these men, 
but at the present time our store 
display and present traffic handle 


(Continued on page 162) 





Various poultry items are featured in the central part of the store. 
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A section of Chevaliers giftwares section including a part of the store's 
display of religious goods. More expensive items are in glass front units. 


Giftwares and Religious Goods 
Account for 25 Per Cent of Volume 


Octave Chevalier added religious goods 
to his giftwares section and now says 
they are the store’s best departments 


Relate have 


long been on active line in the 
store of Octave Chevalier, 629 
Central Ave., Pawtucket, R. I. To 
serve better the needs of his pa- 
trons and to build better business 
for the store, the proprietor added 
religious goods to his stocks. Prac- 
tically one entire side of the store 
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is now occupied by giftwares and 
religious goods, many of the latter 
being purchased for gift purposes 
rather than for personal use. This 
plan has greatly increased femi- 
nine trade for the store and has 
been the means of considerable re- 
peat business. 

Starting with religious goods in 
a limited way, Mr. Chevalier first 
took on a line of statues. These 


went so well that a reorder was 
necessary at which time rosary 
beads, crucifixes, medals and re- 
ligious pictures were added. Sta- 
tues now sell from a modest 35 
cents to as high as $5.98. Rosary 
beads are offered in a range from 
$1.50 to $25, with much of the 
demand being for those priced at 
$10 and up. Rosaries are stocked 
in a variety of colors and are all 
boxed. About 75 are-on display, 
the more expensive numbers be- 
(Continued on page 160) 
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Joseph Clundt (left) with 38-years’ experience in the hardware trade, and Louis Knissel, are shown writing 
mill supply orders as they are received by telephone. They also follow-up on orders brought in by the two 


outside sales:aen of Otto Herrmann, Inc. 





Industrial Hardware Unit 


By KENNETH A. HEALE, Managing Editor, and 


Glendale, N. Y., firm formed a mill supplies 
department only three years ago. Today, the 
small basement section accounts for more 
than one-third of the firm’s sales volume 


‘in retail hardware es- 


tablishment of Otto Herrmann, 
Inc., on Myrtle Ave., the main 
business street of Glendale, L. I., 
Queens County, New York City, 
is a truly aggressive hardware, 
housewares and appliance store. 
Just about eight years ago it 
occurred to members of the firm 
that it might be well to go after 
mill supply sales. The step soon 
proved to be a wise one and that 
phase of the business continued 
to increase until three years ago, 
when, from a point of efficiency, 
it was decided to organize an in- 
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dustrial department as a separate 
but integral division of the busi- 
ness. 

As a result of that change in 
operations the volume of busi- 
ness done by the Herrmann firm 
in mill supply sales has increased 
by approximately 50 per cent. 


Represent 35 Per Cent 


Mill supply sales now represent 
about 35 per cent of all sales of the 
company, whereas when the de- 
partment was organized three 
years ago, they accounted for only 
about 10 per cent of the store’s 
sales volume. 





Since the selling of industrial 
supplies calls for specialized 
knowledge a few veteran em- 
ployees of the firm were selected 
for the new division when it was 
formed. 

Overall direction was put in 
the hands of Otto Herrmann, Jr., 
treasurer of the firm. Mr. Herr- 
mann is manager of the mill sup- 
ply department. 

Joseph Clundt, with 38 years of 
hardware selling experience, and 
Louis C. Knissel, another veteran 
merchandiser, are “inside men” 
who are on the telephones a major 
portion of each working day, ac- 
cepting orders or giving advice 
about industrial supplies. Both 
men have an extensive knowledge 
of thousands of items which the 
firm carries in stock, or which it 
can acquire for its customers. 

The Herrmann firm “covers” 
Queens County like a blanket and 
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Otto Herrmann, Jr., treasurer of the firm and manager of the mill supply department, dictates to his secre- 





tary. Miss Virginia Chupek, in the department's small basement office. Two outside salesmen are the only 


other members of the department not shown on these pages. 





Brings § $ § to Herrmann’s 


J. R. KEAGY, Associate Editor, of Hardware Age 


Queens County has hundreds of 
small plants, many of which now 
purchase their industrial supplies 
through the Glendale firm. 

When the mill supply business 
was segregated from general re- 
tail sales three years ago, it was 
decided that the best way to do 


Another important factor in Herr- 
mann’s mill supply department is 
Lawrence Burns, head of the special 
order department, shown filling an 
order for drills or taps. Most of the 
firm's stock of cutting tools is con- 
tained in the drawers of this one 
cabinet. Four differently colored 
labels indicate the kind of drills, 
taps, reamers, etc. contained in the 
cabinet. Specifications on the cut- 
ting tools are typed on the labels. 
The folding door, seen at Mr. Burns’ 
back, can be swung across the 
face of the cabinet and locked, at 
night, to protect the valuable tools. 
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the missionary work for the new 
department was by personal con- 


tact. 


and 


Accordingly, William Riegel 


Mathias 


Delac, 


two 


ex- 








































perienced hardware salesmen, be- 
gan calling on every known plant 
in Queens County to get acquaint- 
ed with purchasing agents. 

It is a proud boast of the Herr- 
mann organization that a pur- 
chasing agent has to waste very 


little of his time in trying to lo- 
cate someone who can talk in- 
telligently about some industrial 
product in which he is interested. 
By contacting one of the Herr- 
mann outside salesmen who calls on 
him regularly, or by phoning to 
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When a mill supply order is received by telephone it is written on a 
telephone order blank. In case the merchandise is not in stock a purchase 
order is written out in quadruplicate on a duplicating machine. A sample 


purchase order is shown above. 


The original copy, (No. 1) marked “Purchase Order,” is sent to the manu- 


facturer. 


The Receiving Department's copy, (No. 2) goes to its open order files await- 


ing receipt of the merchandise. 


The Purchasing Department copy (marked 3) is attached to the telephoned 
memorandum and held in a file until confirmation order is received. 
The Office Copy (No. 4) goes to the general files according to numerical 


order. 


When the merchandise is received the proper notations are made upon 
the Receiving Department Copy (No. 2). It is properly dated and signed 
for by the clerk who unpacks the goods. 

The merchandise is then sent to the shipping department and a set of 
charge sheets is then made in quadruplicate, as shown in the cut on the 


opposite page. 
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the office, he is assured of talking 
to an expert who talks his own, 
sometimes technical, language. 

All incoming ’phone calls with 
reference to mill supply items are 
switched at once to the depart- 
ment’s office, in the basement. 
Calls for such products from the 
main or second floors of the store 
are also referred to the mill sup- 
ply office. 

The space occupied by the de- 
partment consists only of a small 
basement office and one room in 
which the orders are filled. The 
entire set-up is remarkably small 
for a branch of the business which 
accounts for about 35 per cent of 
the firm’s sales volume. 


Progress of an Order 


When an order is received in 
the mill supply department’s of- 
fice; either from one of the out- 
side salesmen or by telephone, it 
is written within a few minutes. 

Lawrence Burns, who heads the 
special order department, lays out 
the goods called for in the order 
and then places the wrapped order 
in a hand cart which is wheeled 
to the shipping department to be 
routed, 

Unless it is a rush order, in 
which case it would be given 
special handling, the package 
would probably go out the next 
day or the following one, by one 
of the firm’s three delivery trucks. 

The trucks operate on a set 
route schedule for each day of the 
week. They travel to all parts of 
Queens County. 

Some business is also done with 
firms in nearby Brooklyn and in 
Nassau County, but, according to 
Otto Herrmann, Jr., it has been 
learned that long hauls are un- 
economic so the firm has purposely 
tried to confine its activities as 
much as possible to Queens 
County. 

Service is the keynote of the 
Herrmann mill supply business. 
Each order gets personal atten- 
tion from qualified personnel all 
along the line so it can be readily 
seen why this phase of the busi- 
ness continues to flourish. 

While the firm did some busi- 
ness with some of the large war- 
time manufacturing concerns in 
all parts of the county, this busi- 
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When the Herrmann shipping and receiving department receives goods ordered for a customer on 
special order because they were not available from stock, a set of charge sheets is then made out. as in 
the sample transaction shown above. 

These sheets are printed on stock of four different colors for easy identification. 

The original sheet, which is yellow, (See B) is sent with the driver and is used as a receipt for the goods. 

The copy labeled “Invoice,” (See C) is properly priced and sent to the bookkeeping department where 
it is held until the end of the month and is sent to the customer with his statement. Where special billing 
er duplicate invoices are requested, a typewritten copy or copies are made in the billing department. 

The Shipping Ticket copy (See D) is enclosed with the merchandise and can be used as a packing slip 
by the customer. : 

The final copy, (See A) which is white in color, is filed in the customer's folder as a permanent record 
to be referred to. 

When the receipt, or yellow ticket marked Delivery Ticket, is returned by the driver, it is priced up and 
filed numerically for the future bookkeeping record. 








ness was very limited. Instead, 
the Herrmann firm has consis- 
tently tried to concentrate its ef- 
forts on small plants which are 
now running at full speed. For 
this reason the end of the war did 
not cause a very noticeable drop 
in mill supply sales. 


Sales Are Constant 


Otto Herrmann, Jr., points out 
that sales of industrial supplies are 
pretty constant throughout the 
year, and that they help greatly 
to prevent the peaks and valleys 
in the overall sales graph of the 
firm. 

Whereas January and February 
are the two lowest months in its 
retail store, those are good months 
for Herrmann’s mill supply unit. 

There are hundreds of small 
factories within the area served 
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by the Herrmann firm so it is 
natural that there should be a 
great demand for cutting tools. 
Cutting tools alone account for 
about 40 per cent of the sales of 
the department. 

While drills, taps, reamers and 
similar items are available on the 
main selling floor and can be 
quickly handed over to a customer, 
the surplus supply for the retail 
division and the regular supply for 
the mill supply department are 
kept in the special order section 
in the basement. 

This stock is so compact that it 
can all be kept in less than 200 
drawers and trays in one large 
cabinet. Because it is such a valu- 
able stock a folding door, fitted 
with a lock, can be pulled across 
the cabinet and locked at the end 
of the day. This compact arrange- 
ment is shown on page 135. 


For quick identification, dif- 
ferent colored cards are used on 
the cutting ‘tool drawers. The 
colors tell at a glance which are 
carbon steel or high speed drills, 
and which are carbon steel or high 
speed taps. > 

Advertising 

Because of prevailing conditions 
in the trade, with a great shortage 
of merchandise and constantly 
changing price lists, the Herrmann 
firm is now doing only a limited 
amount of advertising. However, 
just as soon as conditions warrant, 
the company will resume the is- 
suance of its annual catalog, which 
has been well received by Queens 
County residents for 15 or more 
years. It is expected that nearly a 
quarter-million copies of it will 
be distributed when it is next 
compiled. 




















Distinctive Displays of Distinctive Gifts 


Bring Steady Increase in Volume 





me in the gift 


department of the Cedar Falls 
Electric & Hardware Co., Cedar 
Falls, Iowa, has increased each 
year for five years. Distinctive 
display of distinctive gifts is what 
makes this gift department popu- 
lar with women in the area, says 
Mrs. H. Gaffney, owner and man- 
ager, who certainly shows what a 
woman’s touch can do in making 
such a department both popular 
and profitable. 


Cedar Falls Electric & Hardware Co. has 
seen sales grow for past five years due 


to variety of line and its presentation 


“TI work harder at buying than 
I do at selling,” she says, “and this 
really means something, because I 
love to sell. Half the battle in gift 
shop merchandising is to buy the 
right items which will make cus- 
tomers come back time and again. 
Repeat customers are the ones that 
count in this store. I know that if 
this department is going to be 
profitable year after year I must 
induce a large number of the cus- 
tomers to keep coming back. That 
is where the emphasis on buying 
comes in.” 

Mrs. Gaffney says that she 
studies her stock all the time and 
keeps introducing new items con- 


This attractive step-up display is one reason for growing sales. 


tinually. She doesn’t want any 
customers to say that “there’s noth- 
ing new in the stock” for when 
that happens they will stop com- 
ing. 

“The element of novelty in gift 
stock is very important,” she says. 
“Women who come in here have 
that air of expectancy in always 
being able to find some new and 
attractive items and I must not dis- 
appoint them.” 

Mrs. Gaffney points out that her 
store counts as customers mem- 
bers of most of women’s clubs in 
that area, and this results in her 
store being recommended in many 


(Continued on page 165) 
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An insulation board ceiling and fluorescents provide daytime brilliance 
for this modern interior. The store was built to owners’ specification. 


Promotes Service to Promote Business 


I ia their own 


building and developing a new 
hardware enterprise that promises 
to surpass a feed business of 
$200,000 annually, is the post-war 
achievement of the Hatfield broth- 
ers, Harold and Newton, who with 
their father, Roy C. Hatfield, are 
the owner-operators of Hatfield’s 
Avenue Feed & Hardware Store, 
2028 Frederick Ave., St. Joseph, 
Mo. 5 

It wasn’t done by magic but by 
a genuine desire to make their 
new hardware store a “friendly 
place to trade” and that meant 
placing the stress, on service. 
That’s a strong appeal to St. 
Joseph with its 75,000 population 
or, in fact, to any community. 


The Hatfields began by giving 
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Deliveries — parking — fly-tying classes— 
a gun club — are all free at Hatfield’s and 
they aid in building sales for the firm 


their city one of its best lighted 
and most modern hardware stores 
and to attain that end, they started 
from scratch. The brothers had 


been raised in their father’s feed 
business but when they ‘returned 
from the armed forces they de- 
cided that the hardware business 








The 130 ft. of plate glass window makes a window display of the 
entire store. At the left is seen the 145 by 65-ft. parking space. 
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Hatfield’s and its two competitors, 

all located within a two-block area, 

boost one another's business, as 

well as their own business section, 

with this form of co-operative adver- 
tising. 


was for them. The feed mill was 
razed and with what old material 
they could salvage and new mate- 
rial they could secure, they, with 
some skilled help, built the new 
store to their own specifications 
and needs, 

Now the idea of Hatfield’s Ave- 
nue Feed & Hardware Store is a 
reality, occupying a one-story 
brick and white stucco structure, 
140 by 50 ft., with a basement 
warehouse, 40 by 50 ft. The store 
interior is finished entirely in 
white with an insulation board 
ceiling and is completely lighted 
with fluorescents. Daylight is also 
permitted to flood the store 
through the 130 ft. of plate glass 
windows along the front and one 
side of the building. 


Word Gets Around 


Since the launching of the hard- 
ware business in November of 
last year, St. Joseph has never 
stopped hearing about the venture, 
for the brothers believe implicitly 
in service and merchandising pro- 
motion. They offer their patrons 
the use of a new, large gravel and 
concrete paved parking lot, 145 by 
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65 ft., which adjoins the store; a 
free delivery service, and a time- 
saver shopping service which 
means that all merchandise is dis- 
played so that it is in full view 
and easily accessible to customers. 

To stimulate sporting goods 
sales, there are fly-tying classes 
and a gun club. The fly-tying 
classes are conducted at the store 
after closing hours with Louis 
Imm presiding over the avid an- 
glers and fishermen. Mr. Imm is 
an expert amateur fly maker and 
fisherman. His efforts have rung 
up many an extra sale of line, 
plugs and bait, minnow seines, 
rods, reels, boots, lanterns and 
kindred accessories. 

Gun club members are held in- 
terestedly occupied by the trap- 
shooting and other matches spon- 
sored by the store. 

Tie-in sales are another effective 
promotion for the Hatfields. If a 
customer buys baby chicks (in 
season) or chick feed, the pur- 
chase of feed troughs, water foun- 
tains, wire mesh fence and the like 
is suggested. Or if a cooking 
utensil is bought, the sale is fol- 
lowed up with suggestions about 
the care of the utensil and that 
often leads to sales of asbestos 
pads and scouring pads and 
cleansers. 


Advertising a “Must” 


Advertising is a regular “must” 
—both display and classified. And 
direct mail has proven to be a 
valuable adjunct.: The store uses 
an active mailing list of rural cus- 
tomers on the premise that farm 
folk like to receive and will read 
their mail. Mimeographed cards 
advertising store “specials” are 
sent to approximately 750 rural 
customers. “Gift” deals are also 
offered at intervals. Recently a 
steel skillet was offered free with 
the purchase of each 100-lb. bag 
of feed from the store’s feed de- 
partment. 


Perhaps the most unique adver- 
tising feature is a co-operative 
plan in which Hatfield’s partici- 
pates with two of its competitors. 
Within a two-block length on 
Frederick Ave. in St. Joseph are 
three modern hardware stores, 
each separately and individually 





owned and operated. But this lo- 
cation is several blocks distant 
from the main business district of 
the city. So these hardware mer- 
chants in their individual classi- 
fied advertisements announce that 
there are three hardware stores 
in their section of the city, offer- 
ing a choice of hardware merchan- 
dise and service. 


Participating Stores 


Stores participating with Hat- 
field’s are the Universal Auto & 
Hardware Store, 1922 Frederick 
Ave., and Mel’s Hardware at 1905- 
07 Frederick Ave. All three feel 
that this is a neighborly way of 
attracting additional business to 
their district as well as increasing 
individual sales. 








Novel Saw Sign Helps 
Sell Hardware 





This wood and metal sign was re- 
cently erected by the Bird Hardware. 
lecated on the Windsor, Ontario, 
highway leading to Detroit, Mich. 
Gerald Bird, 2l-year-old owner of 
the store wanted something different 
and inexpensive, so he got together 
with the local sign man and after 
discarding rough drawing of vari- 
ous symbolic hardware tools came 
up with the saw. The sign is 17 ft. 
high and 4 ft. wide. It is made of 
heavy tin over a wood frame, and 
is finished in black, brown and sil- 
ver paint. The cost of the sign, com- 
plete in every respect, was $300. 
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A $75,000 Hardware 
Volume in a Town 


Of Only 600 


Unique advertising ideas help build up 

unusual sales for Bargersville Supply, Inc., 

where they believe that there are opportu- 

nities for all kinds of business for the firm 
that goes after them. 
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The exterior is plain yet modern. Plans 
call for future installation of larger win- 
dows. Note the modern type entrance. 
Below is a section of the showroom in 
which are shown major appliances and a 
variety of housewares and farm items. 





| ae for miles 


around know the Bargersville Sup- 
ply, Inc., of Bargersville, Ind., 
thanks to a _ reputation built 
through the usé of unusual adver- 
tising and as a result of operating 
a neatly arranged hardware store. 
This complete hardware store, ad- 
joining the company’s - lumber 
yard, enjoys, in its own right a 
volume of $75,000 a year. Daily 
and weekly newspapers in the sur- 
rounding area tell the firm’s story 
and pull trade from all points of 
the compass, despite the fact that 
the community of only 600 popu- 
lation is less than 20 miles from 
Indianapolis. 


Advertising Gets Results 


The store opened in 1944, has 
a display room of about 70 by 30 
ft., and features mostly utility lines 
as well as some fancier items. 
Trade is aided by advertising, 
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Looking from the wrapping counter to the front. Wide aisles, neatness 
and good illumination are apparent to even the most casual observer. 


which in the words of Ralph Flee- 
ner, secretary-treasurer and man- 
ager, “includes a little philosophy 
or humor in each ad.” Although 
the size of the ad will vary from 
issue to issue, it is the firm’s habit 
to have them in the same position 
in each issue of each publication 
used. The left-hand corner of 
page 3 is the location utilized by 
the store. Newspaper advertising 
is supplemented with mailings of a 
supplier's consumer style maga- 
zine bearing the store’s name and 
address. 


Farm Lines 70 Per Cent 


Seventy per cent of the store’s 
volume is in farm lines or in goods 
purchased by farm families al- 
though also usable in city dwell- 
ings. The store’s exterior, as illus- 
trated in these pages, is very sim- 
ple although its corner entrance is 
of modern design. Three show 
windows—one on the front and 
two on the side—are of the open 
back type permitting window 
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shoppers and passers-by to have a 
sweeping view of the neat interior. 
Insulated ceiling and fluorescent 
lighting add to the attractiveness 
of the simple but extremely tidy 
interior and aid in making shop- 
ping a pleasure. 


Ample Opportunity 


Mr. Fleener says, “There’s op- 
portunity for all kinds of business 
if you go after it.” Milk coolers, 
at about $300 each, are sold, as 
well as household refrigerators, 
hot water heaters, stoves, insula- 
tion and other types of volume and 
profit-builders having high units 
of sale. 
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These three-column width advertisements tell the story of the firm’s wares 

and services. The one at the left is typical and uses a play on words 

which emphasizes the firm’s desire to serve the public. The one at the 

right is also characteristic of the store. Animals and birds are often used 
to catch the eye. These ads attract attention. 





Trees Attract Shoppers to Town 


HE merchants of Lubbock, Tex., 

are proud of the highways lead- 
ing into their city. Some years ago 
the women’s garden clubs of the city, 
the chamber of commerce and the 
state highway department began to 
transform the bleak unattractive 
highways which lead to the city into 
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beauty spots. Several tag days were 
held and trees purchased. 
Approximately 8500 trees, many 
of them Chinese elms, donated by 
people interested in the project, 
were planted on the seven highways 
leading into the city. The trees were 
planted on each side of the roads 


for two miles leading to Lubbock, 
making a total of 28 miles of high- 
way which came under the roadway 
beautification program. Lubbock re- 
ceived much publicity throughout the 
West for this project and through 
the years shoppers in the area enjoy 
the beauty which has replaced the 
drabness. 
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Window and Interior Displays Aid 


Steel goods hang on the wall within easy reach of browsing farmers. 


In Building Farm Goods Business 


ici dis- 
plays of farm items, coupled with a 
knowledge of local farm condi- 
tions, help the Mahowald Hard- 
ware, Fairmont, Minn., sell con- 
siderable volume in these lines. 
James McNerny, manager, and his 
staff, spare no trouble in keeping 
these lines out in front of the 
trade and in the windows, and 
this attracts the attention of cash- 
heavy farmers. 
Each spring, Manager McNerny 
arranges an eye-catching chick 
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Members of the Mahowald Hardware 
staff also find that knowing conditions 


and farm organizations help boost sales 


window which contains practically 
every piece of equipment that the 
poultry raiser wants. A small size 
brooder and various types of 
water fountains and feeding 
troughs are usually shown. The 
larger feeding troughs, suitable 
for larger chickens, are featured 
outside the store, as are garden 
cultivators and a number of other 
items. 


“We use window space frequent- 
ly in order to sell farm items,” 
says Mr. McNerny, “and we find 
that it pays. Many farmers come 
to Fairmont to do their trading 
and they like to look at good win- 
dow displays as much as anyone 
else does.” 

Farmers use many V belts and 
the store does a good business in 
them. Many sizes are carried in 
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V-belts stand out against the light background of the stairway wall. 


stock. The belts are displayed 
along the wall adjacent to the 
stairs leading to the toy balcony, 
and they can be seen easily by 
anyone who comes into the store, 
due to the fact that the wall is 
painted a very light color. Anyone 
going up the stairs to the toy bal- 
cony is sure to see the belts. 

Steel goods are carried in con- 
siderable stock. Some of them are 
displayed on racks against the 
wall, with various items hanging 


on hooks. They can be seen by 
farmers who ‘come to the store to 
buy and browse about. They are 
on the wall directly behind the 
wrapping counter and cannot es- 
cape attention. 

Two tables at the center of the 
store toward the rear are devoted 
to a showing of farm hardware, 
dairy supplies and other items, in- 
cluding electric fence, which the 
farmer needs. In fact, farmers in 
this area have long ago realized 





that this store has a wide and 
varied stock of farm items and 
they come from considerable dis- 
tances to shop here. 

“We are always asking the 
farmer what items he wants us to 
handle,” says Mr. McNerny. “In 
that way we get a list of new items 
to add now and then, and this 
helps to give us a varied stock. 
We cultivate the friendship of 
farmers and are as helpful to them 
as possible. They like this sort of 
treatment and come back to our 
store regularly.” 

Mr. McNerny says that he and 
his staff encourage the farmer and 
his wife to browse about the store 
inspecting stock. Farmers like to 
do this and they frequently buy 
additional items as a_ result. 
Knowledge of this browsing ten- 
dency has played an important 
part in the display policy of the 
store. Farm items, insofar as pos- 
sible, are out where the farmer 
can look them over. 

Both manager and salesmen 
make a point of studying agricul- 
tural conditions in the area. They 
know the various farmer associa- 
tions, their officers and purposes. 
Knowledge of these things aids 
in winning the respect of farmers 
and in serving them better. 


Year "Round Doll Booth Popular 
With Janesville, Wis., Children 


ONG a Christmas season mer- 
chandiser of toys, the Douglas 
Hardware Co., of Janesville, Wis., 
started after the year round play- 
things business during the war and 
has adhered to that idea to its profit. 
Although games, juvenile furni- 
ture, dolls, wheel toys and wheel 
goods are all featured in this year 
"round set-up, under the direction of 
Mrs. Ida Rockwell, one of the out- 
standing displays in the department 
is the doll booth shown here. The 
booth is of neat but simple design 
and has ample shelving for showing 
both large and small dolls and their 
wardrobes. 

The entire department is arranged 
according to groupings, such as in- 
fants’ toys, girls’ toys, adult games, 
juvenile furniture, wheel goods, etc., 
with mass displays used where prac- 
tical to emphasize the plentiful vari- 
ety offered. 
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This booth attracts juvenile attention at all times. Attractive green 
curtains decorate each end during normal conditions but these were 
removed when the picture was taken in order to present a better view. 
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It’s your customers who have 
created the Du Pont Sponge 
“shortage.’’ We’re producing more 
than ever before . . . but it seems 
that everybody wants to buy a 
Du Pont Sponge. 

Keep asking for the Du Pont 
Sponge. We’re doing our best to 
take care of your needs. 
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“Mission to London’— 
Or a Search for Scissors 


Personal experiences and impressions as related 


to Hardware Age by George S. Case, chairman of 


the board, The Lamson & Sessions Co., Cleveland, 


Ohio, following a recent visit to England 


Moccsiox to London, 


as to most European cities, lead to 
collecting small incidents of per- 
sonal experience which reveal the 
frayed pattern of everyday life 
across the seas. That became read- 
ily apparent in a recent conversa- 
tion with George S. Case, chair- 
man of the board, The Lamson & 
Sessions Co., Cleveland, Ohio, up- 
on his return from London. 


A Badge of Distinction 


Mr. Case’s visit took place con- 
siderably more than a year after 
the ending of hostilities but the 
scars still remained in the physical 


t 





All that is left of one corner in London as a result of the bombing. 
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aspects of the city and the gaps in 
the amenities that make for com- 
fortable living seemed none the 
less diminished. Yet heartily im- 
pressive, Mr. Case believes, are the 
people who apparently regard their 
difficulties as a badge of distinc- 
tion. 


Reason for the Trip 


Though we tried to draw from 
Mr. Case the details surrounding 
his “mission to London,” he was 
more interested in talking about 
what he had seen. However, he did 
admit to being one of a commis- 
sion that went abroad to work out 
some method of gaging the Ottawa 
(or ABC) form of thread to de- 









GEORGE S. CASE 


termine permissible deviations 
from it in the form of tolerances. 
This is a development towards 
standardization, incomplete as yet, 
to modify both British and Ameri- 
can threads so as to make them in- 
terchangeable. 

Then Mr. Case went on to talk 
about scissors and the various 
other little incidences that portray 
the meagerness of post-war living 
in England. Mrs. Case, who had 
accompanied him, was looking for 
some scissors and so they went in- 
to a number of cutlery stores and 
found each of them had perhaps 
only two or three pairs on hand. 
Finally one store was found which 
had several dozen pairs, having 
just received a shipment. Three 
assorted sizes were bought for a 
total of about $3. 

The Cases particularly noticed 
that. all the stores had pinking 
shears at $9 a pair. Mrs. Case had 
been looking for some but felt that 
they should not pay that price. It 
was their impression that other 
customers probably felt the same 
way and that was why, without ex- 
ception, each cutlery store had a 
pair or two in its window. 


A Characteristic Condition 
Asked if he felt whether this 


condition was an isolated one. Mr. 
Case remarked that on the con- 
trary, it seemed to be characteris- 
tic of all stores, the china pro- 
ducers, for instance, being allowed 
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Loose talk 
sank ships... 





a FACTORIES are still working 
overtime. Self-styled prophets claim we'll 
suddenly wake up tomorrow morning and 
find our shelves overflowing with merchan- 
dise—and no buyers at any price. 


Such talk is silly and dangerous. 


It’s contrary to fact. In no single indus- 
trial market has production begun to catch 
up with buyer demand. Do you know of 
any distributor or dealer who is overstocked 
with quality merchandise? 


Today 61% of the total income of 
American companies is paid out to work- 
men as wages. How, in view of present 
payroll trends and lagging production per 


Chain production in the 
next few months will continue 
at about its present level—in- 
sufficient for present demand. 
To produce more chain, we 
must have more steel. No large 
increase in available steel sup- 
plies is currently anticipated. 


Since DR 1869 
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hee vi scuttles business 


man hour, can anyone anticipate big price 


cuts—soon? 


Loose talk is dangerous because it’s 
always believed by someone. And when this 
someone begins to fear for his future, he 
postpones buying things he really needs— 
like washing machines and automobiles. 
Multiply this someone by hundreds, thou- 
sands, millions. 


Then we have a depression. 


Today is the time to think straight, talk 
straight and Jisten straight. Business is good. 
It will grow progressively better if we cut out 
loose talk—produce more...sell more...and 
meet the greatest buyer demand in history. 


P& P-5011 


VR SFR 


Vice Pres., Charge of Saks 
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THE CLEVELAND CHAIN & MFG.CO. 
Cleveland 5, Ohio 


Associate Companies: David Round & Son, Cleve 
land 5, Ohio ¢ The Bridgeport Chain & Mfg. Co., 
Bridgeport 1, Conn. * Seattle Chain & Mfg. Co., 
Seattle 8, Wash. ¢ Round California Chain Corp. 
Ltd., So. San Francisco and Los Angeles 54, Calif. 
Woodhouse Chain Works, Trenton 7, N. J. 


Security in every link 
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to sell only the ordinary white util- 
ity china. All the fine china is ex- 
ported. And automobile manufac- 
turers are also exporting a great 
deal of their output and it can be 
assumed that the cutlery manufac- 
turers of England are doing the 
same. 

The Hotel Savoy, perhaps the 
Waldorf-Astoria of London, was 
ihe only hotel in which guests were 
furnished with napkins. Further, 
napkins of any kind, paper or 
whatever, could not be purchased. 
And people, unless they had been 
bombed out or unless they were 
starting a household, could not buy 
sheets and linens, and had to de- 
pend upon coupons for a clothing 
ration so low that everyone was 
wearing old clothes. 

Mr. Case felt that the people of 
the British Empire appear to real- 
ize that they have spent their capi- 
tal in defending their country, in 
winning a great war and that the 


only way the nation can get back 
on its feet is to conform to the 
adage, “Work like the devil and 
never spend a cent.” As a nation, 
they are spending nothing for 
luxuries. 


Cordiality Universal 


Bringing the conversation back 
to the business mission, Mr. Case 
told us that the commission’s rela- 
tions with British manufacturers, 
engineers, and government officials 
were most cordial. The Americans 
were entertained royally in British 
homes and clubs, as well as at more 
formal gatherings. Notwithstand- 
ing the strict rationing, it was ap- 
parent that the hosts sacrificed too 
much of their closely rationed 
meats and fats and other foods to 
provide fine meals. Perhaps we 
shouldn’t tell, but during the month 
in England, Mrs. Case gained 
four pounds. 











Confirming the suspicion that 
all is not truly English that comes 
out of Hollywood, Mr. Case went 
on to tell about his surprise to dis- 
cover from the many business con- 
ferences that Englishmen are fully 
as direct and informal as a similar 
group of Americans. This ex- 
tended even to the use of first 
names as freely as they would be 
used among a similar group of 
Americans. Everything was accom- 
plished on a most cooperative basis 
and the insistence on formal pro- 
cedure came more from the Amer- 
icans than the British. 


Before taking leave of Mr. Case, 
he mentioned that there are many 
more gaging details to be worked 
out on the Ottawa form before it 
can be completely standardized in 
all three countries, but once ac- 
complished, it could conceivably 
so outfavor all other types of 
thread that the Ottawa thread 
might become a world standard. 


If Your Salesmen Are Interested 
Your Customers Will Be Pleased 


HE most important single factor 

in superior sales service is inter- 
est shown by salespeople during the 
transaction, according to findings of 
the continuing shopping survey made 
by the Research Bureau for Retail 
Training of the University of Pitts- 
burgh. During the year 1945-1946, 
customers rated the following as the 
most important aspects of selling 
service: 

A. Be very much interested during 
the transaction. 

B. Show merchandise in an effec- 
tive way. 

C. Show willingness to help a non- 
purchase customer again. 

D. Acknowledge the customer in a 
courteous or friendly manner. 

E. Answer questions or objections 
satisfactorily. 

These factors are in approximately 
the same order of importance this 
year as last, indicating that shoppers’ 
emphasis on specific aspects of ser- 
vice has not greatly changed. Other 
factors, while not so important in 
determining the final rating, vary 
more from last year to this and are 
listed at the end of the report. 

This report is based on 3,013 con- 
tacts made by customers with sales- 
people in seven Pittsburgh stores be- 
tween Sept. 1, 1945, and June 30, 
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1946. In it are shown what custom- 
ers consider important to superior 
service and lacking in inferior ser- 
vice by analyzing those _ specific 
things.done or not done by salepeople 
from the beginning to the end of the 
transaction that contribute to the 
final impression of satisfaction or 
dissatisfaction of the customer. 

The conclusions are arrived at by 
taking all the reports with final rat- 
ings by customers of “Excellent” or 


“Good” . .. of which there were 
2,665 . . . grouping them together 
with “Superior” service, and analyz- 
ing to what extent the salespeople 
met customer preferences. These re- 
sults were then compared with those 
from reports rated “Poor” or “Very 
Poor” . . . of which there were 348 

. and grouping them under the 
“Inferior” service. Reports rated 
“Average” were disregarded for pur- 
poses of this study. 





A Store Planned to Grow 
With Its Community 


(Continued from page 131) 


can buy all sorts of gifts. For us 
these items are slow movers. The 
big demand is for sports. We're 
going to eliminate our gift de- 
partment and expand sports to 
cover one end of our store com- 
pletely,” Sam Marshall states. “We 
plan the biggest stock in the San 
Fernando valley.” 

Rentals bring in extra profits. 
The Marshalls will rent anything 
from floor-polishers, post-hole dig- 
gers, lawn rollers, to electric drill 
motors. Instead of the usual flat 
rental, there is a charge only for 





the time the instrument is in ser- 
vice. Thus, though they may profit 
less, they are instilling in custom- 
ers’ minds that “theirs is a square 
deal hardware store.” 

Spectacular lights set in reflec- 
tors at the base of the flagstone 
columns shoot beams of color up- 
ward across the store front for 
eye-catching night advertising. 

With a store area of 1,800 sq. 
ft. and a rear storage space of an 
additional 490 ft., the Marshalls 
look forward to expansion as 
their community grows. 
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more than a Product ..a Service! 















































mill — through distribution, out on the job where 
rope and twine and oakum and packing are used, 
American Manufacturing Company maintains a corps 
of technical and service representatives. As a result you 
will find “AMERICAN BRAND” PURE MANILA 
ROPE and other CORDAGE PRODUCTS unsurpassed 


in value. 


The speeding breakers and drawing 
frames—the whirling spinners—the rumbling 
stranders and layers that produce ““AMERICAN BRAND” 
PURE MANILA ROPE, are but a part of the world- 
wide organization carefully geared to produce the very 
best in a complete line of cordage. Right from the 
stock of raw fibre — through research laboratory and 


Weer? ou ” 
‘American Brand 
CORDAGE 


ROPE *- TWINE * OAKUM >: PACKING 
A Complete Line from One Source of Supply 





NATIONWIDE DISTRIBUTION 
A network of distributors and dealers 
served by strategically located mills 
makes “AMERICAN BRAND” 
CORDAGE PRODUCTS readily 
available in all localities. 


AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N. Y. 


Branch Factories: ST. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. - DELAWARE RIVER JUTE MILLS, PHILADELPHIA 48, PA. 
Soles Offices: BOSTON * CHICAGO * HOUSTON * NEW ORLEANS * PHILADELPHIA 
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Feature Sporting Goods and Storage 


Cabinets in Late April Windows 



























































ENyoy THE Outpoors 
EQUIPMENT 
FOR EVERY 
SPORT 
























































STORAGE 
CABINET 
WINDOW 


MERCHANDISE: Sev- 
eral styles of stor- 
age cabinets for 
clothing and blan- 
kets, garment bags 
in several types, 
shoulder covers, moth 
flakes, moth balls, 
moth spray, sprayers. 


BACKGROUND: Cen- 
ter panel of light 
gray corrugated ma- 
terial or painted 
wallboard. Side pan- 
els of maroon ma- 
terial. Cut-out letters 
of maroon material. 


IDEAS 


SPORTING 
GOODS 
WINDOW 


MERCHANDISE: Golf 
clubs, bags, balls, 
shoes, archery tar- 
gets, bows, arrows, 
archery accessories, 
fishing rods, fishing 
reels, line, tackle 
boxes, minnow pails, 
gasoline camp stoves, 
lanterns, flashlights, 
fish stringers, hunt- 
ing knives, baits, 
spoons, plugs, etc. 


BACKGROUND: Cen- 
ter panel of light 
gray corrugated 
board or painted 
wallboard. Side pan- 
els of maroon ma-~ 
terial. Cut-out letters 
of maroon material. 

































































! KEEP CLOTHES 
FRESH 
ano NEAT 
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“KLER-VUE" KNIFE RACKS With GLASS FRONT PANEL 
Sells Quickly When Equipped with a Set of Kitchen Knives 


Patented in U. S. and Canada 
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No. R-1 "Regular" Rack holds 
8 knives and one steel. Size: 
12%," x9" x24", one in box. 
Red, White, Ivory, or Natural 
finish. Holds up to 10" blade 
length. 


Packed 24 in master carton 
Weight per carton 75 I/bs. 
List: $2.95 ea. $1.80 ea. 


C-3 Deluxe Model. Natural fin- 
ish, to fit blades up to 12" 
length. Size: 153%4" x 9" x 244". 
Otherwise same as R-! in ma- 
terial and workmanship. 


Packed 24 in master carton 
Weight per carton 85 ibs. 


List price $3.50 ea. 
Net $1.85 ea. 


No. J-5 "Junior" Rack holds 5 
knives. Size: 12'/2"26"x2%", 
six in box. Natural finish only. 


Packed 24 in master carton 
Weight per carton 51 Ibs. 


List: $2.25 ea. Net $1.45 ea. 


No. R-I-M Portable Rack, 
Modern Kitchen Style holds 8 
knives and | steel. White fin- 
ish only. Rigid bases, portable. 


Packed 24 in master carton 
Weight per carton 80 /bs. 


List: $3.95 ea. Net $2.35 ea. 


See us at Booth #82 


National Houseware Manufacturers’ Show 
Phila., Pa.— April 27-May 2 





Now Available 
In Several Popular Models 


Housewives find them more convenient than kitchen 
drawers—no danger of cutting their hands or knives 
becoming nicked, scratched or soiled when kept in these 
practical racks. Neatly made of wood with ‘'Kler-Vue" 
Glass Panel which permits easy selection of the knife 
wanted. 

“KLER-VUE" Knife Racks have a three-way method 
of sales promotion: 

+1 Sell “KLER-VUE" with Knives. 

#2 Sell “KLER-VUE" Racks only. 

+3 Sell "KLER-VUE" Kitchen Knives only. 


Colored easel back cut out display stands, per- 
mitting the setting up of racks on counter, table or show 
case, prevent injury to the customer when displaying set 
of Hollow ground or Concave Knives. Display stands 
will not topple over. They set at an angle, and reveal 
how "KLER-VUE" Racks are necessary over the old 
method of knives kept in drawers or open-faced knife 
holder. 

Made of finest dry kilned wood. Finely finished and 
Hand-sanded. Slots generous in width and length to 
hold any thickness of blades. 


SAVES CLERK’S TIME 


Let the "KLER-VUE" Silent Salesman Sell Your Cutlery 





"*KLER-VUE"' Silent Salesman with Glass Front, No. S-6—Patented 


Let the customers select their own style of knives — they know 
what they need. “KLER-VUE" Store Display Case will hold 26 
styles of cutlery up to 12" blade lengths. Fitted with removable 
bases, it sits on table counter or show window. Has detachable 
bottom for cleaning glass front. Size: 36" long, 14" high, 2'/4" 
deep. Made under "KLER-VUE" Patents. Finish: Natural only. 
Can be cleaned with damp cloth. 

Packed two in corrugated shipping carton, weight 30 Ibs. per pair. 
Net price per set of two — $16.60, f.0.b. New York. Terms: regular. 
Write for Catalog Page. 

Shipping carton All Prices F.O.B. 
24 Racks Factory 
Note! — Write for quantity prices 











KLER-VUE KNIFE RACK CO., INC., 1776 BROADWAY, NEW YORK 19, N. Y. 


Phone Circle 7-4535 
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HIS is not an attempt to dis- 

cuss trends in prices or their 

effects on a retail hardware 
business, but rather, to give some 
thoughts on the actual changing of 
prices of merchandise in the store, 
when and if this is necessary, dur- 
ing the present period when prices 
are changing rapidly. 


Don’t Make It Obvious 


The fact that prices have been 
changed upward on an article 
should not be too obvious to the 
customer. This calls for some skill 
in making the adjustments where 
china-marking pencils have been 
used. These pencil markings can 
be removed from cardboard boxes 
by means of a spot remover or 
white gasoline on a clean cloth. If 
done carefully hardly any trace of 
the fact that a change has been 
made can be seen. The new price 
can be put on the box in the same 
place after the cleaned spot is dry. 


Grease Pencil Markings 


When merchandise itself is 
marked with a grease pencil, it can 
easily be removed with a dry cloth 
unless the mark is very old. The 
new price can be placed on the 
items as soon as this change is 
made and the customer will never 
know of the adjustment. 


Easy To Erase 


Regular lead pencil marking 
need only to be erased carefully 
and then replaced. Price cards, if 
used on certain lines, will have to 
be revamped, and if they are too 
“marked up,” new cards should be 
made out. 

Many dealers use price books as 
a reference for all prices. This 
means that all changes in prices 
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Changing Prices 


will have to be made there. Each 
person responsible for the pur- 
chase of any lines should take care 
of his own price changes and see 
that other employees are informed 
of the situation. It is good practice 
to make the changes in the price 
book first, then, if merchandise it- 
self is to be remarked, take the 
new prices from the price book. 
This will prevent goods from being 
marked incorrectly. 


Changing the prices on a falling 
market need not be so carefully 
done. Here it is good practice to 
let the customer know that a price 
change has been made. The old 
price can simply be crossed out 
and the lower price placed on the 
item. Some publicity may be given 
to price decreases on items not 
heretofore marked during these 
periods by showing the old and 
new price on the goods. 








Test Your Hardware Sense! 


Grade yourself in the following manner to see how good you 
are. Each question correctly answered is worth 20 points. A 
grade of 100 is excellent, 80 is good, 60 is fair, 40 is poor, 20 
very poor. The correct answers to these questions will be found 


on page 244. 


Work the problem first—then substitute the figures 
of your own business for those in the problems. 


1—After studying operation for a year, a dealer sets aside 
40 per cent of year’s profits or $2,000, to be paid as bonuses to 
employees. Sum to be divided on basis of employees earnings. 
“A” receives $60 weekly, “B” $50, “C” $40, “D” $25 and 


“E” $25. How much bonus would each employee receive? 


2—Charge sales for the year are $120,000. Investment in 
accounts receivable average $20,000 per month. Figure days 


credit allowed on the average. 


3—Closet combination costs dealer $10.20 for bowl, $7.30 
for tank. Seat cost $4 and freight is $0.75 on shipment. 
Determine selling price that will show dealer 35 per cent mar- 


gin (on selling price). 


4—Customer wants enough asphalt shingles to reroof a gable 
type roof 40 ft. by 15 ft. Figure the squares needed, also figure 
cost to customer if shingles are sold at $6.50 per square. 


5—Figure number of rock wool batts needed to cover attic 
20 ft. wide by 28 ft. long. Batts measure 15 in. by 24 in. and 
fit between standard joist spacing of 16 in. centers. Joist run 
the 28 ft. length of the attic. Also, figure cost of material if 


batts sell at 15 cents each. 


(Answers on page 244) 
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ractice to 
it a price 
The old 
ssed out 
d on the 
be given 
ems not 
old and 
ts 
: Actually Less Than 1941 Price! PUMP-A-SPRAYER 
. USES ALL SPRAYABLE The Original Hand-Grip Sprayer 
20 INSECTICIDES OR FUNGICIDES : ) 
nd 
Another veteran returns! 
Known and used by thousands, long before aa eas . 
Pearl Harbor, INSECT-O-GUN is back again precision die-cast. eli: 
...ready for action on the home front. AND... Soren, Mo pinstios. Peotttes 
1 at a new, /ower price. high prascice with asia 
: INSECT-O-GUN is easy to sell . . . easy to imum effort. Double-duty 
ef use (the garden hose does the work). Its stream. Time-tested and 
r familiar pistol-grip, its external mixing jet, its — 
clean-ability and its fool-proof action will be 
welcomed by those who know INSECT-O- BRADSON 
a GUN ... and particularly by those who have SPRINKLER DADEI,| 
s acne forced to put up with ese ge Not Just Another Lawn Sprinkler — 
cumbersome spray guns, or war-time sub- “i 
stitutes at high prices. A COMPLETE Sprinkler sbi 
) When you sell INSECT-O-GUN, you make : 
Here’s a NEW product to 





a satisfied customer . . . and he stays satisfied! 
Every claim you make for INSECT-O-GUN is 
backed by years of satisfactory performance.. 
not a promises. Just ‘‘ask the man who owns 
one”... or the dealer who has sold them. 


meet—for the first time— 
an OLD demand. Converts 
the ordinary garden hose 






into a complete Sprinkler | 
_— without impairing | 
the hose for all other pur- 
poses. Easily attached 
without cutting up the 
hose; a screw driver does 
the whole job! Fits any size 
hose. Adjustable sprinkler 

heads. Rolls up with the 
hose when not in use. | 
Another fast-mover by | 

ADSON! 















SOLD THROUGH SELECTED JOBBERS AND DISTRIBUTORS 










Some Territory Open for Regional Representatives — Write for details 


BRADSON COMPANY 


BURBANK, CALIFORNIA 
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FRED ORGILL 


Vice-president 


JOSEPH ORGILL, JR. 


Secretary-Treasurer 


Orgill Brothers, Co. — 1847 — 1947 


EDMUND ORGILL 
President 





JOHN W. MORRIS 
Vice-president 


K. .W ORGILL 


Vice-president 


W. I. MOODY 
Chairman 
of the Board 


The First Century Achieved — 
The Second Century Beginning 


Meeweuts TENN., 


was a rowdy river town perched 
on a bluff overlooking the Missis- 
sippi. That was in the early 1840's 
when William Orgill first called 


there to sell hardware, tools, and 


' 
guns of English manufacture for 
the importing firm which he and 
his brother, Joseph, had estab- 
lished in New York. 

But William Orgill saw more 
than just what met his eyes. From 
the experience gained in his trav- 
els over this new country, he saw 


Memphis as the natural distribu- 
tion center of a vast, rich, and then 
undeveloped territory. And that 
vision was the prologue which led 
to the inception of Orgill Brothers 
& Co. and its century of hardware 
distribution. 

The first step towards translat- 





Orgill’s Memphis building showing the new four-story and basement addition on the left. The newly 
acquired four-story building and newly constructed steel warehouse building are at the right with the 
over-the-railroad conveyer bridge in the center. These buildings have more than 350,000 sq ft of floor space. 
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CONVERSE RUBBER COM 


MALDEN 48, MASS. 


CHICAGO 6: 564 West Monroe Street. 
NEW YORK 13: 241 Church Street 


MARCH 27, 1947 


“For real 


Sporting Footwear 


nothing beats 


ONVERSE!” 


YOUR sportsmen customers Know what 

they want. Fishing tackle, guns or foot- 
wear, they want the best the market affords. In 
sporting footwear, that best is Converse. . . the 
very finest in footwear designed for sportsmen 
by sportsmen. Whether it’s ‘“Rod & Reel,” the 
famous Converse sporting boot .. . a pair of all 
rubber “‘Huntpacs”’. . . or the new “‘Sportlite”’ 
overboot — the magical selling phrase for you 


is: “‘This is a Converse boot.”’ 
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ing this vision into reality came 
in 1846 when he, together with 
R. T. Lamb of Virginia, purchased 
a hardware business at Petersburg, 
Va., and moved it almost immedi- 
ately to Memphis. There on April 
1, 1847, R. T. Lamb & Co. opened 
its doors. 

Thirteen days later the first Or- 
gill advertisement appeared in the 
Memphis Inquirer and even then, 
because of the number and variety 
of items it offered, was character- 
istic of the firm’s steadfast policy 
of providing the most complete 
stock possible for the benefit of 
its customers. In that early ad, we 
see the original Orgills emphasiz- 
ing advantages and policies which 
have been continued. 


The Announcement 


They announced, in part, “The 
subscribers have taken the large 
store on Front Row, recently occu- 
pied by Messrs. Stratton, Goodlett 
& Co. (a few doors north of 
Messrs. J. M. McCombs & Co.’s 
Hardware Store, and near the cor- 
ner of Exchange Square) for the 
purpose of carrying on a direct 
importation of all kinds of Bir- 
mingham and Sheffield Goods con- 
nected with the Hardware business 
—together with a full assortment 
of all kinds of American manufac- 
tures. They intend keeping such 
a stock on hand as to enable them 
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The original Ed- 
mund Orgill 
grandfather of the 
present officers, 
came to America 
and took control 
of the company 

in 1857. 


0 oO 





to convince the Merchant and the 
Planter that they can supply their 
wants—and obligate themselves 
that the prices shall be as low as 
New Orleans, New York, and other 
markets can supply them (with 
the difference of Freight). They 




















A page from 
the first Memphis 
Directory of 1849. 
R. T. Lamb died 
as this went to 
press and William 
Orgill was on the 
way to Memphis 
to set up the new 

management. 


ie 8 


B 7. LAMB & CO. 


solicit the Merchants and Build. 
ers of Memphis and Merchants 
and Planters of the surrounding 
country, to call and test their as- 
sertion.” 


An Important Year 


The year 1850 was an impor- 
tant one for Orgill Brothers & Co. 
for Edmund Orgill, grandfather of 
the present generation of Orgills, 
left England for the United States. 
He moved to Memphis in 1857 
and it was then that the firm be- 
came Orgill Brothers & Co. Also 
in that year the firm occupied its 
own three-story brick building on 
the corner of Front and Monroe 
Sts. 

And from that location the firm 
saw Memphis pass through the 
crises of a Civil War and several 
devastating attacks of yellow 
fever; the Spanish-American War 
and World War I. Though it was 
not until 1922 that the company 
sold that property, yet in all the 
intervening years, the firm’s doors 
were closed only one day—and 
that involuntarily when the man 
in charge, Frederick Commander, 
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WINCHESTER 


TRADE MARK 


GIVES YOU LIGHT 


You'll find it smart to buy 
only Winchester ‘‘dated’’ 
Hi-Power batteries. Just stop 
at the Winchester Self- 
Service Battery Cabinet. 
You'll find it in most stores 
that sell Flashlights and Bat- 
teries. It’s no secret that 
Winchester has added 50°; 
to the “Stay-Fresh Power- 
Life’ of every Winchester 
(No. 1511) battery by its ex- 
clusive Power-Saver Inner 
Seal. This locks in 18 months 
of guaranteed fresh power 

against the former 12 months. 


WINCHESTER 


HI-POWER FLASHLIGHTS 
GUARANTEED SOLID 
BRASS AND COPPER 


These handsome streamlined 
Hi-Power beauties will sell like 
hot cakes. Lifetime cases, since 
they’re solid brass and copper. 
Keep asking until you get yours. 
Winchester Repeating Arms 
Company, New Haven, Conn., 
Division of Olin Industries, Inc. 


WINCHESTER satte " om 
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Give Long-Lasting Light 


The demand for Winchester HI-POWER solid brass and copper flashlights is tremendous. We 
are doing our level best to ship you an adequate supply. We are also making every effort to 
increase your shipments of Winchester HI-POWER batteries. Keep in touch with your whole- 


salers salesmen on both products from day to day. 


Haven, Conn., Division of Olin Industries, Inc. 


WINCHESTER "iin 


*Figures based on continuous study of magazine audiences. 


Winchester Repeating Arms Company, New 


Make Light of the Dark 
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GREENLEE CHISELS AND GOUGES 








You need them in a hurry we know. And GREENLEE 

craftsmen are hard at work for you... but always in 
a “‘careful hurry”’. . . so that you get this kind of top 

quality in your chisels and gouges: Blades of special- 

analysis, high-grade crucible steel . . . expertly formed, 

heat-treated, and carefully polished and inspected for 

long-lasting, fine-cutting edges. Perfectly balanced. 

Proper over-all design and hand-fitting handles. Sell 
top quality ... sell GREENLEE! 


GREENLEE: 





























STOCKED BY LEADING WHOLESALERS 


FAST SELLERS IN THE GREENLEE HIGH-QUALITY LINE 


Auger Bits ¢ Expansive Bits e Socket Butt Chisels e Socket Firmer Chisels e Car Bits e Razor Blade 
Draw Knives ¢ Automatic Push Drills e Spiral Screw Drivers e Bit Extensions e Bell Hangers’ Drills « 
Turning Tools e For complete information on these and other fine GREENLEE Tools, write today to 
Greenlee Tool Co., Division of Greenlee Bros. & Co., 1803 Herbert Avenue, Rockford, Illinois, U.S.A. 
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day, will be open tomorrow.” 


who were up and able to 


around, walked by and read that 


knowingly but Mr. Commander 
was back at work the next day. 
Thus the record of being closed 
only one day out of a 100 years 
was established. 










William Orgill, who, while travel- 
ing and selling his brother Joseph's 
imported hardware, selected Mem- 
phis as the site for the hardware 
store that became Orgill Brothers 
& Co. 


Edmund Orgill throughout the 
epidemic was instrumental in rais- 
ing relief funds in the East, mostly 
from manufacturers and their rep- 
resentatives. Names familiar to- 
day in the hardware industry ap- 
peared on the subscription list: 
Herman Boker & Co., Sargent & 
Co., Stanley Works, E. Remington 
& Sons, Russell & Erwin Mfg. Co.. 
Collins & Co., Lalance & Grosjean. 
Chas. Parker & Co., Stanley Rule 
& Level Co., Peck, Stow & Wilcox. 

From those dark days the 
growth of Orgill Brothers & Co. 
has kept steady pace with the 
growth of Memphis and its entire 
prosperous trading area and in 
1923, a company branch was es- 
tablished at Jackson, Mississippi. 

In 1905, Edmund Orgill died 
and his oldest son, Fred Orgill be- 
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put a sign on the door—*Sick to- 


The illness was yellow fever and 
occurred at a time when over two- 
thirds of the city’s population was 
afflicted. Those frightened people, 


be 


foreboding sign shook their heads 
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In 1850 a move was made to this 
building at Monroe and Front Sts., 
Memphis. It was owned and oc- 
cupied by the company for 72 years. 





came president and continued in 
that capacity until his death in 
1919. He was succeeded by his 
brother, William Orgill, who re- 
mained as head of the business 
until his death in 1940. His 
youngest son, Joseph Orgill, was 
vice-president and buyer of gen- 
eral hardware until he died in 
1929 after 40 years of service. 
Today, the third generation of 
Orgills — Edmund, Joseph, Ken- 
neth and Frederick—enter the sec- 
ond century of Orgill’s role in 
hardware distribution with the 
same zeal that the original William 
Orgill displayed when he selected 
Memphis for his hardware _busi- 
ness. In their executive capacities 
they are aided by W. O. Moody, 
the “grand old man” of the com- 
pany and chairman of the board 
who joined the firm in 1886 as a 
bill clerk. His unswerving loyalty, 
business sagacity and acumen have 
made him an invaluable asset to 
the firm whose anniversary this 
year is also a tribute to his 61 
years of Orgill service. Another 
officer is John W. Morris, vice- 
president and sales manager, who 
started as an order filler in 1918. 


Anniversary Events 


Among the important events 
scheduled for the celebration of 
the Orgill 100th Anniversary are 
a huge banquet celebration for 
employees; a dance and evening 
of entertainment for all those in 
attendance at the convention of 
the Southern Wholesale Hardware 
Association at Palm Beach, Fla.. 
April 15. This occasion is par- 
ticularly appropriate since Ed- 
mund Orgill is president of the 
Southern Association. The com- 
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pany is also issuing a published 
history for customers, manufactur- 
ers and friends. 

Also, marking the celebration, 
and another advance towards a 
second century of progress for the 
firm will be its occupation and use 
of new warehouse facilities. These 
consist of a four-story building re- 
cently acquired by purchase; a 
one-story steel warehouse and a 
four-story and basement addition 
to the present buildings. These 
structures have been converted 
into one unit by an over-the-street 
conveyor system and _ inter-plant 
communications. 


Company Policy 


Kdmund Orgill, president of the 
company, in commenting on the 
anniversary and the traditional 
Orgill policy, says: “We at Orgill 
Brothers & Co. fully realize our 
responsibility to select our mer- 
chandise carefully; to buy it at 
‘rock bottom’ prices and to handle 
it so efficiently and economically 
that it can be resold to dealers to 
enable them to meet and beat com- 
petition. 

“We have increased our ware- 
house facilities and added much 
improved mechanical equipment. 
We are bending every effort to 
streamline operations throughout 
our organization. Returned ser- 
vice men and incentive bonus 
plans have produced unusually fine 
personnel. 

“Our policy of specialized mer- 
chandising and our sales force of 
sixty-six men covering a compact 
territory, no town of which is over 
two hundred and fifty miles from 
Memphis, Tenn., or Jackson, Miss., 
is producing outstanding results 
for the manufacturers as well as 
our customers. 

“We realize that our future 
prosperity depends on the success 
and prosperity of our independent 
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The SUPER D-17 
lawn machine 


No FInER MOWER at any price! 
People want quality...dealers want 
sales. The Super D-17 has what it 
takes to satisfy both. Standout good 
looks makes the Super D-17 owner 
proud. Standout precision engincer- 
ing makes the Super D-17 a real 
pleasure to push...throughout its 
long, sturdy lifetime. Here are a few 
of the amazing features that will 
make the Super D-17 the talk of your 
town...make SALES FOR YOU. 
e Super D-17 has finger-tip adjust- 
ment of reel and cutting height. 
e Super D-17 has a divided plastic 
roller—a Clemson exclusive. 
e Super D-17 has semi-pneumatic 
tires, precision roller bearings. 
e@ Super D-17 has full 17-inch cut— 
weighs 34 Ibs. 
LARGER-THAN-EVER ADVER- 
TISING CAMPAIGN BACKS YOU! 
Magazines with a guaranteed cir- 
culation of 3 million — newspapers 
with 17 million more—and merchan- 
dising helps of all kinds are yours 
absolutely free. 
SOLD EXCLUSIVELY THROUGH 
WHOLESALE AND RETAIL CHANNELS 
BY THE MAKERS OF WORLD-FAMOUS 
STAR HACK SAW BLADES AND 
FRAMES, 


CLEMSON 
SUPER D-17 


PRECISION LAWN MACHINE 
Product of Clemson Bros.; Inc 
Middletown, N. Y 
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“A crackpot? Oh, no! 
Archie just doesn’t want to lose 


those work gloves!” 


BOSS Little Joe Safetee — 
For heavy industrial work 


That’s right, Archie! 
Keep your eye on those BOSS 

Work Gloves, because they’re still hard 

to get. BOSS production is held back by continuing 
shortages of important materials, But BOSS makes every 
effort to keep distributors supplied with regular quotas. 


And that means a fair share for dealers. 


WORK GLOVES 


57 YEARS OF HAND PROTECTION 








THE BOSS MANUFACTURING COMPANY ¢ KEWANEE, ILL. 





retail customers and, therefore, we 
plan to offer them greater mer- 
chandising and promotion ideas 
as well as advertising plans. 

“We are thankful to all our 
friends, customers, suppliers and 
fellow wholesalers, who have com- 
bined to make our first century, 
a short, happy hundred years of 
service.” 


Giftwares and Religious 
Goods Account for 
25 Per Cent of Volume 


(Continued from page 133) 


ing shown in a glass case. The 
displays are indirectly lighted. 


Many of the religious items are 
priced under $5, including vigil 
lights, lockets, a variety of medal- 
lions and holy water founts. Pic- 
tures are also popular and many 
reproductions of world loved 
paintings being included, a large 
one of “The Last Supper” being 
one of the most popular. Framed 
blessings are featured and for chil- 
dren there are numerous carded 
crucifixes, the latter also being 
shown in large sizes. 


Occasionally Advertised 


Although religious goods are 
occasionally publicized in news- 
paper advertising such mention is 
primarily a general reminder of 
the concern’s extensive line. They 
are shown from time to time in 
window displays. 


Mr. Chevalier says, “People are 
anxious and happy to buy such 
goods. Rosaries, religious pictures 
and statues are in demand for gift 
purposes throughout the year, but 
they sell in larger numbers just 
prior to Christmas, Easter and 
confirmation days. Many religious 
items are sold for presentation as 
birthday gifts. This section at- 
tracts women into the store more 
frequently than some other lines 
because there are always religious 
articles needed by some one in 
their families.” 


Gift Lines Enlarged 


The non-religious gift line has 
been considerably enlarged in re- 
cent years. It includes table lamps, 
electric clocks, serving trays, cock- 
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tail sels, carving sets, toilet sets, 
a wide variety of fancy dishes and 
glassware and metal: goods. In 
bronze, a horse with a rider sells 
for $30 although horses minus 
riders and dogs are all very good 
sellers. In fact, Mr. Chevalier has 
difficulty keeping these in’ stock 
because they sell so well. He finds 
that almost everyone likes a horse 
or a dog and these numbers make 
excellent gifts for those who know 
the hobbies and preferences of 
people for whom they are buying 
gifts. 

Gift merchandise takes about 
half of one entire side of the store 
and is shown in two-tiered, glass 
enclosed cases. The tops of these 
cases are given over to additional 
gift numbers and an entire tier is 
provided several feet above the 
cases. All displays are attractively 
backed with colored paper, many 
items being placed on individual 
doilies for greater emphasis and 
all are indirectly lighted. Ample 
space is provided between items 
so that the displays are never clut- 
tered. 

When Mr. Chevalier put in these 
lines four years ago, he acquired 
some display cases which he re- 
made, putting in complete glass 
doors for full visibility, and indi- 
rect lighting for greater effective- 
ness. He raised the cases a little 
from the floor in order to bring 
merchandise more in the range of 
the shopper’s eye, and the space 
underneath them was made over 
to provide about 24 small, indi- 
vidual drawers for stock storage. 
This keeps small items handy and 
makes it easy to keep the display 
cases filled. 

“As things now’ stand,” adds 
Mr. Chevalier, “these are the best 
departments in the whole store.” 


Get Acquainted Supper 
Promotes Business 
ORTY-THREE Niles, Mich., 
merchants recently entertained 
a similar number of their farmer 
customers at a “Get Acquainted 
Supper” which was the first of a 
series which had been arranged. A 
speaker was engaged to talk on a 
subject of equal interest to mer- 
chants and farmers at each of these 
suppers. This plan is said to be 
very effective in building better re- 
lations between farmers and the 
merchants who serve them. 
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RITE SLIDING DOOR HARDWARE WINS 
APPROVAL when shown. It is good-looking, 
substantial, functional. We manufacture a number 
of sizes and styles of both cast and forged brass 
and bronze Flush Pulls which may also be installed 
as window lifts. For heavy doors we make a con- 
cealed grip Edge Pull which fits flush in the leading 
edge of the door ...a light spring retracts the pull 
when not in use. Jamb bolts, designed as locking de- 
vices, are likewise made in several types for large 
or small sliding doors. Be sure to recommend the 
RITE sliding door hardware and you'll make friends. 





RITE JAMB BOLTS 
In two styles — of solid 


RITE BRASS SUR- 
FACE BOLTS are ex- 
truded in patented gird- 
er shape—%"—th"—e" 
widths. Adjustable on 
job for throw required. 


RITE BALL LATCHES 
Adjustable for shrinkage 
brass. Mount in rear 


stile of doar to positively 
lock a door from inside 


or warpage. Two sizes, 
small enough for cabi- 
net doors, large enough 


for all standard doors. only. Useful on windows. 


QUALITY HARDWARE FOR NEARLY HALF A CENTURY 


ADAMS-RITE MANUFACTURING CO. 


540 WEST CHEVY CHASE DRIVE, GLENDALE 4, CALIFORNIA, U. S. A. 
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A new addition to the family! The 
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“LITTLE GIANT”, 
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“TWIN” has 


two outlets instead of one. Same centrifugal principle 
but delivers twice 


as much water at once— saving time and energy 


WATER 





THE NEW 
——we)6=ClC«<‘T WWII'NN 
GIANT 


MODEL NO. 15 


89:.. 






Actual Size is 8” x 2%" 





BOTH SPRAY 
Uniformly 


30 FEET 


Last a lifetime ! 
All metal — nothing 
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> > we Not a single work- 
ing part and there's 
no place they can 


Fool proof — they 
always work. 


The LITTLE GIANT 


49: 


}OTH SPRINKLERS WITH A VERY PROFITABLE MARK-UP FOR YOU! 


ORDER THROUGH YOUR JOBBER! 


Immediate Delivery or later Delivery date if desired. 


YODER MANUFACTURING COMPANY 


East 103rd Street 


Los Angeles 2, California 
























SURPRISINGLY PROMPT 
SHIPMENTS FROM STOCK 


— and that’s news — particularly when it 
refers to W-C heavy and shelf hardware 
which is famed for its ruggedness and know- 
how of manufacture. It may not be news a 
bit later on during the height of the fitting 
out season, but orders received right now 
will be shipped with reasonable promptness. 


WILCOX, CRITTENDEN 
& Co., INC. 





77 South Main Street 
Middletown, Conn. 





























































The counter display shown here is 
printed in 4 colors and,is a sure- 
fire way to move Live-Lure. The dis- 
play carries 12 Live-Lures that can 
be removed easily by dealers but 
are so secured that they cannot be 
pilfered. Available now. 


Dealers and Jobbers — WRITE 
Canadian Distributor: Sapoline Co., Walkerville 
Prices slightly in Canada 


RICE ENGINEERING CO. [4% 


912 STEPHENSON BUILDING 
DETROIT 2, MICHIGAN 














can further utilize such heavy 
traffic advantages through better 
display, additional lines and bet. 
ter selling. 


Chick Sexing School 


Once a year Mr. Sires operates 
one of the few chick sexing schools 
in that part of the country. Thirty 
or more students take courses in 
this subject at his establishment. 
He has a special room upstairs 
which is outfitted as a classroom 
and laboratory. He can only han- 
dle so many students each year 
and the reservations list is usually 
filled months ahead of opening. 
His wife aids him in operating 
this school as well as the feed and 
hardware business. 


At the present time, he is em- 
barked on another remodeling 
program. This time he is adding 
an addition to the rear of his 
present structure. The new addi- 
tion will give him approximately 
9600 sq. ft. of extra floor space 
upstairs and about 7000 more sq. 
ft. downstairs. This will enable 
him to have much more storage 
space for all types of feed and 
hardware, taking care of his ware- 
housing needs for a long time. 
An elevator is being installed to 
take care of shifting merchandise 
from one floor to another. 


The Advertising Story 


Mr. Sires is a believer in adver- 
tising. He runs ads regularly in 
the local newspaper, often using 
space four columns wide and 15 
in. deep. Hardware, appliances 
and feeds all get liberal space in 
such advertisements. 

A large, well lettered sign on the 
side of the building informs farm- 
ers of the variety of merchandise 
handled by the firm. Listed are 
livestock and poultry feeds, seeds, 
farm supplies, hardware and appli- 
ances. This sign is at the principal 
loading dock for farm customers, 
a spot where the family sits in 
parked cars waiting for purchases 
to be loaded on a farm trailer or 
truck. Many customers see this 
sign and are reminded of things 
to buy. 

“T have a great deal of faith in 
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this sort of a one-stop farm sup- 
plies store,” says Mr. Sires. “I 
have been in the poultry and farm 
supply field for more than fifteen 
years and I have seen such stores 
fill vital needs in many localities. 
Hardware, appliances and farm 
supplies give us a business which 
insures a good volume twelve 
months a year. When we sold only 
chicks and feeds, our volume, 
though high, was spotty some 
months of the year. With this sort 
of a farm department store, so to 
speak, we have a well balanced 
business which we expect to pros- 
per in the years ahead.” 


Distinctive Displays of 
Distinctive Gifts Bring 
Increase in Volume 


(Continued from page 138) 


instances when ladies get together 
and chat. 

“Our gifts range in price from 
twenty-three cents to thirty dol- 
lars, and we are constantly trying 
to introduce more higher priced 
gifts,” she says. “We are often 
amazed at the way the more ex- 
pensive gifts sell, and we are stock- 
ing more and more of them. At 
the same time, we also want to 
carry a lot of lower priced items 
so we can have merchandise which 
meets the state of everyone’s 
purse.” 


Universal Appeal 
The odd, the unusual, the dis- 


tinctive gift can be found at this 
store, as well as the orthodox, 
usual everyday items. This setup 
is calculated, says Mrs. Gaffney, 
to appeal to a wide variety of cus- 
tomers. She says her gift depart- 
ment is equally popular with 
women in town as well as rural 
districts, which shows that her 
stock of merchandise is varied. 

Customers who buy gifts at this 
store can have them wrapped if | 
they so desire, This service is very | 
much appreciated by many cus- 
tomers. 

When Mrs. Gaffney gets some 
new items, she is not slow to get 
them into a window display, for 
she finds that this immediately 
helps to increase traffic in the gift 
section. 
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Here is the Picket Fencing 
that Every Home Owner 
Has Been Waiting For 


new DURO-FLEX 


All-Metal 
Picket Fencing 


A WAITING MARKET 

Exactly what customers have been waiting 
for—a beautiful, permanent steel picket 
fencing that will resist year-round weather 
and will add charm and distinction to lawn, 
flower bed or garden. 

READY NOW FOR PROMPT SHIPMENT 
Write today for full details and prices. 





PRACTICAL AND 
CONVENIENT 
DURO-FLEX comes in match- 
ing rigid and flexible sections 
36” long, and may be as- 
sembled to create any desired 
shape of enclosure. It takes 
only a few moments to join 
the sections together and set 

into the ground. 


SALMANSON & CO., Inc. 


National Distributors 
1107 seniedintins New York 10, N. Y. 











BALTIMORE + LOS ANGELES + NEW YORK 


CHICAGO + BOSTON > 











Have Your PERSONAL ACCIDENT 
and HEALTH INSURANCE with ... 


EASTERN 
COMMERCIAL TRAVELERS 


Mutual Association ¢ Direct Purchase 
No Branch Offices , 
Massachusetts Company, Incorporated 1894 
Insure Your Earnings . . . Protect All! 


Why Not? 





ACCIDENT POLICY PAYS SICKNESS anyon ° ed 


$5,000.00-$10,000.00 $25.00 PER WE 
FOR ACCIDENTAL FOR CONFINING 
DEATH SICKNESS 
pon 00-$50.00 $10.00 PER WEEK 
OR WEEKLY FOR NON-CONFINING 
DISABILITY SICKNESS 





Estimated Annual Cost $15 Estimated Annual Cost §24 








MORE THAN 50 YEARS OF UNFAILING SERVICE 
Provides protection 24 hours a day when traveling, while at work, 
around the home or on vacation 
NO POLICY CANCELLED OR RATES INCREASED OR ANY 
BENEFITS REDUCED ON ACCOUNT OF ADVANCED AGE! 
SEND THE Pf Pee ee eS ee ee eee eeeS SSeS eee se eeesaseaaeee 


COUPON John 8. Whittemore, Sec.-Treas. 


Eastern Commercial Travelers 
TODAY 


Without obligation, please send complete information and 
application for membership to 





80 Federal St. Boston 
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MORE THAN 


400 tor 


MANUFACTURERS 
Iuvite You 


manufacturers’ own 
—. with all the big 
names, all the new products 
and all the merchandising 
ideas of more than 400 


prominent manufacturers. 





THE 


1947 
NATIONAL 


Housewares and 


Major Appliance 
EXHIBIT 





April 27 to 


May 2, 1947 


Convention Hall 
Philadelphia, Penn. 


NATIONAL HOUSEWARES 
MANUFACTURERS 
ASSOCIATION 


(Inc. not for profit) 


Executive Offices 


1402 Merchandise Mart 
222 Bank Drive, Chicago 54, III 














CPA Tosses Out Priority Ratings 


Except for Vet Construction 


(Washington Bureau 


of HARDWARE 


“e- has decided to toss overboard 
all priority ratings after March 
31 except for very limited use in 
support of the Veterans’ Emergency 
Housing Program and in aiding the 
Veterans Administration Construc- 
tion Program, mostly for hospitals. 
Beginning April 1, rating assistance 
will be given, in general, only in sup- 
port of the housing program and to 
aid the “Veterans Administration 
building program. Ratings already 
issued for other reasons will expire. 


Issuance of PR-85 


a 
The action was accomplished by 
issuance of PR-35, which contains a 
new rating symbol “RR,” and by 
changes in PR 1, 3 and 28. CPA also 
published a table of building prod- 
ucts (Table I to PR 28) and a sup- 
plement to PR 28 which states the 
conditions under which RR ratings 
may be granted from now on. This 
list includes such products as: 
Bathtubs; low pressure boilers, for 
residential heating; butts, hinges and 
hasps; door locks and lock trim; 
sash, screen and shelf hardware; 
night latches and deadlocks; spring 
hinges; sash balances and_ sash 
pulleys; cast iron soil pipe and fit- 
tings; cast iron pressure pipe; cer- 
tain kinds of electric service equip- 
ment and branch circuit overload 
protective devices; furnace pipe- 
fittings and duct work; warm air fur- 
naces; insect screen cloth; registers 
and grilles for, heating systems; 
metal windows and frames; and elec- 
trical wiring devices of certain kinds. 


Provision for Continuance 


Provision is made, however, for the 
continuance of valid ratings now out- 
standing when they are to be used to 
obtain construction items listed on 
Schedule A to PR 33. The new regu- 
lation also provides that a producer 
of a critical building product may 
convert his old AAA, MM, or CC 
rating to the new RR rating by 
March 31 for the purpose of getting 
any item needed to maintain or in- 
crease his production of a building 
material or product listed on Table I 
to PR 28. 

Valid HH and HHH ratings are 
not affected in any way by PR 35. 
Valid AAA, MM and CC ratings 





AGE) 


issued for the purchase of any build- 
ing material or product listed on 
Schedule A to PR 33 are not revoked 
and remain in effect in accordance 
with the rules under which they were 
issued, except that they may not be 
used and will not be effective for the 
purchase of steel for delivery after 
March 31. 

At the end of March, all AAA, MM 
and CC ratings for any material or 
product, other than a construction 
item, will expire. 

Under certain conditions, the exist- 
ing Form CPA-541A may be used by 
applicants for new RR ratings to re- 
place CC ratings by marking the 
form “Re-rating Request PR 35,” 
stating the previous case number and 
date of issuance of the rating certifi- 
cate. A request for a re-rating of an 
MM or AA preference rating may be 
made to CPA by letter or telegram, 
marked “Ref. PR 35,” and identify- 
ing the previous case. In either in- 
stance, it must be explained fully 
why a re-rating is necessary in sup- 
port of the housing program or the 
Veterans’ Administration Construc 
tion Program. 


Re-rated Orders 


Any rated order which is re-rated 
RR or RRR before April 1 must be 
treated by the person with whom the 
order was placed as if it had carried 
the new rating at the time the origi- 
nal rated order was received by him. 

During the transition period until 
March 31, CPA may continue to issue 
CC ratings under the conditions 
stated in PR 28. AAA ratings may 
continue to be assigned until that 
time under existing procedures. Be- 
ginning April 1, no AAA, MM or CC 
ratings will be issued for any pur- 
pose. 


Application of PR 35 


PR 35 applies to preference rat- 
ings only and does not affect any 
other priorities or allocation instru- 
ments, the regulation explains. 

PR 35 contains, for purposes of 
convenience, the list of materials in 
Schedule A to PR 33, for which rat- 
ings continue to be valid. It also 
contains a list of “Forms and Shapes 
of Steel,” for which, in general, all 
ratings are invalid. 
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Look for the 
INSIDE 
STORY 
in the April 14 TIME 


@ There’s a big difference among 
brands of ice preservers — an inside 


story your customers should know. 


The difference, of course, lies in the 
insulation—and this advertisement ex- 


plains the most efficient form. 


Thermos advertising, as it will appear 
in TIME and The POST, shows the supe- 
riority of silvered-glass vacuum-insula- 
tion. It informs your customers . . . helps 
them choose wisely . . . assures them of 


“ice tub” satisfaction. 
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@ Look for an ice tub that’s vacuum-insulated, that has an inside 
filler of silvered glass. 

It may sound technical, but it really pays. An engineer would 
explain it like this: ‘The glass of the filler prevents heat conduction 
... the silver lining reflects heat, prevents radiation ... and vacuum- 
insulation prevents heat convection.” 

And it all adds up to the most perfect form of insulation—keeps 
your ice unmelted for hours and hours. 

This principle of silvered-glass vacuum-insulation is incorporated 
into every “Thermos” brand Ice Tub, and all the smart and prac- 
tical Thermos brand products you'll be so proud to own. 


THE AMERICAN THERMOS BOTTLE COMPANY @ NORWICH, CONN. 
Thermos Bottle Co., Ltd., Toronto @ Thermos Limited, London 


estrs Mors 


meso, THEAMDS 


TRADE-MARK REG. UV. S. PAT. OFF. 


BRAND VACUUM WARE 
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apart! 
THE RIGHT WAY TO SELL 
VENETIAN BLINDS! 
Carry in stock Artcraft Ready- 
Made blinds in flexible enameled 
aluminum, galvanized, bonder- 
ized steel or kiln-dried seasoned 
wood ...for immediate, lower 
cost service to your customers. 
ee ES? VENETIAN GLINDS VOR 
needed, write directto yournear- ges, wit CONFIDENCE 


est Artcraft factory for perfectly 
matched, Custom-Made blinds to 
complete the order. 


ARTCRAFT VENETIAN BLIND MANUFACTURING COMPANY 
Write for detailed information to the factory nearest you. 


CHICAGO, ILL. 
1528-38 Armitage 


PITTSBURGH, 
72 Piet 


PA. 


Avenue 


MAIN OFFICE * ST. LOUIS, MO. 
3958-66 Olive St. 











BRECO 
Milli 


WATER HOSE 
COUPLING “ 


LAWNS 










Simple, Efficient, 
Durable, Popular 







Immediate Shipment 
In Unique 
Display Cartons 









Retail Price 
] veconge, 


Dealer's Price List 
Sent On Request 


BREC 


309 SARATOGA 
MI A: 

















oa 





STREET 
MARYLAND 
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radio 


City 


Albany, Ga. .. 
Albany, N. Y. 


Ashland, Wis. 
Asheville, N. C. 
Astoria, Ore. 
Atlanta, Ga. 


Augusta, Me. 
Austin, Tex. 
Bainbridge, Ga. 


Baltimore, Md. 
Batavia, N. Y. 


Beckley, 
Bend, Ore. ... 
Boston, Mass. 


Boulder City, N 
Bowling Green, 
Brunswick, Ga. 
Buffalo, N. Y. 
Cadillac, 
Casper, Wyo. 
Centralia, Wash. 
Chattanooga, 
Chico, Cal. 
Cleveland, Ohio 
Clevelanc, Tenn. 
Clinton, Iowa . 
Columbus, Miss. 
Columbus, Ohio 
Coos Bay, Ore. 
Cordele, Ga. 
Dallas, Tex. 
Decatur, Ala. 
Denver, Colo. 
Devils Lake, N. 
Dothan, aim, .. 
Dublin, Ga. 
Dubuque, Iowa 
Duluth-Superior, 
El Centro, Cal. 


Emporia, Kan. 
Eugene, Ore. 
Eureka, Cal. 
Everett, 
Fayetteville, N. 
Fitchburg, Mass. 


Ft. Worth, Tex. 
Fresno, Cal. 

Gadsden, Ala. .. 
Gainesville, Fa. 
Gainesville, Ga. 
Galveston, Tex. 


Goldsboro, N. C. 
Grand Junction, 


Grants Pass, 


Greenville, Miss. 
ao on Tex. 
Griffin, Ga. . 
Hagerstown, Ma. 
Hamilton, Ohio 
Harlan, Ky. 
Hartforé, Conn. 
Hastings, Neb. . 
Herrin, Ill. 
Holyoke, 


Houston, Tex. . 
Huntsville, Tex. 
Idaho Falls, Ida. 
Indiana, Pa. . 
Indianapolis, Ind. 
Ironwood, Mich. 


Jonesboro, Ark. 
Joplin, Mo. . 

Kansas City, 
Kearney, Neb. 
Key West, Fla. 
Klamath Falls, 
La Grange, Ga. 
Lewiston, Ida. . 
Lewiston-Auburn, 
Little Rock. Ark. 
Logan, Utah 
Longview, Wash. 
Los Angeles, Cal. 
Louisville, Ky. 
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Albany, Ore. ees 


Auburn, N. Y. ies 


Mich. — 


Cedar Rapids, Iowa 


Fort Dodge, Iowa 
Fort Smith, Ark. 


Garden City, Kan. 


Hot Springs, Ark. 


Jacksonville, Fila. . 
Jacksonville, N. C. 
Jefferson City, M 


Ore. 





These Are the Radio 
Fulton Lewis Jr.'s 


broadcasts of Fulton 


Aberdeen, Wash. 


Bakerstieid, Cal. 


Ww. Va. 


ev. 
Ky. 


Tenn. 


'D. 
‘Wis. 


Elizabeth City, N. C. 


Wash. a 


a 


Colo. 


Grand Rapids, Mich. 
Ore. 
Greenfield, Mass. 


oO. ° 


‘Me. 


Lowell- Lawrence, Mass. 








Lewis, Jr., are heard daily (Monday 
through Friday) evenings at 6:00 (Cen- 
tral Standard Time) over the Mutual 
Broadcasting System stations as listed: 








Stations 
Broadcc 


City 

Lufkin, Tex 
Lumberton, 
Macon, Ga. 
Manchester, 
Manitowoc, 
Marquette, 
Marietta, 
Marshalltow 
Marysville, 
Merced, Cal 
Meridan, M 
Minneap 
Minot, N. 1] 
Monterey, C 
Moorhead, 
Morgantowr 
Muscle Sho: 
Muskegon, 
Nampa, Ida 
Nashville, 7 
New Bern, 
New Castle, 
New York, 
Norton, Va. 
Ocala, Fla. 
Odessa, Te 
Ogden, Utal 
Oil City, Pa 
Oklahoma (¢ 
Olympia, W 
Omaha, Net 
Opelika, Al: 
Ottumwa, I 
Owensboro, 
Pampa, Tex 
Panama Cit 
Petersburg, 
Philadelphia 
Phoenix, Ar 
Pittsburgh, 
Pittsfield, N 
Plainview, 71 
Portland, O: 
Portsmouth, 
Powell, Wy 
Price, Utah 
Providence, 
Provo, Utal 
Raleigh, N. 
Reading, Pa 
Redding, Cz 
Reno, Nev. 
Rice Lake, ° 
Richmond, ] 
Richmond, 
Roanoke Ra 
Rochester, I 
Rock Hill, § 
Rock Island 
Rome, Ga. 
Roseburg, O 
Rutland, Vt 
Sacramento, 
St. Petersbu 
Salem, Ore. 
Salina, Kan. 
Salisbury, 
Salisbury, N 
Salt Lake C 
San Antonio 
San Bernar¢ 
San Diego, 
San Francis 
San Luis O 
Santa Ana, 
Santa Barb: 
Savannah, ¢ 
Seattle-Taco 
Sherman, T 
Sheridan, W 
Sioux City, 
Spencer, Iov 
Spokane, W: 
Springfield, 
State Colleg 
Steubenville, 
Sumter, S. C 
Sweetwater, 
Talladega, / 
Tallahassee, 
Texarkana, 
Tucumcari, © 
Tulare, Cal. 
Tulsa, Okla. 
Tuvelo, Mis: 
Valdosta, Gs 
Victoria, Te: 
Vincennes, I 
Waco, Tex. 
Wallace. Td: 
Walla Wall: 
Warren, Oh 
Washington, 
Washington. 
Wavcross. G 
Wichita, Ka 
Williamson, | 
Worcester. 1 
Yakima, Wa 
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ns as listed: 
Station 

. KXRO 


|. “WALB 
: ;WABY 

















Stations Carrying 
Broadcasts on Co-ops 





City Station 
Lufkin, Tex. Dace wd by pees KRBA 
Lumberton, N. C. .. covccos WED 
PE, SE, oc edecovevcoesees WNEX 
Manchester, N. H. .... ..-WFEA 
Manitowoc, Wis. ............. WOMT 
Marquette, Mich. .......... WDMJ 
SPP eee WMOA 
Marshalitown, Iowa ... coe cda won 
Marysville, Cal. Seer 
meced, Cal. ......- ) osarenele KYOS 
Meridan, Miss. ........ oo. +.» WMOX 
Binneap@is, See -..-WLOL 
i KLPM 
Monterey, cau Se Pe 3 KDON 
ee: BE, ceccecodcsoes KVOK, 
Morgantown, W. Va. .........WAJR 
Muscle Shoals, Ala. iaite -WLAY 
Muskegon, Mich. ........ ..- WKBZ 
SEES 
EG, SOONER, ce. cesscveeees WsIx 
mow perm, N. C. .....+ es WHIT 
a Sen DR, «cvcce+es ss WKST 
New York, N. Y. 

Norton, Va. 

Ocala, Fla. 

Odessa, Tex. 

Ogden, Utah 

Oil City, Pa. 

Oklahoma City, Okla. ........ KOCY 
Olympia, Wash. ....0..-cccsece: KGY 
Omaha, Neb. ......ccccccccces KBON 
Dpelika, Alm. ...c..-cccvec.-e WJHO 
Ottumwa, Towa ....cc..----cee KBIZ 
GOTO, TY. «..ccccccccges WoOMI 
OIE, “ROE. coccoscecscocerss KPDN 
Panama City, Fla. ceeesewr .. WDLP 
Petersburg, Va. .......00- ... WSSV 
Philadelphia, Pa. ........-+++--> WIP 
GEE, MEE, cocvcecscoeses 0 on 
Pittsburgh, Pa. ..cccccccccccceses KQV 
Pittsfield, Mass. .. a 
Plainview, Tex. cae 

PE, TO, 60.0.0400<000 060s KALE 
Portsmouth, Va. Ww) 
Powell, Wyo. 

price, Utah ....0..-0¢ 

Providence, R. I. 

CIEE cecccccccesceeeve 
| i ee 


Redding, Cal. 
Reno, Nev. .... 
Rice Lake, Wis. 
Richmond, Ind. 
Richmond, Va. . 
Roanoke Rapiés, N. eae: WCBT 
Rochester, N. Y. java aaa 
Rock Hill, S. C. 
Rock Island, Ill. 
mene, GB. cocecece 
Roseburg, Ore. 
Rutland, Vt. .. 
Sacramento, ane 
St. Petersburg, Fla. 
Salem, Ore. ........ 
Ph PR. sos tccceses 








i Free 
Salisbury, N. C 

Salt Lake City, We... ..sceee KALL 
San Antonio, Tex. ............-KMAC 
San Bernardino, Cal. ere 
gE erry KGB 
San Francisco, Cal. » ccioeinaiernahe KRFC 
San Luis Obispo, Cal. sae ahiee ole KVEC 
mente Ane, Cal, ........ ..«eKVOE 
Santa Barbara, Cal. ...........KDB 
Savannah, Ga. TPO, 8g 
Seattle-Tacoma, Wash. ......-- KVI 
Sherman, Tex. ..... ees ... KRRV 
WE, cons csewes KWYO 
Ee OS ee -KTRI 
Spencer, Iowa ..... eee 
Spokane, Wash. ee 
ES SS “errr KTTS 
State College, Pa. ...... -++- WMAJI 
Steubenville, Ohio ............WSTV 
"SS * ae .. 22+. WFIG 
Sweetwater, Tex. ae MPP 4 
NS RS seg ind:0.: ow oie WHTB 
Tallahassee, SS eaeeee 
Texarkana, Tex. ... errr 
Tucumcari, N. M. ........ . .KTNM 
Tulare, Cal. .. ere = .. KCOK 
TE Sg ow esd aud Sale KOME 
wepelo, Mise. ....'...... ...-WELO 
Valdosta, ae -+.+..WGOV 
UNE ccc ec wecsncnne S 
Vincennes, eS .WAOV 
Waco, Tex. .. : eer eS 
Wallace. Idaho .. .......-..- KWAL 
Walla Walla, aaa .KUI 
Warren, Ohio .. ..... ...WRRN 
Washington, D. a ee  — l™ 
Washington, Pa waveinends aul WIPA 
Waycross. Ga. .. ficaas -WAYX 
Wichita, Kan. ........ Bee! KFBI 
Williamson, W. Va. ....... .-WBTH 
Worcester. Mass. ..... o 6000+ Oe 
Yakima, Wash. ...........-.-- ..KT 
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The Only Complete 
Text Book on 


BUILDERS 
HARDWARE 


Excellent as a G-! 
Job Training Manual 


BUILDERS 


HARDWARE 


anon w.saownett 





4 
Arbliched by WAROWARE A66- 





This 220 page, fully illustrated book is 
the only up-to-date and complete volume 
ever published on all phases of this im- 
portant and profitable basic hardware line. 
The deluxe cloth-bound edition, origi- 
nally priced at $3 per copy has recently 
been reduced to only $1.50 per copy, and 
a new cardboard-bound edition is now 
available at only $1 per copy. 


Prepare to 
Capitalize on 
The Huge Post-War 
Building Boom! 





% 


Sek Bee esenner nen new eens 


Order your copy now! 


eee SS ee ee ee we vd 


MAIL ag De yy TODAY 
Age, 100 E. 42nd St., N. Y. 17, 
N.Y. Send 


_ an eae wl es “Taki the 
eo; $1.50 per In the U. S$. _— 
ind Foreign poe poe 


— Cordpoors-bound 
= 3 vee Out Of SF” Buide’ "Herd 
(Gonads ue Fecetgn + EF, 1.50). 


a 
We Pay Postage If Payment Is Enclosed 6 


eueseseeceeeseesoreceseasesd 
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Builders’ Hardware Quiz 


HE more you know about builders’ hardware the better it will be, particu- 

larly in view of the fact that the importance of this subject will steadily 
increase as time goes on. Refresh your memory on the subject by seeing if 
you can answer the following questions without referring to the answers. It 
will help a lot. Questions are taken from Adon H. Brownell’s book, “Taking 
the Mystery Out of Builders’ Hardware.” 


CHAPTER 49—ADVANCED CouRSE * 
Special Hardware for Public Buildings 


. What feature is incorporated.in coupon booth locks? 
2. What hardware should be used on large heavy drawers in addition to pulls 
and locks? 
3. What individual touch is often incorporated on hardware for lodge build- 
ings, etc. 
. What two details must be considered when furnishing sliding door locks? 
. What is it best to do if figuring airport doors. 
. How far should the life on a lock strike extend beyond the trim. 
Note: In view of the fact that Chapter 50 did not lend itself to quiz treat- 
ment, it has been omitted from this series. 


— 


Non 


CHAPTER 51—ADVANCED CoursE 
Sample Rooms 


. What two facts should you try to ascertain when showing samples? 

. What two excellent rules should be rigidly maintained in a sample room? 

. Is price the chief consideration when showing hardware in a sample room? 

. What courtesy should be shown by the salesman to clients visiting the 
sample room? 

. What two business-building advantages are given you by customers coming 
in to select hardware? 

. Should different types of hardware be shown together? 

. What two requisites are essential in showing samples? 


on PON 


NS 


CHAPTER 52—ApDvANCED Course 
Selling Hints 


. What three elementary rules are important in selling builders’ hardware? 

. What advantage do you have in selling a prospect? 

. What duty have you, as a salesman, toward your customer? 

. With what part of the house does the author suggest you open your sample 
presentation? 


wh = 











5. What question should be settled first? 
6. What is the first thing you should strive to obtain from your client? 
7. In what five ways can you appeal to a price-minded buyer? 
8. What two qualities must you show? 
9. Where is your best point of contact on outside selling? 
10. What other important factors must not be overlooked? 
(Answers on page 176) 
Do You Cultivate Your Tourists? 
HE Department of Publicity and will be more pleasing to the tourist, 
Industrial Development of Utah the association is conducting a series 
states that every tourist that enters of classes in the state which have 
the state means a considerable cash the following program. Advertise- 
business to the merchants of the ments placed in Utah newspapers 
state and then goes on to ask: “How advise, “Look at your town through 


the eyes of a tourist”; “Will you 
get your share of these dollars?” 
and “It will take teamwork to get 
the tourist dollars.” The copy also 
stresses what one should know about 
his community and state, what one 


do you treat the inquiring tourist?” 

The association bulletin copy says. 
“Tourists will be glad to remain 
longer if the people they meet in 
stores, service stations, hotels, res- 


taurants, motels and elsewhere are should know about the tourist, his 

well-informed, interested and cour- needs and interest, how to gain the 

teous.” good will of the tourist and obtain 
To bring about conditions that his favorable reaction. 
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WATCH SALES & 
with BUG BLA. 





REVOLUTIONARY NEW 
GARDEN DUST GUN containing an 


amazing new 
formula of multi-purpose insect and fungus 
dust for flowers AND vegetables. Contains 
DDT, Rotenone and other proven pest con- 
trol materials. 


NEW PROFITS! NEW DISPLAY! 
NEW CUSTOMERS ! ,fctcit $498 


National advertising in LIFE, BETTER HOMES 
AND GARDENS, daily newspapers, etc., intro- 
duced sensational BUG BLASTER—and is push- 
ing demand. 


UNIQUE ! 


Only BUG BLASTER has all these quick-colling fe features! 











SUPER-SELLING FLOOR 
MERCHANDISER 
containing 
24 big 
BUG BLASTERS 


1. 36” long—contains 2 lbs. of dust! 
2. Complete—ready-to-go! 
3. No messy mixing! 


4. Special device shoots dust up under leaves! 


5. No bending—no kneeling! 
6. Special non-clogging device! 


7. New DDTand Rotenone sure-acting formulae! 


8. Easy to refill—special package! 

9. Water-repellent package! 
10. Bright, gay package—grabs attention! 
11. Instructions right on package! 


12. Complete list of pests destroyed—right on 
package! 
13. Saves time, work, money! 





































DRAMATIC... COMPLETE 
SELF-SELLING Combisation | ship- 


and floor mer- 
chandiser with EXTRAS!—point- ot. sales information, 
ection photograph, eye-catching window banner. 
window—counter display card. Plus a profit plan 
book that tells how to display. advertise, merchan- 
diss. and sell the fast-moving BUG BLASTER. 


ACME WHITE LEAD & COLOR 
WORKS, Detroit 

W. W. LAWRENCE & CO., 
Pittsburgh 

THE LOWE BROTHERS CO., Dayton 

JOHN LUCAS & CO., lac., 
Philadelphia 

THE MARTIN-SENOUR CO., Chicage 

ROGERS PAINT PRODUCTS, Iac., 
Detroit 

THE SHERWIN-WILLIAMS CO., 


Cleveiand 





1947 


ORDER NOW! DEALER PROFIT 


$ / 720 PLUS 


ON EVERY BUG BLASTER CASE 





BUG BLASTER 


24 BUG BLASTERS in combination shipping case and 
floor merchandiser (including displays) 
ALL PRICES ARE FAIR-TRADED 





Dealer Net Cost Profit Retail 
Case of 24......... $29.76 $17.76 $47.52 
NS is i widen 1.24 74 1.98 

(No Broken Cases) 
BUG BLASTER REFILL 
12 BUG BLASTER Refills in shipping case 
ALL PRICES ARE FAIR-TRADED 

Dealer Net Cost Profit Retail 
Compal ig. ......6.. $9.72 $5.76 $15.48 
MEE rere. Sica 81 48 1.29 


(No Broken Cases) 
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Record Consumer Durable Goods 


Output Forecast for 1947 


Top increases to show up in refrigerator and electric 
iron production with washing machines as runners-up 


QUALIFIED optimism regard. 

ing the continued economic 
good health of the United States dur- 
ing 1947 marks a special report on 
“The Production Outlook for 1947,” 
released recently by Major Gen2ral 
Philip B. Fleming, administrator of 
the Office of Temporary Controls, 
and John C. Houston, Jr., commis- 
sioner of Civilian Production. If 
present tendencies continue, the re- 
port says, the value of gross national 
production should reach a total of 
$202 billions during 1947, $10 billion 
more than last year. 

Expectations are that (1) wage 
rates will rise somewhat in the 
spring of 1947; (2) prices of agri- 
cultural products will decline; (3) 
there will be an increase in building 
activity and in the output of con- 
sumer durable goods, particulaclv 
automobiles, for at least a good part 
of the year, and (4) the present high 
level of expenditures for plant and 


equipment will continue at least for 
the next six months. 

The year’s output of consumer 
durable goods is expected to exceed 
that of 1940-41, highest in history. 
Leading increases will be in mechan- 
ical refrigerators and electric irons, 
with washing machines close behind. 


Increase in Construction 


A 50 per cent dollar increase in 
public and private new construction 
to a total of about $15 billion for the 
year, is regarded as feasible. Private 
residential building is expected to ac- 
count for some $6 billion, as against 
$3.3 billion last year. With mainte- 
nance and repair, total construction 
may reach $20 to $22 billion. Sup- 
plies of building materials should 
show wide improvement and produc- 
tion in general will support the in- 
creased construction activity forecast 
the report indicates. 


Present outlook is for a total steel 
product supply in 1947 of at least 61 
million tons, 18 per cent more than 
in 1946. Copper supplies in the 
neighborhood of 1.9 million short 
tons will be considerably below prob- 
able 1947 demand. Continuing 
shortages in tin, lead and aluminum 
are looked for. 

In analyzing the general business 
outlook, the CPA economists who 
prepared the report point out two 
possible alternative patterns for 1947. 
The first is maintenance of current 
high levels of production and employ- 
ment. The second would be marked 
by some decline in production, prices 
and employment in the second half 
of 1947, which would continue into 
1948. 

Largely because of belief in the 
probability of stabilized labor-man- 
agement relationships, “along the 
lines recently demonstrated in the 
steel, automobile and building indus- 
tries,” analyses of the outlook for 
specific industries contained in the 
report are generally more in accord 
with the first alternative than with 
the second. 

“The crucial question for 1947 1s 
whether the readjustment in the price 
structure will come mainly through 
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ATT 


Means 
QUALITY 


In 


BRASS 
PLUMBING SUPPLIES 
Featuring 
A Complete Line: 


BASIN SUPPLIES ¢ BASIN COCKS e BALL JOINT SHOWER 


HEADS @ CENTERSETS @© COMBINATION FAUCETS e 
DUO STRAINERS @ FLUSH ELLS @ TANK. LEVERS e P.O. 
PLUGS © SHOWERS @ STRAINERS @ TRAPS @ VALVES 


Send for our Current Illustrated Catalog 





VISAR BRASS MANUFACTURING CO., Inc. 


100 NORTH Ist STREET “ 


BROOKLYN 11 


N.Y 
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SELECTIVE DISTRIBUTION © 


COMPLETE QUALITY LINE® 


3 KEYS TO PROFITABLE SALES 


1, FULL PROFITS— When you sell the 
Lowell line you make a substantial 
profit on each sprayer and duster 
you sell. There are no loss leaders 
or “cheap sprayers.” You get full 
profit on each one. 
























2. SELECTIVE DISTRIBUTION — Your 
market is large and only highly 
ethical distributors are selected to 
sell the Lowell line. 


3. COMPLETE QUALITY LINE — The 
Lowell line is complete and com- 
pact with a sprayer and duster for 
every use. This gives you fast turn- 
over on small inventory. Fast turn- 









over boosts profits quickly. 





DEPT. 51, 589 EAST ILLINOIS STREET 


Write for full details today! 





\ 
\\ CHICAGO 11, ILLINOIS 
OO) <> WORLD'S LARGEST MANUFACTURER OF SPRAYERS AND DUSTERS EXCLUSIVELY 
















































AMATING “POCKET - SIZE” WATER 
HEATER... SELLING LIKE HOT CAKES 


A BIG PROFIT-MAKER, SAY DEALERS 


Here is one of the fastest selling new appliances 
to come on the market in years. Selling like hot 
cakes everywhere, Scheel's Hardware of North 
Dakota sold 1248 V'co FAST-WAYS Electric Water 
Heaters in 6 months; Juhi's of Michigan, 1038 in 
10 months; Greene Hardware of North Carolina, 
756 in 8 months. Other dealers are doing equally 
as well. 


WORKS ON A NEW PRINCIPLE OF 
DIRECT HEAT 


Merely place a V'co FAST-WAY Electric Water 
Heater in a tub, pan, pail, or kettle containing 
water. Plug in the nearest socket, presto—in a 
few minutes hot water! A sufficient quantity for 
bathing, washing, scrubbing, etc. Far faster than 
the average gas burner, yet retails for less than 
$2.00. No hot water to carry. No running up and 
down stairs to build or light fires. No top heavy 
fuel bills. Handy! Portable! Inexpensive. Orig- 
inally $3.75. Now retails for less that $2.00. No 
wonder over 3,000 new dealers have stocked 
V'co FAST-WAYS in the past !2 months. 


OVER 101 USES 


Hot water is needed a dozen times a day by 
every man, woman and child in every home, 
store, office or factory in the U. S. Housewives, 
doctors, dentists, nurses, morticians, workmen, 
butchers, grocers, restaurants, taverns, beauty 
parlors, barber shops, trailerites buy them like 
hot cakes. They sell big in spring, summer and 
fall when stoves and furnaces ore off. Farmers 
buy them in winter for heating water for stock 
and poultry, washing separators, pails and cans. 








RETAILS FOR LESS 





BOILS WATER 
FASTER THAN GAS 


There is a tremendous market, over 30,000,000 
prospects, for V'co FAST-WAYS. Newspaper 
and national advertising sells them to these 
prospects like sixty. Many dealers sell 2 or 3 
dozen a week, some 6 dozen or more. V'co 
FAST-WAYS will make money for you too so 
why not try a dozen or so. Write for details 
and prices today! 


DEALERS — JOBBERS WRITE 
v'CO ELECTRIC APPLIANCE CO. 


DEPT. 372-D, 150 N. WABASH CHICAGO 1, ILL. 
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ANDROCK 


SNAP-TOOTH 


LAWN RAKES 


(Pat. No. 1621276) 


For use on lawns, golf courses; in 
parks, playgrounds, cemeteries, etc. 
Rugged, durable construction, yet 
lightweight and easy to use. Oil tem- 
pered steel teeth anchored securely 
in frame; can be “snapped” out 
easily for repair or replacement. 


HANDLE SUPPORT 
Extra heavy steel 
support holds handle 
to frame. 


FRAME 

Heavy gauge steel— 
for strength and 
durability. 


REPLACEMENT 

TEETH 

\ “Snap” out easily for 
repair or replacement. 


\ 51” HARDWOOD 
\ HANDLE 

Securely bolted to 
\ handle support. 


RIVETED BRACE 
4 heavy rivets hold 
handle support to 
\ frame. 








SPRING STEEL TEETH 
Oil-tempered, 
flexible— follow 
contour of ground, 














Cat. No. 501 
\ SNAP-TOOTH LAWN RAKE 





a decline in the prices of those com- 
modities which have risen more than 
average, or chiefly through a further 
rise in those prices that have lagged,” 
the report says. At the present 
time, the first alternative—which is 
also the more desirable course—ap- 
pears the more likely one, with the 
possible exception of building mste- 
rials. 

The production outlook for refrig- 
erators and washing machines is 
more than ordinarily favorable, while 
the rate of production of other elec- 
trical appliances should be in line 
with that for refrigerators and wash- 
ing machines. A shortage of steel 
sheets, however, will affect appliance 
production during the first half of 
1947, and the shortage of copper as 
well as shortages of plastics and syn- 
thetics for covering wire will also be 
serious. Limitations imposed by these 
materials are expected, with a few ex- 
ceptions, to result in failure to fully 
satisfy consumer demands in 1947, 
despite the anticipated high levels of 
output. 


Improved Deliveries 


Deliveries of washing machines 
should rise well above recent levels. 
but fractional horsepower motors and 
steel are not coming through fast 
enough to allow maximum output 
which producers would like to 
achieve. Ten per cent of shipments 
probably will be midget washers. 

Manufacturers of vacuum cleaners, 
some of whom do not have to depend 
upon the purchase of fractional 
horsepower motors since they wind 
their own armatures, already are 
operating 70 per cent above their 
prewar peaks and should continue to 
step up production during 1947. 

Output of mechanical refrigerators 
will pass the prewar rate of 309,000 
monthly but may continue in short 
supply because of increased demand 
led by areas which have benefited by 
rural electrification programs. 
Radio manufacturers are expected 
to gear their production to increased 
output of combination or radio- 
record player models and television 
sets. Production of table sets has 
already reached a monthly rate al- 
most twice the average of 1940-1941, 
and current demand is now apparent- 
ly being met. 

A major increase in the output of 
electric ranges cannot be expected 
during the first half of 1947 because 
of the sheet steel situation. Electric 
irons should be delivered at the high 











rate of 750,000 units a month, top- 





ping prewar output by approximate- 
ly 100 per cent. 

It is estimated that wire nail pro- 
duction in 1947 will exceed that at- 
tained in 1946 by 150,000 tons or 
more. This would exceed the 194) 
output of 782,000 tons by a com fort- 
able margin and perhaps exceed the 
recent historic high of 849,000 tons 
reached in 1943. Production at the 
expected level should soon relieve 
considerably the stringent supply 
situation which prevailed during 
1946. It will be some time, however. 
before local shortages are relieved 
and dealers’ stocks replenished. 

Heavy demands for insect screen 
cloth are in prospect for 1947, Pre- 
liminary estimates indicate that pro- 
duction may increase by as much as 
25 per cent dependent largely on 
raw material availability. Despite 
this anticipated increase, supply is 
expected to fall short of meeting re- 
quirements. 

Further builders’ hardware pro 
duction increases are expected in 
1947. Output for the year, however, 
may fall somewhat short of meeting 
requirements. Since builders’ hard- 
ware is used largely at the end of the 
construction cycle, the increased rate 
of completions expected in 1947 will 
place heavy demands upon producers 
of builders’ hardware all through the 
year. 








Ad Builds Sales of 
Plumbing Materials 


More Plumbing Material 


We have a good supply of kitchen sinks and sink 
fittings, toilets, lavatoriewand one bath tub. 


We also have electric and bottle gas water heaters 
and a good stock of water systems and pump jacks. 


See us about Aquella to moisture proof those base- 
ment walls, leaky cisterns and to coat over those con- 
crete silos, Will withstand silage acid up to eight years. 


NORWALK HARDWARE CO. 


Your Service Store Norwalk, Wisconsin 


This attractive ad was published 
by Norwalk Hardware Co., Norwalk, 
Wis., to stress its plumbing depart- 
ment materials and get homeowne:s 
into the habit of asking about them. 
The original ad measured 2 columns 
wide by 6 in. high. 
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EDW. K. TRYON CO., 815-819 Arch St., Philadelphia 5, Pa. 


KINGEISHER FISHING TACKLE 


Trere was a time when “to forget your 
customer was to be forgotten by him, lager.” 


Now, more than ever before, it is important 
that quality standards in both manufacturing 
and selling be maintained. 


“To forget that quality and fair price still count 
most is to court disaster, for customers will long 
remember a store for its inferior merchandise.” 


This house, known for more than a century 
from coast to coast, has never been stampeded 
into putting out inferior merchandise to meet 
the frantic demand for goods. Even though 
supply has been short, we have continued to 
provide full value—and shall continue to supply 
honest merchandise that you can sell with profit 
and with the knowledge that you are maintain- 
ing the good will and respect of your customers. 



















— MERE'S THE FAST MOVING 
SHOOTER’S EQUIPMENT 


Your customers are asking for 


A'senge 


“Choice of the experts” 


Attractive pocket size kits, Rods in 
6 inch interchangeable sections. Swivel 
type “T” handle, comfortably fits hand 
and permits rod to follow rifling. 30 to 
45 cal. sizes have both “Eye” type and 
special jag end patch holder (which 
screws out of jammed patches) Shot- 
gun rods equipped with special expand- 
ing Neoprene tip which snugly fits 
all choke and straight bores 
for thorough cleaning. 


UNIVERSAL ENGINEERING co. ie 
2165 Newton Ave. San Diego 2, Calif. . 
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Visit Our Display 
at the 
National 
Housewares Show 
April 27-May 2 
Philadelphia 
BOOTH 326 


NO. 923 JUMBO RANGE SET 


Exactly right for those who prefer a salt 
and pepper set of generous capacity! Jars 
are 8-oz. size, fluted on the sides with a 
sun-burst design for easy handling and to 
prevent slippage; have distinctive “Horn 
of Plenty’’* pad Steel rack, in red ripple 
finish, has finger-grip handle for conven- 
ient carrying or can be wall-mounted if 
desired. Set measures 514” high x 5” long. 
Packing: 1-dozen sets to the shipping con- 
tainer. Suggested retail price: 69c** 








ANOTHER POPULAR, PROFITABLE 
“HORN OF PLENTY”* 


“4 


Feature there other Best-Sellers, foo 


.--ALL WITH THE NON-SLIP SUN-BURST DESIGN! 


NO. 921 SPICE SET 


Popular, practical . . . an excellent gift 
number. Jars, 3-oz. capacity, are decor- 
ated with 4-color ‘“‘Horn of Plenty’’* 
decals. Rack is sturdy steel construction 
with deluxe red ripple finish; 8” long and 
6” high; has se key- hole slots in back 
for wall mounting if desired. Six of the 
spice jars (except salt and pepper) come 
equipped with removable inner shaker 
tops as well as solid outer caps. Set also 
includes “Selector” sheet of 8 additional 
spice mames which can be substituted 
for standard factory labeling as shown. 
Packed in individual cartons. Suggested 
retail price: $2.00** 





NO. 917 RANGE SET 


An outstanding value that is a big seller 
with dealers everywhere. Consists of two 
8-oz. jars for flour and sugar, two 3-oz. 
jars for salt and pepper, and handy metal 
rack designed for easy carrying or for 
wall mounting. Jars have decorative 
“Horn of Plenty’’* decals; rack has de- 
luxe red ripple finish + measures 9” 
long and 5%” high overall. Individually 
packed. Sxggested retail price: $1.00** 





NO. 915 RANGE SET 
Another “Horn of Plenty’’* number 
that will appeal to your customers. 
Jars, with their smart colorful de- 
cals, are 3-oz. capacity; sturdy metal 
tray is finished in deluxe red ripple 
. measures 4” long and 4” high. 
Packing: 2-dozen sets to the ship- 
Ping container. Suggested retail 
price: 39c** 


SEE YOUR JOBBER 





*“Horn of Plenty” (design 
monizes with all popular kitchen color combinations. 
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t. No. 144,464) har- 


**Slightly higher west of 
Mississippi. 





Production of exterior paint this 
year should be around 48 million gal. 
lons, seven or eight millons gallons 
short of expected demand. Interior 
paint supplies probably will come 
closer to meeting demand, since they 
require smaller quantities of linseed 
oil and pigment. 





Answers to 
Builders’ Hardware Quiz 
(Questions on page 170) 


CHAPTER 49—ApvANCED Course 
Special Hardware 
For Public Buildings 


1. An indicator to signal whether or 
not the booth is occupied. 


2. Drawer slides. 

3. Monograms. 

4. Chafing strips and lock stiles. 

5. Call for engineering experience 
of factory. 

6. Only ¥ in. beyond the trim in 


most cases. 


CHAPTER 51—ADVANCED Course 
Sample Rooms 


1. The design of the building and 
the amount allowed for hard- 
ware. 

2. There should be a place for 
everything and everything should 
be in its place. Samples should 
be kept clean and free of dust. 

3. Not unless a lack of tact makes 
it so. 

4. He should wear a coat or light 
smock when showing samples. 

5. An opportunity to sell “plus” 
goods and an opportunity to sell 
better goods. 

6. No, they should be shown sepa- 
rately. 

7. Intelligence and tact. 


CHAPTER 52—ADVANCED CouRSE 
Selling Hints 


1. Personal neatness, clean sample 
rooms, attractive and fresh-ap- 
pearing samples. 

2. He has to buy hardware from 
somebody. 

3. That of inducing him to buy the 
proper quality. 

4. The front door. 

5. The matter of locks. 

6. His confidence. 

7. By selling him the ideas of 
greater economy, better appear- 
ance, more comfort, pride of 
ownership and lower cost of up- 
keep. 

8. Interest and enthusiasm. 

9. At the architect’s office. 

10. Contacts with both the owner 
and the contractor. 
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GILBERT alasm CLOCKS 


for 
STYLE 


DEPENDABILITY 
QUALITY 




















VALUE 


New designs and 
important mechanical develop- 
ments are now being perfected 
by Gilbert’s Engineering De- 
partment. 


Top quality and 
dependability, always charac- 
teristic of Gilbert, will be com- 
bined with improved style and 
better values. 


THE J WM. L. GILBERT CLOCK CORP. 
WINSTED, CONN. 
Laconia, N.H. 


551 Fifth Avenue 141 W. Jackson Bivd. 
New York 17, N.Y. Chicago 4, Ill. 
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What a blessing! . . . your hor iron 
can’t harm Tex-Knit Burnproor Cover. 
And what a saving, not having to buy 
covers constantly! Made of Asbeston*, 
developed for firefighters’ suits by U. S. 
Rubber Co., Tex-Knit outwears, out- 
lasts any ordinary cover. Gives quicker, 
slicker ironing; washable, too. If your 
dealer cannot supply you, write today. 
Texte Mitts Co,, Chicago 12, lil. 








Se 


actually -- 
this ironing cover 


WONT BURN/ 
-- hardly ever needs 
to be replaced / 








Onge. us. PAT. OFF, 


one! OF r 


” Guaronteed » 2 
Good a 
Las sprrarste OE 


Cover $2.98 With Waffle-Knitted Cotton Pad, $3.98 








National ad shown reduced. 


The biggest advertising campaign ever run for ironing 


covers is sending homemakers right into your store! They 


want the economy, safety and perfect ironing results only 


Tex-Knit Burnproof gives. A million satisfied users are already 


recommending this amazing burnproof cover made of famous 


Asbeston*, And according to surveys, six million new house- 


holds are being established this year—MORE prospects for 


Tex-Knit! Be sure and get your share of sales and profits 


by ordering Tex-Knit and displaying it prominently. 


*ASBESTON is a new, miracle asbestos woven fabric developed 
by U. S. Rubber Co, Ideal for ironing board and automatic 
ironer covers made exclusively by . . 


New York Offices: 


TEXTILE MILLS COMPANY 
General Offices: 2637-69 W. Polk Street, Chicago 12, Illinois 


200 Fifth Avenue 


Tex bench 


Burnproof 
IRONING COVER 
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Eastern Hardware Golf Association 
To Hold 11th Tournament May 21, 23 















The eleventh annual Eastern 
Hardware Golf Association Tour- 
nament will be held at the 
Shawnee Country Club, Shaw- 
nee-on-Delaware, Pa., from May 
21 to the 23rd. All players must 
qualify on Wednesday the 21st 
at 18 holes Medal Play. The 
Tournament Committee will 
match players on the basis of 
qualifying scores in flights of 
eight; the eight players having 
the lowest Medal scores will con- 
stitute the Championship Flight. 
Other flights of eight players will 
be paired in foursomes for 18 | 
holes of Match Play on May 
22nd. At the end of the round, 
the two winners’ cards will be 
matched to determine the final- 
ists for play at 18 holes on 





| Friday, May 23rd. The same pro- 
cedure will be followed to pro- 


duce finalists in the Defeated 
Fours. On Friday, the 23rd, 
matches will be provided for al! 
players of 18 holes. Awards for 
winners, runners-up, etc., will be 
made. 


An auction of players by 
flights will be held after dinner 
on Wednesday for a Calcutta 
Pool. The entertainment com- 
mittee is arranging programs for 
the evenings. H. L. Gilliam, 
Wood Shovel Tool Co., 30 Rocke- 
feller Centre, New York City, 
association secretary, requests 
that members make their reserva- 
tions directly with Shawnee as 
soon as possible. 




































BOSTON WOVEN HOSE CoO. | 
NEW MARKETING SET-UP 


E. A. Warren, vice-president 
of The General Detroit Corp., 
2270 E. Jefferson Ave., Detroit 7, 
Mich., and Harry F. Maxon, vice- 
president of the Boston Woven 
Hose & Rubber Co., have an- 
nounced a new marketing ar- 
rangement on Boston Woven 
Hose. The General Detroit Corp., 
and its west coast subsidiary, 
The General Pacific Corp., are 
now national distributors for fire 
hose manufactured by the Boston 
Woven Hose & Rubber Co. 





HARRY F. MAXON 











Boston Woven Hose will con- 
tinue to be made and sold in 
its established brands, “Boston 
Fire Jacket” and “Paramount”; 
the “Bull Dog,” and in addition 
the General Detroit Corp., will 
market its own Inner Flex fire 
hose. 


WALKER HEADS SALES 
FOR ALUMINUM SOLDER 

Michael P. Walker has been 
appointed general sales managet 


of the Aluminum Solder Corp., 
10 E. 52nd St., New York City. 








READ IT IN HARDWAj 


NEWS 
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Mr. Walker is manager of the 


Special Projects Division 
Reeves International. In his new | 
capacity he is responsible for | 


sales, advertising and general | 
promotion of Prolyt, aluminum 
solder requiring no flux or flux 
substitute. 





TOM C. HEALEY HEADS 
BRITEX N. E. SALES 
Tom C. Healey has 
appointed 
sional sales manager for the 
Britex Corp. of Boston, manufac- 








E. A. WARREN 





| 
of | 


been | 
New England divi- | 





TOM C. 


HEALEY 


turing chemist, Boston. Mr. Hea- 
ley was associated with E. F. | 
Drew Co., New York City. He | 
has formulated a new merchan- 
dising plan for Britex bulk prod- 
ucts. 


PLYMOUTH CORDAGE 
BUYS FEDERAL FIBER 


Plymouth Cordage Co., North | 
Plymouth, Mass., has announced | 
the purchase of the Federal Fiber | 
Mills, New Orleans, La., which 
is to operate as a division of 
Plymouth. 

The New Orleans company was 
formed in 1932, under the direc- | 
tion of John U. Barr, who con- | 
tinues as vice-president, Plymouth | 
Cordage Co., Federal Fibre Mills 
Divison. The plant employs about 
100 people, and manufactures 
rope, wrapping twine, binder and 
baler twine. 


| 





H. 


W. MURRAY 


Whose appointment as director 
of sales and election as a direc- 
tor of The Geo. Worthington 
Co., Cleveland, Ohio, whole 
sale hardware distributors, was 
announced on page 268 of the 
March 13, 1947 issue of Har 
WARE AGE. Associated with the 
company since 1931 he began 
his career as an order clerk, 
being assigned as a salesman 
covering a central Ohio terri- 
tory in 1936. In 1942 he was 
called back to Cleveland as as- 
sistant sales manager. He then 
served as sales manager until 
receiving his present appoint- 
ment as director of sales. 








W. F. ROCKWELL JR. IS 
PRES., ROCKWELL MFG. 


W. F. Rockwell, Jr., was 
elected president of the Rockwell 
Mfg. Co., 400 N. Lexington Ave., 
Pittsburgh 8, Pa., on March 3. 
Mr. Rockwell was formerly vice- 
president and general manager. 

Col. Willard F. Rockwell, for- 
merly both president and board 
chairman, will retain the latter 
position. All other officers were 
re-elected. 


JACOBS HEADS SALES 
FOR SOLO-HORTON 

The Solo-Horton Brush Co. 
Inc., 135 W. 19th St., New York 
City, has appointed William H. 
Jacobs sales manager. He was 
sales representative in the Cen- 
tral states for the brush com- 
pany. 
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HERRON IS G-E LAMP 
S. PACIFIC SALES HEAD 


E. C. Herron has been appoint- 
ed manager of General Electric 
Lamp Department’s South Pa- 
cific sales district in Los An- 





E. C. 


HERRON 


geles, succeeding the late E. P. 
Markee. 

Mr. Herron has been with the 
lamp industry since 1918, when 
he joined Edison Lamp Works in 
Cincinnati. He was first a sales- 
man and then office manager in 
the Buckeye district. He trans- 
ferred to Los Angeles as a sales- 
man for the South Pacific sales 
area and from 1944 to 1946 he 
was successively named assistant 
to the manager and assistant 
manager. 


TAYLOR INST. ANNOUNCES 
“FIRM PRICE” POLICY 


The Taylor Instrument Com- 
panies, P O Box 110, Roches- 
ter, N. Y., has announced a 
“Firm Price” policy to its 
wholesale, retail and industrial 
customers through a letter by 
R. E. Olson, vice-president and 
general sales manager of the 
company. 

The letter states as follows: 
“In common with most manu- 
facturers, we have been com- 
pelled during the post-war pe- 
tiod to resort to the use of an 
escalator clause. It is a practice 
we disliked but found neces- 


our customers of the fairest pos- 
sible consideration during uncer- 


” 


tain conditions. 


“Although much of the ma- 


terial we buy still remains on 
a basis of price at time of ship- 
ment, we are convinced that 
our customers need and prefer 
firm prices.” 

“We have, therefore, decided 
to adopt a firm price policy 
effective Feb. 7, 1947, by with- 
drawing our escalator clause on 
the etntire line of domestic Tay- 
lor products, consisting of house- 
hold, medical meteorological 
and industrial instruments.” 


| 


“Stabilization of prices is an 


and we are pleased to give sup- 
port to this objective.” 


FRANCIS MANAGES SALES 
FOR ALAN WOOD STEEL 


Perry Francis has been ap- 
pointed general manager of sales 
by the Alan Wood Steel Co., 
Conshohocken, Pa. A member 
of the company for 22 years, he 
was west coast district sales 
manager. 

GENERAL HDWE. STARTS 
PRODUCTION OF ‘PDQ’ 
HAND TOOL GRINDERS 


The General Hardware Co., 
3618 W. Pierce St., Milwaukee 4, 
Wis., has announced the resump- 
tion of the manufacture of the 
“PDQ” series of hand tool 


essential step in the re-establish- | 
ment of a firm national economy, | 


| lines of hollow-ground cutlery. | 





DEARSTYNE RE-ELECTED 
PRES. ALBANY HDWE. 
| William C. Dearstyne 
| elected president of the Albany 
Hardware & Iron Co., wholesal 


Albany 1, N. Y., 


grinders in five and six in. sizes, 
the gear case also in two sizes, 
available for March delivery. 
These hand tool grinders were 
manufactured before the war. 


was re- 


ers, recently 

PAL & PERSONNA NAMES 

THOMPSON SALES MGR. 
S. E. TERRITORY 


Walter C. Thompson has heen 
appointed territorial sales man- 
ager for the Cutlery Division of | 
Pal & Personna Blade Co., Inc., | 
595 Madison Ave., New York | 
City, to markets its two 


new | 





DEARSTYNE 


wo. C. 


Other officers re-elected were: 
Harold L. Warner, treasurer, 
Dudley H. Robinson, secretary, 
Reymond E. Foskett, Henry J. 
Funk and Arthur E. Stephens, 
vice-presidents, and William Dyer 
Dearstyne, assistant to the presi- 
dent and manager. 

The board of directors consists 
of William C. Dearstyne, William 
Pyer Dearstyne, Edwin L. Fowler, 
Mr. Warner and Mr. Robinson, 
all re-elected. 





WALTER C. THOMPSON 


He was formerly vice-president 
and sales manager of the Geor- 
gia Coal Co., Atlanta, Ga. — 








The 
sponsored by the Toy Guidance 


will be open to toy buyers, edu- 
cators, and the general nvh!:- 
sometime in May. A permanent 
exhibit, its purpose is to help 
merchants become familiar with 
the functional advantages 
good playthings. Melvin Freud, 
president of the council, says in 
that way more toys will be en- 
joyed as “playtools” and consci- 
entious parents will buy toys 
more frequently as child grows 





sary as a means for assuring 
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older. 


Toy Guidance Coancil Permanent 


Toy Guidance Exhibit | 


Council, Inc., at 204 Fifth Ave.,| those exhibited must be passed 


| 


of | 


| category. 


WEEKS, TAYLOR ARE 
RAY-O-VAC DIV. HEADS 


William C. Weeks and Robert 
M. Taylor have been appointed 
division sales managers for Ray- 
O-Vac Co., dry battery product 
manufacturer, Madison, Wis. Mi 
Weeks will head the Eastern Di- 
vision, with headquarters in New 
York City, and Mr. Taylor the 
Western Division, with headquar- 
ters in San Francisco. 

The Central Division 
have been transferred from Chi- 
cago to Madison, Wis., continu- 
ing under the managership of 
Walter H. Settle. The Southern 


Exhibit Opens In May 


All tovs recommended by the 
council in its publications and 








by Mrs. Emma Lickson Sheehy, 
assistant professor of education 
at Teachers’ College, Columbia | 
University and staff consultant to | 
Toy Guidance Council, Inc. | 
| 
| 
| 
| 
| 


Visitors will be attended by offices 
persons qualified to explain the 
functional advantages of the 
toys displayed, but no reference 
will be made to the commercial | 


value of any. Toys will be ar-| Division, with headquarters in 
ranged in displays according to| Memphis, continues under 





George A. Shipley. 
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Southern Convention to Discuss 


Consumer Co-ops, and General 
Hardware Distribution Problems 


Meets in Palm Beach, April 14-17 


American Hardware Manufacturers and Southern 
Wholesale Hardware Associations to hold joint meet- 


ing at Palm Beach-Biltmore. 


Fine entertainment 


program arranged—Central States Hardware Club 
to sponsor special train to convention. 


The joint convention of the | 
Southern Wholesale Hardware | 
Association and the American | 
Hardware Manufacturers Asso- 


ciation to be held at the Palm 
Beach-Biltmore Hotel, Palm 
Beach, Fla., will be the 92nd 
semi-annual gathering of the 
manufacturers and the 56th an- 
nual meeting of the wholesalers. 
This convention will also mark 
the return to the prewar type of 
joint Southern convention, with 
daytime entertainment programs 
for the ladies and evening pro- 
grams for all in attendance. The 
traditional Monday evening open- 
ing session will be a joint meet- 
ing as will be the Tuesday and 
Wednesday morning gatherings. 
Consumer-Co-ops, labor relations, 
the relationship of packaging and 
distribution costs and other busi- 
ness problems will be among the 
subjects discussed. 

Registration will start at nine 
o’clock Monday morning, April 
14, in the main lounge of the 
headquarters hotel and until 3 
P.M. will be limited to member 
manufacturers and_ wholesalers 
and manufacturers agents. From 
3 P.M. to 7 P.M. invited guests 
and visitors may also register. 
That same day the Southern 
Wholesale Hardware Association 
executive committee will meet at 
10:00, and the similar committee 
of the American Hardware Man- 
ufacturers Association will meet 
at 11 o'clock. 


Edmund Orgill, president, Or- 
gill Bros. & Co., Memphis, Tenn., 
and president of the wholesalers, 
will preside at the opening joint 
session at nine o’clock Monday 
evening, which will be preceded 
by a short musical program. Hon. 
J. W. Fulbright, United States 
Senator from Arkansas, will de- 
liver the principal address of the 
evening. Informal dancing in the 
Biltmore ballroom will follow 
adjournment. 


Tuesday morning, at 10 o’clock, 
a joint session will hear’ a brief 
address by Herbert P. Ladds. 
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president, National Screw & Mfg. 
Co., and president of the Ameri- 
can Hardware Manufacturers As- 
sociation. F. C. Crawford, presi- 
dent, Thompson Products, Inc., 
Cleveland, Ohio, and a past presi- 
dent of the National Association 
of Manufacturers, will talk on 
“The Challenge to American 
Management.” Mr. Crawford is 
recognized as one of the most 
eloquent speakers in the country 
and has had long experience in 
labor-management matters. Fol- 
lowing Mr. Crawford’s address 
the meeting will resolve into an 
open session of the Southern 
Wholesale Hardware Association, 
which will feature discussions of 
a number of pertinent subjects, 
each discussion being conducted 
by a prominent wholesaler. 

Another joint session will be 
held Wednesday morning at 10 
o’clock, the principal speaker to 
be Malcolm Bryan, vice-chair- 
man, Trust Co. of Georgia. Mr. 
Bryan was formerly connected 
with the Federal Reserve Bank 
of Atlanta and is an expert on 
southern business and economic 
conditions. “Packaging to Re- 
duce Distribution Costs,” will be 
discussed by W. H. Terstegge, 
president, Stratton & Terstegge 
Co., Louisville, Ky., and chairman 
of the southern association’s 
packaging committee, and B. S. 
Peirson, Corning Glass Works, 
Corning, N. Y. A discussion on 
Consumer Co-Operatives, led by 
George H. Gates, Gates Hardware 
& Supply Co., Tulsa, Okla., and 
H. F. Seymour, president, Colum- 
bian Vise & Mfg. Co., Cleveland, 
Ohio, and vice-president of the 
AHMA concludes that session. 

The Southern association will 
hold its annual meeting and elec- 
tion of officers on Thursday morn- 
ing. 


Entertainment 


The Central States Hardware 
Club will hold an informal din- 
ner-dance and floor show in the 





Fiesta Room of the Biltmore at 


seven o'clock, Sunday Evening, 
preceded by cocktails at 5:30. 


Old Guard and X Club 


The Old Guard will hold its 
annual meeting at 10 o'clock 
Tuesday morning and its lunch- 
eon in the Coral Room, Biltmore 
Hotel, at one o’clock Wednesday, 
April 16. 

The X-Club will hold its semi- 
annual luncheon in the Coral 
Room, Biltmore, at one o'clock, 
Tuesday, April 15. 

A water carnival and tea in the 
indoor Scenic Pool of the May- 
flower Hotel will be the attrac- 
tion for the ladies of the conven- 
tion on Tuesday afternoon. Be- 
ginning at nine o’clock Tuesday 
evening, the entire convention 
will be guests of Orgill Bros. & 
Co., in celebration of that firm’s 
one hundredth anniversary. Danc- 
ing will begin at nine o’clock in 
the Biltmore ballroom, and at 
intermission a floor show will be 
presented in the adjoining Bilt- 
more Gardens. Wednesday after- 


noon a motor yacht trip has been | 


arranged for the ladies. The 
trip which will include a visit to 
the Rainbow Tropical Gardens, 
affords a panoramic view of Palm 


Leave Chicago, 


Beach and its environs and will 
take about four hours. On Wed. 
nesday afternoon at two o’clock 
there will be the annual golf 
tournament at the Palm Beach 
Country Club in charge of A. C 
Cade, Stanley Woodward, R. R. 
Witt and M. R. Peck. Aero-car 
transportation will be furnished, 
The formal ball on Wednesday 
| evening, in the Biltmore Ball. 
room, will conclude the conven- 
tion’s entertainment program. 





Central States 
Hardware Special 


The schedule of the Central 
States Hardware Club Special 
Train to the convention is shown 
at the bottom of this page. 

Reservations may be obtained 
from Mr. L. G. McSteen, Passen- 


ger Agent, The Pennsylvania 
Railroad, 16 S. La Salle St., Chi- 
cago 3, Il. 


T. W. McAllister, 814 Metcalf 
Bldg., Orlando, Fla., is secretary, 
Southern Wholesale Hardware 
Association. Charles F. Rock- 
well, 342 Madison Ave., New 
York City is secretary-treasurer 
of the American Hardware Man- 
ufacturers Association. 





PESCO PRODUCTS HAS 
NEW RESEARCH LABS 


The Pesco Products Division 
of Borg-Warner Corp., Cleveland, 
Ohio, has announced completion 


and the addition of machine tool 
equipment to facilitate the pro- 
duction of B-W Superchargers 
for heavy duty gasoline engines 
for trucks, buses, etc. 

Although Pesco is now concen- 
trating its efforts on the produc- 
tion of positive displacement 

superchargers, other types of 
superchargers for internal com- 
| bustion engines are also being 
developed. 
































Union Sta P.R.R. 11:00 a.m.C.T. Friday, April 1) 
Leave Englewood StaP.R.R. 11:12a.m.C.T. Friday, April ll 
Arrive Indianapolis P.R.R. 2:35 p.m.C.T. Friday, April J 
Leave Cleveland Big Four 7:00a.m.E.T. Friday, April ll 
Arrive Indianapolis Big Four 11:15a.m.C.T. Friday, April 1) 
Leave St. Louis P.R.R.66 10:00a.m.C.T. Friday, April) 
Arrive Indianapolis P.R.R.66 2:25p.m.C.T. Friday, April ll 
Leave Indianapolis P.R.R. 2:50 p.m.C.T. Friday, April n 
Leave Cincinnati L.&N. 1:45 p.m. E.T. Friday, April 1 
Arrive Louisville L. &N. 3:40 p.m.C.T. Friday, April 12 
Leave Louisville L.&N. 5:25 p.m. C.T. Friday, April 11 
Leave Nashville L. & N. 10:00 p.m. C.T. Friday, April 11 
Leave Birmingham L.&N. 3:20amC.T. Saturday, April 12 
Leave Montgomery A.C.L. 6:15 a.m. C.T. Saturday, April 12 
Leave Jacksonville F.E.C. 4:45 p.m. E.T. Saturday, April 12 
Arrive West Palm 

Beach F.E.C. 10:45 p.m. E.T. Saturday, April 12 
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SELIS ON SIGHT! 






















Modern, functional design combining new and exclusive 
features make the Hurd Super-Caster an outstanding 
profit item in the fishing tackle field. Such widely adver- 
tised advantages as thumb-button drag, one-piece, 
aluminum-magnesium alloy frame with inbuilt reel 
and interchangeable rods have caused liter- 
ally scores of thousands of prospects to pur- 
chase on sight. The Hurd Super-Caster 
with one rod and carrying case is tair- 
traded to retail at $45.00, including 
tax. This insures a fair profit on 
each sale for every dealer. 
Place your order with your 
local jobber now. Be pre- 
pared for the opening 





At a retail 
price of $13.50 
each Hurd inter- 
changeable rod 
brings substantial 
extra dealer profit. 
Optional rods give an 
over-all length of from 3’ 

to 512’ and vary in flexi- 
bility, thus offering a wide 
selection to satisfy the prefer- 
ence of each individual user. 





of the fishing season. 















WITH INTERCHANGEABLE 
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SUPER © CASTER 


RODS 






Patent D145625. Other Patents Pending. The right to make specification changes is reserved, without obligation. 


HURD LOCK AND MANUFACTURING CO., SPORTING GOODS DIV., NEW CENTER BLDG., DETROIT 2, MICH. 
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AUTOMATIC 





y We 





Everybody knows the 
AUTOMATIC—Only Washer 
with the Duo-Disc Feature 


ut ” 
How!‘ 





It isn’t magic that 
makes Automatic 
| ‘*Duo-Disc’’ Washers 
/) render such outstand- 
ing service in the home. 
It’s the result of expert 
engineering, good de- 
sign, constant research 
and 39 years’ experi- 
ence. 

Take, for example, 
the ‘‘Stokes’’ Patented 
Ball-Bearing Trans- 
mission. Thissealed-in- 
oil drive is so trouble- 
free, so dependable in 
_ operation that every 
} single unit is covered 
“ by our liberal Service 
Warranty ... pays you 
CASH if service is re- 
quired within one year! 

Automatics must be 
good when they can be 
backed by such a strong 
guarantee. 

Remember too—only 
Automatic Washers 
have the invertible 
Duo-Disc agitator that 
gives your customers 
TWO washing methods 
in one washer. Write 
today for the name of 
your nearest AUTO- 
MATIC Duo-Disc 
Washer distributor. 


Made in Newton, lowa Since 1908 by 


WASHER COMPANY 





10 Day Hotpoint Training Conference 
' Introdaces New Service Hand Book 


Eight regional product service 
specialists of Hotpoint Inc., 5600 
W. Taylor St., Chicago 4, IIL, 
recently completed a 10 day 
training conference at which a 
new hand-book was introduced, 


which was written so a person 
new to the field could be a ser- 
vice man. 

The conference began with a 
three-day session in Chicago 
where engineers presented infor- 
mation on ranges, dishwashers 
and electric commercial cooking 
equipment. Moving to Erie, Pa., 
product men spent several days 
in the refrigerator unit and 
cabinet factories, two days at 


Bridgeport studying wringer type | 


washer and ironer developments 
and two days at Trenton, N. J., 
where the automatic clothes 
washer is in process. A general 
conference was held in New 
York City later. 

During the session, service 
specialists were given frequent 
opportunities to dismantle and 
reassemble the models under the 
design engineers supervision. Pro- 
vided with over 100 wall charts 
of functional parts and the mas- 
ter product service hand-book, 
the eight service specialists will 
assist distributors in training ser- 
vice men for dealers. 

In the past year such service 





managers have conducted over 
200 training clinics at which 
about 6500 dealers have learned 
how to service, install and dem- 
onstrate Hotpoint’s appliances by 
doing the actual work. 





Those product service special- 


ists attending the 10-day confer. 
ence were: F. V. Leeds. New 
York City; A. L. Walker, Buf. 
falo; R. C. Lange, Cleveland; 
R. K. Jackson, Chicago; F. W. 
Edwards, Dallas; E. L. Wilson, 
Atlanta; R. W. Cass, Los Ap. 
geles; and W. E. Garrison, San 
Francisco. 

ORGANIZE GLOMAX INC.; 
| MAKES PORTABLE LAMPS 


| Glomax, Inc., 909 Lincoln Ave, 





| Fort Wayne 6, Ind., has been 
| organized for the manufacture of 
portable lamps and __ fixtures 
under the trade name, “Joe 
| Glow.” The company has ab- 


sorbed the Euclid Flash Lamp 
Co., Cleveland, Ohio, manufac- 
turers of photographic lighting 
equipment. 

The Glomax line includes ceil- 
ing fixtures, torchiers, floor, ta- 
ble and specialty lamps, all 
utilizing the General Electric 
Fluorescent Circline Lamp. Earl 
B. Hoff is president of the firm 
and other officers are: Robert E. 
Smith, vice-president, and Ruth 
A. Hoff, secretary-treasurer. 


LaVIGNE, SALES MANAGER 
IN EAST FOR WALSH LAB. 


A. A. LaVigne has been ap- 
pointed eastern sales manager 
for Walsh Laboratories, manu- 
facturers of Rodan, rat diet, Chi- 
cago, Ill. Mr. LaVigne, who will 
headquarter in New York City. 
will handle the sales for the en- 
tire eastern district. 











LAMSON & SESSIONS VETERANS ABOVE HAVE A 


CUMULATIVE TOTAL OF 673 YEARS OF SERVICE. The 
company gave a dinner recently in the Rainbow Room of the 
Carter Hotel, Cleveland, to honor the |2 veteran employees 
who have served the company 50 years or more. The 12 men 
were presented with engraved gold watches and chains and 
received congratulations from George S. Case, chairman © 
the board. Mr. Case, with Lamson for 43 years, recalled 
incidents of the company’s earlier history. The 50 year men 
honored were: George Dennerle, David Kruggel, Frank Nie- 
man, John Haurin, Charles Aubele, William Behrend, Richard 
Vacha, Frank Plevney, Otto Schilke, John Riedel, James 
Erwin and Frank Ecker. Six other men, recently retired after 
50 years, were given $100 checks in recognition of their 
years of service. All the company’s employees in the Cleve- 
land plants were invited and delegations from other Lamson 
plants attended. 
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BEHR-MANNING INFORMAL NEW ENGLAND GENERAL’ 
TRADES SALES MEETING—Here are members of the sales 
executive and sales staffs of Behr-Manning Corp., division of 
Norton Corp., Troy, N. Y., at an informal meeting held at the 
Statler Hotel, Boston, Mass., Feb. 21, during the New England 
Hardware Dealers’ Association. Left to right, front row: 
John M. Cook, general trades sales manager; H. R. Conner, 





dean of the company’s hardware salesmen and John Kedian, 
automotive trades salesman. Rear row: George Galloway and 


Charles Exley, hardware specialists; G. L. Cobleigh, New | 


England divisional manager; A. P. Sheehy, salesman, auto- 
motive trades and J. Donald Knight, Boston branch manager. 














HOGHLAND, R B & W 
ASSISTANT PACIFIC 
AREA SALES MGR. 


James Hoghland has been ap- 
pointed assistant Pacific Coast 
sales manager for the Los An- 
geles plant of Russell, Burdsall 
& Ward Bolt & Nut Co., Port 
Chester, N. Y. 

Mr. Hoghland has represented 
American Screw Co. for the past 
five years and was formerly as- 
sistant sales manager of Parker 
Kalon Corp. 


H. J. LUCEY HEADS 
DETREX EXPORT SALES 


Henry J. Lucey, sales manager 
of the oil extraction division, has 
been placed in charge of for- 
eign correspondence and export 
siles for the Detrex Corp. He 
will be in complete charge of 
following up foreign inquiries 





HENRY J. LUCEY 


and sales in the three major di- 
Visions. 
He joined Detrex in 
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1944 from Washington, 


allocating 
He was formerly vice-president 
of Curtin-Howe Corp., a sub- 
sidiary of Westvaco Chlorine 
Products Corp. 





PITTSBURGH GLASS 
ELECTS 3 V.Ps. 


Pittsburgh Plate Glass Co., 
632 Duquesne Way, Pittsburgh, 


Tucker as executive vice-presi- 
dent, representing the _ glass 
manufacturing division of the 
board, and directing most 
the company’s foreign activities. 
He joined the company in 1929 
as manager of plate glass sales. 
Mr. Tucker was elected to the 
board in 1942, and made a vice- 
president in 1944. 


served as plate glass sales man- 
ager since 1940, was elected vice- 
president in charge of the mer- 


sales. 
John A. Wilson, who has been 
serving as manager of glass 
manufacture since 1940, 


of the glass manufacturing divi- 
sion. 


FOR HAEGER LAMPS 


The Phil-Mar Shade Corp., 


the exclusive supplier of shades 








for the Haeger 


Dundee, IIl., lamp firm’s line in- 


tron, a material process from 





July, | 


fiberglas. 


where | 
he was with WPB in charge of | 
chlorinated solvents. | 


Pa., recently elected Richard B. | 


of | 


Donald C. Burnham, who has | 
chandising division and all glass 


was | 
elected vice-president in charge | 


PHIL-MAR MAKES SHADES | 


Cleveland, Ohio, was appointed | 
Lamp Co.’s. | 
| Royal Haeger line of pottery | 
table lamps. The shades for the | 


clude silk, parchment and Glas- | 

















“aw SHUCKS, ITS EASY — 
CAMILLUS HAS THE EDGE 


4 








He's got his heart in his work —just as you 
will when you see the new Camillus pocket 
knife line. Enough different types to pro- 
vide a good assortment, yet short enough 
to provide maximum manufacturing effi- 
ciency, which results in larger output and 
lower cost. Every knife is a 
masterpiece of precision 
production — wrapped in 

cellophane and packed 
in work-saving new 
boxes. Then, there's a 
beautiful counter case 
that will snap the knives to your 
customers’ eyes. All in all, a com- 
plete setup that has sales person- 
ality, price and fine quality to 
boot. Sounds good, doesn’t it? 
Write us for a folder telling the 
complete story and the name of 
your nearest distributor. On 
every point as well as every 
blade CAMiLLUS has the edge! 
Camillus Cutlery Company, 
New York 17, N. Y. 



















































one of the oldest and 





largest manufacturers of 





pocket knives in Amer- 


ica, founded 70 years 
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America’s Greatest Selling 
Magazines Carry 

the Big Beam Message to 

FARM...HOME... SPORTS 

and INDUSTRY 
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Make the Big Beam ad campaign go to work for you 


right where you do business. Feature Big Beam Portable | 


Electric Hand Lamps in your local newspaper ads .. . 
Use Big Beam display material ...Display Big Beam in 
your store windows. 


Big Beam Portable Electric Hand Lamps are the talk of the 
nation for a portable light when and where needed. Throws 
powerful 1,500 foot beam or bright spread light for hundreds 
of utility, sports or emergency uses. Fast selling Model No. 
211 is ideal for farmers, home owners, sportsmen and motor- 
ists. Other dry cell and storage battery models for police 
and fire departments, marine, railroad, airport and other 
industrial uses. Many accessories—such as colored lens, hold- 


down bracket permitting rigid fastening in auto trunks, prows | 


of boats, etc. 
Available through leading national and independent whole- 


salers in United States—and in Canada, Walters & Marks, | 


Toronto 5. Use coupon for details. 


poees= U-C LITE MANUFACTURING CO. ===q 


§ 1036 W. Hubbard St., Chicago 22, Ill. 4 
: | want to get on the beam with Big Beam. Send details. i 
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ROBERT TRUITT JOINS 
W. H. MAXWELL & ASSOC. 

Robert Truitt is associated 
with William H. Maxwell, in 
W. H. Maxwell & Associate, 


manufacturers Bourse 


Lieut. Commander, USNR. Be. 
fore entering the service, he had 
spent 12 years with the Proctor 
& Gamble Distributing Co., of 
which he was manager of Cen- 
tral sales of the Drug Products 
Division. 

The agency handles the lines 
of Alfred Field & Co., X-acto, 
Henkel-Class Co., Greenview 
Mfg. Co., Manco Mfg. Co., Iron 
City Iron Works, American Fam- 
ily Scale Co., Clyde Cutlery Co., 
Canvas Products Co. and the 

| Great States Corp. 








agents, 


OUTLINE DUO-THERM’S 
PLANS FOR 1947 


At a two day meeting of dis- 
trict managers held in Lansing, 
Mich., officials of Duo-Therm 
Division, Motor Wheel Corp., 
Lansing, outlined the company’s 
| 1947 plans for its line of fuel 








ROBERT TRUITT 


| Bldg., Philadelphia 6. The busi- | 


ness was founded in 1921 by the 
late William H. Maxwell, who 


was well known to the trade in | 


| oil space heaters, water heaters 
and furnaces. M. F. Cotes, Motor 
Wheel executive vice-president, 
stated that barring material de- 
livery difficulties, Duo-Therm pro- 
| duction will show a substantial 
increase. This forecast is fostered 





| mington; O. H. Wagner, Glendale; R. T. Watkins, Santa Paula; 
| Samuel J. Woody, Van Nuys; L. Mel Zillgitt, Inglewood. 


on the fact that Duo-Therm’s new 
factory in Lansing is expected 
to produce early in 1947. 


the eastern states. The firm cov- | 
ers Pennsylvania, Delaware, 
southern New Jersey, Maryland 


and the District of Columbia. Karl Egeler, advertising and 
Mr. Truitt joined Mr. Maxwell | sales promotion manager, out- 


| 
| 
| 


lined advertising and promotion 
schedules, while an expanded 
rine aviation operations in the | educational service program was 
South Atlantic, Caribbean and | presented by A. R. Frantz, Duo- 
“stateside” areas, with rank as | Therm service manager. 


after four war years during 
which he served in anti-subma- | 














| ACCEPTING THE GAVEL from retiring president Leo V. 
| Butler, left, is the new president of the Southern California 
| Retail Hardware Association, Vernon E. Cherry, Los Angeles, 
right. Other officers elected at the group's recent annual 
| convention in Long Beach, Calif., are Graham D. George, 
Santa Barbara first vice-president; J. A. Potter, Jr., West Los 
Angeles, second vice-president; new directors, Will R. Adams, 
Ontario; Arthur B. Green, Huntington Park; Robert W. Hart, 
La Mesa; George S. Hill, Prescott, Ariz.; Leon Larson, Wil- 





Elected to the advisory board were Leo V. Butler, Los Angeles; 
C. H. Byers, Escondido, and Leland Pickering, Reseda. 

In resolutions the convention favored taxation of coopera- 
tives; opposed amending the Fair Labor Standards Act to 
include retail and service employees in its coverage and 
favored revision of the Wagner Act. 
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FOR A GREATER NET PROFIT 


SELL DEPENDABLE RUNNING WATER 











Backed by 81 Years’ Experience 


DEPENDABLE FOR DEEP WELLS 


Flint & Walling makes water systems to meet farm, sub- 
urban and industrial needs. At right is the Multi-Stage 
Ejector model fully proved for deep wells. 








DEPENDABLE von snatc08w weirs 


All FxW Systems are tested for capacity and pressure 
before delivery. This is the streamlined F&W “Bullet” 
System, eliminating belts, gears, and pulleys. 








DEPENDABLE PLUNGER-TYPE PUMPS 


In models for shallow wells (at right) and for deep wells 
(below). Highly adaptable, a profit maker for 
dealers. Write for data on all F&W Systems. 







FARM WATER SPECIALISTS SINCE 1866 


MARCH 27, 1947 











































KROHNE ASSISTS PRES. 
C. K. TURK CORP. 


James N. Krohne has been ap- 
pointed assistant to the president 
and director of product develop- 
ment of the C. K. Turk Corp., 


JAMES N. KROHNE 


South Bend, Ind.. manufacturer 
of fabric products. 

He will employ his experience 
in both consumer and industrial 
products in*the development cf 
new products for Turk. Mr. 
Krohne was formerly director of 
advertising for Ekco Products 
Co. 


BUXBAUM APPOINTS 
SALES AGENTS 


Buxbaum Co., Canton, Ohio 
manufacturers of household rub- 
ber products marketed under the 
trade names of Akro-Mats, Akro- 
Treads and Akro-Rugs have an- 





nounced the following sales rep- | 


resentatives: Benjamin & Med- 
win, Inc., 1150 Broadway, New 
York, and 117 West Ninth St., 


company’s new plastic wail-cov- 
ering, Sana-Wall, on the market, 
as well as handling sales and 


salesmen’s problems, quotas, etc.., | 


Los Angeles; The Moses Broth- | for Sandura’s other products. 


ers, 11-112 Merchandise Mart, 


Chicago: Allois Hellenthal & As- | 


sociates, 403 Terminal 
Bldg., Seattle; and Alvin M. 
Goldstein & Associates, 1524 
Market Street, St. Louis, Mo. 
AM. FAIR TRADE 
MOVES OFFICES 


American Fair Trade Council, 
Inc., has recently moved its New 
York City offices to 11 E. 44th 
St., Suite 700. The telephone is 
MUrray Hill 7-6498. 

BARRETT IS SANDURA 

ASS’T. SALES MANAGER 

M. J. Barrett has been ap- 
pointed assistant sales manager 
of the Sandura Co. Inc., Phila- 
delphia, Pa. He has been with 
the company for 18 years. 

Mr. Barrett will assist 
sales manager in getting 


the 
the 


Sales’ | 


. 





CONLON, MOORE CORPS. 
NOW CONLON-MOORE 


Merger of the Conlon Corp., 
Chicago, and the Moore Corp., 
Joilet, Til, has been approved 
by the shareholders of each com- 
pany, and the new company is 
to be known as the 
Moore Corp. 

The Conlon division produces 


V. F. MILLER IS V.P. 
MILL-ROSE DOMESTIC, 
EXPORT SALES 


Conlon- | 


household washers and ironers, | 
and the Moore division manufac- 


tures a line of gas ranges and | 


heaters, coal and oil heaters, 
combination gas and coal ranges, 
etc. The plant improvements will 
enable the company to enlarge its 
production, and its distribution 
to all outlets. 


I. N. Merritt continues as vice- | 
president and general manager | 


of the Conlon division, and Harry 
T. Worthington of the Moore 
division. 








Edison Electric Institute Holds 
13th Sales Conference April 1-3 


At the 13th annual sales con- 
ference of the Edison Electric 
Institute, to be held at the Edge- 
water Beach Hotel, Chicago, on 
April 1-3, the topics to be dis- 
cussed are: How the electric 
heat pump may _ revolutionize 
house heating throughout the 
country, the commercial possi- 
bilities of television, and the all- 
electrical industry planned Jight- 
ing program. 

Some of the speakers to be 
heard on these subjects are: 





Howard D. White, executive vice- 
president, Liquefied Petroleum 
Gas Association, Arthur D. Mot- 
ley, president of “Parade” publi- 
cations, and P. E. Miller, direc- 
tor of agricultural extension, 
University of Minnesota. 

The four Institute commercial 
sections will hold group meetings 
on April 1 to discuss sales of 
electric power in the residential, 
commercial, industrial and rural 


fields. 


Vv. F. MILLER 





the Mill-Rose Co., Cleveland, 
Ohio, manufacturers of precision 
gun brushes for shooters. 

Mr. Miller is also a member 
| of the board and secretary of 
the operating committee. Previ- 
ously he was assistant to the 
president in charge of develop- 
ment work. 


LEE PLASTICS OPENS 
NEW YORK CITY OFFICE 
Lee Plastics, A & Lippincott 
Sts., Philadelphia 34, Pa., has 
opened a branch office in the 
Empire State Bldg., Room 2809, 
New York City, with M. N. 


| Teitelbaum as manager. 











AT THE DEVOE & RAYNOLDS CO. SALES CONFERENCES HELD RECENTLY, W. H. Mathews, vice-president of trade 
sales, used “Get it off the Shélf” as his them¢ stressing thé fact that mor@ahd‘more manufacturers now realize it is not enough 
to get. goods onto a dealer's shelf, but that it is vital to give the dealer the assistance he needs to move the goods off as well. 

This series of conferences was held at Chicago's Drake-Hotel, for the western division, at the Phillips Hotel, Kansas City 
for the southwestern division, at the Homestead, Hot Springs, Va. for the southeastern division and the eastern division has 
its conference at the Hotel Claridge, Atlantic City, N. J. The final session was held at the Hotel Kenmoré, Boston, for the 


northwestern division. 


gers and division managers, in addition to trade sales executives and department heads. 
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The series of conferences was attended by the company’s salesmen, store managers, branch mana- 
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V. F. Miller has been ap.¥ 
| pointed vice-president in charge 4 
| of domestic and export sales for ™ 
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Production 


at MURRAY OHIO 


Day after day more Steelcraft Wheel Goods and Mercury 
Bicycles. are pouring from our ultra-modern production lines. 
Our extensive plant facilities plus the latest manufacturing 
methods account for this ever-growing volume. 


Unfortunately, material shortages beyond our control 
coupled with the huge consumer demand, force us to 
SEE US AT THE TOY FAIR continue allocation of our deliveries. However, this is a 
Rooms 502-508 temporary condition, because we are steadily approaching 


200 Fifth Ave., New York City the time when we can promptly fill all requirements. 
ent of trade 
not enough 
off as well. 
Kansas City 
division has 
ton, for the 
anch mana- 
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HENRY S. STRATTMAN 


H. S. STRATTMAN JOINS 
UTICA JOBBER FIRM 


Henry S. Strattman has been 
appointed general sales manager 
for George W. Bauer & Sons, 
Inc., Utica, N. Y., wholesale 
hardware dealers. Mr. Strattman 
resigned from Sargent & Co., 
New Haven, Conn., to accept 
the position. He joined Sargent 
in 1927, and lately represented 
the company in the New York 
State territory. 








SHERWIN-WILLIAMS WILL 
BUILD ATLANTA PLANT 


The Sherwin-Williams Co., 
paint, varnish, lacquer and in- 
secticide manufacturer, 101 Pros- 
pect Ave., Cleveland, Ohio, plans 
to build a million dollar plant 
employing 250 persons in Atlanta, 
Ga., to serve its expanding mar- 
ket in the southeastern states. 

The plant will have about a 
3,000,000 gallon paint capacity 
per year, and will produce lac- 
quer, Kem-Tone _ resin-and-oil 
paint, Weed-No-More, 2,4-D weed 
killer, the Gub Blaster, garden 
insect dust gun, Pestroy DDT ac- 
tivated insect powder and liquid 
and Lin-x waxes and polishes. 

MASBACK SEASONABLE 
GOODS CATALOG 


Masback Inc., 330 Hudson St., 
New York City 13, wholesale 
hardware distributors, has pre- 
pared its latest Seasonable Goods 
Catalog with a supplementary 
retail price list covering the items 
illustrated in the catalog. It 
has been distributed to all sub- 
scribers to the Masback Catalog 
Service. The catalog includes 
garden tools, insecticides, poul- 
try equipment, fertilizers, grass 





seed and insect sprayers. Also 





DUBL-A 


It hoes; it digs; it cultivates—just the tool 
for the home gardener. It sells itself—every 
garden enthusiast will see its three-way utility 


at a glance—and want one. 


The Blade of 


hard cold rolled steel is welded to a 3" 
rugged steel shank, nickle plated ferrule, 
fitted with hard wood handle. Packed—12 


lawn mowers, hoses, lawn mower 
parts, garden equipment, fenc- 
ing, wiring, and electric fence 
controllers and insulators. 





UNIVERSAL MART 
ASSOCIATES FORMED 


Lawrence M. Braun, formerly 
vice-president of ECA Interna- 
tional Corp. and the Electronic 
Corp. of America, and Samuel 
Davis, formerly assistant pur- 
chasing agent for the above com- 
panies, have formed Universal 
Mart Associates Corp., at 15 
Moore St., New York City. This 
company will represent manu- 
facturers of the electronic and 
allied fields in foreign markets. 





FORMICA PARTICIPATES 
IN PLASTICS EXPOSITION 


Engineering and Sales execu- 
tives of the Formica Insulation 
Co., Cincinnati, Ohio, manufac- 
turers of laminated materials, 
will participate in special dem- 
onstrations at the Society of the 
Plastics Industry exposition in 
Chicago, May 7, 9. 

Formica exhibited its line at 
the National Restaurant Show 
March 25-28 at the Stevens Ho- 
tel, Chicago. 
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L. A. SALES MANAGER ~_ I 
Clarence F. Herrmann has Robert 
been appointed manager of the my? 
Los Angeles office of George §, : 
for the He 


Lacy Co., hardware manufactur. 
er’s representative, San Francis. 
co. Mr. Herrmann, formerly 
sales manager of Wilcox, Criiten- 
den & Co., will handle the 


Southern California territory 





T. P. NICKELL HANDLES 
ANDERSON STOVE Co. 
MIDWEST SALES 


Thomas P. Nickell has been 
appointed sales manager of the 
midwestern territory for the 
Anderson Stove Co., Inc., Ander- 
son, Ind. His headquarters are 
at 1105 Inland Bldg., Indianap- 
olis, Ind. Later a display room 
and offices will be opened in the 
Chicago area. 

Mr. Nickell reorganized the 
Chambers Corp., manufacturers 
of Chambers retained heat gas 
ranges and served as company 








R. 


sion, Eve 







president when the _ present outh, Mi 
Chambers stove was redesigned. ing space 
After retiring from Chambers he burning 
joined Anderson and designed itv furne 
its present line of retained heat His 

gas ranges. Mich., I 





U.S. Pat. No. 2,040,751 


in a box—!/ gross to a carton. Shipping 
weight: !/2 gross 55 Ibs. Boost your Garden 
Tool Department sales with this three-way 
The tool illustrated is No. 31. 
lar tool—No. 32—is available with a hoe 


tool. 


length handle. 
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PETTIGREW IS EVANS Memphis, Pa., W. Va., N. Y., and | golf champions to improve the 





McDOWELL REPRESENTS 


Cc. 


5b MANAGER HEATING, APPLIANCE the New England states. Mr.| game and the mutual benefits of | WASHBURN IN N. Y. 
E. DISTRICT MGR. Pettigrew has been with Evans| the pro experiences, and the E. F. McDowell, formerly 
Herrmann has since 1943, traveling the country | craftsmen’s skills have been with the Andreef Corp.. 


Robert M. Pettigrew has been 
named eastern district manager 
for the Heating & Appliance Divi- 


manager of the 
ice of George §, 
ware manutactur. 


distributing outlets. He spent 18 | divers ways. 
years with S. S. Kresge, the last —— 








to become acquainted with Evans | merged to advanced the game in 


ve, San Francis. 13 years of which he was as- CANTOL BELT WAX 


mann, formerly 
F Wilcox, Criiten. 
vill handle the 


MACGREGOR GOLF INC. 





nia territory Ind., has announced the 

MARKS 50TH YEAR pointment of Surpless, Dunn & | 
mae, MacGregor Golf, Inc., Cin- | Co., 74-76 Murray St., New 
LL. HANDLES | cinnati, Ohio, celebrates its | York and Chicago to handle the 
STOVE Co. | golden anniversary this year, hav-| entire distribution of Cantol | 
T SALES | ing been founded by George | Belt Wax here and abroad. 


lickell has been 
manager of the 
ritory for the 
Co., Inc., Ander. 
eadquarters are 
Bldg., Indianap. 
a display room 
e opened in the 





a ciub better balance, developed | for the past 27 years. 
the first set of matched golf 





and marketed a four-club set of 





| sistant buyer in the Detroit office. NAMES AGENT 


Cantol Wax Co., Bloomington, | 


Mattern in 1897. Mr. Mattern The Cantol Wax Co. 
| and other artisans started in what | manufactured Cantol Belt 
was a factory for making shoe-| in bar, liquid and paste forms 


clubs, and later pioneered inser- WM. STELTZ GUEST AT 
tion of a keystone plate to give PHILADELPHIA RETAIL 
a club better balance, developed HARDWARE MEETING 


ap- | 


has 


Wax 





New 


York, has been appointed repre- 


| woods, and introduced a steel Wm. Geo. Steltz, president, | 
reorganized the | shaft and protective sheath finish. | Supplee-Biddle Co., heavy whole- : ie 
manufacturers R. M. PETTIGREW The plant, headed by Henry | sale hardware dealers, Philadel- E. F. MCDOWELL 
ained heat gas P. Cowen, president and general | phia, and his sales force, were | 
-d as company sion, Evans Products Co., Plym- | manager, moved from Dayton to | the guests of the Retail Hard- | 
the present outh, Mich., makers of oil-burn- | Cincinnati in 1946. As part of | ware Association of Philadel- | sentative of the Washburn Co., 


was redesigned. 
m Chambers he 

and designed 
f retained heat 





burning water heaters and grav- | Gregor plans to market its own | at the Robert Morris 
















Mich., Ind., Ky., Tenn., except | counsel of professional national | and inspiring talk. 









ity furnaces. zolf ball, made in its own plant. | Philadelphia, March 13. 
His territory will include | The company has long taken| Steltz delivered an _ interesting | | During the war he served in the 


Mr. | hardware, in New York 


E.T.O. 





ing space heaters, automatic oil-| the golden jubilee year, Mac-| phia at its regular meeting held | Worcester 8, Mass., manufactur- 


Hotel, | ers of stamped and wire kitchen 


City. 
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G. B. SHEERS 





STANDARD HORSE NAIL 
MARKS 75th YEAR 


The Standard Horse Nail 
Corp., New Brighton, Pa., 


manufacturers of horse shoe and 
foundry chill nails, and Stanho 
products—taper nd __ straight 
pins, woodruff keys and machine 
keys, machine rack and cotter 





GARDEN HOSE. 


The Lucky Strike No. 5 is 
a good washer. It locks fast; it 
holds tight; it prevents leaks. 





But it can be taken off and used again 
and it still holds fast. That is why 

you, Mr. Dealer, can Stock — Feature — 
Sell — Lucky Strike Garden Hose 
Washers and KNOW that you have 
performed a neighborly gesture 
in recommending this item 

to your regular trade. Today, 
talk Lucky Strike 

to your Jobber. 





COLORFUL COUNTER DISPLAY 


12 Washers packaged in 
a clean, easy-to-handle 





envelope. 25 envelopes 
to the compact, 2-color 
counter display carton. 














pins, is celebrating its 75th anni- 
versary this year. 

The company was founded in 
1872 by Charles Morris Merrick, 
inventor and born mechanic. He 
spent 15 years of his life per- 
fecting automatic hotforging and 
finishing machines for the manu- 
facture of horse shoe nails. 

In the beginning when the 
company was in Fallston, Pa. its 
exclusive product was _ horse 
shoe nails. In 1882 the plant 
was destroyed by fire and rebuilt 
in New Brighton. Charles M. 
Merrick died in 1914 at the age 
of 80. Since then the company 
has had four presidents, the pres- 


ent one being G. B. Sheers. 








| HEATING & APPLIANCE 
MAKERS REAPPOINT 
TECHNICAL GROUP 


A. T. Atwell, Quaker Mfg, 
Co., recently re-elected chairman 
of the Oil Division, Institute of 
Cooking & Heating Appliance 
Manufacturers, has reappointed 
the division’s 17-man_ technical 
committee for 1947. Mr. Atwill, 
in a statement to the industry, 
praised the committee’s work, 
which resulted in the revision of 
new standards for fuel oil suit- 
| able for the “pot-type” equip. 
| ment, and the progress made in 
obtaining agreement on _ the 
proper fuel for the 3,000,000 
| burners in operation as well as 





































new units now being made. VA 
The technical committee, 
| headed by Dean Olds, The 
| Coleman Co., Wichita, Kan., has Vv. T. 
| advised oil refiners of a further BRAN! 
| liberalization in its fuel oil NAT 
| specifications to broaden the Van T. 
| limits of kinematic viscosity to aah 
one full centistoke. The limits a avin 
| now recommended are 19 stead Sily 
| minimum to 2.9 maximum centi- New York 
| stokes at 77 deg. F. No change ot lle a 
has been made in other speci- ace ia 
fications which are based on the lies 
use of a “stable distillate suit- = 
able for vaporizing, pot-type 
burners.” HAMII 
The technical committee in- DRYEI 
cludes: Neil H. Cargile, Allen ee ilies 
Mfg. Co. Inc., Nashville, Tenn.; page 242, 
Eugene Ferrell, Norge Division, ee Wael 
Borg-Warner Corp., Detroit, 
Mich.; S. J. Heiman, Interna Ba 


tional Oil Burner Co., St. Louis; 
J. C. Hemingway, H. C. Little 
Burner Co., San Rafael, Cal.; 
Kenneth Jenfon, Prentiss-Wabers 
Products Co., Wisconsin Rapids, 
Wis.; R. W. Johnson, Auto- 
matic Products Co., Milwaukee; 
D. F. Jones, Duo-Therm Div., 
Motor Wheel Corp., Lansing, 
Mich.; and J. B. Mathis, Quak- 
er Mfg. Co., Chicago. 

Also Marc Resek, Perfection 
Stove Co., Cleveland, Ohio; 
Stanley Perry, Oil Devices, Chi- 
cago; R. N. St. John, The 
Coleman Co., Wichita; Frank H. 
Schneider, Florence Stove Co., 
Gardner, Mass.; George M. 
Schueder, Evans Products Co., 
Detroit; T. M. Sourbeck, Ameri- 











RAYMOND COX 


Robert S. Merrick, son of the 
late S. C. 
president, is vice-president. Ray- 
mond Cox is general sales and/ Ave., to new and larger offices, 
advertising manager. 


Merrick, a former 










can Stove Co., Lorain, Ohio; OFFIC 
Kirby Walker, American Gas TION at 
Machine Co., Albert Lea, Minn.; 11-14, 1 
and J. H. Witte, representing Shupe, C 
Underwriters’ Laboratories. president 
Philip F 

PHOENIX TABLE MAT CO. sree 
HAS NEW QUARTERS anion 
The Phoenix Table Mat Co., excise ta: 
Inc., 1315 W. Congress St., Chi- = he 
cago 7, Ill, manufacturers of — = 
asbestos stove and table mats, a pst re 
has moved from 1259 S. Wabash ats + aaget 
Fair Lab 

address of which is above. sige tere se 
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VAN. T. PENDER 


V. T. PENDER IS L.A. 
BRANCH SALES MGR. 
NAT’L SILVER CO. 


Van T. Pender has been ap- | 
pointed sales manager of the 
Los Angeles branch of the Na- 


tional Silver Co., 295 Fifth Ave., 
New York City. Mr. Pender pre- 
viously served the Los Angeles 
branch as sales promotion man- 
ager. 

HAMILTON MFG. CO. 

DRYER ROUND TABLE 

In the Feb. 13th issue, on 


page 242, it was mentioned that 
the Hamilton Mfg. Co. was lo- 








cated in Columbus, Ind. 
company is located in Two 
Rivers, Wis., where the round 
table discussion was held. 


MISS CLURE DIRECTS 
ELECTROMASTER 
HOME SERVICE 


Dorothy Clure has been ap- 


The | 


} 
| 


pointed home service director for | 


Electromaster, Inc., 
heaters, Mount Clemags, Mich. 
She will head the Nancy Pepper 
test kitchen. Miss Clure was tor- 
merly home economist and lec- 
ture demonstrator for the 
Evaporated Association. 


Milk 











11-14, 
Shupe, Clarion, president; 
president; 
Philip R. Jacobson, 


adopted at the convention 


1947 inclusive, at Des Moines. 
Harry Osborn, Bloomfield, vice- 

R. B. Schlotfeldt, DeWitt, retiring president, and | 
Mason City, 
urged 





OFFICERS OF IOWA RETAIL HARDWARE ASSOCIA- 


TION at the organization’s 49th annual convention, February 


Left to right: Storby 


Resolutions 
the con- 


secretary. 
expediting 


struction of a new Memorial Coliseum for trade exhibitions 
and other uses; implored Congress to abandon the federal | 
excise tax on such merchandise as gas and electric ranges and | 
water heaters, and requested the state administration to con- 
sider an amendment to the code to permit the sale of ammu- 


nition to minors. 


or replace the Wagner Act on account of its 
results and inequitable provisions’ 


Other resolutions asked Congress to revise 


“demoralizing 
and also asked that the 


Fair Labor Standards Act be not amended to apply to retail 


or service employees. 


1947 
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The “C.2."" Hercules Grindstone 


7 HIS i is an extra-strong grindstone frame 

your ctstomers will appreciate, not only 
for its lasting qualities, but also for its easy- 
running stone of selected grit. Fitted with 
metal trough, patented shaft and turned 
rollers. Heavy bolts and washers are used 
throughout the strongly braced frame. All 
wooden parts protected with weather- 


resisting finish. 


Place this model on your floor * / 


and watch the buyers flock 
around, especially when they 
see its attractive price! 
Ash for This Golder Today! 
All “C.Q.” models—motorized. foot and hand- 


powered—are described in this at- 
tractive folder. Send for your free copy today. 


Fans 

3 
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The CLEVELAND 


QUARRIES COMPANY 





1125 GUILDHALL BLDG. CLEVELAND 15, OHIO 





















D. J. HAWTHORNE HEADS 
SETH THOMAS DIVISION 


Donald J. Hawthorne, vice- 
president in charge of manufac 
turing and engineering of Gen 
eral Time Instruments Corp.. 
has been appointed general man 
ager of the Seth Thomas Clocks 
Division, Thomaston, Conn.. 
succeeding the late James S. 
Darcy. 

Mr. Hawthorne, a director of 
General Time, was previously 
general manager of the We« 
clox Division, La Salle, Il!. He 
will continue in charge of manu- 
facturing and engineerins for 
General Time. 


TRAUBEE SPONSORS 
HOUSEWIFE CONTEST EUROPEAN MANAGERS OF MARKT & HAMMACHER CO. SUBSIDIARIES are shown 
at American Hydraulics, Inc., Sheboygan, a they —— ae Een ve 
“ts ! m § turers to provide materials and assistance in rebuilding Europe's shattered economy. e for- 
~oegh ag Lig geen tes sate eign “a were entertained as the Sheboygan guests of William H. Schmidt, treasurer 
: Pyle Degen ys vase and general manager, and Chester H. Schmidt, vice-president of American Hydraulics, Ine. 
pressure cookers and aluminum the toreign businessmen were in the U. S. on a five-weeks tour of 23 states to determine 
waterless cookware, is sponsoring the attiture of American manufacturers toward the cultivating and maintaining of foreign 
a perfect housewife contest, pur- markets. Shown, left to right, front row, are: Eric Christensen, Norway; Robert Coecke, Bel- 
pose of which is to prove to gium; William H. Schmidt; Thomas H. McConnell, New York; and Chester H. Schmidt, and 
back row, Andre Gilet, France; P. J. Claassen, Netherlands; Toerres Bonnevie, Sweden; 
Leo Hiller, Great Britain, and Carl Reufenacht, Switzerland. The foreign representatives of 
Markt & Hammacher, New York export firm, returned to their countries late in February. 


The Traubee Timesaver Prod- 


women that homemaking is a 
“glamorous” business. 

All married women between 2] 
and 65 are eligible. To enter 
the housewife states in a letter | 
the reasons why she feels she is | I 

pany president, Mr. and Mrs.| Minneapolis, Minn., with dis- MULLINS SLIDE FILMS change 


a perfect housewife in not more : the case 
than 250 words. Fred Allen and various home| play offices in Minneapolis and OFFERED TO DEALERS and quic 


| 
| 
The awards include a $500! economists. Chicago, has been appointed rep- Mullins. Mile. Coc, Were iat t 
resentative for the Burns a Sill tas ebieeiiedl cdlenia ae a “spare 
Co., makers of serrated edged | a Youngstown Kitchen sound you sell 








bond, fully paid stay for the | _—_—_ 


winner and her husband ‘9 LA BELLE TO REPRESENT | 


about a week in a famous city | cutlery, Syracuse, N. Y., in IIl., | slide film that retail dealers ean 
complete line of Traubee prod- | BURNS MFG. COMPANY | Wis., Iowa, Neb., N. & S. Da- show to prospects or can pre- 
ucts and other gifts. The judges| Rod La Belle Co., manufac- | kota, Kan., and Mo.. with the uit 06; ‘Gnteeeaty- didi ais 
include Jacques Traubee, com-| turers agents, 133 S. 7th St., | exception of St. Louis. sled “Decem Come Tres” te 
film shows how to change an old 
kitchen into a work-saving kitch- 
en with Youngstown units. 

Another film, “The Youngs 
town Kitchen Story,” is for sales 
training work, showing the com- 
pany’s entire line. 





ILFELD CO. DISTRIBUTES 
DUO-THERM FURNACES 

Charles Ilfeld Co., Albuquer- will rea 
que, N. M., will distribute Duo- through 
Therm furnaces for the Duo- nations 


A total « 


Therm Division, Motor Wheel Saturd: 
Popular 


Corp., Lansing, -Mich., in New The Cat 
Mexico, five counties in south. many le 
western Colorado and 12 counties 

in northwestern Texas. 


PITTSBURGH GLASS TO 
EXPAND HOUSTON PLANT 


The Pittsburgh Plate Glass 
Co., 632 Duquesne Way, Pitts- 


300 ATTEND NORTHERN WHOLESALE HDWE. CO. ANNUAL THREE-DAY CONVEN- | burgh, Pa., has announced 8 
TION and merchandise show at the Northern Bldg., Portland, Ore., recently to observe $500,000 expansion program for 
the —r displays and to discuss future problems‘of the independent hardware the Houston, Tex., paint — 
retailer. . : slant. 
More than 200 manufacturers were represented showing their regular lines of merchan- aay A an Ae 
dise, new items in production, and other articles to be produced when conditions will ab: P4 ee doubled. Con- 
permit. Northern Wholesale Hardware Co., dealer owned wholesalers, 805 N. W. Glisan cayecny wa oS , horatery 
St., Portland 9, Ore., has another plant in Seattle, both with modern display rooms. trol and development la = 
Special attention has been given to the development of electrical and sporting goods to serve the Southwestern bas 
departments. tory will also be built. 
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10-SECOND BLADE CHANGE 

All Carlson Rules have this quick- 
change blade feature. Without openin 
the case extend the blade full lengt 
and quickly replace the worn-out or 
broken blade with a new one. Suggest 
a “spare” replacement blade when 
you sell a Carlson Rule. 





NATIONAL ADVERTISING 


A total of 21,462,135 sales messages 
will reach your customers this year 
through the pages of the leading 
national publications including 
Saturday Evening Post, Liberty, 
Popular Science, Popular Mechanics, 
The Carpenter, Practical Builder and 
many leading newspapers. 


SOLD ONLY 


THROUGH LEADING 


HARDWARE 
DEALERS 


CARLSON & SULLIVAN INC. 


MONROVIA, CALIFORNIA 


MARCH 27, 1947 


CARLSON RULES IN 3 LENGTHS 


These popularly priced rules in 
conventional round case and inside 
measuring models are available in 
various lengths as noted below. All 
inside measuring rules also feature 
centralized control and automatic 
braking. 


—_——_——————— 
77] CARLSON RuLes 


have This 








DEALER HELPS & HINTS 
Attractive circulars will be supplied 
for mailing. Electros, mats and other 
educational data are always available 
upon request. 


EFFECTIVE DISPLAYS 
Carlson Rules are eye-catchingly dis- 
played in a colorful carton holding 
six rules which is an attractive counter 
display graphically illustrating the 
10-second blade change. 


PROTECTED SALES 
Carlson Rules are sold only through 
regular hardware channels. Our policy 
of distribution assures full coopera- 
tion to the entire hardware trade. 





























The PROFITABLE 
POPULAR LINE of 


Bathroom Accessories 
for QUICK TURN-OVER 


A smartly designed line of Bathroom Accessories 


. . . Matched harmony . 











. . Sparkling Chrome 


finish . . . Functional patented fastener feature 
that is really different . . . Individually packed in 
attractive cartons. . 
the product of 48 years experience in the manu- 
facture of the finest quality bathroom acces- 


sories 


. The Chromesmith Line is 


Send today for our new catalog showing a wide 
range of China, Brass and White Metal acces- 
sories in protruding and recessed models .. . 


Available NOW for immediate delivery. 
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ALEX TAYLOR MARKS 
A HALF CENTURY 
ON 42ND ST. 


Alex Taylor & Co., Inc., one 


of the foremost athletic outfitting 
| concerns in the country, is now 
| celebrating the 50th anniversary 
| of the coming to 42nd Street, 


New York, of its founder. 


ALEX TAYLOR, SR., JR. AND LI 


Alex Taylor obtained his first 
job as an office boy at the age 


of 15, in 1891, with Hartley & 


| Graham, at 315 Broadway, and 


received the munificient wage of 
$6.00 per week. Hartley & Gra- 
ham owned the Remington 
Arms Co., the Union Metallic 
Cartridge Co., and the Bridge- 
port Gun Implement Co., which 
made tennis racquets, golf ciubs 
and balls, bicycle accessories and 
the like. 

In 1901 Mr. Taylor bought a 
half interest in the retail sport- 
ing goods firm of Johnson & 
Stoughtenburgh, at 55 W. 42nd 
St., and the name of the firm 
was shortly thereafter changed 
to Johnson & Taylor. 

In 1908 Mr. Taylor bought out 
his partner, Arthur Johnson, and 
moved into the entire building 
at 26 E. 42nd St., where the 
firm remained until 1925, when 
it took over its present building 
at 22 FE. 42nd St. 

Mr. Taylor savs “T have seen 
many changes on 42nd Street 
as well as in sports equipment. 
in my time on 42nd St., and 
sports themselves have certainly 
attained enormous proportions in 
American life.” 


Among the famous personages 
who have been served by the | 
Alex Taylor firm in the past half | 


century were Lowell Thomas, 


Charles A. Lindbergh, William J. | 


Donovan, Bruce Barton. Junius 


Morgan. Babe Ruth, James A. | 


Farley, Frederick March. Upton 
Close. Ed Wynn. Gene Tunnev. 
C. B. DeMille. Walter Winchell. 
Phil Baker, Fritz Crisler, Les- 
ter Patrick, Eddie Rickenbacker. 
Robert Montgomery. Biff Jones, 
Vinnie Richards and many 
others. 





| Lumite 


The name of Alex Taylor wil} 
probably be associated with the 
sporting goods firm for many 


| years to come for Alex Taylor, 


Jr., joined his father in the busi- 
ness three years ago. The 
founder also expects that his 
grandson, Alex Taylor, III, wil] 
probably be ready to join the 


firm in about 20 years. 


Ten of the oldest employees 
have been with the business 
from 21 to 26 years. 


PITTSBURGH MERCHANTS 
TO HOLD 12TH MART 
JULY 21, 22, 23 
The Pittsburgh Wholesale 
Merchants Association, Smith- 
field St., Pittsburgh, Pa., plans 


| to hold its 12th Wholesale Mer- 
| chandise Mart at the 


William 
Penn Hotel, July 21, 22 and 23. 

This is exclusively a dealer 
show, and electrical appliances, 
radios, ranges, records, kitchens, 
hardware and housewares, paint, 
lighting fixtures and _ supplies, 
toys, sporting goods, floor cover- 
ings, etc., will be shown. For 
the entertainment of the dealers, 
“AAU” boxing, speakers and a 
vaudeville has been ar- 
ranged. 


show 


CENTRAL STATES HDWE. 
TO HOLD DINNER DANCE 

The Central States Hardware 
Club, Inc.. Chicago 9, TIl.. will 
hold an informal dinner-dance 
and entertainment for its mem- 
bers and guests April 13 in the 
Fiesta Room of the Palm Beach 
Biltmore Hotel, West Palm 
Beach, Fla., prior to the opening 
of the Southern Wholesale Hard- 
ware and the American Hard- 
ware Manufacturers Associations 
Convention. 


BY UBL IS MIDWEST MGR. 
MONTAGUE ROD CO. 
OCEAN CITY MFG. 

By Ubl, formerly All-Ameri- 

can football player of the Uni- 

versity of Minnesota and Drake 


| University, has been appointed 


midwestern regional manager of 
the Ocean City Mfg. Co., of 
Philadelphia, Pa. and the Mon- 
tague Rod Co., Montague City, 
Mass. 

Mr. Ub! was previously assocl- 
ated with Cadaco Ellis Co.. toy 
manufacturers, and sales eng!- 
neer for the Minneseta Mining 


& Mfg. Co. 


CHICOPEE LEASES 
BUFORD, GA., PLANT 
Chicopee Mfg. Corp., of 

Georgia, has leased another plant, 
in Buford, Ga. to expand its 
Lumite plastic screen and fabric 
production. 
The new facilities will supple- 
production in the new 
plant at Cornelia, Ga. 


ment 
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OBITUARIES 








ABEEL D. OSBORNE 


Abeel D. Osborne, 65, presi- 
dent of C. S. Osborne & Co., 
tool manufacturers, 125 Jersey 
St., Harrison, N. J., died in Prov- 
idence, R. L., in Butler Hospital 
after a long illness. 

He joined the company in 
1900, and succeeded his father, 
the late Walter D. Osborne, as 
president in 1922. 


CLARENCE McD ENGLAND | 


Clarence McD England, owner 
of the Logan Hardware & Supply 
Co., wholesalers, Logan, W. Va., 
and president of the Logan Na- 
tional Bank, died Feb. 28 while | 
vacationing in Orlando, Fla. 

He was also a director of the 
Chesapeake & Potomac Tele- 
phone Co. Mr. McD England 
maintained a residence in Hunt- 
ington where he was an elder 
of the First Presbyterian Church 
and a 33rd degree Mason. 


MAX SCHIEDERMAYER 


Max W. Schiedermayer, 57, 
owner and manager of the 
Schiedermayer Hardware Co., 
Appleton, Wis., died at his home 
recently after an illness of 10 
months. He and his brother, the 
late George Schiedermayer, suc- 
ceeded their father in the busi- 
ness established 57 years ago. 
Mrs. Schiedermayer was a 








member of the St. Josepin Cath- 


olic Church and the Catholic 


Order of Foresters. 


DONALD R. ALLEN 


Donald Ray Allen, 71, hard- | 
ware dealer, died at his home in | 


Forest, Miss., Feb. 24. He had 
been in business in Forest since 
1900. 


AUGUST W. DEPREZ 


August W. DePrez, 73, retired 
secretary-treasurer of the J. G 
DePrez Hardware Co., Shelby- 
ville, Ind., died Feb. 20. Mr. 
DePrez was active in the hard- 
ware trade for almost 50 years. 


A. B. SELLERS 


A. B. Sellers, 90, who owned | 


and operated a hardware and 
furniture store in Sebree, Ky., 
for over 50 years, died Feb. 27 
in the Welborn Baptist Hospital, 
Evansville, Ind. His son A. R. 
Sellers will operate the store. 


BENJAMIN DAIGLE 


Benjamin Daigle, 60, president 
of the Daigle Hardware Co., 
Church Point, La., died recently 
having been in ill health for 
some time. 


PHILLIP GUTKIN 


Phillip Gutkin, 44, operator of 
the Gutkin 
Rochester, N. Y., 
died Feb. 12 


Simplified Practice Trade Standards 
Divisions Kept by Bureau of Standards 


The Divisions of Simplified 
Practice and Trade Standards 
will be retained at the National 
Bureau of Standards, Secretary 
of Commerce, W. Averell Harri- 
man recently announced. 

The divisions are essentially 
fact-finding and coordinating 
agencies, and they develop 
standards only on written re- 
quest of interested parties, acting 
as clearing houses for industrial, 
distributor, and buyer groups. 

Standard promulgation is de- 
pendent on written acceptance 
from the trade representing a 
satisfactory volume of business in 
the commodity covered. In estab- 
lishing a standard or recommen- 
dation, the divisions depend on 
sources represented by the indus- 
try or trade association for whom 
the work is done. 


The Simplified Practices Divi- | 
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sion was established in 1921 to 


eliminate superfluous variety and | 


sizes of commonly used products. 
Since establishment of the divi- 
sion 429 simplified practice 
recommendations have been pro- 
mulgated. 


APPROVE INTERNATIONAL | 
ORGANIZATION FOR 
STANDARDIZATION 


The International Organiza- 
tion for Standardization, ISO, set 
up provisionally last Oct. at a 
meeting of 25 nations in Lon- 
don, has become the official body 
for international standardization 
work following the ratification 
of its constitution and by-laws 
by the national standards bodies 
of 15 nations. 

The permanent ISO office will 
be established in Geneva by earls 
autumn. The ISO council repre- 
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OFFICERS ELECTED BY THE MISSOURI RETAIL HARDWARE ASSN. at its annual 
convention, March 11-13, at the Hotel Jefferson, St. Louis, Mo., are left to right: Carl L. 
Hanneke, director; Ben Dierkes, Southwest Hdwe. Co., St. Louis, treasurer; J. W. Giesler, 
St. Louis, Vice-president; Milo H. Walz, Walz Hdwe. & Furnishing Co., Jefferson City, Mo., 
president; Al D. Niehaus, retiring president; William Ehlen, Le May Mercantile Co.. Le 


May, Mo., director and 


R. C. Wohlwend was also elected a director. 
In resolutions the convention unanimously called for revision of the Wagner Labor Rela- 
tions Act; requested Congress to make no change in the Fair Labor Standards Act which 


would extend its provisions to retailing and favored taxation of cooperatives. 


Louis C. Kreh, 323-324 Q. Wainwright Bldg., St. Louis, secretary. 








HARDWARE BRIEFS 








ARKANSAS 


The Haven Hardware Co. has 
been opened for business in a 
newly remodeled and _ newly 
equipped building, in Forrest 
City, Ark. 


CALIFORNIA 


W. M. Grossman has estab- 
lished a business named Gran- 
ada Hills Hardware, Granada 
Hills, Cal. 

Sportsman Industries, Inc., 
headed by Roy T. Brown, presi- 
dent, plans a $250,000 factory for 





the production of bicycles, out- 
board motors and other sports- | 
men’s equipment on Ocean Ave., 


Huntington Beach, Cal. 


Kushner Electrical & Hard- | 


ware Co. has been organized by 
Joseph Kushner and _ David 
Lawenda at 1060 N. Alameda 
St., Los Angeles, Cal. 


FLORIDA 
The Diehl Co., Tallahassee, 


Fla., has opened a store and 
offices in a new building at 1214 
N. Monroe St. In addition to 
handling hardware, the concern 
engages in plumbing, heating, 
air-conditioning and_ electrical 
installations and appliances. 





GEORGIA 

J. C. Thomas, formerly with | 
King Hdwe. Co., wholesalers, At- 
lanta, Ga., is manager of the 
newly opened Hardware & Sup- | 


196 


ply Co., 981 Peachtree St., N. E., | 


Atlanta, Ga. 


KANSAS 
The Hill & Shaw Hardware & 


Furniture store, Waterville, Kan., 
has been sold by K. M. and 
Harvey Hill and J. M. Shaw to 
George Hensley, superintendent 
of the Waterville schools. 


The Peoples Lumber & Coal 
Co., Beloit, Kan., plan to build 
a combined hardware and paint 


| borg, Kan. K. L. 


| store. The building will be mod- 
| ern in design with glass blocks 
| and a buff brick finish. 


Ross Brothers 
37 years ago by O. A. and Au- 
gust Ross, was sold to Barnes 
Hardware & Supply Co., Linds- 
Barnes estab- 
lished the Lindsborg firm over a 
year ago and will operate both 
stores. 


Inter-Urban Lumber, 


The 


| Tile & Cement Co., Arma, Kan., | 
plans to build a hardware and 


electrical appliance store in Em- 


' poria, Kan. The building will be 





Hardware | 
| store, Marquette, Kan., founded 


| with 


| 
| 





modern, with a space for park.-) 


ing in the rear. 


Leonard Grollmes and Milton % 
Ford have sold their hardware 4 
store in Axtell, Kans., to Mr, 4 


Norwood, Osage City, Neb. 


Ress___ Bros. 
Marquette, 


The 


Store, 


Hardware & Supply Co., Linds- 


borg, Kan., by O. A. Ross, the 7} 
Barnes © 
will retain his Lindsborg store, 4 


surviving partner. Mr. 


MAINE 


Rudolph E. Lewsen, formerly ~ 


vice-president and sales man- 
ager of Kendall & Whitney, Port- 


land, Me., and a retired lieuten- = 
ant colonel, having served in the 7 


second world war since 1942, has 
accepted 


Washingion, D. C. 
Foreign Relations Commission, 
he had just completed a 45-day 


tour in the Pacific. 


MASSACHUSETTS 


The B. F. Hill Co., hardware 


merchants for over 70 years in 
Salem, Mass., has been acquired 


by Howard’s For Hardware, Inc. 7 


Howard W. Wilkins is president 
and Charles W. Morse treasurer 
of the new firm, 
carry a general hardware lifie, 
with garden tools, paints apd 
builders’ hardware items. 
MISSOURI 

Semaco Hardware & Supply 

Co., 469 Paul Brown Bldg., St. 








GOULDS PUMPS INC., SENECA FALLS, N. Y., has begun its three-day factory 
schools for distributor personnel, which will be continued indefinitely. One or two men 
selected from each distributor organization attend the school. These men impart the 
information obtained to others in their company and will hold classes for the dealers 
in their territories. The company has prepared 27 new training charts portraying the 
fundamental principles by analogy and a new training manual for the use of these 


classes. Shown above is a class taking the final examination. 
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HARDWARE Zoemony 


IN A COMPLETE CYCLE OF TRADITIONAL PERIOD DESIGN 


Sager embraces a full octave of traditional and period de- 
sign. And in each design there is a harmonious selection 
for inside and outside use. Sager meets the designer’s idéa 
of setting and atmosphere; and the builder’s need for the 
7 ene practical virtues of easy installation, precise operation 
two men 


part the and long life. Always look to Sager for harmony throughout. 
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ILLINOIS ASSOCIATION OFFICERS elected at the annual convention of the Illinois 
Retail Hardware Association, Feb. 24-26 at the Hotel Sherman, Chicago, are, left to right: 
Wilbur Sweetnam, director; C. L. Negley, director; F. W. Lietz, advisory board; A. W. Wal- 
ter, advisory board and retiring president; J. W. Mochel, president; Greg Fitzjarrald, vice- 
president; Harry A. Dornbos, advisory board; R. G. Hough, director, and William F. Ewart, 
1321 Merchandise Mart, Chicago 5, managing director. 

In resolutions the convention asked for taxation of cooperatives; opposed the Wage and 
Hours act and amendments of the Fair Labor Standards which would include retailing. 








Louis, Mo., has _ been 
porated by Mary, Louis and 
Maurice Cohen to conduct a 
wholesale hardware and supply 
business. 

Charles W. Nail, associated 
with the hardware business in 
St. Louis for the past 40 years, 
has organized the C. W. Nail 
Hardware & «Supply Co., which 
will handle general hardware 
lines. 


NORTH CAROLINA 


S. J. Fortune. Callie J. For- 
tune and L. A. Fortune, Ashe- 
ville, N. C., have incorporated 
Fortune’s Paint & Hdwe. Co., to 
sell general building supplies. 

David Jacobi, Lucille Jacobi, 
and French Lewis have incorpo- 
rated the David Jacobi Supply 
Co. Inc., Wilmington, N. C., to 
engage in the hardware business. 


OKLAHOMA 


Garland Hardware & 
Co., Garland, Tex., has been in- 
corporated with $5,000 authorized 
capital stock by H. G. Green, 
May Belle Green and Mary Belle 
Gillespie. 


TENNESSEE 

The Frayser Hardware 
Frayser, Tenn., recently routed 
by a fire that leveled about half 
of Frayser’s downtown business 
section, has reopened again, in 
white-painted Camp _ Shelby, 
Miss., barracks. A_ two-story 
building which will eventually 
be five stories has been started to 
house the hardware store and 
other business operations de- 
stroyed by the fire. 


Co., 
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incor- | 


TEXAS 


General Hardware & Plumbing 
Supply Co. of Houston, Inc., 
Houston, Tex., has been incorpo- 
rated by W. Wayne Isaacs, Ma- | 
rion Issacs and Eugene H. Wag- 
ner. 

R. H. Dominy is manager of | 
the John G. Harris hardware | 
retail store in Center, Tex. 

The San Saba Hardware & | 
Implement Co., San Saba, Tex., | 
which for 25 years had been 
under the joint ownership of | 
L. C. Ward and R. E. Keyser. | 
is now owned solely by Mr. | 


Ward. 


WASHINGTON 


James Seeley, proprietor of the 
Seeley Hardware store, Pullman, 
Wash., has re-opened his store 
for business, having been closed 
for a month for major alterations 
to the interior of the store. 


Al and Donald Birge, 
Odessa, Wash., have purchased | 


| retail 


the Chewelah Hardware Co., 
Chewelah, Wash., from L. G. 
Richard, head of the company 
for 26 years. It will be known 
as Birge’s Hardware Co. 


WISCONSIN 


The 40th anniversary banquet 
for Wolff, Kubly & Hirsig Hard- 
ware Co., Madison, Wis., was at- 
tended by more than 250 persons, 
128 of which were employees. 
The company was founded by 
Gustas Wolff, Vincent Kubly, 
and Louis Hirsig, in 1906. Mr. 
Hirsig, now president, is the only 
living member of the original 
partnership. The program in- 
cluded dancing, and other enter- 
tainment. 

The Douglas Supply Co., Ra- 
cine, Wis., has been organized 
to deal both at wholesale and 
in hardware and allied 
lines. Harry F. Anderson, Robert 
A. Letsch and Gerhard P. Pieh- 


of | ler are the incorporators. 


The Nelson Hardware & Furni- 





ture Co., Park Falls, Wis., plans 
a $5,000 warehouse, and alter. 
tions amounting to $3,000 to the 
store front of the South Side 
Hardware Co., Green Bay, Wis, 

A. J. Sampson hardware store, 
Spencer, Wis., was damaged by 
a fire touched off by a blowtorch 
recently. The damage is esti. 
mated at $9,000. 








o 
PLAN HOUSEWARE SHOW 
CHICAGO’S NAVY PIER 
JULY 13-18th 


The Navy Pier, Chicago, Ill, 
has been leased for a July, 1947, 
and a Jan., 1948, housewares 
show to be sponsored by the 
newly formed organization called 
Chicago Markets, Inc., headed by 
Ted Bauerle. The July show will 
be held from the 13th to the 
18th, at the same time as the 
furniture and home furnishings 
show. 

Mr. Bauerle, long active in 
the promotion of housewares and 
curtain and drapery shows, is 
president of the Bauerle Adver- 
tising Agency, Merchandise 
Mart, Chicago. 

The Congress and the Sher- 
man Hotels are to be used as 
headquarters. Floor plans, and 
exhibitor’s application blanks 
will be mailed early in April 
for the July show. 


MECHANIX ILLUSTRATED 
MOVES OFFICES 


The editorial and advertising 
offices of Mechanix Illustrated 
magazine, formerly at 347 and 
295 Madison Ave., respectively, 
have been moved to the Fawcett 
Publications Bldg., at 67 West 
44th St., New York City 18. The 
firm’s telephone number is MU- 
2-5534. 








Paint | 





NUTMEGGERS HELD ANNUAL BANQUET IN HOTEL BOND, Hartford, Conn., on Feb. 
11 during the Connecticut Hardware Association Convention. Following the dinner a floor 
show entertained the 350 guests who were in attendance. 
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ustraté> fh TheAPPLESCHNITZER 


PFICES a Cores and Slices an Apple in a Second ad 
nd advertising The SCHNITZER with its’ stainless steel GD 
ix Illustrated © radial cutters and polished aluminum = 7 
y at 347 and >. frame, and the SCHNITZELBANK (cutting & 
. ' board) thet is furnished with it, has 

7 respectively, enough of that Pennsylvania Dutch flavor 
o the Fawcett to push sales sky high. Attractively 

at 67 West > packaged. Doz. to a case. Retails at $3.75 
City 18. The i 
umber is MU- 





: is overflowing with sales-appeal | i ae Pi 
| and profit possibilities, are invited ae The LID- LOK oe 
to write today. an ‘ , Rs. Stops Tea or Coffee Pot Lid Breakage —Catches Drip’ 
; ; , = Attaches quickly to any pot—holds the lid 


* firmly in place at all times—catches the spout 
drip in foam sponge to prevent clothing or 
table cloth soiling . . . of even dangerous 
scalding. “nae plated—ottractively packaged. 
Retails at $1.00 


| EASTERN NOVELTY COMPANY 
1420 CHESTNUT STREET, PHILADELPHIA 2, PENNSYLVANIA 
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Phaze the Price? ’’ or 
“What's the Cosy »., 


There’s a long spread between the price of a fas- 
tener and its cost. 

To the price, your customer should add the 
costs of selection, purchasing, stocking, inspec- 
tion, application — and should consider the serv- 
ice he expects the fastener to give: its holding 
power per dollar of purchase price, its contribu- 
tion to the assembled product’s appearance. 

Acquaint him with these extra costs . .. show 
him that True Fastener Economy is the lowest 
total cost for fastening ... then you can make him 
a good customer by furnishing him with top 
quality fasteners. 


You gain because his continued satisfaction 
will make him a steady customer. And you can 
gain further by promoting the part you play in 
True Fastener Economy — handling the complete 
RB&W line, helping your customer (through 
RB&W’s engineering staff) to standardize, etc. 


“T.F.E.” — not an advertising idea 
- + @ principle of good purchasing 


“T.F.E.” — True Fastener Economy is the theme 
of RB&W’s national advertising in a long list of 
business magazines. The reproduction on the op- 


RBaWwW 
The Complete Quality Line 
RUSSELL, 


BURDSALL & WARD BOLT & NUT 


posite page shows that “T.F.E.” is practical as 
well as good advertising. 


Every Bolt — A Low-Cost Fastener 


Pick an RB&W bolt from a distributor’s stock in 
Philadelphia — another from a distributor's stock 
in Dallas. The identical characteristics of the two 
bolts — clean-cut head, well-finished barrel, per- 
fect threads, high physical properties — demon- 
strate the uniformly high quality of the RB&W 
brand. It’s the brand you can offer, with confi- 
dence, for True Fastener Economy. 


Russell, Burdsall & Ward Bolt and Nut Company. Face 
tories at Port Chester, N. Y., Coraopolis, Pa., Rock Falls, 
Ill., Los Angeles, Calif. Additional sales offices in Phila- 
delphia, Detroit, Chicago, Chattanooga, Portland, Seattle. 


COMPANY 


HARDWARE AGE 








Since the 
usually ¢ 
Economy 
convenie! 


The ca 
accuracy 
cost. Car 
toughnes: 
ing that 
sures sm¢ 
design th 
that run 


402 ¥ 


practical as 





WHEN YOU LOWER THE COST 
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tener 
; OF USING FASTENERS... THAT’S 
or’s stock in 
utor’ : 
r s stock Since the time and labor costs of assembling a nut on a bolt 
s of the two usually exceed the cost of the fasteners, it’s True Fastener You Get T. F. E. When You 
barrel, per- Economy to buy the brand that gives maximum speed and 1. Reduce assembly time to a minimum by savings through 
Saal " convenience in assembly. use of accurate and uniform fasteners 
, emon 2. Make your men happier by giving them fasteners that make , 


the RB&W 
with confi- 





RB & W Nuts Save Assembly Time 


The care which RB & W takes _to produce nuts with utmost 
accuracy and uniformity . . . pays off in terms of lower assembly 
cost. Careful selection of material; cold-punching that insures 
toughness, freedom from splitting, uniformity of size; repunch- 
ing that guarantees concentricity of hole; burnishing that as- 
sures smoothness of all surfaces; tapping on machines of special 
design that provide accurate, clean threads . . . result in nuts 
that run on quickly and take severe wrenching in their stride. 





their work easier 

3. Reduce need for thorough plant inspection, due to confi- 
dence in supplier’s quality contr 

4. Reduce the number and size of fasteners by proper design 
5. Purchase maximum holding power per dollar of initial eost, 
by specifying correct type and size of fasteners 

6. Simplify inventories by standardizing on fewer types and 
sizes of fasteners 

7. Save purchasing time by buying larger Quantities from one 
supplier’s complete line 

8. Contribute to sales value of final product by using fasteners 
with a reputation for dependability and finish 





RUSSELL, BURDSALL & WARD BOLT AND NUT COMPANY 


102 years making strong the things 
thal make America thong 


RB&W bolts, nuts, screws, rivets 
and allied oy | products are 
manufactured in a broad range of 
styles, sizes and finishes. 


. - . 
Plants at: Port Chester, N. Y., 
Coraopolis, Pa., Rock Falls, Ill., Los 
Angeles, Calif. Additional sales 
offices at: Philadelphia, Detroit, 
Chicago, Chattanooga, Portland, 
Seattle. Distributors from coast to 





pany. Fac: coast. By ordering through your dis- 
tributor, z= can get prompt ser- 
tock Falls, vice from his stocks for your normal 
P : needs. Also—the industry's most 
; in Phila- complete, easiest-to-use catalog. 
id, Seattle. 








Appearing currently in Modern Industry, Factory, Mill & Factory, Purchasing, Machine Design, 
Product Engineering, Farm Implement News, Iron Age, Steel, Engineering News Record and others. 


PANY 102 YEARS MAKING STRONG THE DISTRIBUTORS THAT MAKE AMERICA STRONG 
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ADVANCES 


Copper. Lead. Binder baler twine. 


Some builders’ 


hardware. Zinc oxides. 


One insecticide bomb. 


DECLINES 


One model home freezer. 


Some farm machines, tractors. 


Some industrial 


solder irons. Silver. 








Midget Aerosol bomb—Matco 
Products, Inc., Jersey City, N. J., has 
announced an increase in the price of 
its Matco Midget Aerosal Bomb, to 79 
cents per carton of three. The bomb is 
now full fair traded in those states in 
which such contracts are permitted. 

-+-s 


Industrial solder irons— 
Drake Electric Works, Chicago, has re- 
duced prices on 14 of its industrial 
soldering irons, reductions averaging 17 
per cent. 

+ + + 

A home-freezer change—On 
March 12, a 15 per cent price reduction 
on its 5-cubic-foot home freezer was 
announced by the refrigeration division 
of the Amana Society, at Amana, Iowa. 


* * * 


In builders’ hardware—Job- 
ber offices report that higher prices have 
been announced by leading makers on 
floor hinges, door springs, etc., ranging 
about 8 to 12 per cent. Also that Case- 
ment Hardware Co. advanced “Win-Dor 
Snuggers” and top casement closers 
about 18% per cent, effective March 1. 


Binder twine advanced—Rises 
of more than $4 a bale on binder and 
baler twine have been announced by 
the International Harvester Co., which 
said the increases are due to removal 
of government subsidies and to higher 
labor and material costs. “International 
Harvester has been forced to raise 
wholesale prices of binder twine from 
$6.125 to $10.50 a bale and baler twine 


202 


prices from $5.58 to $10.00 per bale,” 
said a company statement. “These in- 
creases reflect three principal factors: 
removal of the government subsidy on 
fiber established in wartime, increased 
materials costs and increased labor 
costs.” The prices named are f.o.b. Chi- 
cago, and represents rises of 71.4 per 
cent for binder twine and 79.2 per cent 
for baler twine. 


tg)" = ————— 
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Zine oxides—The New Jersey 
Zinc Co. announced that its prices for 
leaded zinc oxides have been advanced 
to the basis of 11.50 cents for carload 
shipments of the 35 per cent grade and 
12.374 cents for the 50 per cent grade, 
effective March 10. Prices for delivery 
in the Pacific coast area are % cent 


higher. 
+ * * 


Builders hardware moves- 
Jobbers report that one maker advanced 
its best selling garage hardware sets 
approximately 5 per cent, effective 
March 5. Also that a maker of specialty 
door holding devices, announced new 
prices, effective March 6, averaging an 
approximate 8 per cent increase. 

* * * 

Harvester announces reduc- 
tions —In a published announcement, 
International Harvester Co. headlines its 
belief that “any price is too high if it 
can be reduced.” and follows through 








Wholesale Hardware Sales* 
By Geographic Divisions, for January, 1947 
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GEOGRAPHIC 
DIVISION 


Percent Change 
January 1947 vs. 


Amount (Add 000) 





January 
946 


December January 


December 
1946 1947 1 














—2 $55,801 


—21 1,817 
9,278 
9,974 


A DMwwoaa 


S8ssFS52 


1 














Bureau of the Census 


Current Wholesale Trade 


a Includes 23 reports received too late to be incorporated in Census Bureau published releases. 





States comprising regions: 


New England—(Conn., Maine, «yy Mw. E., BR. 1. Vt.) 


Middle Atlantic—(N. J., 
East North Central—(IIl., 


y= * 
Ind., Mich., Ohio, Wis.) 


West North Central—(lIowa, oo =" ~~ Neb., N. D., S. D.) 


South Atlantic—(Del., D. C 
East South Central— 


N. C., S. C., Va., W. Va.) 


West South Central—(Ark., i. Okla., Senses 
Mountain—(Ariz., Colo., Idaho, Mont., Nev., N. M., Utah, Wyo.) 


Pacific—(Calif., Ore., Wash.) 
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NEW 
FAIR 
TRADE 
PRICES 


(in all states having Fair Trade laws) 


FOR 
SIMONIZ 
PRODUCT 


12 oz. Paste Kleener 
20 oz. Liquid Kleener. .. .59 


SELF-POLISHING 
SIMONIZ 


Half Gallons.......... 1.59 
PE. osbeadeeeoss 2.89 


* 
HOUSEHOLD SIMONIZ 
6Y2 oz. Jar 


EZ-2 CHROME 
CLEANER - 


a 2.49 


* 
S. A. SHAMPOO 


a dbrdnaewanae 2.39 
55,801 
Se Effective February 15, 1947 * 
i WHITESIDE 
3,799 
ze In order to protect you and the good-will 13 oz. Kit 


o 

= 

_ 
} 


| § 


established by SIMONIZ, these prices will be strictly 
enforced in order that the benefits of this change 


in Fair Trade prices can be enjoyed by all. 


Fair Trade Minimum resale 
price exclusive of any local, 
state or federal tax. 


“SIMONIZ’’ ... TRADE MARK REG. U S$ 
PAT. OFF. & FOREIGN COUNTRIES 


The Simoniz Co., Chicago 16, Ill. 


MARCH 27, 1947 




















EXTRA 
PROFITABLE 


HOUSEHOLD 
GLOVES 


Retail 
652 


PAIR 
No. 5315-5 


Individually 
boxed. Colors 
Red or Brown. 
Sizes 7, 71, 


Cash-in on the big demand for 
hand protection. Millions of 
housewives use latex gloves for 
dish washing and cleaning 
chores. Seiberling Gloves are 
today’s leading value attraction. 
They are tough, comfortable, 
good-looking—highly resistant 
to soaps, greases, and cleaning 
compounds — a fast-selling 
leader wherever displayed. For 
extra, profitable business order 
a supply, today. 


LATEX PRODUCTS CO. 


AKRON 9, OHIO 


200 Fifth Ave. Bldg. Merchandise Mart 
New York City Chicago 














with a promise to put into effect before 
April 1, a series of price reductions 
that will save its customers 20 million 
dollars a year. The reductions will be 
the first made in the industry since 
before the war. Farm implement prices 
rose 25 per cent in the war period. Two 
increases of about 10 per cent each were 
made last year and a 5 per cent in- 
crease was made in 1941. The overall 


increase is considerably less than the | 


63.7 per cent rise reported by the gov- 
ernment in the prices of all manufac- 


tured goods in the war period. The | 
20 million dollars of reductions will be | 
spread over Harvester’s four major prod- | 
uct divisions, farm machines, tractors, | 


motor trucks and industrial power 


equipment. Exempted from the cut will | 


be twine and fiber, on which prices re- 
cently were advanced, refrigeration 
equipment, a field recently entered by 
the company, and pig iron and steel of 
which the company is not a major pro- 
ducer, absorbing most of its own out- 
put. Harvester concludes its important 
announcement by saying: “Business, to 
our way of thinking, has a social as 
well as an economic responsibility.” 


* * * 


The silver reaction — Falling 
almost as fast as it had been rising 


just previously, the March 14 price of 


foreign silver was lowered to 7542 cents 
an ounce, a decline of 10% cents in 
less than a week. Silver’s price went 


to 7034 cents an ounce on Jan. 20, | 
from a December, 1946, high of 90% | 
cents. The 7034 cents held until Feb. | 


24, when buying on behalf of India 


started silver on a 15% cent upward | 
march to the 86% cent mark that was | 


quoted March 7. The reactive decline 
followed confirmation in Bombay that 


the Indian government had prohibited | 
importation of silver bullion, and an- | 


nounced steps wopld be taken to pre- 


vent prices “soaring to fantastic levels.” | 


Silver brokers say the recent declines 


in the price probably will not affect | 


retail prices and that a “further and 


more permanent drop will be necessary | 


before prices at retail decline.” One 
member of the industry said silver table- 


ware manufacturers generally main- 
tained quoted prices while silver rose | 


to its December peak of 90% cents an 


ounce, and that the present decline | 
would only help meet these increased 


costs. 
& * . 


Metals prices climbing—As 
of March 3, copper, lead and silver 
prices resumed their upward climb, 
lead reaching a new historic high of 15 
cents per lb., and domestic copper going 
to 21% cents per lb., highest since the 
1929 level of 23% cents. Copper’s jump 


brought prices of American producers, | 











Positively 


WILL NOT CURL 


BETTER and HEAVIER 


WALL SHIELDS 


of transparent acetate 


A necessity wherever switch 

plates are installed ....keep 

wall paper and walls clean 
. . improve appearance. 


PRICED TO GIVE YOU 
GOOD PROFITS 


Transparent, heavier, and bet- 
ter than ever, scalloped edges, 
lies flat against the wall, WILL 


NOT CURL. 


Note the popular prices with 
good profit margin for you: 


Single shields retail for 15¢ 
Double shields retail for 25¢ 


SEND FOR SAMPLES AND PRICES 


IMMEDIATE DELIVERY 
JOBBERS: get prices and liberal 


discounts. 


WALL SHIELD CO. 


Plastic Specialists 
347 W. FOURTH STREET 
CINCINNATI 2, OHIO 
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American smelters and government 
stockpile metal into line for the first 
time in several weeks. Both copper and 
lead have been in critically short sup- 
ply in world and domestic markets. Ac- 
tive consumer bidding and increasing 
production costs forced the prices up 
from copper‘s wartime controlled price 
of 12 cents and lead’s OPA wartime 
price of 644 cents per pound. 
* +. - 


Silver still heading upward 
—On March 6, the price of foreign 


silver jumped again, when leading silver | 


dealers raised their quotation 114 cents 
further, to 86% cents an ounce. The 
new price represented a total gain of 
15% cents since Feb. 24. During De- 
cember and January the quotations 
were steadily lowered in response to 
what appeared to be buyer rebellion at 
a too high price. A low of 70% cents 
was hit January 20 and that level per- 
sisted until Feb. 24. Dealers report con- 
tinued brisk demand from domestic 
users as well as bids from London inter- 
ests. United States industrial silver 
users have been buying readily at the 
new levels, although many of them 
stayed out of the market in December 
while prices were tumbling from 90% 
to 70%4 cents an ounce. According to 
one source, the market now could ab- 
sorb more silver than is being offered. 


The result has been the recent steady | 


rise which has had the effect of tempt- 
ing into the market considerable “vault 
silver,” or silver over and above™ daily 
production. The March 6 increase lifted 
the foreien silver price within striking 
distance of the 90% cents an ounce 
which the United States Treasury is 
obligated by law to pay for newly mined 
domestic silver. 
+ a e 

Indexes continue to climb— 
In addition to pig iron, prices of sev- 
eral basic commodities including tallow 
and greases, gasoline, and oil advanced 
recently. Increases were attributed large- 
ly to higher production and raw mate- 
rials costs, and short supplies. Foreign 
silver went against the trend, continu- 
ing a reactive decline that brought 
prices down 10% cents an ounce in the 
four days ending March 14. Demand for 
tallow and greases by soap manufac- 
turers boosted prices 1 cent per pound 
on all grades, March 13, to record high 
levels, reflecting continuing scarcities. 
Fancy tallow brought 27 cents a pound. 
A number of the leading producers 
have raised wholesale prices of gaso- 
line, naphtha, and heating oils % to 1 
cent a gallon, effective on the same date. 
Approaching to almost double its “par” 
of 1926, by statisticians as a “normal” 
price year, the Associated Press weight- 
ed wholesale price index of 35 com- 
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Why not 
Play for the 


Blue Chips? 


KitchenAid gives you a line worth 
selling—a little higher than most, 
perhaps, but with a product and a 
name that has always more than 
justified the price. 

Naturally, a bigger unit sale 
makes you a bigger, better profit. 
And then, with KitchenAid, you’ve 
got a full line to sell-up to—a 
chance for a tie-in KitchenAid cof- 
fee mill sale—and any number of 
follow-up attachment sales. 

That’s good merchandising. As 
for KitchenAid mixers, they’re the 
power-packed little brothers of the 
Hobart commercial mixers, in a 
class by themselves for perform- 
ance and dependability. If you 
don’t know the KitchenAid story, 
better ask your distributor now. 
If you do—say, we’re making 
shipments right now! 


KitchenAid 


The Hobart Manufacturing Co., KitchenAid Division, Troy, Ohio 
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ANOTHER 


Sharou 


ASSORTMENT! 


No. HN 218 
Semi-Finished 
HEXAGON NUTS 


American Standard Regular 
(Coarse Thread) 
® 218 Electro Galvanized Hex Nuts 
© 10 sizes ranging from '4" to |" 
© A complete department in itself 
® High profit margin on small investment 
® Quick refills always available 
© Order direct or from your jobber 


Send for your Sharon Assortment 
Catalogue today. 


% Fh 
Shavot Bott and Screut Co 
- - 


BOSTON 10, MASS. 
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Wholesale Hardware Inventories* 
By Geographic Divisions, for January, 1947 
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Percent Change 
GEOGRAPHIC January 1947 
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Current Wholesale Trade 
a Includes 20 reports received too late to be incorporated in Census Bureau published releases. 
b Stock-sales ratios are obtained by dividing the stocks by the sales for an identical group of firms. 








modities on March 13 advanced to January exceeded those of January last 
182.53, a new all-time peak. year 59 per cent. Sales of merchant 

oe oe wholesalers in January were off sea- 
sonally some 7 per cent but were up 
29 per cent from Jan., 1946. The largest 
inventory gains, compared with Jan., 
1946, were shown by electrical goods, 
170 per cent; lumber and _ building 
materials, 125 per cent; and clothing, 
90 per cent. More than 70 per cent 
inventory gains were shown by shoes 
and furniture. 


Inventories at record top- 
The value of manufacturers’ inventories 
increased $350,000,000 in January to a 
new record high of $20,600,000,000 at 
the end of the month, the Commerce 
Department reports. Manufacturers’ 
sales were valued at $13,300,000,000, 
an increase of $500,000,000 from De- 
cember, because of an extra working 
day in January. Inventories of merchant 
wholesalers, in all lines, continued to 
rise in January, increasing 6 per cent 
over the end of December, the depart- 
ment says. Inventories at the end of 


* ¢ *& 


January washer sales—Fac- 
tory sales of household washers in Jan- 
uary were the second highest of any 
month in the industry’s history, totaling 








Wholesale Hardware Collections 
on Accounts Receivable* 


By Geographic Divisions, for January, 1947 








ACCOUNTS RECEIVABLE Collection Percentages b 





Percent Change 
GEOGRAPHIC January 194 Amount (Add 000) 
DIVISION vs, 





Jan. Dec. Jan. Jan. Dec. 
1946 1946 1947 1946 





$46,420 $48,825 
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East North Central... . 
West North Central... .. 


1,274 1,174 
8,608 8,993 
8,812 9,003 
7,279 9,255 
4,156 4,007 
2,446 2,320 
5,120 5,497 
446 370 
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Bureau of the Census Current Wholesale Trade 
gf a Includes 19 reports received too late to be incorporated in Census Bureau published releases. 
EMBURY MFG. CO. b Collection percentages are obtained by dividing the collections by the accounts receivable for an identical 


Order through of firme. 
your jobber WARSAW, N. ¥. ai 
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"Copyrighted by Ookland Engineering Co.. Inc 





Sane “QUALITY SELLS!” 


IMMEDIATE DELIVERY 


JOBBERS: Wire your orders TODAY 
«x 


PERMANENT 


eee OAKLAND ENGINEERING COMPANY, Inc. 


New York Ci 
erred 800-100th AVENUE*+ OAKLAND 3, CALTFO 8 See 
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A PERFECT 


America’s Only Soldering tron 
with BUILT-IN 
THERMOSTAT 


t 


Sell KWIKHEAT Ther- 

mostatic Soldering 
Irons for profits and repeat sales. 
They give customers solid, satis- 
fying performance and long 
useful life. Two Built-in Thermo- 
static irons, 225-watt and 
450-watt, and our low cost 
KOPPERKORE 100-watt iron. A 
Kordless KWIKHEAT speeds up 
soldering of small parts. Write 
for data. 


HOT IN 90 SECONDS 





ARMSTRONG-BRAY 


Gear and Wheel Pullers 


Essential tools for the main- 
tenance and repair of ma- 
chinery, motors, engines and 
shafting. They remove gears, 
pulleys, sheaves, bearings, 
sleeves, etc., easily and 
quickly, without battering or 
breakage. STEELGRIP Rigid 
Arm pullers in standard and 
special types CHAINGRIP 
Pullers, that reach-in con- 
siderable distance from the 
end of shaft; automotive pul- 
lers, etc.—41 types and sizes. 


Write for Catalog 


ARMSTRONG-BRAY & CO. 


5348 Northwest Highway, Chicago 30, U.S.A 


240,233 units, compared to the record, 
247,816, in Oct., 1946. Sales topped 
those of the comparable month in 1946 


| by 107 per cent, according to announce- 


ment by the American Washer & Ironer 


| Manufacturers Association. 


* * * 


Size restrictions lifted on 
cans—OTC has eliminated restrictions 
on sizes of cans made from tin plate 
and terne plate. Its civilian production 
branch said, however, that it is retain- 
ing its limitations on the amounts of 
tin which can be used in various 
products. The size restrictions had been 
in effect since Feb., 1942, and had been 
designed to prohibit the use of small 
and intermediate cans “which would 


have used more tin per volume of food 
packed.” OTC has tentatively agreed 
upon allocation of 32,000 tons of tin to 
the tin plate industry, for all purposes, 


ss. * # 


Fractional horsepower mo- 
tors—Announcing the 1946 shipments 
of fractional horsepower AC motors to- 
taled 19,546,599 units, the Civilian Pro- 
duction Administration said recently 
that monthly shipments had climbed 
from 873,376 in Jan., 1946, to 2,117,943 
in December. This increase of almost 
150 per cent in the monthly shipment 
rate was attributed by CPA to the co- 
operation of industry and government 
in breaking one of the most serious 
bottlenecks in the production of a wide 








SALES OF 1,399 INDEPENDENT RETAIL HARDWARE 


DEALERS IN THE UNITED STATES 
January, 1947, Comparisons 





Jan.’47 Jan.’47 


No. 


vs. vs. 
stores Jan.’46 Dec.’46 


+20 —$2 


$13,696,478 


Dec. 46 
$20,201,382 


Jan. 46 
$11,374,225 


Jan. °47 





Number 
of firms 


| States reporting 


Percent Change 
Jan. ’47 Jan. 47 
compared compared Dollar 
with with Sales 
Jan. ’46 Dec.’46 Jan. ’47 








Arkansas 





California 
Colorado 


Illinois 
Indiana 
Iowa 


Massaclhiusetts 
Michigan 
Missouri 
Montana 
Nebraska 
New Jersey 
New Mexico 


Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
So. Carolina 
Texas 
Virginia 
Washington 
Wisconsin 
Wyoming 


+17 —23 207,494 
+13 —27 2,652,676 
+30 —26 166,421 
432 —16 87,038 
+11 —I18 245,259 
+10 Si 236,043 
+4 —A7 46,553 
425 —40 684,517 
426 —33 444,391 
428 —56 207,594 
427 —27 257,226 
422 —29 142,266 
+32 —10 104,122 
+17 —32 516,329 
+14 —42 513,887 
429 —35 229,390 
423 —38 182,399 
427 il 76,539 
+57 20 436,441 
+18 —39 85,833 
423 —25 761,439 
429 —39 270,682 
a? —35 186,434 
438 —19 457,415 
424 053,400 
438 93,821 
+19 100,471 
+3 —2 589,749 
425 74,955 
+21 278,683 
+418 563,818 
423 63,202 








Chicago, II. 
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+26 3: 227,983 
+29 —ll1 658,947 
+25 ~-19 128,588 
+26 —43 50,386 
+26 -4 359,04: 





Compiled by Bureau of Census, U. S. Department of Commerce. 
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FASTER, BIGGER PROFITS 


WITH PLEXIGLAS 


PLASTIC BATHROOM SET 


Consisting of Tub Soap Dish, 3 Towel Racks in 
graduated sizes, Wall Soap Dish, Tissue Holder 
and Combination Tumbler-Tooth Brush Tray. 


Here’s new beauty, new features in a bathroom 
set that SELLS ON SIGHT! Flexible, durable, non- 
breakable matched pieces that retain their luster 
forever! Made of all-transparent PLEXIGLAS — 
stronger, clearer than fine glass! This set has been 
a BEST-SELLER for more than a year—a fact proven 
by dealers’ numerous re-orders! 


Order Today! Immediate Delivery! 





® The only plastic set repeating the 





same design in all pieces! 

Spiral design adds beauty and 
strength to each piece — prevents 
towels from easily falling to floor! 
Soap trays have all-around drain- 
age. Easily removed for cleaning! 
Polished edges — crystal clear or 
colored! 

Each piece individually wrapped 
with chrome-plated oval-headed 
screws! 

Most pieces can be used in kitchens 
tool 

Order complete sets or individual 
pieces. Free display board holding 
full set with $125 order. 


Dealers, Distributors, Exporters 


write for full details 





More than 50% 
gross profit: 


roan $14.50 


list 
Price 


Your 


The Princess 
Standard Set 


Same number of pieces 
—with frosted edges— 
plain or colored! 








per wat’... 9918 


AKRON PLASTICS, INC. 


36 W. Market St., Akron 8, Ohio 
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CINE INS SEO Ri Be 


CHECK THE EXCLUSIVE ADVANTAGES OF 
BARRIDON OIL WATER HEATERS 


yx COMBINATION BURNER BASE. Use economically as 5” 
burner base for small amounts of water or as 7” burner 
for large amounts. 

te DUAL BRASS FORGED VALVE regulates 5” and 7” 
burners independently. 

%e DOUBLE COIL heats faster and saves up to 50% on 
fuel over single coil units. 

%& REVOLVING DOOR with no hinges or snaps. Stays 
closed for safety. 

%& Complete unit consists of combination 5” and 7” burner, 
%” copper coil, brass fittings, 3 gal. metal container or 
constant level valve* and stove. For 20 to 60 gallons 
boilers. 4” flue connection. Finished in brown Flex-o-lac. 
(* constant level valve at slightly higher price) 


Write for catalog and price list, stating quantity desired. 
ORDER A TRIAL SAMPLE NOW! 


BARRIDON OIL BURNER CORP. 


HARTFORD 1, CONNEC IIe 




















Write for description of K-D Tools. 


Spans 
obstructions 
with short 
blades 


K-D 99 Hack Saw 
Frame saws around 
corners with 3” or 442” 
blades; in narrow 
openings with any size 
blade. Takes 3”, 442”, 6”, 10”, 
12” blades. 
Solid steel frame — 
quick blade change 
Push lever down, 














install new blade, 
reset lever. 


K-D 10K Pliers Kit—For auto 
mechanics, electricians, etc. Hard- 
ened steel cadmium plated pliers, 
4,” long. 





K-D 20 Ratchet 

Wrench Set— 

3/8”, 7/16", 

1/2”, 9/16” 

openings. — ' : 
Double-end screw driver bit. 
Hardened steel, boxsocket con- 
struction. Reversible ratchets. 
Fabric roll. 








K-D MANUFACTURING CO., LANCASTER, PAD 
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| variety of civilian goods. One of the 


most pressing problems of the year was 


| presented by the unprecedented require- 
| ments for small motors for veterans’ 
| housing. This demand reached a peak | 
| in September. Manufacturers agreed to 


| new furnace manufacturers into vet- | 


increase production of the types of mo- 
tors used in warm air furnaces, and, 
by direction, CPA diverted motors from 


FAN DROCK 


SCOOPS 


erans’ houses already erected and ready | 
| for occupancy except for home heating | 
| systems. Despite the accelerated rate of | 


small motor shipments in 1946, the year 


| ended with a back log of 40,266,000 un- 
| filled orders, or the equivalent of 19 
| months’ shipments at the December rate. 


| 
| 
| 
| 
| 
| 


Rubber use at new peak— 
The Rubber Manufacturers Association 
reports that domestic consumption of 
rubber in 1946 hit an all-time peak of 
1,034,190 tons, compared with 799,988 
tons in the preceding year and 648,500 
tons in 1940, the previous record for a 
full peacetime year. When expressed in 


dollars, the consumption of all types of | 


rubber, calculated at 1946 prices, aggre- 
gated more than $500,000,000. The re- 
port shows the following figures for the 
various types of rubber: Natural, 277,- 
562 long tons; and for the synthetics, 


GR-S. 626,960 long tons; Neoprene, | 


44,420 long tons; butyl, 79,224 long 
tons, and GR-A, 6024 long tons. In a 
recent speech, J. J. Newman, Goodrich 
vice-president, said that America’s ap- 
petite for automobile tires has gobbled 
up virtually all the output of an indus- 
try which since V-J Day has kept its 
production nearly a third higher than 
in pre-war years. The industry, he 
stated, during 1946 turned out 88,- 
000,000 tires, 28,000,000 more than in 
1940, the last pre-war year. He pre- 
dicted 89,000,000 would be made in 
1947. Passenger car tires accounted for 
66,300,000 of the 1946 total, and 


| 54,000,000 of these went into “replace- 


ment” use. While the pre-war ratio was 
five replacement tires for each three 
sold for new cars, the present ratio, 


| Mr. Newman said, is about 15 to 3. 


Radio heating grows rapidly 


| —Charles R. Denny, chairman, Federal 


Communications Commission, said _ re- 
cently that the infant radio-heating in- 
dustry may soon grow up to be a giant. 
He made this forecast in a speech to 
the Institute of Radio Engineers. Radio 
heating, Mr. Denny said, is now being 
used for such diverse things as weld- 
ing metals, sealing rivets, molding plas- 
tics, vulcanizing rubber, curing tobacco, 
fusing glass, drying penicillin, relieving 
physical pain, inducing artificial fever 
and grilling frankfurters. The process 


@ Hundreds of uses for this handy, 
convenient wire scoop...especially in 
harvesting and handling crops of all 
kinds. Cannot slice or 

damage fruits or vege- 

tables...will not gather 
| dirt. Strong and sturdy, 
'yet lightweight and 

easy to handle. 


WOOD HAND GriP—Comfort- 
able, spade-type. 


30” HANDLE—for convenient, 
easy use. 


| REINFORCED BRACE— Pro- 
| vides strong support for 
| large capacity blade. 


RUST PROOF FINISH—Hot 
dip alloy. 


| 15” x 17” BLADE — 16 
| Heavy wires attached 
| to smooth, slice-proof 
| metal blade. 


NO. 70 
“SHOLDER” SCOOP 


FACTORIES: WORCESTER, MASS., ROCKFORD, 
ILL., NILES, MICHIGAN 
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3ECAUSE THEY ARE MADE BETTER 


WIRE DISH DRAINERS 


this handy, 
specially in 
crops of all 


AVAILABLE NOW 
in B.A.B. finishes 
ANDIRONS, FIRESETS & SCREENS 





Contact as or your nearest 
ROYAL FIXTURE JOBBER. 


ARTISTIC WIRE PRODUCTS C0. CHATTANOOGA IMPLEMENT &/ MEG. co. 


FAST HAMPTON, ‘e ONN. CHATTANOOGA GB, TENN 








"Oe ads in spring issues of BOY’S LIFE and OPEN ROAD 
For BOYS will tell 800,000 kids about the most popular, 
the most useful of all Baseball Books—The big 15th Edition 
of John Carmichael’s ‘““WHO’S WHO In The Major Leagues 
BASEBALL.” These lads, just at the age when the Baseball 
Bug bites them hard, want aii the dope on their favorite 
teams, their individual heroes, the records of famous old- 
timers, as authentically given im the 1947 WHO’S WHO 
In BASEBALL. It’s a big, eager-to-buy market—and our ads 
will say “Ask first at your local hardware or sports store!’ Take 
full advantage of these promising new profit 
possibilities—get your supply of 

books in time to tie in with 

ad appearances at the start 

of the Baseball season. It's 

a real deal! 


Retails at $ 1 25 


@ EDITED BY FAMOUS SPORTS- 
WRITER JOHN CARMICHAEL 
@ 100 PAGES OF RECORDS, 
STANDINGS, OTHER DATA 
— PLUS 500 PICTURES! 
@ ATTRACTIVELY CLOTH-BOUND 


Be sure to stock a com- 

plete line of BANA SEND FOR DETAILS 

Products—one cf Amer- REILLY & LEE CO. 
325 West Huron Street, Chicago 10, Illinois 


ica’s best selling, fast- (Distributors for B. E. Callahan, Publisher) 
est growing families. Dear Sirs: Please rush me complete details on WHO'S WHO in the 
. Major Leagues BASEBALL, so I can get my order in at once in time for 


the beginning of the season. 
| COMPANY 
products “ag 
} ST. and NO. 
rc 


BANA COMPANY *li6 New Montgomery St., San Francisco 


BANTAM VISE 

















STATE 








MARCH 27, 1947 

















CARROLL 


Sprinklers 


, 


Model 433 


The amazing sprinkler head on all models 
assures an even distribution of water in a 
perfect square pattern two to thirty feet. 


The SPIKED 


SQUARE SPRAY 
GARDEN SPRINKLER 


Elevated for general 
garden watering. The 
6” long pipe nipple 
can be replaced with 
desired lengths. 
Hose coupling can be 
stepped on to drive 
spike into ground. All 
models equipped with 
removable filter 
screen. 


SQUARE SPRAY 
SPRINKLER HEAD 


434 


Solves the irrigation 
problems for those who 
wish to make their own 
installations. Standard 
\/, inch pipe thread. 


CARROLL PRODUCTS CO. 


Oakland, California 











is carried out by a gadget almost iden- 
tical with the ordinary radio transmit- 
ter, generating a high frequency cur- 
rent. But the resulting energy, instead 
of being released on the air, is trapped 
in a coil of wire, and _ transmitted 
through the material to be heated. The 
importance of solving “interference” 
problems involved, Mr. Denny said, is 
emphasized by the fact that radio heat- 
ing is “growing so rapidly that it soon 
may boast a larger investment than 
radio communications.” 


Tin fast depleting—Federal 
reserves of tin will be exhausted by the 
end of the year, despite continued con- 
trols on use, leaving only emergency 
stockpiles, CPA forecast recently in a 

eneral report on the metal. Without 
conservation controls such as Orders 
M-43 and M-81, consumers would be in 
extreme difficulty because of lack of 
adequate imports to replenish stocks, 
CPA said, and Congress is preparing to 
consider continuation of these controls. 
United States tin stocks declined by 
nearly 14,000 tons in 1946. Because 
industry stocks already were at mini- 
mum working levels, the entire drop was 
in government stocks, which were re- 
duced to 53,337 tons. A large part cf 
government stocks is immobilized in 
working and in process at government- 
owned smelters, so the net available for 
industrial needs is much smaller than 
the stock figure shown. 


+ * * 


Lumber gradually adjusting 

An adequate supply of lumber to meet 
the 1947 housing program and a pre- 
diction that the market will stabilize 
during the year were forecast recently 
by the lumber survey committee of the 
Commerce Department. Mill stocks in- 
creased 19 per cent in 1946 while stocks 
of retail yards were up 44 per cent, the 
survey showed, and said “the lumber 
industry is gradually adjusting itself to 
the transition from government price 
control to a competitive market. Mar- 
keting through normal channels is in- 
creasing and local shortages are de- 
clining.” The committee found that 
buyers are becoming more selective; 
that they are avoiding overbuying; that 
unusually high prices are still being 
paid for small quantities of lumber 
required for complete specific contracts. 
Shortages of equipment, repair parts 
and supplies continued to be serious 
during late 1946, and increased short- 
ages may be expected this spring, espe- 
cially in cases where mills have been 
shut down during the winter. The sur- 
vey listed the following bottlenecks in 
the building industry, in order of 
their importance: gypsum lath, hard- 








Th ds of h holders need this prac- 
tical device that keeps drains open and 
saves plumbing bills. It's simple. Any 
woman or child can use it effectively. 
Simply attach to faucet, press cup over 
drain and flush away the trouble under 
75 ibs. pressure. For kitchen, bath, laun- 
dry and basement drains, industrial traps, 
etc. Made of quality materials. Looks 
like Big Value and is! 


If your jobber cannot supply you, order 
direct, or write for detailed circular. 


SYMONDS (VD COMPANY) 


1414 S. MICHIGAN AVE. CHICAGO 











FOR MEN WHO 
LIKE TO TINKER 


They use COX bearing blocks and 
other power-transmission accessories 
to set up line shafting in the home 
workshop . . . to make movable dis- 
plays ... to transmit power to new 
devices . . . to motorize inventions. 
Satisfy this huge demand with high 
quality COX equipment . . . low in 
price . . . easy to display . . . retails 
profitably . . . steps up sales of all 
related items. 


For interesting data and prices, write for 
illustrated catalog sheet A32 


COX metat propucts co. 
3249 N. 26 St. © Milwaukee 6, Wis. 
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Plastic linoleum finish... tough and durable. 
Easy to apply. Eliminates waxing and polish- 
ing. Alcohol resistant. Non skid. 


One coat covers...dries to a smooth, durable 
surface. Will not crack, chip or peel. 36 
beautiful colors. 


For concrete, wood and composition floors. 
Adds warmth and color, makes concrete floors 
dust free, and brightens up basements and 
porches. 


Tough enough to resist changing weather. 
Withstands dust, oil, dirt and grime. Dries in 
three hours. Ten sparkling colors. 


For every outside surface. Stands up under 
severe climatic conditions. Stays clean-looking 
longer. Eight tough permanent colors. 


Amazing new washable wall finish that covers 
wood, wallboard, concrete, brick or wallpaper 
with one coat. Dries in one hour. Primes as 
it seals as it finishes. Easy to use. 


THE LINE TO FEATURE 


Plasti-Kote offers complete merchandising 
helps — including display stands, window 
trims and backgrounds, neon signs, electric 
clocks, color cards, counter displays, news- 
paper mats and radio transcriptions. Send 


coupon for details 
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Quart 


PLASTI-KOTE TRANSPARENT V-2 
Plastic Linoleum Finish 


Backed by a tremendous advertising program 
with thousands of messages in newspapers, 
magazines and on the air. 


Ko Oe run 7 
. $” Guaranteed by > 
pornp rel Good Housekeeping 


wy 
C745 apvennisto WE 


GUARANTEED 


Backed by three great seals ... PLASTI- 
KOTE TRANSPARENT V-2 carries The 
Good Housekeeping Guarantee Seal, 
The Parents’ Magazine Seal and The 
Underwriters Laboratory Seal. 


PLASTI-KOTE, Inc. “uctnio‘one” 


| am interested in Plasti-Kote. Send further information 
about this fast selling line of paint products. H.A. 
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"A LOW COST UNIT THAT 
-PASTEURIZES MILK 


—simplicity of con- 
operation. 


WISED — a comprehen- 
9 program to help you. 


“TESTED — recommend it with 













CASH-IN” ON A BIG 
WAITING MARKET - ON FARMS, IN 


SMALL TOWNS... 

Doctors, Health and Sanitation Au- 
thorities all emphasize the impor- 
tance of pasteurizing milk to avoid 
the dangers of milk-borne diseases 
such as undulant fever, diphtheria, 
typhoid fever, scarlet fever, tuber- 
culosis, septic sore throat, dysentery 
and diarrhea. Now farmers and 
those living in communities where 
pasteurized milk is not available 
can enjoy this safe-guard to health 
right in their own homes. 


less than you would 
a gallon to operate. 


“FEATURES T "LY 


— the size mos' 










Manufactured by 














| month last year. 





| report large sales gains. Sears Roebuck 








wood flooring, millwork, plumbing, 
| doors, labor, warm air furnaces, plaster, 
electrical material and nails. 


* * 








Maytag sales—Net sales last 
year of The Maytag Co., makers of 
washing machines and other home ap. 
pliances, totaled $26,822,498, the largest 
for any year, except 1926, in the com. 
pany’s history, Fred Maytag II, presi- 
dent, declared in the 1946 annual re- 
port issued to stockholders. They com- 
pare with sales of $12,818,816 reported 
for 1945. . 


* + * 





Building activity—New con- 
struction in February totaled $743, 
| 000,000, a slightly more than seasonal 
drop of 7.2 per cent from January, the 
Construction Division, Department of 
Commerce, announced recently. The 
February figure represented an increase 
of 45.7 per cent over the same month 
of last year. Private construction in 
Feb., 1947, amounted to $601,000,000, 
Private residential building (excluding 
| farm building) totaled $256,000,000 or 
6.2 per cent under January, a somewhat 
less than seasonal decline. Private non- 
residential construction during _ the 
month was $259,000,000; private public 
utility, $76,000,000, and farm construc- 
tion, $10,000,000. The volume of new 
| public construction in February was 
| $142,000,000, or 15.5 per cent less than 
| in January. Of this total public residen- 
tial building accounted for $29,000,000, 
and nonresidential building, such as 


| industrial, educational, hospital and in- 


stitutional, $19,000,000. 


* * * 


General index hits new peak 


| _.On March 5, the commodity index of 


35 wholesale staple prices, compiled by 


| the Associated Press, rose to a new all 


time high of 177.39 per cent, compared 
to the “base” year, 1926. This was the 


fourth consecutive advance and com- 
| pared with 167.13 a month ago and 


114.47 a year ago. Advances in prices 
for lead, copper, butter, eggs, flour, 
corn, rye, and lambs accounted for the 


| latest rise. 


* * * 





February construction drops 

The U S. Department of Commerce has 
reported that new construction in Feb- 
ruary totaled $743,000,000, a decline of 
7.2 per cent from January—a drop 


| slightly more than seasonal. However, 


the Department said, the February fig- 


ure was 45.7 per cent above the same 








* * * 





February sales reports— 
| Whatever may be future trends, the 
; : é 

| leading mail-order sellers continue to 
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& Co., in February, totaled $114,595,- 
199, or 20% per cent ahead of the 1946 
month, and a new all-time record. 
Montgomery Ward & Co. listed sales of 
$71,205,237—up 28.9 per cent over a 
year ago. F. W. Woolworth Co. sales 
of $37,053,788 represented an increase 
of 7.8 per cent, while the total for the 
first two months of 1947 was 10.6 per 
cent higher than a year ago. W. T. 
Grant Co. lost 4.4 per cent in February, 
and 3.3 per cent in the two months, 
from 1946 comparisons. Department 
store sales throughout the country con- 
tinued to show a shrinkage in the rate 
of gain from last year, as the Federal 
Reserve Board reported 10 and 8 per 
cent increases in sales, for the week 
and four weeks, respectively, ending 
March 1. 


* * *# 


Freight loadings rise — De- 
spite the widespread car shortage, 
freight carloadings for the week ended 
March 1 totaled 850,031 cars, this be- 
ing an increase of 9.4 per cent from 
the preceding week, and an increase of 
8.6 per cent from the corresponding 
week last year. So far this year, 7,197,- 
626 cars have been loaded, compared 
with 6,533,136 cars in the correspond- 
ing period of 1946, and 6,841,878 cars 
in 1945. Nevertheless, a great many 
shippers are unable to get enough 
freight cars to meet daily requirements, 
and nearly all are experiencing delays 
in transit. Daily shortages, as reported, 
range from 10 to 60 per cent of car 
requirements. Box cars are needed most, 
but all types are in short supply. Five 
to 10 per cent of available cars are 
found unusable for specific goods. 
Transit delays, affecting both incoming 
and outgoing shipments, are said to be 
substantial. Most shippers say hauling 
time is twice as long as before the war. 
In some instances delays are even 
longer. These conditions exist despite 
efforts to relieve the pressure by main- 
taining loading and unloading opera- 
tions on a six-day week basis. So far 
production shutdowns have been avoid- 
ed, but several slowdowns have oc- 


curred. 
* * @ 


Post-war record in steel out- 
put—Operations of the nation’s steel 
industry were scheduled for the March 
15 week at 95.8 per cent of capacity, 
a new record postwar level and the 
highest since April 30, 1945, the Ameri- 
can Iron & Steel Institute announced. 
The rate is the equivalent of 1,676,400 
net tons of production and compared 
with operations a year ago at 83.6 per 
cent, producing 1,473,400 tons. The pre- 
vailing opinion in the industry is that 
although structural steel, bars, rails, 
shapes, and plates will be in fairly 
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FOR VOLUME - - 
PROFITS, T00 - - 


Sell all 3/ 













Experienced dealers 
know there is only 
one way to make the 
most profit out of 28 
years’ preference for 


The big reason for the popular- 
ity of Lenk Soldering Equipment 
is the uniform quality that’s 





THEL 


x ® 





BLOTORCHES 


Lenk quality — sell all three. 
























ELECTRIC SOLDERING 
IRONS 




















SOLDER 














built into every item. The me- 


chanic who has used any Lenk 
Product is a ready customer for 
the rest of the line. The mis- 
sionary work has already been 
done. Get the full benefit from 
this rapidly accumulating tide 
of preference — sell all three! 


xx* x 


MFG. COMPANY 


DEPT. B, NEWTON LOWER FALLS 62, MASS. 
Manufacturers of Soldering Equipment Since 1919 









215 





























q 
NEW WORLOS RECORD CATCH 
OW A SUNSET LINE / 


- Selected by Smart Fishermen Everywhere 


BIG game fisherman Hans 


REPRESENTATIVES : —_ oneener anew 
ED. W. SIMON CO., M.D.CHALKLEY eS. Claes ce 
320 Broadway, "706 Gettings St. cote of the fecpepecionel 
New York7 Suffolk, Virginia Game Fish Association waoe 
JOHN W. BENTLEY : he landed this h7 

7358 N. Damen Ave. 5 pound Mako Shark. The "ih 
Chicago 45 } r measured 9 ft. 5 in. in length 
—_2 ty of 6 t 25g ~ 

. and fought for an hour an 
- » SEE YOUR JOBBER 40 minutes before he was 

= brought to gaff. 





Being a smart ~ Ke 


fe Mr. Hinrichs used a 
: * thread SeOuE MARINA 
‘ t CUTTYHUNK LINE to 


land his prize fish. And like 

all SUNSET LINES the 

MARINA met the test, for 

they are the finest lines 
your money can buy. 

Time after time fisher- 

men prove there are no 

%, equals to SUNSET 

LINES ... that’s 

"x SUNSET 

LINES make 

profitsfor 

dealers, too. 





More of these fine lines are 
becoming available every 
day... see your jobber. 


““EVERY INCH DEPENDABLE”’ 


SUNSET LINE & TWINE CO., 
564 Sixth St. ¢ San Francisco 3 F 


SUNSET LINES 


“America’s Finest Fishing Lines” 

















SURFACING 


OF IMPERFECTIONS 


with DURATIT 








Only ONE application 
for the average fill Ly . 


For fine finishing on wood, metal, plastic or an 
commonly used material, Duratite Wood Dou 
g (for large cavities) Duratite Surfacing Putty (for 
smaller cavities). In seven wood colors everyone 
wants, in tubes and cans in a variety of sizes. Ask 
» your jobber or write 


_, WEBB PRODUCTS COMPANY 


238 South G Street e San Bernardino, California 
Dept. H, Norcross, Georgia 





sed by millions 
since 1923. Flexible... 
waterproof... heatproof 


ARROWHEAD 


CEMENT 
Write for catalog of 


WOOD DOUGH and SURFACING PUTTY ‘E=SEHEES 
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ample supply by late summer or early 
fall, sheets and strip will remain scarce 
for another 12 to 14 months. Under 
these conditions observers expect little 
chance for lower prices for refrigerators, 
stoves, washing machines, automobiles, 
and other “consumer durable” goods for 
some time. Supplies reaching manufac- 
turers of these products are largely on 
a “hand to mouth” basis, particularly 
in the case of the auto makers. This 
prevents obtaining full mass production 
efficiency which has always brought 
about lower prices. Total ingot output 
of the steel industry last year was 66,- 
300,000 tons, 12 million having been lost 
because of strikes in steel, coal, and 
other industries. Estimated annual ca- 
pacity is 92 miilion tons. 


~ * * 


Civilian employment holds 
high—Civilian employment of 55,000,- 
000 in February was almost unchanged 
from January, but was 4,000,000 higher 
than in Feb., 1946, according to the 
Bureau of the Census. Agricultural em- 
ployment was up 400,000, while there 
was a 300,000 decline in employment 
rolls of non-agricultural groups. There 
was no change in the number of un- 
employed, which totaled 2,500,000 in 
February, a total slightly less than a 
year ago. 

* « & 

Soil pipe assistance con- 
tinues — The Civilian Production Ad- 
ministration has announced that priori- 
ties assistance will continue after March 
@1 to help producers of cast iron soil 
pipe obtain pig iron. Producers of this 
type of pipe and fittings may apply 
after March 20 for their April require- 
ments, and pig iron suppliers will be 
required to accept their certified orders 
up to March 31. Recently Presidential 
Adviser John R. Steelman said that all 
government allocations of pig iron 
would be discontinued after March 31, 
except to producers of cast iron soil 
pipe. 

* * * 

Cast soil pipe— CPA reports 
that January production of cast iron 
soil pipe was 54,600 tons, an all-time 
high which exceeded for the first time 
the 50,000-ton monthly production goal 
set for the industry. Under pressure of 
urgent need, productien has been stead- 
ily climbing since V-J Day. January, 
1946, production was only 28,000 tons. 
The recent betterment has resulted from 
intensive government and _ industry 
efforts to meet a critical production sit- 
uation, and CPA points out the need 
for continuing efferts to bring supply 
into balance with requirements. Soil 
pipe and fittings have been one of the 
most critically-needed items in the Vet- 
erans’ Emergency Housing Program, 
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and other essential construction activity. 
Despite peak production in January, 
there is a tremendous backlog of un- 
filled orders for soil pipe which were 
carried over from last year, and ex- 
panding seasonal demands are expected. 
Government allocation of pig iron to 
the cast iron soil pipe producers will be 
continued after March 31 to insure con- 
tinuation of high-level production. Pre- 
mium payments also will be continued 
as a factor in maintaining the six-day 
week. * 6s * 


To relieve copper shortage— 
On March 12, Congress agreed to sus- 
pend import duties on copper through 
March 31, 1949, to relieve the domestic 
shortage, to meet needs of fabricators 
and to build a copper stockpile. Rep- 
resentatives of copper mining areas con- 
ceded that demand exceeds domestic 
production, but had urged the suspen- 
sion be for a shorter period. The two- 
year tax suspension was aided by Presi- 
dent Truman’s speech, which indicated 
a world condition “under which we 
need all the copper we can get from all 
the mines of the world.” 





+. * 8 


Razors and blades—A total of 
60 million dollars was spent for razors 
and blades in 1946, a survey by A. H. 
Rogow, vice-president of Eversharp, Inc., 
disclosed recently. Increased employ- 
ment and high consumer income were 
factors in total sales, which rose to 24% 
billion blades from 2 billion 100 million 
in 1945, he said. The survey estimated 
that about 4 million men are using elec- 
tric razors, valued at 35 million dollars. 
Fifty million others use approximately 
49 blades each in a year. In 1944 the 
military averaged 125 blades per man. 

*” * ” 

Swiss watch influex con- 
tinues—The wartime scarcity of men’s 
watches in the market has largely dis- 
appeared, but a very definite shortage 
of women’s watches still is reported. 
Dealers’ stocks still chiefly consist of 
Swiss made watches, as a result of 
steady heavy imports, and continued 
difficulties by domestic manufacturers to 
get back into full production after hav- 
ing been engaged almost exclusively in 
making precision instruments during the 
war years. The continued. heavy influx 
of Swiss watches into this country has 
risen to a rate about three times pre- 
war. Leading retailers, however, take an 
optimistic view toward prospects of 
American producers. They believe that 
once domestic producers get back into 
full production, now retarded chiefly by 
labor shortages, they will regain their 
prewar ratio of total watch sales. The 
underlying demand for American-made 
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You'll Profit 


with 


RED BRAND 


When your customers 
again buy by choice, 
. it will be to your ad- 
™ — vantage to handle Red 
eed fence. For Red Brand has earned the confidence of 
farmers . . . confidence built up through the years. When they 
buy Red Brand, they know they are getting fencing that 
delivers extra long service and satisfaction. This consumer 
confidence in Red Brand means extra sales and more repeat 
business for Keystone dealers. 

Today, we cannot supply your demand — we are maintaining 
quality and brand recognition — 
important factors for -you for to- 
morrow. Today and tomorrow, 
your customers look for the top 
wire painted red. 




































KEYSTONE STEEL & WIRE CO. 


PEORIA 7, ILLINOIS 


| mee BRAND Fence 


ae TOP STEEL POSTS 








FORGED IRON 
CABINET HARDWARE 


MANUFACTURING COMPANY 
PITTSBURGH 12, PENNSYLVANIA 


watches—and timepieces in general—ig 
said to be strong. Except for water. 
proof watches, popular with servicemen 
during the war, no price reaction is te- 
ported by dealers, but their customers 
are said to have become more selective 
in their buying. 


% * * 


Fertilizer demand — A survey 
of the amount of fertilizer available for 
the coming planting season gives a 
gloomy picture. There will be almost 
record amounts of fertilizer made, but 
the demand is so huge that it will ex- 
ceed the supply by perhaps 20 per cent. 
The use of fertilizer has jumped 129 
per cent since prewar. The corn belt, 
which formerly did not use great 
amounts, now is an enormous consumer 
of nitrogen, phosphorus, and potash, as 
a result of the vast drain on the land 
from the effort to meet wartime food 
goals. Also the use of hybrid seed and 
higher yields means a greater use of 
soil nutrients. The nitrogen situation is 
perhaps the worst. For the 1946-1947 
period there will be 693,000 tons of 
nitrogen available for agricultural use 
in the United States compared with a 
consumption of 702,000 tons last year. 
There will be larger supplies of soluble 
phosphate fertilizers, and potash sup- 
plies should be above last year’s all-time 
record. All in all, the supply picture is 
good, but the use of fertilizer after 
reaching a record high of 13,201,703 
tons in 1945, and after probable con- 
sumption in 1946 of 15 per cent above 
1945, will undoubtedly show a further 
increase this year. 


x * * 


Glass and paint scarcity— 
Pittsburgh Plate Glass Co. foresees con- 
tinued acute shortage of basic materials 
going into its two main products, glass 
and paint, for at least the next six 
months, H. B. Higgins, president, said 
recently, in his annual report. Demand 
for the company’s products is at a rec- 
ord level and while production is also 


-higher than ever before, the glass and 


paint needs of consuming industries 
probably will not be satisfied in the first 
half of this year. Last year the company 
set an all-time sales record, 28 per cent 
above the 1945 total, despite shortages 
and labor troubles. Increases up to 300 
per cent in the prices of some of the 
raw materials comprising the company’s 
inventory have influenced its decision to 
set aside $4,000,000 against price de- 
clines, Mr. Higgins said. The price of 
flaxseed for paint manufacture, a com- 
modity in which Pittsburgh Plate Glass 
has inventory and commitments of many 
millions of dollars, is double its prewar 
level. The price of bristles for brush 


(Continued on page 221) 
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Coast to Coast Meeting Attracts 500 Dealers 


% peal 


mERCHAND! 


stressed. 









Five hundred dealers and their wives came to the recent annual meeting 
in Minneapolis of the Coast-to-Coast Stores Central Organization, 29-43 
Main St., S.E., Minneapolis 14. The purpose 
according to the executives of the Central Organization, is to present new 
items of merchandise carried in Coast-to-Coast Stores which are now lo- 
cated throughout 14 Northwest states. New techniques in store display and 
salesmanship, as well as the importance of consistent advertising, will be 
“Sales of Coast-to-Coast Stores set a new record-high in 1946, 
and with the nation’s purchasing power at its present high level, particularly 
throughout the agricultural regions of the Northwest. we see no reason why 
sales should not continue on an upward trend throughout 1947,” Arthur C. 
Melamed, president and merchandise director of the company stated. C. P. 

Person, display manager, is shown addressing a meeting. 


of these annual meetings, 
















A excellent merchandising touch 
which has created volume sales 
of brushes for Central Hardware 
Co., St. Louis, Mo., is the use of 
4 by 5-in. photographs in the display 
to show how each brush is used. 
Two inset wall niches on the 
mezzanine balcony of the downtown 
Central store are used to display 28 
varieties of popular household 
brushes under direct incandescent 
light, and arranged in a neat double 
row. When the display was first 
built, however, sales were rather 
slow, inasmuch as few Central sales- 
people knew the purpose of every 
brush, and there was no time avail- 
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Photographs Sell Brushes 
In Unique Display 


able for training them. Explanatory 
signs, such as “Brushes for Every 
Purpose,” or “Make Housecleaning 
Easier With the Right Brush for 
the Job,” helped alleviate the situa- 
tion somewhat but still brush turn- 
over was not what the management 
felt it should have been. 

The management decided to pro- 
vide quick “visual demonstrations” 
by means of photographs. A letter 
was dispatched to manufacturers, 
who responded by furnishing photo- 
graphs of every brush in actual use 
posed with a “typical housewife” 
in each case. 


Therefore, of the 28 


over each 





Above each brush was a photograph showing how the item should be 
used. It was a ready reference type of display and got results. 
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Splitting \ - 
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SCREW DRIVER 


A new design in husky Screw Drivers that can 


really “take it” . .. the blade, shank and shoul- 
der are forged from ONE piece of Tool Steel. 
When your critical customers take one of these 
sweetly balanced, rugged tools in their hands, 
they sell themselves—and quick! 

Made in a complete line of models and all sizes 
with square and round blades that run completely 
through selected hardwood and Pyraloid handles. 
Write for complete details on this 
fast-moving, long profit line. 


VIKING HAND DRILLS 


Shown to the right is No. V.920... 
one of a cemplete line of beautifully 
designed FORSBERG Hand 
Drills. All popular sizes up to 
%4” chuck capacity. 














WHALE BRAND COPING SAWS 
No. 24... An extra deep, finely finished frame. 
Stock %” x 3/16”, depth 6%4” Hardwood handle. 
Complete with No. 20H specially hardened and 
tempered Whale Blade. 


action 
ales D 


tant $ 
w the cons KING 8 E 
Get to We a ¢ WHAL 
oe WHALE OAMES 200 CRAMES 
- AW F SA RS 


Forsber 


© MPG. CO., BRIDGEPORT, CONN., U.S.A. 












219 










































































Two Speciat Leavers 
For Spring Selling 


Start spring clean-up selling with these popular home items 
—Super pre-war quality—and pre-war priced to make them 
business building leaders—and at a good profit to you. 
Get your order in now for immediate delivery. 


F.C. STEEL BROOM RAKE 
—A Really Superior Product 











errter 







A 24 tine, heavy sfee! broom rake 
of exclusive design. Arched plate— 
Cantilever construction doubles 
strength. 20 inch spread. Dark green 
baked enamel finish—48" waxed handle. 
| Packed 2 dozen to carton. List $15.60 doz. 
“* Sells “like hotcakes” at $1.29. 











F.C. STEEL HOSE HANGER 
Meets a Need in Every Home 






The safest, easiest way to care 
for garden hose. Hangs hose 
without kinks or crushing. One 
piece heavy gauge steel— 
Holds 100 ft. hose. Mounted 
on fence, wall or house. Dark green baked enamel finish. 
Packed | doz. to carton—List $12.00 doz. A "pick-up" 
seller at 99¢. 


Order a supply of both today. Standard discounts. 


FIRECRAFT CORPORATION 


Dependability in Metal Products since 1910 
3606 W. 51st Street Chicago 32, Ill. 








The Greatest 


WATER SYSTEM IMPROVEMENT 


" In Over 50 Years 
J 


NOW AVAILABLE FOR DELIVERY 
* os 








* 
CHECK THESE FEATURES! @ 


© 450 GPH Capacity 

® Human Heart Diaphragm De- 
sign 

© Abrasives in water cannot 
damage pump 

® Sealed Ball Bearings — re- 
quires no lubrication 

® No packing glands to leak 

Rust-Proof Aluminum Con- 

struction 

© No impellers or cup leathers 
to wear 

® Positive displacement gives 
ample water pressure 

@ Practical Suction Lift — 26 
ft. 


FREE INFORMATIVE 
FOLDER 
Write for complete details of our 
attractive dealership plan. 


ACE PUMP CORPORATION 


138 HERNANDO MEMPHIS, TENN. 













































The Popular Nelson 
‘\CRESCENT’’ 





Sprinkles a half-circle of drenching spray 

over a wide area. Heavy brass construction 

can’t bulge or leak. Wide, 8 inch non-tip 

base. Rugged, dependable, and economical. 
der from your jobber. 
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L. R. MFG. CO. 


LAWN and GOLF SPRINKLING EQUIPMENT 
OVERHEAD IRRIGATION SINCE 1911 


PEORIA, ILLINOIS 














OUR ADVERTISING SENDS 
CUSTOMERS TO YOU FOR THIS 
PROFIT-MAKING PACKAGE ... 


See the Plantabbs advertisements run- 
ning in Better Homes & Gardens, Sunset 
Magazine, This Week Magazine (in 24 
metropolitan newspapers), The American 
Weekly Magazine (in 20 metropolitan newe- 
papers), Life Magazine, and The New York 
Times. 

Make up your spring order today! Include 
the garden package. There’s a definite de- 
mand for this $3.50 (1,000 tablets) size, and 
the $1.00 box (200 tablets) is always a con- 
tinuous seller. 

Stock them! Display them! Make the 
— that comes with these larger 
units 


PLANTABBS CORP., BALTIMORE 1, MD. 
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hooks which display 28 types of 
brushes on the Central Hardware 
Co. mezzanine is stapled a photo- 
graph—which indicates precisely 
the use of the brush below. Thus, 
one photograph has a_ caption 
which reads, “refrigerator brush. 
60 cents,” showing how the long- 
handled brush may be used to get 
into remote corners of the refrig- 
erator for better cleaning. Next is 
a “coffee-maker at 70 cents,” with a 
photograph illustrating the glass 
coffee-maker being easily cleaned 
with this style of brush. Similarly, 
lamp shade brushes are shown in 
use, handy dusters explained, three- 
prong venetian blind brushes illus- 
trated, etc. Sink brushes, dish 
mops, shelf brushes, etc., are all 
photographically identified — and 
customers now ask far fewer ques- 
tions, while buying almost 200 per 
cent more brushes per season. 





How’s the Hardware 
Business? 
(Continued from page 218) 
manufacture, another important inven- 
tory item, is about four times its 1939 
price. Other paint industry comment 
refers to the disappointing outlook for 
Argentine’s flaxseed crop. This has been 
officially estimated at 41,300,000 bushels, 
or 25 per cent smaller than an earlier 


estimate. 
o * o 


Asks cost and price réduc- 
tions—In a March 9 statement, the 
U. S. Department of Commerce advised 
business men to reduce prices to meet 
growing competition. “Business is on 
the verge of a period of tense competi- 
tion, and business men should begin now 
to seek ways of reducing their costs 
and lowering their prices,” the Depart- 
ment said. “There are now more re- 
tailers in business than there were be- 
fore the war, and the implication is that 
competition for the consumers’ dollar 
will be greater than ever. Unless busi- 
ness men start reviewing their pricing 
policies now, with a view towards meet- 
ing this competition, they may find 
themselves faced with making drastic 
price changes. The old wartime formula 
of price of goods plus operating costs 
plus desired profit is no longer suffi- 
cient. In general, markup policies must 
be directed toward a reasonable net 
profit.” In considering price policy, the 
Department said retailers might do well 
to classify wares as luxury goods, com- 
petitive goods and convenience goods. In 
luxury lines, the markup may be larger 
than the store average. At the other 
extreme, convenience goods sell rapidly 
with little promotion and a low markup 


‘might be the most satisfactory policy. 
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It’s complete, concige and fully Mustrated 


Leama eo eam awe em em me eo we eee oe eee Gee ew ewe eh eee we eee ee eee 


e 
Here’s a brand-new @atalog that will be of 


help to every buyer of threaded fasteners. 
Here are 50 pages of facts and figures and 
illustrations that will earn a place on your 
desk. Carefully indexed—easy to use. Sturdy 
cover—plastic binding. It’s useful and attrac- 
tive. Write for your copy today. It can help 


simplify your ordering procedure. 


FASTENERS 


BOLTS, NUTS AND RIVETS 


TReP eke 


CAP AND SET SCREWS 





Men Who Know 


THE 
ROYAL EAGLE 


RIVETED 
STRIKE 
PLATE 
JOINTS 


INustrated is the 
No. 672W 
REGULAR MARKING 


EAGLE RULE 
MFG. CORP. 


514 HUNTS POINT AVENUE 
NEW YORK 59, N. Y. 


Wm. Geo. Steltz, president of the Supplee-Biddle Co., personally escorts 
the Mayor of Philadelphia, Bernard Samuel and Miss Greater Philadelphia 
beauty contest winner, Virginia Brown, and the Hon. Vincent A. Carroll, 
throughout the four floors of merchandise on display in the WGS building 
during the 10th Annual Supplee-Biddle Merchandise Fair. 


23,000 Dealers View Supplee- Biddle 
Annual Merchandise Fair 


ITH the slogan, “It’s a Ten 

Strike Event,” the Supplee- 
Biddle Co. held its 10th Annual 
Merchandise Fair, March 3-6, at the 
WGS Building, 231 N. Third St., 
Philadelphia, Pa. Some 23,000 deal- 
ers from all parts of the United 
States attended this outstanding 
show, which featured more than 750 
exhibits by prominent, leading man- 
ufacturers. 

There were 50,000 merchandise 
lines in hardware, electrical appli. 
ances, toys, sporting goods, auto- 
motive equipment, housefurnishings 
and other articles on display, and 
the entire WGS building was con- 
verted into a colorful setting for the 
exhibits. Every effort was made to 
create a Fair atmosphere with hand 
writing experts, palmists and artists 
spotted at various places through- 
out the building in order to assure 
everyone an enjoyable time. Also 
on hand were 75 attractive hostesses 
from the Philadelphia Models’ 
Guild. 

A complete fashion show in a 
specially designed theater was spon- 


sored every afternoon by the Snel- 
lenburg Department Store and was 
conducted by Miss Maries Gatter, 
fashion expert. On Monday and 
Wednesday evening of the Fair, the 
famous Philadelphia Mummers’ 
String Band put in an appearance 
and visited every exhibit room. Also 
on exhibit was one of the most com- 
plete doll houses in the country, 
owned by Mrs. Katherine Traut- 
mann of Philadelphia. 


Mayor Attends Fair 


Mayor Bernard Samuel and Judge 
Vincent A. Carroll attended the 
opening ceremonies on Monday, 
March 3. A helicopter hovered over 
the building at that time and Mayor 
Samuel cut the official ribbon. 

The Fair idea was originated in 
1934 by Wm. Geo. Steltz, president 
of the Supplee-Biddle Co. and he 
has been directly responsible for its 
growth and popularity throughout 
the years. Mrs. Margaret M. Greene 
of the Supplee-Biddle Co. was the 
director for the 1947 Fair. 
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ike Top-duality 
F\gor-Levelins Device 
with the 5 Exclusive 


gales- Making Features 


Display Perma-Jack in your store and 
watch your customers dig into their wallets—it's just what they‘ve 
been wanting. Scores of thousands already sold to owners of 
homes, farm and commercial buildings. Leading jobbers and 
retailers everywhere are cashing in on this packaged, over-the- 
counter seller that the customer installs himself, saving contrac- 


tor’s bother and cost. Get your order in now. 


Over 19 million ads in Better Homes and Gardens and Country 
Gentleman to help you to bigger Perma-Jack sales in 1947! 


If your dealer can’t supply you—send us a postcard, fast. 
We'll tell you where you can get Perma-Jacks, so you can 
start enjoying your share of this profitable new business. 
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Product of PERMA-JACK Corporation, 12500 Berea Road, Cleveland 11, Ohio 


MARCH 27, 1947 


PROFITABLE BUSINESS } 


Your Customers Like 
These 5 Features 
That Mean Ease of 
Operation, Perma- 
nence and a Greater 
Margin of Safety 


PERMA-IALK SAK a7 Slr! ok kh kok 


i 
2 


4 
5 


Timken Thrust Roller 
Bearing for easy op- 
eration 


Acme Square Screw 
Threads, easier turning 
than ordinary V-threads 


Extra-Heavy Top and 
Base Plates for dura- 
bility. 

2 Extra-Heavy Bearing 
Pins for positive support 


Anti-Rust Baked Enamel 
Finish inside and out 


Two sizes (Perma-Jack 4’ 10” 
to 8'10"—Perma-Jack Special 
21” to 36”) fit every need. 












le oe ow ow ow ew ow ew ee a a a oe oe 


224 












What a SELLER! 


Every DOG OWNER '%, 
a prospect — and 
that's plenty! 


DOG | 
Anchor 


Time-tested. f 
Nationally {¢ 
Advertised 
uj in Leading 
' Dog, Pet and 
Sportsmen 
magazines 





d enameled steel hood f 
< 2 and eye swivel; 8 
e feet of chain with 2 

swivel snap hooks— 
all nicely boxed f 


5 -\|E topped with red ¢ 


ready for customer. { 






Order now — quick 






















V delivery — An ex- 
aTTractivety ceptional Spring and 
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6¢6[,,ORTY Centuries of Service,” 

an industrial and educational 
film tracing the historical back- 
ground of rope up to modern times, 
is now available for wholesaler and 
dealer showings throughout the 
country. Produced and distributed 
by the American Manufacturing Co., 
Noble and West Sts., Brooklyn. 
N. Y., cordage manufacturer, as a 
16-mm. black and white sound mo- 
tion picture to run 33 minutes, the 
film shows samples of rope from the 
early Egyptian dynasties going back 
nearly 5000 years. 

From the historical opening the 
picture uses an animated map to 
show the sections of the world from 
which the cordage industry obtains 
its raw fibers. A considerable por- 
tion of that sequence takes the audi- 
ence through the Phillipines to see 
the growing, harvesting and prepara- 
tion of Manila fiber for rope making. 
The transition to manufacturing 
shots is made by following a ship- 
ment of Manila fiber to the American 
Mfg. Co. docks on New York’s East 
River. 

The next scenes take one through 
the complete manufacturing process. 
From these one discovers how rope 
holds its shape. Yarns are twisted 
to the right—strands to the left—and 
rope again twisted to the right. This 
counter-balanced construction keeps 
the rope from unraveling. Impressive 
is the forming of a 200-yarn strand, 
which is then shown being “layed 
up” into a 12-in. circumference haw- 
ser on one of the world’s largest 
rope laying machines. Each is more 
than two stories high and can turn 
out rope up to and including 18 in. 


“Forty Centuries of Service” 
The Filmed Story of Rope 


Laying a 12-inch hawser 


in circumference. There are also 
shots of tensile strength testings and 
the final sequence of the picture is a 
series of shots showing the use of 
rope and twines on farm and ranch, 
aboard ship, in oil fields and by fish- 
erman and in manufacturing indus- 
tries. The end is a_ spectacular 
record of commercial sword fisher- 
man pursuing and “ironing” the huge 
fish. 

Information showing scheduled 
showings of “Forty Centuries of Ser- 
vice” may be had by writing the com- 
pany at Brooklyn, N. Y., or to the 
the western division, St. Louis Cord- 
age Mills, 11th and Lafayette Sts., 
St. Louis 4, Mo. 


Feeding the first breaker—first fiber combing operation 
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@ LIGHTS WITH A MATCH 
@ BURNS DISTILLATE LIKE GAS qf 
@ NO WICK OR RING TO CLEAN i 
® FITS ANY STANDARD FIREBOX PS 

: 


® COOL IN SUMMER 





“flow cum » said Bill. me. 
“alright,” said Al (his name was Al), *just call up 
any farm wife with an old kitchen range and tell her 
n do all the summ e wants to 
still have a nice, ool kitchen. She'll be your 
for life and @ customer for sure.” 
ir what?” sez Bill, grabbin’ the phone- 
» answers Al. “The 
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A big market. Volume year round profits. pot-type 
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OF THE BIGGEST VIGORO 


PROFIT MELON IN HISTORY! 








“Display VIGORO 


in your windows! 





Ss Use VIGORO 


display material! 





cS \ 
& Display VIGORO S 
in your garden 
supply dept.! 





(Sy Suggest VIGORO to 


your customers! 





& Mail out colorful VIGORO folders! & 








flowers, trees and shrubs. 


Vigoro profits to be made. 





@ Count on it! Vigoro, the world’s best-known plant 
food, is well on the way to the biggest sales in its 
history. Millions of gardeners all over America have 
learned about Vigoro from their Victory Gardens. 
And now with the home beautification movement in 
full swing, Vigoro is again in great demand for lawns, 


How much Vigoro your gardening customers will buy 
depends on you. Push Vigoro and they’ll buy and buy 
again—all season long. And so we suggest these five 
ways of merchandising Vigoro . .. five ways that will 
assure your share of the tremendous —— I 


Write us direct—today—for display 
material available without charge. 








A MOQUET OF synpy 





A PRODUCT OF SWIFT & COMPANY 
Plant Food Division, U. S. Yards, Chicago 9, Ill. 


SELL THESE PROFITABLE COMPANION 
PRODUCTS... 


End o Pest e End o Weed 
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Advertised Regularly 
in 


FARM JOURNAL 


COUNTRY GENTLEMAN 
SUCCESSFUL FARMING 


POULTRY TRIBUNE 


AMERICAN POULTRY 


JOURNAL 


MIDWEST FARM GROUP 


and other national 
consumer magazines 


jor 


R-V-LITE 


rtll- Purpose WINDOW MATERIAL 


because tt ts 


by CONTINUOUS 
NATIONAL MAGAZINE 
& RADIO ADVERTISING 


Powerful national advertising 
continuously emphasizes the 
multi-use, low-cost features of 
R-V-LITE. Magazine and radio 
constantly hammer home its 60% 
‘Vitamin D” sun ray transmis- 
sion, transparency, protection 
and long life. In homes and on 
farms the country over, R-V-LITE 
sales are easy! 








TT 





POINT-OF-SALE HELP, FREE 






50 FT. AND 150 FT. 
ROLLS, 36 INCHES WIDE 


Free Dispensing Display Rack. and 
other material remind folks to buy. 


USE IT! 


Stock up nowl 
ORDER FROM 
OUR JOBBER 
TODAY! 





Manufactured Exclusively by 






ARVEY CORPORATION 


3470 N. KIMBALL AVE. 


CHICAGO 18, ILLINOIS 
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eVERING BTNE 


PREVIEW OF 
1947 ADVERTISING 


28,796,259 


SALES MESSAGES 
TO YOUR CUSTOMERS 


Appearing in 
Field & Stream * Outdoor Life 
Sports Afield * Outdoors * Outdoorsman 
Hunting & Fishing * Fur-Fish-Game 
Salt Water Sportsman 
True—The Man's Magazine 


H-I’s great new consumer advertising, 
which started in March, is one of the larg- 
est, finest campaigns in the history of H-I 
and one of the largest in the history of 
the industry. 

For quick sales, fast turnover and top 
profits, feature H-I nationally advertised 
tackle throughout the year. It’s got both 
eye and buy appeal. 


HORROCKS- IBBOTSON CO. 


UTICA, N. Y. 


Manufacturers of the Largest Line 
of Fishing Tackle in the World 
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py THE MAKERS oF VIGORO 
2 MORE PROFIT BUILDERS 


your gardening customers will buy, use, 
and buy again! 


End 0 Pest » « 2all the pro- 


tection most gardens need from 
chewing insects, sucking insects 
and fungus diseases! 










This new, remarkable insecticide and 
fungicide gives more effective control 
over all 3 major types of garden pests. 
Recommend it for edible fruits and vege- 
tables; also for flowers, trees and shrubs. 
End o Pest comes in a handy dust gun 
that’s refillable with extra cartridges. 
Also in small sifter-top package for 
house plants, and large economy size. 

End o Pest should be displayed with 
vageen You’ll make 2 sales and 2 profits 
from each garden- 
ing customer. 


Made 
by Swift, 
makers of 


VIGORO 

































End 0 Weed . » shew, improved 


weed-killer dooms weeds to certain 
death . . . roots and alll! 


End o Weed is so simple to use. Merely dilute it 
with water and apply with any type spraying 
equipment. It completely destroys over 50 differ- 
ent weeds without harming ordinary grass. Comes 
in all popular sizes. The 8 ounce package treats 
2,000 square feet of lawn area. 


Tell your gardening customers about End o 
Weed when they 
order Vigoro. You'll 
make still another 
sale and profit. 









Presented by Swit 






makers of 
VIGORO \ 
SQAMEN Nanas 






SWIFT & COMPANY 
Plant Food Division, U. S. Yards, Chicago 9, Ill. 







An impressive schedule of big, colorful ads is now ap- 


pearing regularly in House and Garden, House Beautiful, 





The American Home, Better Homes and Gardens and 





many other magazines 



























drops. 
are made of cast aluminum and the 
arms of aluminum tubing. 
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Bendix Automatic Dryer 


The Automatic Tumbler Type Clothes 
Dryer will dry 18 lbs. of wet clothes in 
about 45 minutes. Works on a criss- 








principle. Thermo- 


tumbling 
statically-controlled heat drys clothes as 


cross 


you wash them. Dryer is 36 in. high, 
31 in. wide and 26 in. deep, finished in 
white, hard-baked enamel. Tempera- 
ture control may be set for high medium 
or low heat, depending on the fabrics. 
Machine will turn off automatically 
when the load is dried. Automatic 
dryer comes in two models, one heated 
by gas and the other by electricity. 
Bendix Home Appliances, Inc., South 
Bend 24, Ind. 


‘Thunder-Bird’ Sprinkler 


“Thunder-Bird” lawn sprinkler waters 


from a 5 to 40 ft. diameter with big 


“a 





py 


The rustproof body and wheels 


It has a 


28 
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Nylon water seal and precision ma- 
chined parts. No bolts, nuts or screws. 
Suggested to retail for $4.95 each, 12 or 
more, $2.97, less than 12, $3.30. Each 
sprinkler is individually packed in a 
corrugated box, shipping weight 2% lbs. 
Available with each order of 12, is a 
three-color display. M. W. Hartmann 
Mfg. & Supply Co., Inc., Hutchinson, 
Kan. 


Household Closet 


The Hoover Co., North Canton, Ohio, 
has designed a cleaning equipment 
closet for household cleaning materials 
and tools. It will hold 50 items and 
will fit into a kitchen or hallway. Or its 
partition and shelves may be built in 
an existing closet. Exterior has a plain 
wood surface that can be painted to 
match surrounding woodwork. Two 
doors have a central, vertical closing. 
One main compartment is for the 
vacuum cleaner, dry mop, carpet sweep- 
er, etc. Top of this compartment has 
a shelf for cleaning fluids, waxes, etc. 
On the inside of the door the vacuum 
hose is hung on a semi-circular wooden 
frame, and there is a circular knob to 
hang the kit with the vacuum attach- 
ments. 




















Other closet half is a shelf. compart- 
ment: 4 shelves holds supplies of soap, 
bleaches, etc., a basket for brushes, 
dusters, etc., two size wash basins and 
paper towels. Kitchen step stool will fit 
in the bottom. Hooks are provided for 
hand brushes and dust pan. Another 
shelve set is built on the inside of the 
door for articles used every dav. 




























Cooker with Pan Handle 


Ekco “Chef” pressure cooker has an 
extra sauce pan cover that can be used 
for pressure or regular cooking. Also 





has a 6% in. black plastic handle, de- 
signed for easy handling and storing. 
Made of fine drawn aluminum, the Chef 


is of 4% qt. capacity. Ekco Products 
Co., 1949 N. Cicero Ave., Chicago 39, 
Til. 


‘Circline’ Light 

The “Circline” Fluorescent Light for 
kitchen or bath, uses 32 watts but is 
said to equal the incandescent light of 


100 watts. Tube is suggested to retail 
for $1.40. Compact and graceful in 


design, it is finished in white baked 
enamel, with clear Lucite Lamp Hold- 
ers. Homecraft Electronic Product’s 
Lamp is mounted by the center stud 
and fits tight to the ceiling. It is 12 in. 
in diameter, and with lamp in position 
is 41% in. high and 13 in. wide. Circline 
lamp has pull chain installation but 
furnished. Lamps are 


switch is not 









packaged 12 to a carton. Seegmiller & 
Hess, Inc., 540 N. Lake Shore Drive, 
Chicago 11, Ill., is the sales agent. 
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The Nydar Shotgun Sight gets 

prominent display in the new, 

larger sporting goods department 
of THE FAIR, Chicago. 
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The Nydar Shotgun Sight is fair traded at 


$27.45 plus installation cost. Handsome, 
genuine-leather Nydar case........$3.00 ~ 


a" 


Ne 
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ad the letter to the left carefully. It is just one 
instance of what happens when the Nydar Shot- 
un Sight is properly promoted. And that doesn’t 





/ mecessarily mean national promotion—local promo- 


Aion pays off in a big way too! 


HOTGUN SHOOTER A PROSPECT 


The Nydar Shotgun Sight pays off because it’s some- 
thing every hunter and sportsman has been waiting 
for: a way to easily and quickly get greater shooting 
accuracy. This new, reflector-type sight puts a *‘bulls- 
eye in the sky’’—a dot and circle into space whicl- 
indicates the impact of the shot charge and approx- 
imate pattern; and serves as a reference guide in 
determining range and lead. 


we ae . ; 
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The Nydar Shotgun Sight, as Mr. Leffler puts it, is 
‘ta staple item the year ’round.”’ There’s big profits 
to be made on it right now. Feature it in your cur- 
‘ent newspaper advertising (mats available on re- 
quest). Build a counter display with related items. 
AND BE SURE TO HAVE A GUN MOUNTED WITH 
A SIGHT SO THAT YOUR CUSTOMERS CAN SEE 
THE AMAZING “BULLSEYE.” OFTEN ONE LOOK 
MAKES THE SALE. 


THE NYDAR DIVISION 


SWAIN NELSON COMPANY 


2326 GLENVIEW ROAD 
GLENVIEW, ILLINOIS 
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| Craftsmen quickly recognize the 
| added quality of Vaughan Fine 
Tools, the added scientific design 
and balancing that reduce fatigue, 
and the limitless service these tools 
offer. 















. 
For Industry or Home—Vaughan 


Fine Tools bring Dealers quality 
| customers. Display them promi- 


No. 700— 
Small Tool Assortment 


| : . 
Dan 
& } : j i. 5 


' 





















FINE TOOLS ARE OUTSTANDING IN 
* Design *% Durability 
% %*% Dependability * Materials 
*% Craftsmanshi 











WHATS NEW 


Pyrex Ware Display Kit 


| Corning Glass Works, Corning, N. Y., 
| plans a campaign featuring the Pyrex 
| Home Maker Set, the Pyrex Utility 
| Platter and the three-piece Flameware 
| Set as gifts for Brides and for Mother’s 

Day. For Pyrex Ware Dealers, a dis- 





play kit has been prepared, consisting 


of a full-color three plane display piece, 
two colored price cards, three Mother’s 
Day Cards, mounted reproduction of the 
national advertisement in color, three 
newspaper mats for local advertising 
tie-in and an illustrated instruction 
sheet with advertising appearance 


schedule. 





Pyrex Ovenware 8-piece Home Maker 


| set No. 145, consists of two dishes com- 
' bined to make the No. 683 utility cover 


casserole in 14% qt. size, bottom an open 
baker, cover to double as a pie plate, 
and 6 deep pie dishes No. 464, 9% oz. 
size. Set is suggested to retail for $1.45, 
and is packed in a gift box. Flame- 
ware set includes a 7 in. skillet, and 
two transparent saucepans in 1 and 
1% qt. sizes. Nested to save space, a 


removable handle fits all three. Also | 








gift boxed. Set is suggested to retail 


for $2.45. 


Door Bell Push Button 


“Town Crier” Door Bell Push Button 
is made from heavy cast brass with a 
replaceable Edwards pearl center, self 
cleaning button. It is % in. thick by 
3% in. long. Available in antique 
black, model 44A, suggested to list for 
$1.50 per doz. and in polished brass, 
model 66B, at $2.00 per doz. Packaged 
individually. Carter Co., 725 Rahway 
Ave.. Elizabeth, N. J. 
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MAKE YOUR STORE HEADQUARTERS 
FOR HOME REPAIR WITH 


(efor (ldlow 
(eaduits 


DOUBLE X - SAVABRUSH - WAXOFF 
SCHALK’S CRACK FILLER 
SCHALK’S WOOD PUTTY 

PETER PUTTER’S PLASTER PENCIL 



















MADE BY SCHALK CHEMICAL COMPANY 
FACTORIES, LOS ANGELES AND CHICAGO 

















a 
HYDE ROOFING 
KNIVES... 
add up to ECONOMY | 
Pl 
2 POINTS Ev 


The Patented 2-point Super HYDEX steel 
blade gives double value—when one point y 
becomes dull, blade is quickly reversed, 
giving a new, sharp point. 


+ REPLACEABLE BLADE 


A new blade is easily inserted — making 
it possible to use same handle indefinitely. 


= LASTING ECONOMY 


These two features provide long, 
economical use. 


PUYDE 


MANUFACTURING CO. 


SOUTHBRIDGE, MASS., U.S.A. 
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FOR MORE TOOL MILEAGE 


E-Z-Do 1947 Line 


E-Z-Do has introduced its 1947 line 
of wardrobes, chests and closet acces- 
sories, featuring two patterns, Rose Gar- 
land and Romance. New to the line are 
wood chests in three sizes covered with 








Spor Rear tet oa 





MARCH 27, 1947 

























Pliers for 
Every Need 







ance ig fine workmanship . . 


UTICA 
DROP FORGE ETOOL 


CORPORATION 
UTICA 4, NEW YORK 





Precision made. . tested bal-_ 






















leather and embossed with a scroll 
border in 14 kt. gold. Same chests are 
available unfinished for painting. A 
floral design on azure background is 
used in the Mayfair cabinet group. 
Wardrobes and storage chests have the 
Set-o-Matic two-piece. construction. 
Wardrobes are wood framed, inside and 
out as are the lingerie chests, shown, 
which also have substantial wood bases. 
All pieces have a protective finish per- 
mitting easy cleaning. “Chifferette,” 
shown, with 5 drawers is 42 by 22 by 
14 in., and is suggested to retail for 
$14.98, slightly higher in west. E-Z-Do, 
261 Fifth Ave., New York City 16. 





Hudson Turbo Grinder 


Made by the Hudson Products Co., 
Inc., 2111 E. Canfield Ave., Detroit 7, 
Mich., this sharpening unit is attached 
to any faucet. When the water is on, 
the Turbo-jet impeller drives the wheel 
3,000 RPM to 10,000 RPM depending 
on water pressure. Sharpens knives, 
scissors, skates, lawn mowers, all edged 
tools, etc. Surfaces are chrome plated, 
hose is of Vinylite and shaft is hard- 
ened stainless steel. Chrysler Oilite 
bearings are said never to need oiling. 
Suggested retail price is $8.95. 























THIN MALL 


SOCKET SETS 
ARE SELLERS 


Why? Because they have a solid reputa 
tion for making hard jobs easy. NONE- 
BETTER Thin Wall Sockets squeeze 
through narrow openings, reach over ob- 
structions, and stretch far beyond where 
ordinary sockets stop. Bad tempers, torn 
knuckles and costly delays are stopped by 
thin walls, 


The NONE-BETTER Thin Wall Socket 
Set illustrated is the ideal basic set. The 
sale of extra attachments to extend its use 
further provides a continuing stream of 
profits for you. Unrivaled in per- 
formance, guaranteed in quality, 
and backed up by attractive dis- 
plays that make sales for you, 
NONE-BETTER 
Tools are sold in 
hardware stores 
only. Stock up to- 















The new Catalog of the 
improved, expanded 
NONE-BETTER Line is 


yours for the asking. 


THE NEW BRITAIN MACHINE CO. 
NEW BRITAIN, CONN. 


231 




































THE 





PRUNING SHEAR.. 


just what you and 
your customers have 
been waiting for! 


A big money-maker for a 
big market: home gardens, 
orchards, farms, nurseries, 
vineyards, orange groves. 
Long, narrow, “easy feel” 
hard grip for hard-to-get- 
at-places. Safe: No pinched 
hands while using; hidden 
springs. Easy operating 

safety lock keeps closed 

when not in use. Steel 

blade holders; lock nut 
keeps blades in line; no 
spreading. Cutting blade, 
hardened, tempered, 
leaves perfect cut. Light 
weight (only 14 ounces). 
\ 


%, 


U.S. 





2287303 





» Sold only through wholesalers 4 


peed 


MACHINE 
PRODUCTS 


- COMPANY 


1975 EAST 65TH STREET 
CLEVELAND 3, OHIO 


YWICO- MLIGATOR © 


















r 7 
Dy 


WHATS NEW 


| Brush Conditioner 


Protexem Paint Brush Conditione: 
“Home Unit” utilizes a vapor action 
process for keeping paint brushes ready 
to use. It is specially suited for brushes 











used in fast-drying enamel, paint, var- 
nish and lacquer. Protexem is said to 
prevent loose bristles. One pt. will last 
for a year of ordinary use. Shipping 
weight of home units packed six to a 
carton, complete with 4% pt. of vaporiz- 
ing liquids, is 16 lbs. Suggested retail 
price of “Home Unit” is $2.00. Wis- 
consin Laboratories, Inc., Milwaukee, 


Wis. 





Proctor Dealer Package 


Proctor Electric Co., Philadelphia, 
Pa., includes in its dealer advertising 
tie-in package as shown in counter and 
window displays of a three-way tie-in 
advertising card, counter demonstration 
and jumbo Never-lift floor demonstra- 















Patent No. | 








tion stand, three dimensional counter 
and window Proctor display signs, bull’s 
eye target display, self-instructing con- 
sumer wall or counter fact card, and 
iron and toaster window streamers. Also 
there is a supply of ad guides, preferred 
customer lists, sold tags and consumer 
folders. Price of promotion material to 
dealers through their Proctor distrib- 





utors is $6.95 f.o.b. their store. 
















| 





WASTE 
BASKETS 





OVAL METAL WASTE BASKET 

IVORY FINISH — DEPTH 1242”, 

LENGTH 10%" — WIDTH 612". 
SLIGHT DEFECT IN PAINT FINISH 
OTHERWISE FIRST CLASS CONDI- 
TION. PACKED ONE DOZEN TO 
RE sopra sceeeent DZ. $3.60 


WRITE FOR 
“LURIE FLYER” 


Lurie Hardware Co. Inc. 


552 W. Lake St. 
Chicago 6, Ill. 














Gripper Clips 


Registered U. 8. Pat. Offes 


garden im- 
plements, 
Kitchen utensils, 





request. 
* GIBSON GooD TOOLS, INC. e 
Box 26B Orange, Mass., U.S.A. 
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Detacho Lawn Chair 


“Detacho” lawn and porch chair has 
a removeable canvas seat which can be 
laundered. It has side pockets provid- 





ing a convenient spot for newspapers, 
sewing, cigarettes, etc. Chair has a 
tumbler receptacle and ash tray holder 
also. Detachable frame is made of 
heavy tubular steel with a 14 gage steel 
stamping cross member. Finished in 
high baked white enamel, canvas seat 
is of 10 oz. woven fabric double stitched. 
Seats are available in red and white, 
blue and white, and green and white. 
Packed 4 to a carton, weighing 64 lbs. 
Automatic Washer Co.. Newton, Towa. 


‘Metalon’ 


“Metalon” repairs all leaks and plugs 
up holes in all types of pipes, radiators, 
furnaces, boilers, etc., says maker. 
Claimed to be equally effective on all 
metals. Metalon hardens thoroughly in 
Jess than 30 minutes and is said to be 
steam, heat, pressure and water-proof. 


JENOS ALL METALS 


It is composed of a combination of 
metals in powder form with a specially 
prepared liquid. When mixed a smooth 


paste is formed. Maker states it will 
expand or contract under different tem- 
peratures, the same as the metal to 
which it is applied. Suggested to retail 


for $1.00 a % Ib., and $1.75 for 1 Ib. 
Vetalon Mtg. Corp.. Bavonne, N. J. 
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DEALER'S CHOICE! 


ELECTRIC 
HEATERS 


With dealers everywhere, it’s 
Economaster Electric Heaters, 
because Economaster 
Economaster heaters 
are the dealers’ choice be- 
cause they're the customers’ 
choice. (Fast approaching the 
million mark). Simple, attrac- 
tive construction for faster 
heat at lower cost. Fully guar- 


faster. 


anteed. 





sells 


INTERESTED DISTRIBUTORS WRITE 


ECONOMASTER SALES, Inc. 


NASHVILLE, TENN. 


128 8TH AVE., N. 











JOHN 


NEW YORK 


JOH 


The wire of a thousand 
uses . . . specially proc- 
essed rod . . . cold drawn 
to exact size .. . furnished 
with smooth bright polished 
surface. So diversified are 
the uses of Johnson’s XLO 
Music Wire that it is fur- 
nished in a wide range of 
sizes—to meet every com- 
mercial need —.003” to 
.200”. Attractive display 
boxes containing 4 Ib., 2 
Ib., and 1 Ib. (any desired 
quantity from 1% Ib. to car- 
loads). If your hardware 
jobber cannot supply you 
immediately. please advise. 


AKRON 


SON STEEL & WIRE CO.INC. 


WORCESTER I, MASSACHUSETTS 


DETROIT 


Teo] Bane 


CHICAGO 


LOS ANGELES 


TORONTO 














DURBIN-DURCO 


MANUFACTURERS ¢ CERTIFIED PRODUCTS 


LOAD BINDERS 


Drop Forged + Malleable-lron + Steel 





Drop-Forged + Heat Treajed + 2 Sizes 
Durbin-Boomer F-1—2 swivels, %, 1% or 14" chain 
; Duroin-Boomer F-2—2 swivels, 4%, % or 54” chain 
F Malleable Iron * Heat Treated + 5 Sizes 

| MIDGET No. 1—1 swivel, !4” chain 
DELTA No. 1—1 swivel, 5% or 3%” chain 
DIXIE No. 1—2 swivels, 7% or 14" chain 
LONE STAR 1—2 swivels, %, 4% or % “chain 
LONE STAR 2—2 swivels, %, 42 or %" chain 


: WIRE STRETCHERS 
STEEL CONSTRUCTION 












| No. 3—3 Pulleys, plain bearings, %%” rope 

] No. 33—3 Pulleys, roller bearings, 34” rope 
No. 4—4 Pulleys, plain bearings, 4%” rope 
No 44—4 Pulleys, roller bearings, 74, rope 
No. 88—4 Pulleys, roller bearings, 14” rope 


ALL-STEEL ROLLER BEARING HOISTS 





























lo. | SI Ship. W 
bes Rope ti | ‘ yg t. Construction 
12 | ’ 2000 6 lbs. | Drop Forged Hook 
13 %” | 1000— | 24% lbs. | Malleable Hook 





Shipped with or without rope, 
Write for Catalog 


6611 Olive Street Road + St. Lauis 5, Mo. 


FAVORITE 
; | | Post Hole Digger 








BRAND NEW patented design 
. scrapes the bottom of the 
hole instead of merely pinching 
. brings up muck and slime 


sales and bigger profits! 


The FAVORITE 
digs just as fast 
and efficiently at 
3 feet as at 1 
foot. Both blades 
cut! The shorter 
blade pivots and 
scrapes. Brings 
up FULL loads 
every time! 





























Ruggedly Built 


Blades of special 
high manganese 
high carbon abra- 
sion-resisting alloy 
steel, heat treated 









for proper hard- 
ness and toughness 

. - make 7” cutting circle. Malle- 
able iron shoulder casting... sturdy 
oak or hickory handles. Overall 
length 58”. 


Write for full details 


HOTCHKISS STEEL PRODUCTS CO. 


BRADFORD ILLINOIS 


TODAY 









Fastest Hand Digger Made. . | 





that ooze out of the ordinary | 
pincher type of digger. Here is | 
a post-war product for volume | 


W. 44th St., New York City 18. 


WHATS NEW 


Anchor ‘Kiddie’ Swing 


Kiddie Swing has a red lacquered 





| hardwood seat with weather treated 8 | 


|= sisal ropes, adjustable at the seat. 





Metal contacts are placed at friction | 
points. Igdividually boxed it has fix- j 
tures for installation in the basement, 
playroom or outdoors. Available for 
dealers without charge is a blue and 
silver corrugated display rack, which 
shows outdoor setup on one side and 
indoor on the other. The Anchor Mfg. 
Co., Piqua, Ohio. 








‘Firzite’ Pre-Finisher | 


Firzite is a pre-finisher for fir ply- | 
wood and other soft woods. It will im- 
prove paint, enamel or stain jobs. Fir- | 
zite seals open pores, subdues wild | 
grain, and minimizes checking. Firzite | 
gives to fir plywood a smooth even tex- | 
ture which enables paint to take evenly, 
says maker. On ordinary work, it aver- 
ages 600 sq. ft. per gallon. Clear and 
White Firzite serve as a pore sealer for 
painted jobs. Clear Firzite is for use 
on natural wood finish jobs, and white 
is for either painted jobs and to arrive 
at the wiped off finish popular now. 





Available in cans: pts., qts., and gal.; in 
drums: 5 gal., and 55 gal. United States 
Plywood Corp., Weldwood Bldg., 55 









FOLDING 


CHAIRS 


Upholstered and 
Plain. Many styles 


Folding Tables 
PROMPT SHIPMENT 
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CHAIR COMPANY Poult 
1142-A BROADWAY ° 

NEW YORK 1, N. Y. pe 
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.ANOTHER MAME FOR 


BETTER PAINTS . 


THE SPAR-TEX COMPANY \ 
4309 THIRD AVE., NEW YORK 57, N.¥. Ov 


VENETIAN BLIND 
CORD and TAPE 


ALL STANDARD STOCK COLORS 
PRICES AND SAMPLES UPON REQUEST 


PAUL MILLER 















































550 20th ST. BROOKLYN 18, N. Y. 





TQUALITY 


THAT BUILDS UP YOUR BUSINESS! 


We are now in a position to help you to 
increase your sales with the following 





items: 

BRASS FITTINGS ASBESTOS WICKING 
OIL BURNERS WATER HEATERS 
COOK STOVES COPPER WATER COILS 


COPPER TUBING IN ALL SIZES 
AMERICAN MFG. CO., INC. 














P. ©. BOX 2172 HARTFORD, CONN. 
on \ E GARDSe 
CARDENING 






S FLOORWORK 









MAXIMUM COMFORT 
LONG DURABILITY 


CENTRAL RUBBER PRODUCTS Co. Inc. 


821 BROADWAY, NEW YORK. N.Y 


GUNSHINE: 


raocess 
arench “if 


PVN tle Ee | the 


MADE IN U.S.A. 66 


ASK YGUR JOBBER <i 


FOR OUR DOUBLE DUTY CHAMOIS 
DOUBLE VALUE TO THE CONSUMER _ 


HOYT & WORTHEN TANNINC CORP 
HAVERHILL MASS 
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D., INC. 


SRD, CONN. 
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MANY USES=MANY SALES 
Aduertised in 3,000 Puldications 





FOr. <. 
Delousing Sprayin 
Poultry flewen” 
















Drench and Protecting 
pip for f Fruit 
jeep * 28 e@ 
* ‘ * Curbing 
Sprayin A A A A jogs 
Gar heey \Z Ait ff.) (Repellent) 








[THE DOUBLE DUTY INSECTICIDE] 
Identified By The Black Leaf 


Black Leaf 40 sells every month in the year—it never 
goes “dead.” Turnover is steady—profit is steady. 


Widely and Consistently Advertised 


Over 3000 publications with a total circulation of over 
40 million carry Black Leaf 40 advertising. The manu- 
facturers of Black Leaf 40 are right in there 
“pitching"—and you, Mr. Retailer, are on the 
“receiving” end. Why not cash in on this big | 
Gi time promotion by laying in an ample supply of 


Black Leaf 40? 





es Easy to Sell because it's Easy to Use! 
— TOBACCO BY-PRODUCTS & CHEMICAL CORP., | 


incorporated Louisville 2, Kentucky 
4747 


THEY LOOK FOR THE LEAF ON THE PACKAGE 





What can you look for ina 


sprayer? 





Look for the advantages 










your customers demand! 
Look for a gun to give real 

control .. . that won't drip... 
that will work as well years later as 





it does today. Look for a nozzle that 
will do the right job . . . that will put the 
right amount of insecticide — where it’s 
needed. 
Your customers will look for a LOFSTRAND. 


The LOFSTRAND Company | 


866 SELIM ROAD, SILVER SPRING, MD. 


Borstr ani The name “LOFSTRAND” stands for 16 years of 
U 


2 —— pioneering research and engineering achievement. 
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NATIONALLY 
ADVERTISED 































Whitney Lawn Seed brings back old customers, brings in 
new. Outstanding for quality—super-refined, high germi- 
nation, grows better lawns. Outstanding for merchandising, 
too. The colorful Whitney packages and large easel card fur- 
nished, make effective displays in windows and inside stores. 


All Whitney advertising —in Better Ilomes & Gardens. 
s Home Garden and Big City Newspapers — refers 
© lawn makers to Whitney Dealers for the FREE 
a Valuable folder on Lawn Care. 


: Act Now—to get extra profits — this spring. 
















HEADING YOUR WAY! 


Our “thanks” for your patience in ‘46 
comes in the form of a promise for ‘47! 
The Worcester Lawn Mowers your 
customers have been willing to wait for 
will be heading your way soon. Our 
half-century of New England 
manufacturing ‘know-how’ is 
standing us in good stead as 
we hurdle the last of our 
manufacturing difficulties. 
Thanks for waiting! 








WORCESTER comrany 


DIVISION OF SAVAGE ARMS CORPORATION 
CHICOPEE FALLS, MASS., U. S. A. 























KEY BLANKS 


Made from the 
finest brass stock 
obtainable, nickel 
finish only. Care- 
fully selected for 
easy cutting and 
smooth finish. 
Accurate milling 
and correct di- 
mensions provide 
blanks that fit 
perfectly. 








WRITE FOR FREE 
CATALOGUE AND 
ADDRESS OF NEAREST 
JOBBER 


Mfrd. by 


HUGO MANUFACTURING CO., INC. 


6470 Epworth Blvd., Detroit 10, Mich. 
SOLD ONLY THRU YOUR JOBBER 

















| New 
| BRUSHES REMAIN 
New 
And old brushes renewed 
WITH THE 


PAINT BRUSH 
CONDITIONER 


Made of galvanized iron, electrically 
welded and soldered together. neeps 
brushes soft and pointed, in good order, 
ready for use, indefinitely. 











HOLDS 
6 
LARGE 
BRUSHES 


* 


| “ARTIC” WEATHER STRIPPING 


A quick-selling quality product . . . all 
metal, fine spring bronze, self-adjusting, 
everlasting. Hemmed edges and 4-point 
contact. Just a hammer and a pair of 
scissors do the trick! 




















Address your Jobber or 


tHe ARTIC co. 


Division The Zero Co. 
1756 TENNESSEE AVE. CINCINNATI 29, OHIO 











_WHATS NEW 


G-E Tumbler Dryer 


The G-E Model AD-6 automatic 
tumbler dryer is 36 in. high, 31 in. wide. 
and 27 in. deep. It operates on 230 
volts and employs a permanently lubri- 
cated 1/6 H.P. fractional horsepower 








motor. It will dry all types of ordinary 
clothes, but should not be used for 100 
percent woolens, silk stockings, lingerie 
and other fine silk pieces. White baked 
enamel dryer will hold 9 lbs. of dry 
clothes. Time switch, a thermostatic 
control, permits presetting up to 60 min- 
utes. The dryer shuts itself off in 15 to 
25 minutes, depending on selected time, 
and clothes are damp dry for ironing. 
Laundry not requiring ironing may be 
thoroughly dried by setting the timer 
for 30 minutes. While one load of 
clothes is drying, user can be washing 
the second load. Dryer weighs 220 lbs. 
A removable lint trap is located in the 
corner of the dryer. General Electric 
Co., 1285 Boston Ave., Bridgeport 2, 
Conn. 


Sprinkling’ Cans 

The Auto Arc-Weld Mfg. Co., 8007 
Grand Ave., Cleveland 4, Ohio, offers 
small sprinkling cans for indoor use. 
May be used for watering potted flowers 
and plants, wall vases, window boxes, 
etc. “Water Boy” sprinkling cans are 
lacquered inside and out. A colorful 
decalcomania appears on one side. 
Available in 1 qt. size, suggested to re- 
tail for 79 cents, and 1 pt. size for 59 
cents. Quart size packed 12 to a case, 
9 lbs. shipping weight; pint size, 12 to 
a case, 7 lbs. shipping weight. 








6 x 30 BAUSCH & LOMB BINOCULARS 


Limited quantity! Useg 
in good working condi. 
tion. Similar to picture, 
Cest the Government 
$73.00-$84.00 each. Indi. 
vidual focusing. Come 
complete with leather 
case and straps. Only 
$27.50 each! MINIMUM 
ORDER 3 BINOCULARS, 


20% deposit, balance C.0.D.—Dealers Only 


L. J. THOMAS & CO. 
12413 South Harlem Ave., Dept. S-! 
Palos Heights, Ii. (Suburb of Chicago) 
( ( Reference: Dun 41 Bradstreet ¢ and Jewelers’ Board of Trets} Trade) 





SPAR-TER 


MAKERS OF BETTER 
PAINTS & ENAMELS 


THE SPARTEX CO., MEW YORK 57,11. ¥. 


1 LAWN MOWER 


ewe eee PARTS 


, ORDER CATALOG Cd 
<*". AMCOLLOT SUPPLIES 


acs ' 


pais 221 N.W.8 “Ave.Miami Fla 



























Templeton, Kenly & Co. 
Chicago (44) Ill. 
Better, Safer Jacks Since 1899 




















TROY 
| BEST 


FILE HANDLE. Assures better workmanship snd 
safety to user. can’t split. 


4 




















FILE CARD—cleans files, taps and dies quickly snd 
thoroughly. 
HOG SCRAPERS—t ingle or double end. 


TROY at Page 5 WoRKS 
Troy, N. Y. 











New EVANS 
Skate Strap 
Pads 


A quick 20¢ seller. Soft 
sponge rubber. One pair 
to card. 2 gross cards to 
. carton. Weight. 35 _ lbs. 
Price : $10.80 gross f.0.b. 
Also cloth covered Lock- 
ing Chains, Velocipede 
Pedal Blocks, Tire Fluid 
x us Hub Shiners, ete. 
ne Prompt delivery. 


EVANS ROYAL SUPPLY MFG. CO. 
Established 1915 
446 Adelphi St. Brooklyn 17, N. 








HARDWARE AGE 
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TOOL STEEL BLADE SHEARS 


Easy replacement of blades worn by continuous 





use and resharpening. A domestic and industrial 





fast seller. Tempered tool steel offers a long life 
edge, yet you pay for it only in the blade. 7/2” 





long, completely chrome plated. 
















MARCH 27, 





WRITE NOW FOR DETAILS! 








NEW SIMPLEX 
MEDIUM SHREDDER 


SIZE 4/2 x 10'/2 
RETAIL 50¢ 


STURGIS, MICHIGAN 





IMMEDIATE DELIVERY 


NEW 
SIMPLEX 
SLICER & SLAW 
CUTTER 


SIZE 42 x 10¥2 
RETAIL 50¢ 





ASK YOUR JOBBER OR WRITE 


DANDEE INC. 






































ORDER FROM YOUR JOBBER 
Suggested $100 Retail 


R. KRASBERG & SONS MFG. CO. 
2501 W. Homer St. «© Chicago 47, Illinois 


1947 





















A New 
F000 Wkettl 


FOR THE WHOLE FAMILY 


With Harder-Freez you can 
have all favorite foods instantly 
available, the year ’round! En- 
joy original flavor and goodness 
of frozen foods. Worthwhile 
savings. Chest and Upright 
Models—12 and 18 cu. ft. Write! 


Wee FOR FOOD 
AARDER Jie, 


AT ITS BEST! 
wot Locee® 








A 
fy Tyler itu 
Niles, Michigan 


Rush information on Harder-Freez 
Home Locker. 


NAME — 


es 





ADDRESS ———-—______ ~~ 





ADS LIKE 
THIS — 


in magazines like 
Field and Stream, 
Outdoor Life, 
Country Gentleman, 
Farm Journal, Pro- 
gressive Farmer, 
Better Homes and 
Gardens, Saturday 
Evening Post, 
Collier's, and 
Holiday — are 
reaching and 
influencing millions 
of prospects for 
Harder-Freez Home 
Lockers! Dealerships 
available. See the 
Tyler agent or write 


TYLER 
FIXTURE 
CORP. 


NILES, MICHIGAN 


237 






WoW AVAILABLE! 


Bronze and Galvanized 


PROFITABLE! Sells on Sight! 
Bronze—16 x 15 Mesh .010 Ga. 
Galv. —15 x 15 Mesh .012 Ga. 

Se from 24” to 48”. . . all 100-ft. 

rolls. 


WRITE TODAY FOR PRICES OR 
PHONE STATE 1275 

















| The Best are 
BETTER BRAND 


mouse and rat 


TRAPS 






















@ METAL OR WOOD TRIGGER 
@ FOUR-WAY ACTION 
@ Of TEMPERED SPRINGS 


MeGILL METAL Propucts Co. 
Marengo, Illinois 

















~ WHATS NEW 





A-P Display Board 


Automatic Products Co., 2450 N. 
St., Milwaukee, Wis., hes designed an 
operating display board which shows 
the major units of the A-P heat 
regulator set for coal fired furnaces, 


32 2nd 


DEPE NDABL 


2 poten pit 


REGULATOR 





mounted against a red, white and biue 
background. Set displayed includes: 
ivory toned wall thermostat which con 
trols room temperature within one deg.. 
a limit control, which prevents furnace 
overheating, a quiet operating damper 
regulator, and a transformer. Display 
board is available with a minimum 
order. 


Ace “450” Water System 


Based on the pumping principle of 
the human heart, the “450” Ace Water 
System eliminajes the need for im 
pellers, pistons, cup leathers and crank 
assembly. All aluminum pump has two 
pulsating diaphragms which provide 450 
gallons of water per hr. Has sealed 
life-time lubrication, positive water dis 








placement with 26 ft. practical suction 
lift, full floating frictionless drive and 
practically silent operation. Maker says 
it can run dry without harm. Uses 
% H.P. motor. Drive unit is removable. 
Shipping weight is 85 lbs. Standard 
tank size is 42 gal. Ace Pump Corp., 
138 Hernando St., Memphis, Tenn. 


BMC Scissors 


The suggested retail selling price of 
the Change-A-Blade Scissors by BM( 
Ufg. Corp., 5-9 Griswold St., Bingham 
ton, N. Y., has been changed since 
publication of the “What’s New” item 
in the Feb. 13th Black finish 
handles with blades are $2.50 each. 
chrome finish handles with blades are 
&3.00, the black finish handles are $2.15 
finish handles are 


issue. 


a pair, and Chrome 
$2.65 a pair. Blades are 35 cents per 
pair. 





Hotpoint Range 


Model RC10 Hotpoint Automatic 
Electric Range has a cast aluminum 
grill-or-grid which can be used for sur- 
face cooking or as a broiler. When not 


used, Calrod unit deep well 6 qt. cooker 











can be stored in the range drawer, and 
the heating unit raised to be a fourth 
surface unit. Calrod units are hinged 
so reflector pan may be removed. It 
has a “Sealed-Heat” oven with Calrod 
unit outside the oven lining to increase 
output space 25 percent. Oven switches 
are with the controls on the back panel. 
while surface unit switches remain op 
the front panel. Electric oven-timing 
clock, with 3 in. dial, turns oven on and 
off automatically. Time-Measure also 
electric, buzzes when surface cooking 
is completed. Smokeless porcelain cov- 
ered broiler rests in use on one of the 


oven racks at any height. Hotpoint. 
Inc., 5600 W. Taylor St.. Chicago 44, 


Ml. 


HARDWARE AGE 

































PACKEI 
$4.40 | 
WRITE 





EVE, 
PUM 
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How Many Loose WINDOWS 
Are in Your Sales Area? 


| 


| new post-war 


















HOLDS WINDOWS, \* 
VENTILATORS & Hh SS & | 
HALF~ SCREENS. PN | 

‘FITS ANY CRACK. * 


NEVER FALLS OUT. 










PACKED ONE GROSS IN DISPLAY BOX 
$4.40 per BOX - WHOLESALERS ONLY, 
WRITE FOR SAMPLES AND DETAILS. 


F. K. FLYNN 


18-77th Street 
Brooklyn 9, N. Y. 

















THE F. E. MYERS & BRO. CO. 
Dept. H-43, Ashland, Ohio 


eee B 
\ —, BK % 





More Myers Water Systems Are In Use Than Any Other Make | 


MARCH 27, 1947 





alcimine 
Tamms new sponges are re- C 

markably porous—workable! . 
Retain more water, without USE DRY 
dripping! Their serviceability Clean Wall 
appeals to practical, thrifty Paper 
housewives, auto-owners, and Painted 
| decorators. Walls 
Write today for prices, early — 
delivery. Request catalog on and Blinds 
Calcimine 










light weight 


Lawn 


a ee Two different 16° models. 
Many outstanding features. 


Customers instantly appreciate their light 
weight, easy action and practical design. 
Tough aluminum alloy castings protected 
by long wearing hardened steel bushings. 
Smooth cutting, five blade, ball bearing reel. 
Crucible tool steel knives. Shock resisting 
rubber tires. These lawn mowers are as 
strong and durable as specialized experience, 
quality materials and precision workmanship 


can make them, 
order now 


and assure yourself Immediate 
Delivery. Write, wire or phone 
for complete trade information. 


LAWN MOWERS 
SINCE 1880 


Canufacturing Cnpar 





Innisfallen Ave. Springfield, Ohio 


































TAMMS NEW, 

POROUS, PLIABLE 

GUM-RUBBER 
SPONGES 





Nearest Thing To 
Natural Sponge 


Performance... 
AT POPULAR 
LOW-COST! 





ACE HIGH 
5” x32" 12" 


USE WET 
Wash Woodwork 


Here is a ready, money-making 
opportunity. Tamms new, 


gum-rubber sponges sell easily Painted Walls 
because people can see and feel Carpets 
their better quality—for wet Automobiles 


and dry cleaning. 


Water Paints and Sundries. 


Address: Sales Dept. 


DOUBLE-DUTY 
2" 


77 xh 3q" x Felt Hats, etc 






General Household Cleaning Work 
Also for painters’ use in stippling 


TAMMS SILICA CO. 












228 N. LaSALLE ST. 
CHICAGO 1, ILLINOIS 
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PROFITABLE 


Hardware Store Items 








Contains Mutton Tallow 
Made in gti and Liquid 


From the foot bones of beef 
animals processed in Omaha ) 
Packing Houses comes the 


Pure Neatsfoot Oil used in 
Sheps Neotfoot Oils. 

















Om aun meee. 


= : ] 


Three grades: Pure — Prime —No. |. Sheps 
Neatsfoot Oils and Sheps Neatsiene Harness 
Oils. Best for Leather in all Kinds of Weather. 
Softens—Preserves All Leather. 


if 











Liquid Saddle Soap 


A Leather Cleaner 





’ 
SAD . Highly concentrated. For saddles, 
5 ry shoes, boots, leather jackets, golf 
bags, riding and harness equip- 
sy ment—all fine leather. Cleans— 


Softens—Preserves. 
A Superior Soap for the Shine Trade 
Sold by jobbers everywhere 


Neatslene Co., Omaha 8, Nebr. 
ROY W. SHEPARD, "SHEP" 



















scape gardener, 

the Hedgemaster has a 
10%” cut and well-bal- 
anced design to fit the 
hand without tiring the 
operator. its exelusive 


TH & double action provides 
OMLY | Smosth “operation and 


7R/IMMER ee eppesite 
W/TH DOUBLE | Netning te ‘obstruct 
ACTION E #- 


shrubbery from entering 
the cutting blades, nor 


limit the size of stalk 








that may be admitted to 
them. Equipped with 
14” reach-ezy insulated 
handle and powered by 
Universal motor for use 


on AG or DC current. Weight approximately 5 Ibs. Same 


heavy duty trimming .. . 


catalog upon request. 


jodel can be supplied with 7/2” biades for continuous 


reasonably priced. Complete 


MANITOWOC, WISCONSIN 








‘Sani-Way’ Disposer 


“Sani-Way” Electric Garbage Elimi- 
nator pulverizes bones, fruit pits, vege- 
table matter, paper meat wrappings, 





etc. Should metal objects be dropped 
into the unit inadvertently, it will not 
be damaged. Wide drain opening per- 
mits easy recovery of such objects. 
Sani-Way is suitable for installation in 
any cast-iron, formed steel. vitreous 
enamel or stainless metal sinks having 
proper size drain opening. Has 5 qt. 
capacity and steel floor supports. 
threaded and anchored in airplane-type 
rubber shockmounts. Aluminum cast- 
ings are used throughout. Strainer 
basket is designed with a safety-switch. 
Thomas W. Berger. Inc., 6 E. 4th St.. 


.Cincinnati 2. Ohio. 


Glass Cutting Machine 


E. Karlesen, Int., 125 W. 45th St., 
New York City 19, offers glass cutting 
machines to cut circles of any size up 
to 8, 15, 24, or 32 in. with base boards 





of corresponding sizes. Guides for hold- 
ing the glass are furnished at additional 
cost and must be ordered with machine, 
as a different base is supplied. 

The arm is now shaped to bring the 
top of the hickory handle within 10% 
in. of the platform. Machine has been 
enameled blue to prevent rust and give 
the user a color restful to the eyes. 

















































Wht S NEW 





The semi-cast steel] arm is mounted on 
7 ply plywood, % in. re-inforced, 
stained, highly polished base board. 

Spindle is a hardened drill rod with 
steel bushings inserted in the cast arm. 
The head attached to the square bar 
for regulating the cutting size of circles 
holds either a diamond or a wheel and 
a pin. It has a round hole to permit 
accurate adjustment to the right or 
left. 


Ross Root Feeder 


Ross Root Feeder and Ross Nutrient 
Cartridges are designed to water and 
fertilize in the same operation. Root 
feeder is inserted in the ground to a 





suitable depth for the type plant, etc., 
heing fertilized. Unit is said to fit any 
varden hose. Depth and flow can be 


controlled. Each cartridge is com- 
pounded from 8-16-8 percentages of 
nitrogen, phosphorus and _ potassium. 
May be used for shrubs, trees, grass and 
plants. Ross Root Feeder eliminates 
surface waste. Ross Daniels, Inc., 1217 
High St.. Des Moines 9, Towa. 


Convertible 
Ice Refrigerator 


At left is Coolerator C7 ice refrig- 
erator which is convertible into an elec- 
tric unit D70, 7% cu. ft. by installing 
base platform (a packaged electric 


unit). Installation can be made right in 
the home by a dealer’s service man in 
less than an hour says maker. The 
converted model has a built-in frozen 
food locker with a 25 lb. capacity with- 
out disturbing the ice trays. Coolerator 
Co., P. O. Box 399, Duluth 1, Minn. 
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Pliable Mortite fills cracks around 


tubs, sinks, baseboards, etc. Fine for 
calking, an ideal weather-stripping, 
stops rattles, keeps out dirt, insects. 
Never shrinks or cracks. Easy to 
apply—just pressinto place. Roll 
ae ee 
pt. Stores, eryards. <@zZ 
Write for free booklet. GQ 
$1.25 Mom ete poe 


Above is the first of the new Mortite advertisements in 










can Home Saturday Evening Post 
Better Homes & Gardens Popular Mechanics 
Time Popular Seience 


Sales are growing for Mortite, now in a new trans- 
parent, moisture-proof package. Order through your 
jobber. 

J. W. MORTELL CO., 508 Burch St., Kankakee, II. 




















F "Toggle Bolts 


Me Get a firm grip in hollow 
material with Paine Toggle Bolts. 
They are easy to insert—will not 
pull out or work loose. A variety of 
sizes (%” to %” in diam.) and 
head styles allow a wide range of 
uses. 
Ask your Jobber or Write for Catalog 


THE PAINE CO. 
2963 Carroll Ave. Chicago 12, Ill. 
Offices in Principal Cities 


‘PAINE - 
FASTENING DEWICES 


and HANGING 
MARCH 27, 1947 











Wallpaper Cleaning Kit 

Durasol Chemical Co., 77 Traverse 
St., Boston, Mass., offers the ABC Wall- 
paper Cleaning Kit. Packaged in dis- 
play containers, the cleaner is in two 


forms, the pad, for cleaning dirt and 
dust and the tube for cleaning grease 
and oil stains. Tubes and pads may be 
purchased separately. Pad is a porous 
cloth bag filled with eraser particles. 
With a twisting motion bag is rubbed 


over the surface cleaning it. Permi- 
sealed tube contains enough material to 
clean 4 sq. ft. of grease stain. 





Pressure Cooker Booklet 


Traubee Products, Inc., 924 Bergen 
St., Brooklyn 16, N. Y., has prepared 
a recipe book with instructions and a 
cooking time table for its ““Time-Saver” 
Pressure Cooker. It lists parts avail- 
able for Models 101 and 102, with 


prices. 


DBC Aluminum Wringer 


Aluminum DBC Wringer has 2 in. 
semi-balloon rolls, 11% in. long. 


Equipped with a pressure selector ten- 
sion screw for fabrics of different thick- 
ness. Wringer weighs 11 lbs. and has 
two large adjustable clamps. 
anything 


Can be 


fastened to most securely. 





DBC Wringer is made with a large 
reversible drain board which keeps 
soapy water out of the rinse tub. Pres- 
sure screw is rust proof, and the bear- 
ings are Maple oil-less. Denton Bros. 
Co., Sand Springs, Okla. 












"Measures UNEVEN 
Surfaces Accurately. 


The Stockton Profile Gauge is used 
by carpenters, machinists, die 
makers and skilled craftsmen in 
other trades to measure uneven 
contours accurately and minutely. 


Measures both profile 
and reverse and can be 
used for scribing on 
drawing boards, floors, 
linoleum, etc. 


Cannot get out of order 
and is not affected by 
vibration or tempera- 
ture changes. 


25 different numbers 
in stock. 


ZINA fini slCORR 





MILL WORK 
AND MOULD. 
INGS 





Call Ryerson when 
you need steel —any kind, 
shape, or size. Large stocks are 
available at eleven- convenient 
plants. Ask for a Ryerson Stock 
List—your guide to quick ship- 
ment of steel. 


Principal Products Include: 


Bors * Plotes * Sheets © Structurals 

Inland 4-Way Floor Plate * Mechanical Tubing 

Boiler Tubes ° Hi-Bond Reinforcing Bars 

Allegheny Stainless * Alloy Steels * Tool 

Steel * Babbitt Metal * Wire * Chain 
Bolts * Rivets, Etc. 


JOSEPH T. RYERSON & SON, Inc. 
Steel-Service Plants at: 


CHICAGO, MILWAUKEE, DETROIT, ST. LOUIS, 
PHILADELPHIA, CLEVELAND, PITTSBURGH, 
CINCINNATI, BUFFALO, NEW YORK, BOSTON 








ee 








WHATS NEW 


| 


GLASS CUTTER | 


Sensitive to touch 
— light to handle — 
relaxing to use. 


Chapmanized steel | 


RED DEVIL wheel. 


Red Devil 


GLASS CUTTERS 


dds lok Twelve to 


Display Box 
A product of 


Red Devil Toofks. 


IRVINGTON 11, NEW JERSEY, U S. A. 








BIG DISCOUNTS 
It fee 
ORDER NOW 


FOR NEXT SEASON!! 


— 


NATIONALLY ADVERTISED a 


SIEHROKLE 


TANK 
HEATER 


OTK on 
and ELECTRIC 
MODELS 


America's 
FINEST LINE 


TANK 
HEATERS! 


7 
FAVORITES 
with Stockmen 
Everywhere! 


DISCOUNTS 
Feb. 5% 


Mar. 4% 
Apr. 
May 2% 


3 
dun. 1% 


3% 


IMMEDIATE 
DELIVERY 


CROC MFG. CO. 


200 Main St., GEORGE, IOWA 





| 


Holt ‘Flat Top’ 


This Floor Maintenance Machine 
features an unusually low height, per- 
mitting it to be used under furniture 
and beds. Motor construction makes 


for more efficient brush operation and 
freedom from tipping, according to 
maker. “Flat Top” uses 11 attachments, 
making it possible for the operator to 
do most any floor maintenance job. 
With the addition of a Holt tank and 
brush feed, it becomes a machine for 
shampooing rugs and carpets. Holt 
Mfg. Co., 651-681 20th St., Oakland 12, 
Cal. 


Pocket Flashlight 


Lennan Lights., Inc., 231 West Olive 
Ave., Burbank, Cal., is making a flash- 
light with its operating mechanism in- 
side the case. To light it, the bulb is 


| pressed, to turn it off, press the release 


ring through which the bulb protrudes. 
Two types are available, the “pen” 
style, two cell pocket light with clip 
and the midget one-cell “purse” light 
for handbag or vest pocket. Both take 
either standard or bull’s eye type Mazda 


Press —it's ON 
Press — it’s OFF 


bulbs. Modern and slim in design the 
flashlight’s high-polish finish is said to 
be permanently non-tarnishing. Purse 
light appears in blue, red or black, 
colors impregnated in the metal. Pocket 
light is suggested to retail for $1.65 and 
the purse light for $1.40. 


Topflight Tape Labels 


Topflight tape labels are produced 
in rolls to fit standard tape dispensers. 
Tape is laminated by adding a layer 
of transparent tape over the printed 
surface. Lamination protects the sur- 
face from oil, water, abrasion, etc., and 
makes the tape shine. Marking labels 
are used for coding and identifying, 
trade-marks and service instructions for 
finished products. Topflight Tool Co., 
Inc., York, Pa. 


‘Window-Mute’ 


“Window-Mute” is a miniature spring 
jack inserted by “Trigger” squeezing 
and then releasing when in place. It 
requires no nails or screws. It is said 
to. stop rattling of windows, ventilators 


a 


and half screens and to reduce drafts 
round loose windows. Effective with- 
out adjustment in cracks from 1/64 to 
5/16 in. Packed one gross in display 
box, suggested retail price being seven 
cents. F. K. Flynn, 118 77th St., Brook- 
lyn 9, N. Y. 


‘Kill-A-Bug’ Porch Lamp 

The “Kill-A-Bug” Porch Lamp is said 
to kill most any insect and drop them 
into the removable bottom. Can be used 
for evening lawn parties by removing 
from the porch socket and attaching 
to an extension cord. Available in 
brown, grey, and black. It is suggested 
to retail for $12.75. International Elec- 
tric Co., 1834 W. North Ave., Chicago 
22, Il. 


HARDWARE AGE 

















n design the 
sh is said to 
shing. Purse 
d or black, 
netal. Pocket 
for $1.65 and 


abels 


re produced 
> dispensers. 
ling a layer 
the printed 
cts the sur- 
on, etc., and 
rking labels 
identifying, 
tructions for 


it Tool Co., 


ature spring 
” squeezing 
n place. It 

It is said 
, ventilators 








= 


duce drafts 
ective with- 
om 1/64 to 
in display 
being seven 
St., Brook- 


1 Lamp 
amp is said 
drop them 
ran be used 
y removing 
| attaching 
vailable in 
s suggested 
tional Elec- 
e., Chicago 


RE AGE 














WLLIAS/4 


SUPPLIES 


HELP A 
GOOD JOB 
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Attic Space Ventilator 

An addition to its ventilator line has 
been made by the Swartwout Co., 18511 
Euclid Ave., Cleveland, Ohio. It is an 


attic or under-roof space ventilator for 








hip or four sided roofs. Made of steel 

welded, it is shaped with a curve said 

to be adaptable to any roof pitch. 

Lower part of the ventilator opening 

has a baffle to exclude weather. Free 

area, 36 sq. in., is covered by insect 
| screen. 





Sherwin-Williams 
Paint Service Center 


Sherwin-Williams Co., 101 Prospect 
| Ave. N. W., Cleveland, Ohio, presents | 
a booklet entitled, “The Paint Service 





| Center of Tomorrow, Today.” Points 
out that the keynotes to successful re- | 
tail operation are customer service, 
‘light, color and beauty. Booklet in- 
cludes self-selling display unit, double | 
face displays unit, shelving, on the | 
shelf murals, service counter and dem- 
onstration tables. All the units are | 
illustrated, and descriptive information | 


is provided. 


Improve ‘Kitchenaider’ 


Mullins Mfg. Corp., Warren, Ohio, | 
has developed a feature in construction | 
called “pressed panel sound deadening” | 


- : ; 
to eliminate metallic noise. The inner | 


steel panel is depressed so the surface | 
meets that of the outer panel. Between | 
an efficient sound insulation is mee 
producing strong laminated structure. | 
This process makes slim lines on the | 
inner panels of Youngstown Kitchen- | 
aider doors and drawers. 




















3001 EAST 87th STREET 





A most attractive line of boxes 
for a wide variety of household 
uses, for fishing tackle—flies, 
spoons and lures—for use by 


service mechanics and others. 


Transparent, showing contents 
—all plastic, even the hinges. 
Impervious to water, alcohol, 
acids, and alkalies. Light and 
hard—easily polished. 


In three handy sizes: (A) 8%" x 
4%" x 1%", 18-, 12- or 1- compart- 
ment; (B) 7” x 3%” x 1%", 9- or 
l- compartment; and (C) 42” x 
2%" x1",6-, 4- or 1- compartment. 


Furnished in clear or white. 


And how they sell] Ask for 
folder A-l and prices. 


PLASTICS DIVISION 


The VLCHEK TOOL Co. 


CLEVELAND 4, OHIO 








SHELBY -— DEPENDABLE HARDWARE 
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Meet the demand... 


| Meet the demand, with Shel- 
by, for the new hardware 
needs of every home. This 
}¥ month you'll have many calls 
» for MAIL BOX PLATES, 
4 which, along with all Shel- 
by Hardware, are available 
through your Jobber. 


» ( cams (coe ( 


=e em meme oe (cee en Come |: 


ae ee ee 


4 But don’t stop there 
| you'll find the demand heavy JU 
| for all items in the Shelby } 
line ... hinges of every type ¢% 
and the many hardware es- 1 
sentials needed on windows, J 
doors, cupboards drawers, [ 
and cabinets. I 


Order them from your Jobber J 
today! Specify SHELBY! 














SPRING HINGE CO 


” 





SMART AND COLORFUL 


..in modern 
MOLDED 
PLASTIC! 


ISG: Seen recat 


RES S35 


See 


Richand expensive 
looking, these 
smoothly-molded 
spoons find a use- 
ful place in every 
home. Six in varied 
colors to cello- 
phane bag. 12 bags 
tocarton. 12cartons 
to case. Immediate 
delivery in large 
quantities. 


WRITE FOR QUOTATIONS! 


MACK MOLONG CO 





BARROS SOR RGR 





142 MAIN ST.. WAYNE, NEW JERSEY 
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‘Pelican’ Disposal Unit 


“Pelican’s” outer container is coated 
with white baked enamel and encioses 
all of the cadmium plated rust resisting 
parts. Rim of the tapered aluminum 


inner container slightly overlaps the 
Hinge is covered. 


outer container. 





Large nickel plated foot pedal makes 
opening easy from any angle. Smooth 
fitting lid is held closed by a steel 
spring which prevents the escape of 
odors. Available in two sizes, Model 
P-10, 16 in. high, holds over 13 ats.. 
is suggested to retail for $6.95, and 
Model P-25, 26 in. high, holds over 
26 qts., is suggested to retail for $15.75. 
Swallow Airplane Co., Inc., Wichita, 
Kan. 


Sauce Pan Colander 


Buckeye Aluminum Co., Wooster, 
Ohio, offers an aluminum sauce pan 
colander. A strainer and drainer can 
be used for straining soup, gravy, for 
preparing baby food, for making purees, 





or for blanching any food. Good for 
draining spaghetti. For canning uses, 


washing berries, etc. Available in 2 
and 4 qt. sizes. 


Briddell’s Cleavers 


Two styles of cleavers designed for 
home use are available from Chas. D. 
Briddell, Inc., Crisfield, Md. “De Luxe 
Household Cleaver” weighs a little over 
1 Ib., has a 6 in. blade, and a safety 





thumb-rest. “Household Cleaverette” 
weighs %ths of a ib., has a 7 in. blade, 
notched handle and is shaped like a 
fish splitter. Both have plastic handles 
in varied colors. Packed in colorful 
self-display cartons. 





Keyhole ‘Kut-Up’ 


Super Keyhole “Kut-Up” will cut 
through wood, metal, plastics, etc. 
Blades are made from flexible Tungsten 





steel, with compass saw pattern. Alu- 
minum handles have pistol grip, and 
are said to be unbreakable. Available 
is an orange and black display showing 
six No. 90 Keyhole Kut-Ups. Great 
Neck Saw Mrirs. Inc., Mineola, N. Y. 


Correct Answers to 
Test Your Hardware Sense 
(Questions on page 152) 


1—Answer. “A” receives $600; “B” 
$500; “C” $400; “D” $250, and “E” 


$250. 
2—Answer. Average days credit al- 
lowed 60 days. 


3—Answer. Retail price on closet 
combination, $35; cost dealer, $22.25. 

4—Answer. Twelve squares of roof- 
ing will be needed which will cost the 
customer $78. 

5—Answer. Two hundred ten batts 
will be needed for the job and will cost 
the customer $31.50. 
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necessary nails. 


Ss & W MO 


980-90 PARSONS AVE. 


shaped and pre-punched with the necessary nail holes . . 
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SEAM and EDGE BINDING 


Casual customers make your register ring if you rivet their roving eyes 
with S & W counter display cartons for linoleum binding. These shopper- 
stoppers are quickly emptied of their twenty-four 2/2 ”"-sq. boxes of binding. 


Each small box comes complete — 12 feet of silvery, pliant zinc, pre- 


. plus all the 


Write today for complete information and prices on this profit maker. 


LDING CO. 


COLUMBUS 6, OHIO 








GASOLINE AND FUEL 
OIL STORAGE TANKS 








The outstanding feature of 
this new improved type 
faucet is the FULL open 
FLOW action supplied by 
its rounded venturi type in- 
terior passageway provid- 
ing up te 50% more flow ca- 
pacity than average type 
faucets. Supplied in three 
popular sizes—%,”, 1” and 
14”, these faucets are a 
Proven fast moving item. 


JOBBER SALES TERRITORIES AVAILABLE; 
WRITE FOR INFORMATIO 


MADISCO | 


NEW BRIGH 














50” 

GREATER 
FLOW 

CAPACITY 


Equally efficient for light 
or heavy liquids in warm 
or cold weather. 


NDUSTRIES 


MINNEAPOLIS 13, MINNESOTA 
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‘No Mixing— 


Ready to Use! 


Your customers don't have 
to throw away old brushes 
that are stiff and hard! A 
simple application of this 
special preparation and 
even in the most stubborn 
cases, will make old brushes 
as soft and supple as new! 
Can be used over and over 
again. A fast seller—a neces- 
sity wherever paint is sold. 
Write to 


Shetticld Zrmze 


PAINT CORPORATION 
CLEVELAND 6, 


OHIO 











| UNDERWOOD 


ELECTRIC FENCE CONTROLLERS 


Will Satisfy Your Customers... 


| 1. Low Cost of Operation: 
@ Electrical A.C. consumption runs 
obout 10¢ per month! 
© Batteries last 4 to 6 months in 
battery-powered models! 
® Barbed wire fence nof necessary! 


| 2. Priced Right: 


© Retail prices of Underwood control- 
| lers will meet all competition in- 
cluding mail order! 
| 3. Fully Guaranteed: 

© All Underwood controllers guaran- 


SELL UNDERWOOD 


Write for information. 
DEPT. HA-C32 


teed one yeor against any hani 
col defect and cre covered by 
**Monufacturers Product Liability 


Insurance."* 
4. Finest Quality: 


®@ Made of highest quolity moterials, 
Underwood controllers hove three 
outstanding features: (a) only one 
moving part (b) ball-bearing mech- 
anism (c) permanently lubricated! 





5. A Set For Every Purpose: 


® Underwood offers 4 different siyles 
and prices to meet all consumer 
requirements! 


“Proved Best by Comparison” 


CENTRAL EQUIPMENT CORPORATION + TOLEDO 3, OHIO 
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VAPO-MIST 
LAWN SPRINKLER 


Breaks up water into super-fine mist, like 
warm rain, most stimulating to plant growth. 
Made of cast aluminum painted green. Fits 
standard 5%’ hose connection. No moving 
parts to get out of order. Ample water chan- 
nel prevents deposit forming. 





Contact your jobber, or write direct 


J 0 MANUFACTURING COMPANY 


8442 Otis Street, South Gate, California 





a04-(c°144. 
he Fast -Selling 


NON-POISONOUS 


GARDEN SPRAY 


PROTECTS GARDENS 
AND GARDENERS 


ots, 


e Fast-selling, nationally 
advertised, well-known, 
time-tested and _ effective. 
Recommended by garden 
experts everywhere. Kills 
garden pests but is non- 
poisonous to humans. Order 
early. 











Getter Tusecticides 
MCLAUGHLIN GORMLEY 
KING COMPANY 


Founded 1902 
MINNEAPOLIS, MINNESOTA 


Makers of Insecticides 





Coming Conventions And Events 


Corrected Each Issue According to Latest Data 


Alabama Retail Hardware Associa- 
tion annual convention and exhibit, May 
21-23, 1947, at the Municipal Audi- 
torium, Birmingham, Ala. Hotel head- 
quarters, Tutwiler Hotel. Mrs. J. H. 
Crowe, 509 No. 19th St., Birmingham 3, 
Ala., is secretary-treasurer. 

American Hardware Manufac- 
turers Association, 92nd semi-annual 
convention meeting jointly with the 
56th annual convention of the Southern 
Wholesale Hardware Association, April 
14-17, 1947, at the Palm Beach Bilt- 
more Hotel, Palm Beach, Fla. Charles 
F. Rockwell, 342 Madison Ave., New 
York City, is secretary-treasurer of the 
manufacturers’ association and T. W. 
McAllister, Orlando, Fla., is secretary 
of the wholesalers’ association. 

Associated Pot and Kettle Clubs 
of America, annual convention, June 
22-25, 1947, at Feather River Inn, 
Blairsden, Calif. Fred C. Wood Co., San 
Francisco, Calif., is secretary. 

Eastern Hardware Golf Associa- 
tion, annual tournament May 21-23, 
1947, at Shawnee Country Club, Shaw- 
nee-on-the-Delaware, Pa. H. L. Gilliam, 
Wood Shovel & Tool Co., 30 Rockefeller 
Center, New York City, is secretary. 

Florida Retail Hardware Assn. con- 
vention in May 12-13, 1947, at Angebilt 
Hotel Orlando, Fla. William W. Howell, 
P. O. Box 183, Waycross, Ga., secretary. 

Georgia Retail Hardware Assn. con- 
vention in May 7-8, 1947, at Ansley Ho- 
tel, Atlanta, Ga. William W. Howell, 
P. O. Box 183, Waycross, Ga., secretary. 

Mid-West Toy and Housewares 
Trade Show, May 18-22, 1947, at Con- 
vention Hall, Detroit, Mich. Sponsored 
by William H. Pfau and his organiza- 
tion. Permanent sheadquarters of show, 
240-44 Convention Hall, 4484 Cass Ave., 
Detroit 1, Mich. 

Louisiana Retail Hardware Assn., 
annual convention, May 21-22, Youree 
Hotel, Shreveport. David O. Mansfield, 
226 S. State St., Jackson, Miss., secre- 
tary. 

Mississippi Retail Hardware & Inm- 
plement Assn., annual convention, June 
9-10, 1947, Buena Vista Hotel, Biloxi. 
David O. Mansfield, 226 S. State St., 
Jackson, secretary. 

National Contract Hardware 
Assn., annual convention, and Nation- 
al Builders’ Hardware Exposition, 
Sept. 8-11, 1947, at the Palmer House, 
Chicago, Ill. John R. Schoemer, 420 
Madison Ave., New York 17, N. Y., is 
managing director. 

National Hardware Show, Oct. 
15-18, 1947, at the Grand Central Pal- 
ace, New York City. Frank Yeager, 331 





Madison Ave., New York City, manag- 


ing director. 

National Housewares Show, April 
27-May 2, 1947, at Convention Hall, 
Philadelphia, Pa. Exhibit sponsored by 
the National Housewares Manufac- 
turers Association, 1402 Merchandise 
Mart, Chicago. A. W. Buddenberg, ex- 
ecutive secretary. The association is a 
new group formed by the merger of 
The Housewares Manufacturers Asso- 
ciation of Chicago and the New York 
Housewares Manufacturers Association. 

National Retail Hardware Asso- 
ciation, 48th annual Congress, June 
16-19, 1947, at the Hotel Statler, Cleve- 
land, Ohio, Rivers Peterson, 333 No. 
Pennsylvania St., Indianapolis, Ind., 
managing director. 

Southern Wholesale Hardware 
Association, 56th annual convention 
meeting jointly with the 92nd semi- 
annual convention of the American 
Hardware Manufacturers Association, 
April 14-17, 1947, at the Palm Beach 
Biltmore Hotel, Palm Beach, Fla. T. W. 
McAllister, Orlando, Fla., is secretary 
of the wholesalers’ association and 
Charles F. Rockwell, 342 Madison Ave., 
New York City, is secretary-treasurer of 
the Manufacturers’ association. 

Store Modernization Show, first 
annual, week of July 7, 1947, at the 
Grand Central Palace, New York City. 
Sponsored by Store Modernization 
Show, Inc., Grand Central Palace, New 
York, with John W. H. Evans, manag- 
ing director. 

Triple Mill Supply convention, May 
11-14, 1947, at the Hotel Traymore, At- 
lantic City, N. J., will be headquarters 
for American Supply & Machinery 
Manufacturers’ Association, Inc. The 
National Supply & Machinery Distrib- 
utors’ Association and the Southern 
Supply & Machinery Distributors’ As- 
sociation. R. Kennedy Hanson, 1108 
Clark Bldg.. Pittsburgh 22, Pa., is gen- 
eral manager of the American associa- 
tion: Henry R. Rinehart, 505 Arch St., 
Philadelphia 6, Pa., is secretary-trea- 
surer of the National association, E. L. 
Pugh. Volunteer Bldg., Atlanta 3, Ga., 
is secretary-treasurer of the Southern 
association. 
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2700 DEALERS STOCK IT | 


BECAUSE MORE PEOPLE 
LIKE IT — AND BUY IT! 











Improved Plastic-Metal 


Patches rusted-out sections 
in auto fenders. Repairs 
cracks, dents, scratches in 
auto bodies and fenders, re- 
frigerators, sinks, stoves, 
furniture. Dries quickly, ad- 
heres permanently to bare 
metal. Big discounts and 
jobber’s bonus. 


6-02... .50¢ 1%-Ib.. . .$1.50 
3-Ib.. . . $2.50 











COMPANION BEST-SELLER 


‘ Plastic-Flo 


enamel for home and car. One coat 
covers any wood or metal surface. 
Won’t chip, crack, peel. No brush 
marks. 20 colors. Big dealer’s and 
jobber’s discounts. 


Y%-pint....50¢ Pint... . $1.50 





SWISS LABORATORY Cleveland, Ohio 


“SWISS PROTECTS THE JOBBER" 












































Here is a spectacular rod and 
ree! combination that has been enthusias- 
tically used by fishermen everywhere. It's 
a solid, newly developed metal alloy rod 
of extreme flexibility and unbreakable... 
and priced to meet the demand of the 
great majority of fishermen. In addition 
to being light weight, its automatic 
thumbing action eliminates backlash and 
necessity of thumbing reel or line. The 
automatically level winding and free run- 
ning reel plays out just the correct length 
of line for cast desired, and weight of 
bait used, without the usual overrun. 
Positive line control at all times and self- 
drying. Simple construction . . . adapt- 
able for casting left handed. Each is 
supplied in a sturdy carrying case for 
protection. 


Write now for catalog and prices. 


KAUFMAN MFC.CO. 














-WAY POT HOOKS 


HOLDS YOUR SPARE BRUSH 
ON EITHER SIDE OF LADDER 


















Ideal for holding Screens, 
Stormsash and Doors to any 
step of a stepladder. Makes 
painting, washing and repairing 
them easy. 








This 5 in | Tool will hold 

your brushes suspended in 

Ask your dealer, OF oj for storage, keep them 
write direct. in shape, ready for in- 














stant use. 
ENTERPRISES 


39 Grove Ave. 




















MANITOWOC,WIS. 
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GARDENERS AND 
GREENKEEPERS 
PREFER THE 





@ Effective in any type soil. 

@ Sensitive, positive action trigger activates two sets of jaws 
that catch moles coming from either direction. Movement of 
1/16” trips trap. Two powerful 34” oil-tempered springs. 

@ Easy to set. When sprung, trigger rises to signal catch. 

@ 14-gauge steel, rust resistant finish. 

@ Overall length 17”; inside width 5%”; opening of trap in 
mole runway when set 3”. Instructions attached to each trap. 

@ Shipping wt. cartoned, 2 doz. 18 Ibs. 

@ Sold exclusively through independent hardware jobbers. To 
be retailed at $1.80. Customary trade discount. F.O.B. fac- 
tory. Catalog 
pages, literature Cpu a wn 
and electrotypes , Le 
furnished on re- 
quest. If your 
jobber can’t sup- 
ply you, write di- 
rect, giving job- 
ber’s name. 


“sk Ve@e 
MOLE TRAP CO. 


4809 N. Detroit Ave. , 
Toledo 12, Ohio 
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PDQ SERIES 

HAND TOOL GRINDERS 
2 Sizes—5” Wheel and 6” Wheel 










Machine cut helical gears and pin- 
ions. Extra long bearings. Steel 
handle and steel tool rest. Over- 
size handle grips. Heavy grey iron, 
one piece gear case. Attractively MANUEA 

L 


finished. The best value on the come 


market. 








WRITE FOR AN ILLUSTRATED CATALOG 
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BUY FROM YOUR REGULAR JOBBER 


=== ' GENERAL HARDWARE COMPANY =Z 





3618 W. PIERCE STREET MILWAUKEE,WISCONSIN 











RUST-RID- 


RUST SOLVENT 


Guaranteed 
not to attack 
a 
only rust. 








Rust-Rid penetrates rust quickly 
and loosens all metal parts regard- 
less how badly frozen together. 


TIMELY TIP: Quickly loosens 
tires from rims frozen through 
rust, on autos, tractors and trucks. 
Write today for trade prices. 


VAL-A COMPANY 


700 W. Root St. Chicago 9, Ill. 
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)  gDOUBLE 
Sonn 


Dealers — Don't Miss the Extra Sales 


advantages—the “Double Locking’? CHICAGO LOCKS 
give you ... assure more sales, Good Will, Repeats... 


Investigate. Ask your Jobber. 
Zone 14 


CHICAGO LOCK CO. 2.2050" 








(NO ODOR MEANS MORE SALES FOR FRANKLIN GLUE’! 











eR AN KLIN & NATIONAL ADVERTISING SAYS, : 
‘quid Aide GLUE 


NEEDS NO HEATING. ITS 


“AT YOUR HARDWARE DEALER” 

























READY TO USE FROM THE JAR,_, 


FRANKLIN 
Genuine HIDE GLUE 


READY-TO-USE 


Sample sent when request 
is on business letterhead 











THE FRANKLIN GLUE CO. 


COLUMBUS 15, OHIO 
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A Plane for Every Purpose 


‘Sheito ton 
Pianes 


Precision Built for Craftsmen 


Open hearth tool steel cutters, properly hardened, 
tempered and ground. Fine grey iron bodies, rugged 
construction, perfect balance. Easy, accurate adjust- 
ments. Quality construction that craftsmen recognize. 
SHELTON PLANE & TOOL MFG. CO., SHELTON, CONN. 








SPRING HINGES 


THE NEW Streamline 
"SIMPLEX" SPRING BUTT-HINGE 


“Ue @ Combines every important 
feature of proven advan- 


tage with the beauty of 
modern design and sim- 
plicity of application. 





A POWERFUL 
FLAME IS GENERATED 
BY THE DEPENDABLE 


GL 


BLOW TORCH 


Zp... more than half a century, C&L 


Blow Torch has been recognized as the leading 


@ Quality in every detail in- 
sured by our sixty years 
experience in the design 
and manufacture of spring 
hinges. torch in the industry. Skilled workmanship and 


research engineering have combined to produce 





Double Acting Type BUT900! 


Trim and Streamlined . . . the "Simplex" Spring Hinge Is designed 
to harmonize with the most modern requirements in builders’ hardware. 

Application direct to door casing without the use of a hanging 
strip Is both simple and economical, requiring a mortise cut in she 
door only. 

Here is a product that maintains our tradition for quality ...a 
tradition that has guided us through more than 60 years of exacting 
manufacturing requirements. 


multiple-use torches that can take it— under 


any conditions. 


Distributed through leading jobbers everywhere. 














CLAYTON & LAMBERT MFG. CO. 


: 1718 DIXIE HIGHWAY « LOUISVILLE 10, KENTUCKY 









Chiragos Spring Hinae Co. 


CHICA U.S.A. NEW YORK 
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featuring... WOODRUFF KEYS 


STEEL PACKED FOR THE JOBBING TRADE 
CARBON as NICKEL 
BRASS BRONZE 

PROOUCTS STAINLESS ALUMINUM 





WOODRUFF KEY ASSORTMENTS 


MACHINE KEYS (ALL TYPES) TAPER PINS 
STRAIGHT PINS e¢ COTTER PINS 
——HORSE SHOE NAILS—— 
“KOOLHEAD” FOUNDRY CHILL NAILS 


MASNcE 1872 NEW BRIGHTON, PA. 





1947 
is our 75th 
Anniversary 
Yeor 


| “Stanho” /Z0/ Prod 


STANDARD HORSE NAIL CORPORATIO 
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COLMBIAN VISES 





A NEW POPULAR PRICED REEL! [RoRoaeteemenns NN 
SSERELN selling Price $250 Each all around Rocket knife, aunmin comn\ \ 
as a screw-driver Priced \ 


for quick sales — 


a poe 5 g baneb 
ac YOUR cosT — 
= $7.50 per doz. 


No. FR—SS” Long Slipfit Solid Aluminum Rod with 
9” Butt, YOUR COST — $7.80 per doz. 

No, RB—36" ROD BAG made of Heavy Canvas. 
Ideal for any 2-piece Rod up to 70” YOUR COST 


* THE BEST MADE 


% Columbian Vises 
are the standard for 
strength, workman- 
ship and depend- 
ability. - Columbian 


































— 52.40 per doz. ° 
se tie aa IN COMBINATION — No, FR ROD ond No. RB Vises offer your cus- 
BAG. YOUR COST — $9.75 pe: tomers the greatest 
No. 13 BCR — Bait Casting Reel... A new All Purpose Single Action Fir - i i 
low-priced reel made of Brass and Steel ing Reel — 4" x 1" wide, wt. value in efficient 
Nickel-Plated, with features formerly avail- 4 ozs. Free Wheeling, Alumi- and economical vise 


equipment. All types 
for all work. See 
your distributor. 


THE COLUMBIAN VISE & MFG. CO. 


able only in higher priced reels. num except knob. Fits all rods. 
Each Reel comes packed in a Self-Selling Formerly $9.00 per doz 
Display Box. Place on top of counters for YOUR COST NOW— 

aa turnover. $540 per doz 
mi 


Y witte tor Complete cor [BERNARD GOLDWEBER "°° SROADWAY Cor 26m S: 


log of Pocket and Hunt- 





























ing Knives, Fishing Equip- Mtr. & Mirs. Representative — Phone WAtkins 94693 | 
ment and Sporting Goods. 2% Cash Discount if check accompanies order Net 10 days to 9017 Bessemer Ave. Cleveland 4, °. 
rated firms All prices FOB NYC. Jobber Inquiries solicited 
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TUFFY TRAVELER AND GARAGE | {LGRIM 
, ells on sight! Outshines OIL BURNING 


conventional cars from 


transparent removable HOT WATER HEATER 


top to clear headlight 







lens, all around bumpers MEAT IO CAPACITY 40 GAL. 
and spare tire. Like the NK. 8 TURN COIL. 

car fathers are proud to BOX WICKING 
own. Has durable plas- : REINFORCED WITH 
tic body in variety of q ie CHROME STEEL BAND 





All asbestos yam 
woven with brass. 
Double set of Wicks 


colors, plastic steering 
wheel and metal axle. 
Each car packed in its 
own “garage.” 








in each 
and 9”, 
Mfgs. and Dist. of 
space heaters, oil 
burning equipment & 
all supplies. 








Priced for fast selling at attractive profit margin. Size: 7%” long x 
3%” wide x 2%” high. Packed 3 and 2 doz. per carton. Weight 15 
Ibs. and 10 lbs. Write— 


TUFFY TOYS \ 
8200 HARVARD AVE. CLEVELAND 5, OHIO Eo Pilgrim Oil Burner Mfg. Co. 


S-tt WHITNEY ST HAR TFORD.CONN 











































OVER 86 YEARS’ EXPERIENCE 


PRIEST'S 
CLIPPERS 


Triple plate — copper, 
nickel, chromium finish. 
Ball bearing, easy action. 
Over 80 years’ experience. , 
ASK YOUR JOBBER 


AMERICAN SHEARER MFG. C0. 


NASHUA, NEW HAMPSHIRE, U.S.A. 







~ GLAZING ie 
Flexi iseal . “COMPOUND | 


Always sold in the same price class as S. P. 10% 
White Lead Putty — today, due to the doubling 
of Linseed Oil prices, it sells for less than S. P. 
Linseed Oil Putty. Furthermore, Linseed Oil re- 
mains extremely scarce even at high prices, but we 
can deliver Flexiseal in any reasonable quantity. 

You tan make sales and satisfied customers by 
boosting this superior product. 


LANDEN PUTTY WORKS 


45 Irving Street Malden, Massachusetts 











































NOW AVAILABLE! When You Know (— 
hi 


The Trade-Name— 


of a certain product and want to know "Who Makes It?” 
look in the General Directory Section of the “Who Makes It?” 
Number of HARDWARE AGE for the trade-name. You'll find 
it listed alphabetically under the product heading of the item 
in question. Alongside the trade-name you will find the name 
of the manufacturer, also the address of the maker arranged 
alphatetically in the same list. Keep your "Who Makes |#?" 
Number close at hand where it will serve your wants quickly. 


HARDWARE AGE 


100 East 42nd S#. New York 17, N. Y. 



































ROLLER DERBY SKATE CO. 
4533 Payne Ave., Cleveland 3 
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olumbian Vises 
he standard for 
gth, workman- 
and depend- 
ty. - Columbian 
s offer your cus- 
“rs the greatest 
e in efficient 
economical vise 
pment. All types 
all work. See 
distributor. 


AFG. CO. 


Cleveland 4, O. 











(Sliding Handle) _2 





“T’ TAP WRENCHES 








Tap 
Wrench 
Number 


Capacity 
(Tap Sizes) 





i 


No. 4 to No. 10 





2 


No. 10 to 5/16” 









ORDER FROM 
YOUR JOBBER 





IMMEDIATE DELIVERY 
Manufactured by 


‘| CANFIELD SCREW MACHINE Co. 
STRATFORD, CONN. 


HEXAGON STEEL PLUMB BOBS 


PERFECTLY BALANCED (Brass Knob) 
Plumb Bob Weight @ 




















Number Each 
_—— . ee 
ee. eee 6 oz. 

TR 8 oz. 
S-12 12 oz 5 





NICKEL PLATED 
OR GROUND FINISH 














rner Mfg. Co. 


HARTFORD. CONN 


achusetts 


o Makes it?" 
ho Makes It?” 
ne. You'll find 
1g of the item 
find the name 
aker arranged 
o Makes '#?" 
wants quickly. 


iE 


k 17, N. Y. 
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POST: High 
steel tu 


space. 





concrete. 
finish. 


paper. 
WEIGHT: 5 








CHENEY INDUSTRIES, Dept. H 


FINISH: Green Enamel. 


bles. than commen black 
pipe.) 7 feet long x I'/-Inch 
liameter. 
Bh New design, 
heavy, with pl 


SOCKET: Heavy steel tubing, 
16" long. Sets In ground or 
Black enamel 


PACKED: Four complete posts 
wrapped in heavy waterproof 


Immediate Delivery em one 





carbon welded 
(Four times 


of tins 


ibs. per set of 


Trenton, N. J. 





MADE FOR ROUGH SERVICE! 


LeBus ‘‘Bulldog’’ Load Binders are drop 
forged of alloy steel and heat-treated for 
strength and safety . . . they’re designed 
to meet the severe demands of the trucking 
industry for a load binder that'll “‘take it’ 
in severe service. 

LeBus Load Binders are furnished in 
two sizes . . . both are unconditionally 
guaranteed and are available for immediate 
delivery. Liberal discounts make them 
profitable to handle and attractive, free 
sales literature helps boost sales. Write 
today for additional information. 














Forged bali-and-socket 
joints will swivel under 
heaviest loads and can- 
not be pulled ap 


SOLD ONLY THROUGH 
RECOGNIZED JO®8BERS 
AND DISTRIBUTORS 


LEBUS ROTARY TOOL WORKS 


P.O. Box 2352 Longview, Texas 














PLASTIC 
CELLULOSE ACETATE 


LEATHER AND LEATHERETTE 
Low Priced 
NOVELTIES AND NOTIONS 


EMPRESS NOVELTY CO. 


501-507 EAST 171ST STREET BRONX, 
Ludlow 3-1940-1-2 


, LET'S GET ACQUAINTED! 7 


World's Largest Manufacturer of 





: 


N. Y. 



















BURGLAR-PROOF SASH AND UTILITY LOCK 
The New Improved 
Fraim No. 304 Sash 
Lock with 2" bolt 


throw, locks windows 
securely in open “@) 
closed position. 


Also useful for cupboards, céllar windows, 
etc. 





ASK YOUR JOBBER 


THE E. T. FRAWM LOCK CO. 


Producers of Quality Padlocks and Night Latches for 67 Years 
LANCASTER ee 
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WRITE FOR AN ILLUSTRATED CATALOG 


GENERAL H 


3618 W. PIERCE § 





MARCH 27, 1947 


iF IT’S 





ol 
pe) 
m 


YOU WANT buy 
GEIR WROWURE CS 


ET ™M 


























BUY FROM YOUR REGULAR JOBBER 


COM PANY = 


ILWAUKEE,WISCONSIN 
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* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA 


/ cae ffe) rms ime | 




















= = 
WGK 
it revoives: \fame” SPRAY-MIST 


IT SPRAYS! SPRINKLER 


IT MISTS! 
IT AERATES! 








“CONVERTS YOUR 
HOSE TO A 
LAWN SPRINKLER” 


Dcertess INDUSTRIES 


5141 MILITARY DETROIT 10, MICHIGAN 





























PRECISION GUN CLEANING BRUSHES. —<—S] so—w 
Correct diameters for all sizes of Rifles, Shotguns and Pistols. 
Phosphor Bronze, Bristle or Nylon. Standard and Silver Stem Lines. 
MILL-ROSE GUN RODS. Standard, Master, Deluxe. For all sizes of 
Rifles, Shotguns and Pistols. Duralumin and Stainless Steel. 








SA AM DM A A AMP fh BA lm 






























MIDGI JOBBERS 
M OW f R DEALERS 
The new lawn trimmer ee 
that gets the ragged edges . 
left by the lawn mower A real 


Midgi-Mower makes lawn trimming seller at 
easy. No more stooping or squatting. No 

more backaches. Just stand and turn the $14.95 
handle while Midgi-Mower does the work. 

It adds up to real sales and profit possibilities retail 


for progressive jobbers and retailers. Place 
your spring order NOW. 


LEHR EQUIPMENT SALES, INC. 


Exclusive Sales Agents 
98 S. 6th St., RICHMOND, INDIANA 


ey 























Quali 





(CEA) GILLESPIE 


= p 135 DEY STREET JERS 











market. 


Next Issue 
JULY 17, 1947 


Forms Close 
May Ist 





The Advertising "Buy of the Year” 


The HARDWARE AGE Merchandise Directory Number brings 
your product to the attention of 35,000 hardwaremen daily 
at a cost of less than one cent per year, per page, per buyer. 


This accepted standard of the trade for "Who Makes It" information 
is more than a source of information. It is the most effective means of 
placing your product information before hardware buyers throughout 
the trade, both wholesale and retail, and keeping it there for a full year. 


it serves buyers in all wholesale hardware houses and 
ive retail hardware store throughout the country. Your 
products are brought to the attention of these buyers at the moment of 
greatest interest in your productt—WHEN THEY ARE READY TO 
BUY. 35,000 copies assure practical saturation of your hardware 


Every business da 
practically every 


Available space is limited. Reserve your space now. 


HARDWARE AGE 


100 E. 42nd ST. 


NEW YORK 17, N. Y. 














HARDWARE AGE 

















SCHARI 


Sil 


F 


e Alw: 
and ne 
For rig 


_ Write t 


























JOBBERS 
JEALERS 


Order yours 
NOW! 


A real 
seller at 


$14.95 


retail 
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, Write for Free Kees Catalog today. 








etd 








SELL PLANTING 


THE GARDENER'S DREAM 


EASE 


COME TRUE 














Takes the PLANTS 
ety ape ACCURATELY 
Effort Out of 

Planting SAVE SEED — SAVE TIME 


With the SIPCO Jitter Boy Planter, 
gardeners can get off their knees 


and plant with ease. Jitter Boy 
Patent has control on handle for regulat- 
applied for Ing seed flow of beets, carrots, 


swiss chard, lettuce mustard, onions, 
parsnips, radishes, spinach, turnips, 
peas, beans and many flowers. 
Write for details and prices. 


SCHARTOW IRON PRODUCTS CO., Dept. 107-C, RACINE, WISCONSIN 


SIPCO Jitter Boy PLANTER 








FEATURE KEES 
SCREEN CORNER BRACES 


FOR SPRING! 





e Always in demand for both old 
and new screens and other frames. 
For rigid joints without mortising. 






F. D. KEES MFG. CO. N 
Box K-8 
Distributed Through Wholesale Hardware Trade =—— 


Beatrice, Nebraska 

















FLUID CEMENT 


REG. U.S. PATENT OFFICE 1932 

If you want a fast selling cement, buy LEECH. Repeat 

sales are good. It’s a profit builder. We believe this 

par ila lee DE agree Rew Mee ay ang athe Boe 

Attractively packed and carded in sales nag > ry 

dnl ot ma margin for both retailer and job For 

profit buil sales, add LEECH to your line. Drop post 
card for prices. 


LEECH PRODUCTS CO., Box 243-C, Hutchinson, 











Ask Your Jobber! 


THE SAVOGRAN CO. 
india Whorf, Boston, Mass. 





The Only 
Genuine 


 LUBASPRAY 


Easiest, most effective 
method of graphitoid lubrication 
—clean, quick, convenient! Colorful 
' displays sell for you. Order today. 


MANUFACTURING CO. 








PANE 


You can hang your reputation on 


MOORE 


PUSH-LESS HANGERS 
PUSH-PINS 


They're dependable! Needed in every home 
for hanging light and heavy mirrors, pictures 
and wall decorations. 

Use MOORE Marking Tacks 

on your own display boards 


ORDER FROM YOUR JOBBER 


MOORE PUSH. PIN COMPANY :- Since 1900 
113-25 Berkley Street, Phila. 44, Pa 


MILWAUKEE 1, WISCONSIN 
































Available in green, maroon and 
black, this beautiful, streamlined 
"aig mail box is wanted by mil- 
ions. Its new and convenient ex- 
clusive features 
make it immediately 
attractive to pros- 
pective buyers. 














ACME PRODUCTS cosareneras” 








POP PENTeRS ee 
+ he 
—. A-woon 


— mA 


\i AND ALUMINUM 


ASK YOUR DEALER 
FOR 
MAYES TOOLS 





MARCH 27, 1947 


ORIGINATED 1896 
MAYES GUARANTEES ACCURACY, SERVICE 
*AND DURABILITY-= 


MAYES BROS.TOOL MANUFACTURING CO., Inc. Port Austin, Micu. . 


ELS | 


Rey AL GMINUM 


CATALOG FOR 
ASKING 
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Cassified Advertising Rates 











Business Opportunities 


Representatives Wanted, etc. 


ee aa 


Positions Wanted 
—— + aed set solid, maximum, 


Allow Seven Words for Keyed Address 
or Your Address 





Help Wanted, Accounts Wanted 


Set solid, maximum, 50 words....... $5.00 
Each ‘ 





*BOXED DISPLAY RATES 
$8.00 Per Column Inch 


Cuts or special borders not allowed. 
"DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more insertions. 


No Agency Commission allowed on Classified 
Advertising 


REMITTANCE MUST ACCOMPANY ORDER 
Send check or money order, 
not currency or stamps. 














Samples of Merchandise, Li ‘e, Catal 
etc., will not be forwarded to box number 
advertisers unless campedion by sufficient 
postage for remailing. 


HARDWARE AGE is published every othe: 
Thursday. Classified forms close 15 dave 
previous to date of publication. 


Address your correspondence and replies te 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 














is 


Help Wanted «| 





WANTED EXPERIENCED HARDWARE 


COST AND PRICE CLERK. Good at figures. 


Office of Large Manufacturing and Distributing 
Firm. In lower Manhattan. Permanent position. 
State experience and starting salary. References 
required. Address Box L-102, care of Hampwana 


Aag, 100 East 42nd St., New York 17, N. Y. 








be an assistant who can see little chance for ad- 
vancement in his present position. 
which. will be held in strict confidence, must con- 


tain full particulars and salary expected. This is 
a good opportunity for the right man. Good South- 
ern City. Address Box L-144, care of HARDWARE 


Ace, 100 East 42nd St., New York 17, N. Y. 


MERCHANDISING MANAGER to _ handle 
hardware and building supply items for a Southern 
distributor of lumber products, building supply 
and hardware items. The type of man whom we 
are seeking must be of good character, aggressive 
and have plenty of initiative. He must know his 
way around in the buying field. He may at present 


Your reply, 








PLUMBING SPECIALTY FIRM IN NEW 
YORK CITY HAS VARIOUS TERRITORIES 
OPEN FOR REPRESENTATIVES to sell to 
Hardware and Plumbing Supply Jobbers. Address 
Akron Seonly “y Inc., 437 East 6th Street, 
New York 3, 








DRAPERY HARDWARE 
REPRESENTATIVES WANTED 


for Jobbers and Department Stores on Popular Prieed 

Line with Well Known Manufacturer. Territories 

open around the Country. Write experience, territory 

covered and present lines carried. Commission Basis. 
M. G. TOMPKINS CO., INC. 

304 East 23rd Street New York 10, N. Y. 




















2727 

















East 42nd St., 


REPRESENTATIVE—MANUFACTURER’S. 
TO CALL ON PLUMBING, HARDWARE 
AND MILL SUPPLY JOBBING HOUSES. 
Could be handled with non-conflicting lines. Many 
territories open. Address Box L-89, care of 
ae Acz, 100 East 42nd St., New York 





SALES REPRESENTATIVES WANTED— 
Old established nationally known manufacturer 
of builders hardware is now readjusting territories 
and representation. Will create openings for sev- 
eral experienced representatives who have good 
following and understand builders hardware. State 
lines now carried, type of trade covered and ter- 
ritory. Address Box L-145, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 





SALES REPRESENTATIVE WITH CAR 
CALLING ON HARDWARE DEALERS, JOB- 
BERS AND MILL SUPPLY HOUSES. Able 
to do a real sales and merchandising job on na- 
tionally advertised marking instruments and inks 
with hundreds of uses and large demand from 
homes, farms, business and industry. Protected 
territories. Commission only. Write in detail, 
giving experience, lines handled, territory cove: 
and references. Cushman & Denison Mfg. Co., 
131 West 23rd Street, New York 11, N. Y. 





SALES REPRESENTATIVES WANTED. 
Manufacturer of Established Popular Line of 
Metal Houseware Item has 2 openings for men 
who contact jobbers, chains and department stores 
in the following territories: (1) Southeast terri- 
tory covering nine States and (2) Western Penn- 
sylvania and New York State, excluding New 
York City. Give complete outline of operations, 
including type of trade called on, number of 
men in field, and other pertinent information. 
Address Box L-151, care of Harpware Acer, 100 
New York 17, N. Y. 








SOUTHEASTERN STATES 
Manufacturer’s Agents. Established 
1926. Staff of 6 men. Cover trade 4 
times yearly. Commission basis. 
quiries invited. 

McCUTCHEN-SIMPSON, ING. 
9822 N. E. 2nd Avenue Miami 38, Fleride 











PRESTYLE | | CHROM-EVER 


EXPANDED FACILITIES ALLOW US TO 
PRESENT ONE ADDITIONAL ACCOUNT 
TO AN ESTABLISHED NATIONAL 
TRADE ON A COMMISSION BASIS. 


ASQUITH ASSOCIATES 


131 STATE ST., BOSTON 9, MASS. 
NATIONAL SALES PROMOTION 





























MANUFACTURER OF SHOWER HEADS 
AND SHOWER SPECIALTIES HAS VARI 
OUS TERRITORIES OPEN for Representa- 
tive to call on Hardware and Plumbing Supply 
Jobbers. Address Box L-146, care of HARDWARE 
AGE, 100 East 42nd St., New York 17, N. -Y. 


WANTED EXPERIENCED SALESMEN “TO 
SELL COMPLETE LINE OF PAINT 
BRUSHES, commission basis, several territories 
open. State full information in first letter as to 
territory now covered, line of merchandise now 
handling, references. Unusual opportunity. Ad- 
dress Box L-138, care of Harpware Ace, 100 
East 42nd St., New York 17, N. 


PAINT BRUSH SALESMEN WANTED: 
TO SELL A COMPLETE LINE OF PURE 
BRISTLE BRUSHES to Retail Trade. An 
Established old line house. Competitive Prices. 
Quality is Their Key Note. Definite Repeats. A 
commission which is worthy of your efforts. Pro 
tected territory. Reply in confidence with full 
details. Britt-Mac Inc., S.E. C. 54th & Cedar 
Ave., Philadelphia 43, Pa. 


SALESMAN WANTED TO , REPRESENT 
A WELL ESTABLISHED DISTRIBUTOR IN 
NEW JERSEY. Must have a following among 
the hardware and paint dealers. Excellent oppor- 
tunity for aggressive salesman. Write full de 
tails regarding business history. All replies will 
be held in strict confidence. Address Box L-142, 
care of Harpware Acg, 100 East 42nd St., New 
York 17, N. Y. 


WANTED: SALESMEN TO CALL ON 
HARDWARE, PAINT STORES AND LUM- 
BER YARDS with our Line of Hardware 
Articles. Part or full time. Commission only. 
Write to: Factories Outlet Co., 408 S. Michigan 
St., South Bend, Ind. 


SALESMEN CALLING ON RETAIL PAINT 
DEPARTMENTS AND STORES CAN BUILD 
UP TREMENDOUS INCOME SELLING DE- 
CALCOMANIA LETTERS AND NUMBERS. 
They save user 90% on window, truck, 
boat and other places. Free stock display binder 
with opening orders. Free delivery anywhere on 
re-order of $2.00 up. ll replies treated confi- 
dentially. Outline area and references first letter 
to D-O Decal ee 462 E. Fordham Road, 




















Bronx 58, N. 








SALESMAN WITH FOLLOWING 


IN DEPARTMENT STORES, HARDWARE 
AND FURNITURE TO 8SPLL HIGH CLASS 
FIXTURES. ACCUS- 


D : 

$7500 .00 PER YEAR. ALL TERRITORIES 

OPEN EXCEPT COAST AND NEW ENGLAND. 
SHEFFIELD MFG. CO. 

119 WEST 25TH ST. NEW YORK I, N. Y. 

















REPRESENTATIVES 


NOW CALLING ON THE HARDWARE AND 
PAINT DEALER TRADE IN NEW YORK STATE, 
NEBRASKA, MARYLAND AND WASHINGTON, 
D. C. TO SELL OLD-ESTABLISHED LINE OF 
PAINT BRUSHES. COMMISSION BASIS. 
Address Box L-143, care of HARDWARE AGE, 
100 East 42nd St., New York 17, N. Y. 


SALESMEN WANTED 
Full Time or Side Line Men Calling *, Hardware 
and Paint, Variety, Feed and Seed, Department 
Stores and Lumber Yards with A Pine of 
Leather Dog Furnishings and Paint ry Middle 
and —_ fy = States, west and California, 
North Central States and Midwest Except Illinois. 
yo My Bex tome, eare of HARDWARE AGE 
100 East 42nd St., New York 17, N.Y. 
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Classified Opportunities Section... 








Sales Wanted 


SALESMEN—TO CALL ON HARDWARE 
JOBBERS with nationally Advertised Line of 
Industrial Aprons for all uses, also Shower Cur- 
tains, Yard-Goods, Tablecloths, "Household Aprons, 
Raincoats, etc. Several choice territories open. 
Address Box L-131, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 





WANTED ‘EXPERIENCED APPLIANCE 
SALESMEN: Following among wholesalers; sell 
leading line of hot plates and heaters. Drawings 
against commission, Write stating _experience, 
references, class of trade and territories familiar 
with. Address Box L-139, care of HARDWARE AGE, 
100 East 42nd St., New York 17, N. Y 





WANTED, EXPERIENCED SALESMAN 
TO CALL ON RETAIL HARDWARE, PAINT 
STORES AND LUMBER YARDS with Line of 
Hardware, Tools, Paint Brushes and Electrical 
Supplies. New Jersey Territory. Drawing against 
commission. Good opportunity. Write full par- 
ticulars. Address Box L-130, care of Harpware 
Ace, 100 East 42nd St., New York i7, B.. Fs 


WANTED EXPERIENCED SALESMAN TO 
SELL OLD ESTABLISHED LINE of House 
wares and Cutlery to jobbers and chains, etc. 
Protected, exclusive territory. Liberal commis- 
sions. Several territories open, including Iowa, 
Missouri, Kentucky, Kansas, Nebraska. Address 
Box L-94, care of Harpware Acez, 100 East 
42nd St., New York 17, N. Y. 


SALESMEN WANTED FOR THE “BUG- 
RENADE,” AN AEROSOL INSECTICIDE 
DISPENSER WITH 3% DDT. All territories. 
Retails for 98¢. State territory and trade now 
covering. Address Box L-149, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 


GOOD SHORT LINE HOUSE FURNISH- 
ING ITEMS, Hampers, Ironing Boards. Un- 
painted Furniture and Furniture Novelties, good 
shipments, straight commission; live wire men 
only. Territory open, Southern, Southwestern, 
and Western States. Give full information first 
letter. Address Box L-137, care of HARDWARE 
Ace, 100 East 42nd St., New York ss Bi z. 


SALESMEN—GO GETTERS—WITH 
CHAIN, DEPARTMENT, HARDWARE AND 
HOUSEFURNISHINGS STORES FOLLOW- 

NG for Profitable Line of Metal Bathroom and 
Kine Fixtures, Territories open. Address Box 
L-150, care of Harpware Acer, 100 East 42nd 
Se. New York 17, N. Y 














L___ Accounts Wanted | 


MANUFACTURER’S AGENTS INVITE | 
ADDITIONAL LINES to be compatible with 
present sales of light hardware and sporting goods. 
Operate within 500 mile radius from Chicago. 
lilinois. Top coverage in major trading areas. 
asians Clarkson-Nauer Sales Co., St. Charles, 





LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE By Experienced 
Sales Organization. Well Acquainted with Hard- 
ware, Automotive, Electric Supply Jobbers and 
Chains. Boston Showroom and Warehouse. Dun 
and Bradstreet rated. Address Perkins Sales 
Co., 610 Newbury St., Boston 15, Mass. 








MICHIGAN AND OHIO TERRITORY. DI- 
RECT FACTORY LINES WANTED for Hard- 
ware, Paint, Department Stores and Jobber 
Trades. Attractive Office and Display Rooms 





well located in Detroit. Experienced representa- 
tives with large Clienteles. Address Callan-Sharp 
Co., 18970 Grand River Ave., Detroit, Mich. 





MANUFACTURERS REPRESENTATIVE 
DESIRES LINE OF HARDWARE, PLUMB- 
ING, ELECTRICAL AND BUILDING SUP- 
PLIES for Export and Domestic Trade. Cover 
New York and Surrounding States. Miles Trading 
Corp., 551 Fifth Avenue, New York 17, N. Y 


MANUFACTURER’S REPRESENTATIVE 
DESIRES ADDITIONAL QUALITY LINES 
for the Wholesale Hardware, Automotive, 
tric, Plumbing and Industrial Jobbers. Now trav 
eling two men, covering Texas, Oklahoma. Arkan- 
sas, Kansas and New Mexico. Have covered most 
of the territory for the past 12 years. Address 
Box L-99, care of Hampwarge Acs, 100 East 
42nd St., New York 17, N. Y. 








MANUFACTURERS’ AGENTS DESIRE 
LINE FOR NEW JERSEY, Contacting Lumber 
Yards, Hardware Dealers, Mill Supply Houses, 
i2 years in territory. Aggressive coverage. 
mission basis. Will carry stock. Address Box 
L-103, care of Hanpwarz Agz, 100 East 42nd St., 
New York 17, N. Y. 


ADDITIONAL LINES WANTED—CAN USE 
ONE OR TWO QUALITY LINES to round 
out our sales program. Twelve years contacting 
the Hardware Retail and Jobbing Trade in Wis 
consin and Minnesota. Address Box L-147, care 
of Harpware Ace, 100 East 42nd St., New York 
a. me Be 





AGGRESSIVE MANUFACTURER’S AGENT 
WORKING OUT OF MEMPHIS, TENNES- 
SEE contacting Hardware Jobbers in the Mid- 
South is in position to handle additional substan- 
tial lines. Interested in standard products only. 
No gadgets. Paul Mostert Sales Company, Route 
#1, Box 145, Cordova, Tennessee. 


WELL ESTABLISHED LONDON EXPORT 
HOUSE WITH VALUABLE CONNECTIONS 
EUROPEAN AND EMPIRE MARKETS de 
sires Contact American Manufacturers wishing 
to extend their business in those territories. 
Shortly opening New York Office. Write Box 
A.O.D.108, Gordon House, Farringdon Street, 
London, E.C. 4, England, 








MANUFACTURER’S REPRESENTATIVE 
IS SEEKING LINES TO SELL TO Farm 
Implement Dealers in Missouri and Southern 
Lilinois, such as Power Lawn Mowers, Hand and 
Power Garden Cultivators, Grain or Wagon 
Dumps, Cattle Stanchions, Hay Tools, Deep Well 
Pumps, Small Gas Engines, Garage Door Sets, 
Fanning Mills, Corn Shellers, etc. Address Box 
L-141, care of Harpwarge Ace, 100 East 42nd 
St., New York 17, N. Y. 





PACIFIC COAST REPRESENTATION 


ESTABLISHED MANUFACTURERS’ . 
SELLING HARDWARE AND MARINE OUTLETS, 
COVERING CALIFORNIA, OREGON AND WASH- 
INGTON. WRITE UB. 


KING, SHEA & POSTON 
604 Mission Street, San Francisee 5, California 


ITEMS WANTED 


NEWLY FORMED SALES COMPANY OFFERS 
MANUFACTURERS OF HOUSEWARES, HARD- 
WARE ITEMS, TOYS, SPORTING GOODS, ETC. 
SALES COVERAGE IN FOURTEEN STATES. 


THE MID-CONTINENTAL SALES CO. 
1221 NORTH 68TH ST. MILWAUKEE 153, WIS. 











WANTED 
MANUFACTURERS’ REPRESENTATIVES 
with established following, for side line staple repeat 
items sold only to wholesalers of hardware, plumbing, 
refrigeration and oil supplies. Most territories open 
on exclusive oe. Good commission. Furnish com- 

plete information. 


Address Box L-i48, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 


MANUFACTURERS ATTENTION 


AGENT FOR THE PROVINCE OF QUEBEC 
WISHES ADDITIONAL LINES IN HARDWARE, 
ELECTRICAL APPLIANCE AND AUTO SUP- 
PLIES. COMMISSION BASIS. 


CONTACT LUCIEN CLEMENT, 


CLEMENT FRERES LTD. 
4520 HINGSTON—N.D.G., MONTREAL, CANADA 


MANUFACTURERS 


New Firm with Best of Credit, Personnel and Stor 
warehouse Qualifications wants lines for Store yo 
and/or Distribution. Interested in Hardware, Paint 
Speciaities, Hend & Power Tools, Plumbing and 
Heating Fixtures and Accessories, Lighting Fixtures, 
Appliances, Kitchenware, Gift Lines. 


HYSEN SUPPLIES, INC. 
2425 Hyde Pk. Bivd., Niagara Falls, N. Y. 














ESTABLISHED MANUFACTURER of specialty 
tools will appoint demonstrating salesman with 
following among hardware stores and power 
tool dealers, protected territory. Also, will con- 
sider national organization. Give full details 
and territory covered. 


Address Box L-133, care of HARDWARE AGE, 
100 East 42nd St., New York {7, N. Y. 


Accounts Wanted _—} 


MANUFACTURERS’ REPRESENTATIVE 
giving complete and: intensive coverage of Ala- 
bama, Arkansas, Louisiana, Mississippi and Ten- 
nessee desires additional lines. Sales made exclu- 
sively to jobbers. Commonwealth Sales Co., P. O. 
Box 1804, Jackson 2, Mississippi. 




















NATIONAL DISTRIBUTORS 
Established—E 


ANCO CORPORATION, ,Pitabarh 2. Pa 


Gew York - - Panga D Detrett om -Gtentand- Louisville 


Contes Gene G Eeees. We will carry the 
accounts or you can bill direct. 


Write fer farther information end referencss. 





WANT ADDITIONAL LINES 


Established Sales Organization traveling three ag- 
gressive experienced salesmen covering hardware, 
sport, gift and department stores in Ohio, Mich., Ill., 
Ind., Wis. and Minn. wants Exclusive Representation 
of Manufacturer of Quality Fishing Equipment 
Similar Lines. Please send catalog & pertinent in- 
formation. 


H. M. LOGSDON & CO. 
82 W. Washington St. Chicago 2, tilinols 








ATTENTION 


MANUFACTURERS EXCLUSIVELY 
Manufacturer’s Representative with a well established 
elientele among Hardware, Electrical, Toys, Furni- 
ture, Plumbing Supply J and Dealers in the 
Island, will accept reasonable offer in any of these 
lines where full —— protection is guaranteed. 
Have very good re’ ag Mg would accept | repre- 
sentation on Ee... - on 

JENARO "GARCIA 
P. ©. Box 1682 San Juan 18, 





P. R. 








MANUFACTURERS REPRESENTATIVE 
DESIRES ONE OR TWO ADDITIONAL LINES 
FOR JOBBER DISTRIBUTION IN CONJUNC- 
TION WITH BUILDERS HARDWARE LINE 
IN MARYLAND, VIRGINIA AND DISTRICT 
OF COLUMBIA. 


ELIOT R. SELINGER 


3639 Ingomar Place, N.W., Washington 15, D.C. 
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[ Accounts Wanted sf 


| Business Opportunities | 





SALES ORGANIZATION, FOUR_SALES- 
MEN, covering Departments, Chains, Hardware, 
Appliance, Variety, Home and Auto Stores, Five 
to Dollar Stores, and Jobbers, in Texas, Okla- 
homa, New Mexico, and Arizona. Permanent show 
rooms. Can handle additional lines from manu- 
facturers only, commission basis. P. O. Box 
1204, Fort Worth 1, Texas, 





| Positions Wanted | 


SALESMAN FORTY YEARS OLD WITH 
15 YEARS’ SALES EXPERIENCE, 11 with 
hardware jobber, desires Connection with Manu- 
facturer of Hardware Lines, Sporting Goods or 
Household Items for Indiana or Midwestern 
States. Commission basis. Address Box L-135, 
care of Harpware Acez, 100 East 42nd St., New 
York 17, N. Y. 








MAN NOW EMPLOYED AS A _ SALES 
EXECUTIVE FOR A HARDWARE JOBBING 
CONCERN IS INTERESTED IN MAKING A 
NEW AND PERMANENT CONNECTION 
WITH A GROWING CONCERN. Is capable 
of assuming full responsibility for the buying or 
for the sellirfg and merchandising of lines common 
to the hardware industry. Has many contacts and 
acquaintances among manufacturers, and is a 
member of the American Society of Architectural 
Hardware Consultants. Will furnish satisfactory 
references reflecting personal character and ability. 
Want salary arrangement to incorporate an oppor- 
tunity to share in proportion to the success of the 
operation. Address Box L-132, care of HARDWARE 
Ace, 100 East 42nd St., New York a7. Hs FS. 


SALES MANAGER, EXPERIENCED EX- 
ECUTIVE OF ABILITY, OS — PRE- 
LIMINARY CONFERENCE MANU- 
FACTURER requiring ely. = F volume 


visability of change during 1947. Reply Box 
L-91, care of Harnpware Acz, 100 East 42nd St., 
New York 17, N. Y. 








GOVERNMENT RELEASED 


PIPE CUTTERS 
3 wheel cutters, 31” overall, cuts 4” to 6” pipe, eut- 
ting wheels 2” diameter. Made by Reed Mfg. Co. 
List Price—$27.40 
our price $9.90 each 





WANTED TO BUY FOR CASH GOING 
HARDWARE STORE in or near Southeastern 
Pennsylvania. Write outline of what you have 
to offer to Box L-134, care of Harpware Acz, 
100 East 42nd St., New York 17, N. Y. 





FOR SALE. WAR SURPLUS-ALL NEW. 
Size 15/16” x 1” Heavy, Open End Wrenches. 
All Standard Brands. In lots of 10 Doz. only 

@ 96¢ per Doz. Size %” and 25/64” Hi-Speed, 
Found Shank Century, Cleveland, Union, Steel 
Drill Bits. In lots of 1 Doz. or more, $3.00 per 
Doz. F.O.B. McKinney, Texas. Remittance with 
order or C.O.D. Address: Surplus Dist. Co., Box 
241, McKinney, Texas. 








Government Released 





WERLEW PRODUCTS 
327 North Ave., New Rochelle, N. Y. 











MAULS 


(New) 
Heads 
8x10” 
Wood mauls for driving posts and ditch wood 
either reinforced with steel bands or 


Handles 
36” 








WE WILL PURCHASE FOR CASH 
COMPLETE STOCKS & EQUIPMENT OF 
HARDWARE, HOUSEWARES, PAINT STORES, 
BUILDING MATERIAL & PLUMBING SUPPLY 
HOUSES 
Write Us What You Have To Offer 
MILTON SUPPLY COMPANY 
U. S. ROUTE #1 OXFORD, PA. 

No Stock Teo Large Or Too Small. 











pam me = | 
Specially Priced 
doz. 3 doz. 
$8.50 $20.00 


F.0.B. New Rochelle, N. Y. 


WERLEW PRODUCTS 
327 North Ave., New Rochelle, N. Y. 

















| IN PEACE AS IN WAR 


waging 


The Red Cross emblem stands for 
sacred principles which have earned 
respect all over the world. 


It is a banner under which persons 
of every race and creed can unite in 


war on human suffering. 


Under this symbol of humanity, 
your American Red Cross is pledged 
to carry on in 1947. 


The need for aid to stricken human 
beings never ends. The need for 
funds to continue this essential work 
of mankind never ends. 


SUPPORT RED CROSS WOW 


HARDWARE AGE 
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SOUTHINGTON 


SCREWS 


For Wood or Metal 


Southington Wood Screws, Drive 
Screws and Sheet Metal Screws 
have upheld their quality since 
1867. All standard sizes with vari- 
ous styles of heads in the most 
called for types. Send for screw 
catalog, also our catalog covering 
steel squares, tri-squares, bevels, 
etc. 

PHILLIPS RECESSED HEAD SCREWS 
FOR WOOD AND SHEET METAL 
Driver fits se- Supply the in- 
curely into ta- AY <a _ 
pered recess — man or : ese 
will not slip prea gstecel 


saving screws. 
out, or work to All standard 


one side, sizes. 
THE SOUTHINGTON 
HDWE. MFG. CO. 


i, SOUTHINGTON, CONN. 4; 








CHAMPION 


Hand Rail Brackets 








No. 8446 
Cast Aluminum 


Durable. 


Packed 1 dozen in a box with screws. Two 
gross in a case. 


Rust-proof. Shipment prompt. 


Supplied in Dull Brass, Bright Aluminum 
and Dead Black Finishes 


Nearly all hardware jobbers handle some 


products in the big CHAMPION line. 
THE CHAMPION HARDWARE COMPANY 


ENEVA, OHIC 











MODEL 125 
Ye INCH DRILL 


Maximum speed, power and stamina in MallDrills cut valu- | 
able time from drilling in metal, plastics and wood. They | 
penetrate faster, leaving clean, accurate holes, They will not | 


stall under hand pressure .. . run cool under load . . . are 
compact in design for use in close quarters . . . light in 
weight and easy to handle. 5 powerful models—” in two 
speeds, 5/16”, 3%” and %”—available in 2 voltages—110- 
volt AC-DC or 220-volt AC-DC. 


Ask your Jobber for these nationally advertised products. 


MALL TOOL COMPANY 7702 South chicago Avenue, Chicago 19, Ii. 
See Mall Advertisement in The Saturday Evening Post—April 5 

















STOP-A-DOR oR 


THE SNUBBER 


DOES THE | DOES THE TRICK] 


















A Safeguard Against Accidents 


Prevents accidents — cracked door frames — loose door 
hinges and broken glass door panels. Made of fine 
quality materials with extra strong chain and super- 
power snubber. 


STOPS OUTWARD SLAMS 


Snubber absorbs terrific shocks at 80 to 90 degrees. 
Ideal for Screen Doors, Storm Doors, Outside or Inside 
Doors and Gates. Attach in a jiffy. Complete — ready 
to install 75¢. 


Individually Boxed 
12 Boxes toa Carton DEALER PRICE $5.40 PER DOZ. 


If your Jobber cannot supply you — Order direct 
while this low price remains. Quantity Limited! 


WARE BROTHERS 


DIVISION OF 
CHICAGO ROLLER SKATE CO. 
4400-4500 W. Lake St. Chicago 24, Ill. 








MARCH 27, 1947 













T TURN! FULL PROFIT: 





PRECISION 
E Eeoatetios MACHINED 
MFR. WARRANTED 


ALL ALUMINUM 3 BARTON JOINTER 


TABLE — 43”x 8/2” in. wid 
a RETAIL $125 CcosT $90" 


RABBET— Full ¥2” 
HEAD — Round 3” diameter. 3 knives *$85 IN LOTS OF TEN 
F.0.B. PORTLAND, ORE. APPROX. WEIGHT 70 LBS. 


BEARINGS — Sealed ball bearings K. WEIGHT 7 
Order direct from PALMER D. WEEKS 
TEES Sk Me 4015. W. Ist Ave. PORTLAND 1, ORE. Depr. 


















| yee -HANDLE-TIGHT CLAMP 


AVAILABLE NOW TO 


MINUTE MOP USERS! 


Simple, Ingenious Device! 
Quickly Attached by Anyone! Allows Rougher Usage! 


ome Tight for More Efficient Cleaning. Feature the New 

te Mop HANDLE-TIGHT CLAMP. A real sales getter, 
CLAMP» broft-bu -builder that fits any MINUTE MOP you have in 
ALONE stock. s the DuPont Cellulose Sponge Mop-head securely 
Retail to handle. ite Gives mop an amazing efficiency. No need to — 
of mops for this improvement. Simply orde 


and List your stock 
from your job ber—for 


HANDLE-TIGHT CLAMPS today 
IMMEDIATE DELIVERY. 
Packed | doz. Clamps te a box; 6 Boxes in a Shipping Carton 


M NUTE MOP (0. 13 E.23rd.St. 


(Li. 


CHICAGO 16 








A COMPLETE LINE 
OF 


FISHING EQUIPMENT 


SPORT COMMERCIAL 


— CALCUTTA FISHING RODS — 


THE REANO CO. 


WRITE FOR FREE CATALOGUE 


"IT PAYS TO PLAY" 
2727 SO. MAIN LOS ANGELES, CALIF. 


Genuine DOMES 2 SILENCE 
SLIDE SILENTLY - SOFTLY - SMOOTHLY 
SOc SET-15¢ SET-10c SET SAVE FURNITURE 

j & FLOORS-CREATE QUIET 


"Comes ef Silence” 
gene re Giide 




















































Name 

on eaock 
Domes of Silence 

Rubber Cushion Glides 

For Tile, Marble, Cement and Bathro 

Sizes for metal beds, wodd beds, large 


sm Floors 


oseiess, 


If he is not supplied write te 


Ask your Jobber 


DOMES of SILENCE, Inc., 35 Pearl St. N.Y. C. 




















Adwentisen, 









Ace Pump Co. ..........eseeeres 220 
Ace Window Screen Co. ........ 92 
Acme Products Co. ...........+. 253 
Adams Rite Mfg. Co. ........... 161 
Adirondack Chair Co. .......... 234 
eS GE oc cscdc concep 209 
Alabama Mig. — eedt dadeekes 13 
Allen Mfg. Co., W. D............ 84 


Allied Chamiccl \& & Dye Corp.... 48 
Aluminum Company of America. 49 
Aluminum eeemeres, _ 7 ae I 
American Chain & Cable Go.... 118 
American Chain Division ....... 118 
American Grease Stick Co....... 6 
— Mfg. Co., Brooklyn, 


American Mfg. Co., Inc., 





le SN” vino covccesm 34 
American Mat Corp. ...... 114 
American Pad & Textile Co. 107 
American Screw Co. ..........-. 89 
American Shearer Mfg. Co...... 250 
American Steel & Wire Co...... 55 
American Thermos Bottle Co., 

aie pe ee 167 
Ames Baldwin Wyoming Co.. Se 
Animal Trap Co. of America. . .35-36 


Armstrong Bray & Co. 208 
yo age! enetian Blind Mfg. Co. = 


Antistic: Wire’ Products’ Go., inc.. 211 


BIVOG COPD. cccvcccccces covccees 226 
Atlas-Ansonia Co. ..........-+ 188 
Attapulgus Clay Co. ........... 7 
Automatic Washer Co. ......... 182 





B 

BMC sje one Le eee = 58 
. BR SE adn sesh sagetones 211 
Barco Machine Products Co...... 232 
Barlow & Seelig Mfg. Co. ....... 9 
Barrett Division, The ............ 48 
Barridon Oil Burner aoe. eae F 209 
Bernard-Edward Co. . 108 
Bommer Spring Hinge “Co. 100 
Boss eo torical > enka aneias 

—— oven Hose & Rubber me 
mi... REWEG BNC. .cccscccccdsce 73 
EE RG. ones svecseseeseseouds 153 
Breco Mfg. Co. .........-..+0+ 168 
oepopers Hdwe. "Mig. Corp., 

Mm. Aluminum Co. . 27 
Bushman Saw Division ......... V7 

Cc 

a a Serer ree 2 
Camillus Cutlery Co. ............ 18 


3 
Canfield Screw Machine Co. ... 25! 
Carbide & Carbon Chemicals Co. 66 
Carlson & Sulfivan ..........-.-- 193 
Carroll Products ............ 
Central Equipment Corp. 
Central Rubber Products Co., 
Champion Hardware Co. 
Chattanooga Implement & Mfg. 





Co. 
Cheney Industries, Inc. 
Chicago Die Casting Mfg. Co.... 1!3 
Chicago Lock Co. . 248 


Chicago Roller Skate Co. ...... 57 
Chicago Spring Hinge Co....... 249 
Chicago Wheel & ,* a 63 
City Plating & Mfg. Co......... 

Clarke eer Machine Co.. 5 
Clayton & Lambert Mfg Co.. » 249 
Clemson Brothers, Inc. .......... 159 
Cleveland Cap Screw Co......... él 
Cleveland Chain & Mfg. Co.. 147 
Cleveland Quarries Co. ........ 191 
Collot Supplies, A. M. ........-- 236 
—" Fuel and Iron Corp., 

Columbia Steel Co. ............- 

Columbian Enameling & Stamp- 


ing Co., 
Columbian Rope Co. 
Columbian Vise & Mfg. Co.. 250 
Columbus- eng Chain Corp. a 





Converse Rubber Co. ...... 15 
Corbin ey Lock Co. 77 
Corbin, i a hadenodiseteyss 38 
Coroaire RRL DN s00905-008% 43 
Cox Metal Products Co. ....... 212 
Cramer Mfg. Corp. .........---- 21 
Crescent Bronze Powder Co. ..... 15 
Crescent Tool Co. ...........6..- 16 
D 
Daisy ~~ We Andcideszetacucerss 23 
NOD, TGs ce secvescccccegeesces 237 
Diamond Calk Horseshoe Co..... 88 
Domes of Silence ...........++-- 258 
Dominion Electrical Mfg. Inc..... 8 
Dow Chemical Co. .............- 37 
Droitcour Hardware Co. ........ 259 


du Pont de Nemours & Co., Inc., 
SPRL, ER pis a 145 

Durasol Chemical Co. 

Durbin-Durco 








E 
E & J Enterprises ................ 247 
E-Z Trip Mole Trap Co. . 247 
Eagle Industries, Inc. . oi 
Eagle Rule Mfg. Corp. - 22 
Eastern Commercial Tra . 16 
Eastern Novelty Co. . 19 
Economaster Sales Inc . 233 
Ekco Products Co. . —— 
Electrite Fence — ; 
rney BENE, Gee. .cccccsscvecece 206 
Empire Brush Works” sass cegtace 80 
eee ee 2 
Empress Novelty Co. ........... 25! 


Evan's Royal Supply “Mig. Co.... 23% 


Fee & Stemwedel, Inc. «oe 
Firecraft Corp. ee 

lint & Walling Mfg. C 
lorence Textile Products . 






a Ae ae 

Forsberg Mfg. Co. ...........:- 19 
Fraim Lock ies & €....0<. 25) 
Franklin Glue "Oe. 248 


6 


Gas Appliance Manufacturers As- 
sociation 











Heater 

General Hardware Co. ...... 248, 
General Paints, Inc., Cutlery Div. 114 
General Stee! Warehouse Co.... 
Gerity ye Die Casting Co. 53 
Gibson Good Tools, Inc. ........ 232 
Gilbert Clock Co., William L.... 177 
Gillespie Varnish Co. .........-.. 
Gladding & Co., Inc. ........... 106 
Globe Sporting ‘Sood: Mfg. Co. 22 
Goldweber, Bernard ...........-. 250 
Goodell Corp., ED, apionee 241 
Greenlee Tool Co. ..........4+-+- 158 
ST FES TO. cae sccccecsssivse 

H 

Hall Line Corp., The............ 104 
Hamilton Mfg. Corp. .......... 67 
Harrington Richardson Arms 

MS Grrtscnscotuaweedatenebods +s 110 
SE ER. . <snanthiok<arsindendes'se 86 


Hazard Insulated Wire naan 113 
Heller Brothers Com %5 
— Mfg. Co., 


Hodell Chain Co. 
Hodgman Rubber Co. 
Horrocks- Ibbotson Co. 


Hoyt & Worthen ee Corp... 234 


Hudson Mfg. Co., H. C.......... 20 
Huenefeld Co., The ............. 262 
Hugo > eae 236 
Hurd Lock & Mfg. RT 
Hydall Paint Division ......... 39 
Hyde Mfg. Co. Pach iapeee 
' 
Ideal Novelty & Toy Co......... 106 
SG NDOT GE. ovccsccesczeces 80 
Independent Lock Co. .......... 421 
Industrial Management Corp.. 93 
International Plastic Harmonica 
Corp. oe 104 
J 
Jackson Mfg. Ceo. 78 
a {aa 246 
Teaneon Fan & Blower C $74 





Johnson Steel & Wire Co., Inc.. 233 


K 
K-D Mfg. Co. pkebercbe Ou 210 
Kaufman Mfg. Co. 240, 247 
Kay-Tite Co. : cee ae 
Kees Mfg. Co., MRM ds 05eee oh 253 
Kester Solder Co. ..........2..00 70 
Keuffel & Esser Co. ............. ” 


Keystone Steel & Wire Co... . 217 
Kler-Vue Knife Rack Co., Inc..... 15! 
Krasberg & Sons Mfg. Co., 2 
Kromex Corp. EES 
Kwikheat Soldering “Iron Div., 





Sound Equipment Corp......... 


HARDWARE AGE 
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> 
Landen Putty Works ............ 250 
Landers, Frary a Clark ~adecann 28-29 
= | A eines 105 
Lasting Pr tl MOD. -ccccesncess 76 
SO MEE: Ovocccccccencsehes 42 
Lavelle Rubber ba Rebate spesiies 190 
LeBaron-Bonney Co. ............. 224 
Lebus Rotary . ‘Works 222527: 251 
Leech Products Co. .............. 253 
Lehr rgd Sales, 1 biiceons 252 
i“ = “aera eeriee as 215 
I cick vnc delcaknes oebeon 19 
Lofstrand Co., The .............. 235 
howell Mle. Go. .....-...0c0s..ce 173 
Lurie Hardware Co., Inc......... 
M 

Mack Molding Inc. ............. 244 
LS Rae 245 
EE TS. edwesccsasdoctiess 257 
Manning, Bowman & Co.......... 83 
—— Automotive Products ee 
Marine Products Co. ............ 97 
Marshalltown one ae 252 
Mast-Foos Mfg. Co. ............. 239 
Masters Planter Co. chin the deas 56 


Brothers Tool 
McGill ‘Metal Products és : 
McKinney Mf 


ag 








McLaughlin, Gorey,” 
Mell-Hoffman Mfg. Co. ......... 
Me pees Co. (Home ies * 
Midgi OS RSE SS 252 
Weer BOR: Ce... cccsscccccscse 87 
NR Sd vcccctcesyscatios . 252 
SE ME icin entabonlandwa ooh 234 
Miller, Inc., Robert E. ........... 258 
Milwaukee —_ Paper Co. ..... 82 
BE EY CIS, ccsccvixersdesines 258 
Modern Products la: iveotcaves 259 
Moore Push os OE oa scasceeces a 
og OSE A Sear 
Murray Ohio . 3S Saar 87 
Myers & Bro. Co., F. E. ......... 239 


N 
National Housewares Manufactur- ; 


IED © 06 oxoescvccnessw S 66 
National Lock Co. ............... 14 
National Mfg. Co. .............. 30 
National Sorow & Mfg. Co....... 261 
eee 240 
Nelson Mfg. Co., L. R............ 220 
New Britain Machine 7 aes 231 
Nichols Wire & Steel Co. ........ 69 
Nicholson File Co. .............. 116 
Nu-Age Products Co. ........... 237 








Royal woctte Satis) be cenden on 
Se Se 41 
—— *Burdsall & Ward Bolt s 
hes elie capa }-201 
Ryerse & Son, Inc., Jos. T....... 241 
Ss 
S & W Moulding Co. ............ 245 
Sager Lock Works .............. 197 
st. Louis Cordage Mills 149 
Salmanson & Co. ..... . 165 
Samson United Corp. 65 
Savage Arms Coe. . 235 
Savogran Co., The 253 
Schalk Chemical Co. 230 


Schartow Iron Products Co. 
Schlueter Mfg. Co. 
Seiberling Latex Products Co. ... 204 





Sharon Bolt & Screw Co. ........ 206 
Sheffield Bronze Paint aaa onnbe ae 
Shelby a ing Hinge Co. ........ 244 
Shelton Plane & Dol Site. Co. . 249 
Sherwin-Williams Co., The ...... 171 
EE MS: an caccucanwtcveqin 110 
Siebring Mfg. Ry Sas 242 
Simonds Abrasive Co. ........... 15 
ih. WD, ss. sco sepsenciees 203 
- 3 aS ye eee 7 
Smith Mf Co., _ ea 194 
Smith & Son, Inc. a? Paden 100 
Socony- eo oil c ee 103 
Solo-Horton Brush 6 bot eicie 52 


| 
Southington “sy Mfg. Co., The 257 
ee Gh, WED. pccscuceccce 34, 2 

Standard Horsenall —_ 
Standard Pressed Steel 

Stanley Works, The ...... 
Stevens Level Co., E. A.. 
Sunset Line & Twine Co. ........ 
Rubber Products Mfg. 


~- 4 Nelson Co. 
EG ho i cdacasuembny ea 226, 227 
swing-A-Way Steel Products Co.. 8! 
wiss wy. tory 247 
i. ee Saree 





Su — 








T 


Tamms Silica Co. 
Templeton, Kenly & Co. 
Tennessee Coal, Iron & Railroad 


RE eo a pene ee re 
Tennessee Valley Associated Mar- 
keters 
Textile Mills 
Thomas & Co. J 

— by Produc & Chemical 


Triple PR Metal Cr 
Triplex Screw Co. 
Troy File Works 
Tru-Test. Division of Oakes & Co. 289 
Tryon Co., Edw. K 





° Tomy Tew feet ete om 
wix ey, ede shousesie¥s 
oes ° Co. ....... = Tyler Fixture Corp. pe ae 237 
Okonite Co., The 113 
Ox Fibre Brush Co. 70 U 
Pp U. C. Lite Mfg. Co. a 
Unexcelled Chemical Corp. SS 
I, We, oss ep cenew ews 241 | Union Hardware Co. .......... 94 
Masses cccvcccses 253 | Union Pacific Railroad .......... Wi 
Paragon tilities “og 7 ere 44| United Products Co. ...........- 236 
Park Sprinkler Mfg. Co. ......... 208 | United States Steel Corp. ...... 55 
— . apse 96 | Universal Clay Products Co. .... 243 
Remover & Chemical Corp. 76| Universal Engineering Co. ...... 175 
part errr 252 | Utica Drop Forge & Tool Corp... 23! 
Peerless Pump Div., Food Ma- 
SY NG caucccehvcrenceses 84 Vv 
Perma-Jack Corp., The .......... 223 
Pilgrim Oil Burner Mfg. Co. ..... 250 | V'co Electric ‘+. “eed Re. ..+. 
Pioneer Gen-E-Motor Corp. ..... 79|Vaco Products Co. .. osss an 
Pittsburgh Plate Glass Co. |. NRE SESE . 248 
EE os cate ac vino os wice 4} Valentine Equipment Co. one 
Pennvernon Division ........... 32 | Vaughan & ge Mfg. Go...... 0 
Plantabbs Corp. ............. . 220 | Visar Brass Mfg. Co., Inc....... 172 
Plasti-Kote Co. ........... ... 213 | Vita Var Corp. ...... ; . 260 
Plymouth Cordage Co. .......... 34] Vichek Tool Co. .... 3 243 
ferocel ~~ 3 pias Satay adnan 7 
RS so cénvcdceekeve 102 Ww 
Price-Pfister MS WIND. -is6c0000 nee 51 
SS See 59 | Wall Shield Co. .... ; 204 
Propulsion" ‘Engine | ae 96 | Walton Products Co. .......... ae 
Wor Assets —- "yee 
9° Washburn Co., The ..... 110, 174, 210 
Waters Conley Co. ............ 
Queen Stove Works, Inc....... . 225] Webb Products Co., Inc.......... “He 
Lane oo Ag & REP: GSES 4 
Welsh Mfg. Co. ..........-.-- 

. Westchester Brickote Products Co. 114 
eee 258 | Whitney Seed Co., Inc............ 235 
Red Devil ‘Tools ITE ASE 242 | Wickwire Spencer Steel .......... 95 
Reflecto Letters Co. ........... . 189] Wilcox Crittenden & Co., Inc.... 164 
Reynolds Metals Co. ............ 64| Wilson-Imperial Co. .... . 12 
Rice Engineering Co. ........... 164 | Winchester Repeating Arms Co... 157 
Richards-Wilcox Mfg. Co. ...... 91 | Worcester Lawn Mower Co. Div.. 235 
fide e, ee Ca, RE 4 

egel Textile os Sduedle «Sis utae 69 

Roberts Paint Corp. ............ 39 id 

Roller | Derby Skate Mo. Le . 250] Yale & Towne Mfg. Co. 3 
 f ONE. . See aeeaeater 162 Yoder Mfg. Co. ..... ~~ 


MARCH 27, 1947 















YES, SIR— PROGRESSIVE 
PAINT and HARDWARE DEALERS 
Can Earn EXTRA PROFITS! 


















People like super markets 


your sales leap upward! 


@ ELECTRICAL 





Eleventh & Ohio Sts. 


IMMEDIATE DELIVERY! 
MODERN PRODUCTS 


Evansville 12, 


. like to do as much 
shopping as possible in one store. Follow the trend! 
Stock a wider variety of merchandise and watch 


Stock for these departments: 


@YARD and GARDEN @HARDWARE @PAINT 
@SPORTING GOODS @STATIONERY @GIFTS 
@HOUSEWARE and TOYS 










Inc. 









Tatelielate! 











Your 


FLORENCE TEXTILE PRODUCTS 

1178 So. La Brea Ave. Dept. 34M 
Los Angeles 35, Calif. 

*x Registered trade mark ef Corning Glase Works 
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These QUALITY items to Jobbers exclusively 





A. a" Chuck & 
= combi- 


ati 
," "“hohee for 


Mochintet's 


Clam 

é, Work Ar- 
or for drill. 

2" Machinist's 

Clamp. 

Mfrs. Agents: 
Some ferritories 
open. Write for 
details. 
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RHODE ISLAND 
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PORCH, FLOOR aid DECK | 


L ENAMEL 
TOUGH 
GLOSSY 


Like the finish 
on anew car! .\. , 
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These features mean faster, easier sales! 


DRIES FOR USE ON SAME DAY! 
TOUGHER! WITHSTANDS TRAFFIC! 
REPELS WATER! RESISTS WEATHER! 

PROTECTS AGAINST OIL, GASOLINE! 
SOAPS, ALKALIS WON'T DULL IT! 
HAS DOUBLE THE HIDING! 


For INDOOR and OUTDOOR USE on WOOD and CONCRETE FLOORS 
V/7TA-VAR CORPORATION 


PAINT ENGINEERS SINCE 1888 » NEWARK + NEW JERSEY + U.S. A. Gas F 



























These colorful NEW LABELS 














For easier handling— 
Nuts are packed in a 
separate inner box. 
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STOVE BOLTS 

















COLOR SCHEME 


on “National’s’ New Labels 
Color of Ink 










Black = Flat Head 
j Red = Round Head 
STOVE BOLTS Green = Truss Head 












Blue = Oval Head 
(All printed on white paper) 


| Color of Paper 
White Paper = Steel 
COTTER PINS Yellow Paper = Brass 


(All printed in black ink) 





tell you fast! 


The color of the labels on 
“National’s’ new boxes makes 
it easier to handle and sell 
these quality fasteners. 


The color of the label tells you immediately 
what kind of Stove Bolts and Cotter Pins 
are in “National’s” new boxes. Black 
printed labels mean Flat Head Stove Bolts, 
red printed labels mean Round Head Stove 
Bolts. Yellow paper labels mean Brass 
Cotter Pins, white paper labels mean Steel 
Cotters. ‘“National’s” eye-catching new 
packages and labels simplify selling. Show 
this color scheme to your salespeople. 

“National” Stove Bolts are made right. 
Threads are smooth, strong and uniform. 
Slots are well defined, properly centered, 
free from burrs. Nuts are clean, fit freely— 
packed in separate inner box for easier 
handling. 

Cotter Pins, both steel and brass, of the 
extended prong type, are furnished as 
standard in all sizes. National also makes 
large Cellar Box Cotters. 

Soon all of “National’s’”” Complete Line 
of Fasteners will be packaged in these new, 
attractive boxes. Simplify your selling with 
“National’’—the quality’ fasteners that are 
easier to handle. Sold by leading distributors. 


SCREW & MFG. CO., CLEVELAND 4, 0. 














eS cerceere 














peal Le cman een des 






ee ae 
Kerosene Ran es 
g 


FOR THOSE WHO DEMAND THE FINEST 
BOSS HOLDS THE SPOTLIGHT— Everything in 


beauty and convenience plus the low cost economy of Kero- 

sene. Lustrous porcelain finish...easy to clean. Finest 

Utility Features, including glass in oven door for visible 

baking, roomy utensil compartment, useful shelf splasher. 

Fast efficient cooking heat...safe...odorless...sootless. 
Remember Boss ... See Boss... Buy Boss. 


THE HUENEFELD CO. CINCINNATI 25, OHIO 


BOSS RANGES - STOVES - OVENS - HEATERS 
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See the above Ad... 


in the leading 
women’s magazines 
and farm journals. 
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